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New  General  Advertising  Is  Forecast 
If  Congress  Bans  Allowances 

Some  Newspapennen  Fear  Loss  of  Chain  Store  Space,  but  Others  See  Net 
Gains  in  Both  Linage  and  Average  Advertising  Rate 

THE  drive  for  f^eral  legislation  to  “I  777"!^  paigns  in  selected  markets.  This  ad- 

11  forbid  advertising  allowances  in  By  KUBIIKI  a.  MAININ  vertisine.  incidentally,  would  he  trpnpral 


1  forbid  advertising  allowances  in  oy  KUISliKi  !>.  MANN 

Sl^Mri(^cTl  release^of^  loneSlsts  impetus  by  the  entry  of  chains  into  advertising  has  been  broken  in  the  chain  advertising,  at  general  rates,  with 

,naniifarti,rpr«  trfphain  ^  situation  where  few  independent  gro-  headquarters  office — that  to  the  manu-  ‘‘Kencies  benehtmg  as  well  as  news- 
^  .  .  cers  had  been  able  to  use  the  news-  facturer  the  allowanre  has  renrpcentpd 


paigns  in  selected  markets.  This  ad¬ 
vertising,  incidentally,  would  be  general 


MRS  and  department  stores,  may  have 
aiaportant  bearing  on  newspaper  ad- 
Mtising  of  coming  years.  Ncwspaper- 
n,  watching  the  battle  with  keen  in- 


cers  had  been  able  to  use  the  news¬ 


papers  profitably;  with  no  manufactur-  advertising,  but  that  to  the  chain  it  has 
ers’  allowances  available,  these  men  meant  merely  income.  The  chains,  it  is 


facturer  the  allowance  has  represented 

advertising,  but  that  to  the  chain  it  has  tnanufacturers,  they  would 

meant  merely  income.  The  chains,  it  is  regain  control  over  their  own  advertis- 


Ur'^tchinir  the  Iw^ttlp  with^^'peen^n  feared,  the  chains  would  cut  down  their  held  on  this  side,  have  bought  adver-  mg,  and  not  have  to  divert  substantial 

St,  are  not  ckar  among  thmselves  advertising  e.xpenditures  and  rely  prin-  tising  si^ce  sole^  because  they  found  it  JhahiV' orofiTs^"^  discounts  to  swell  the 

stn  the  results  to  lie  exacted  hut  a  opally  on  price  and  displays.  To  com-  prohtable,  and  they  will  continue  to  buy  enains  prohts. 

mndtictpH  this  wpp^  hv  ’{'niTcp  gloomy  picture,  it  was  argued  space  because  they  have  to  maintain  a  matter  of  fact,  the  two  sides  of 


oTvev  conducted  this  wppk  hv  I'niTou  picture,  u  was  argueu  space  uccausc  lucy  nave  lo  mainiain 

ri^iistiFP  hrinas  mit-  somp  hiirh  ^lat  SO  far  as  the  allowances  might  be  sales  volume  in  order  to  exist.  Tlie  debate  are  not  so  far  apart  as  might 


tjrf.  which  map-  enmmari.pH  h5rp'  lurncd  to  general  advertising,  the  iicws-  manufacturer,  on  the  other  hand,  will  seem.  Consensus  seems  to  be  that  some 
^  L  c  1  r  i"  papers  would  have  to  compete  with  ra-  have  advertising  funds  released  for  pro-  immediate  loss  in  retail  linage  might 

ij  j  P  course,  much  (]jo^  magazines  and  other  media.  I'ood  motion  of  his  own  brands,  and  it  the  follow  passage  of  an  allowance  ban,  and 

I  e.xact  form  in  ^nd  drug  concerns,  which  have  been  newspaper  possibilities  are  properly  sold  that  gains  in  general  advertising  would 

inch  legislation  may  be  passed  if  it  most  deeply  involved  in  the  allowance  much  of  this  money  will  go  into  news-  follow.  The  differences  expressed  are 
6  passed  at  all  at  this  session,  w’hich  system,  have  also  been  most  eager  en-  jiaper  space.  as  to  the  extent  to  which  one  effect 

s  not  assured.  The  assumption  is  that  trants  into  broadcasting.  Where  a  manufacturer’s  fund  is  too  would  overbalance  the  other. 


turned  to  general  advertising,  the  news- 


seem.  Consensus  seems  to  be  that  some 


paper  space. 


as  to  the  extent  to  which  one  effect 


ii  such  legislation  is  passed,  it  would 
nake  it  impossible  for  manufacturers 
to  continue  making  advertising  allow- 
inces  under  the  old  system.  The  Pat- 
sao-Robinson  bill  (S.  3154)  as  reported 
wcntly  to  the  Senate  would  forbid 
dong  payments  for  “any  services  or 
iKilities’’  furnished  in  “offering  for 
ale”  any  of  the  manufacturer’s  prod- 
Kts  unless — 

“(1)  Such  payment  or  consideration  is  of- 
tmd  on  proportionally  equal  terms  to  all 
itWr  nstomers  competing  in  the  distribu- 
M  of  such  products  or  commodities;  or 
ulcn 


trants  into  broadcasting.  Where  a  manufacturer’s  fund  is  too  would  overbalance  the  other. 

A  far  brighter  picture  is  painted  by  small  for  national  coverage,  the  flexi-  Newspaper  representatives,  frankly 
other  newspapermen.  These  insist  that  bility  of-  the  newspaper  medium  will  worried  for  years  over  diversion  of  gen- 
the  connection  between  allowances  and  still  permit  him  to  run  adequate  cam-  cral  advertising  into  retail  classification 
- -  ■■  ■  ■  -  ■  -  —  or  into  other  media,  were  among  the 

SAFEWAY’S  ALLOWANCES  $2,160,000;  ho«v.“ S 

TOBACCO  AND  DRUG  FIRMS  REPORT  outspoken  denunciation  of  the  allowance 

-  1  w.  .!•  1  .  system  came  from  the  business  manager 

Pa3rment8  Up  lo  10  Per  Cent  or  Sales,  and  Even  Higher  in  Few  of  an  important  Midwest  daily,  whose 

Cases  Are  Itemized  on  New  Lists  Made  Public  expressions  carry  weight 

.  .  amons:  his  colleagues, 

by  Patman  Retail  Committee  This  man,  in  response  to  Editor  & 

RE1TKR.\TING  and  emphasizing  promote  branded  products  rather  than 

the  storv  of  advertising  allowances  extraordinary  compensation  for  such  ti  ne  snhcidiGinp- and 

amounting  t6  thousands  of  dollars,  and  advertising  and  prLotion.”  P?ssibihties  such  as  subsidizmg  a^ 

in  some  cases  aggregating  millions  for  Stressing  the  great  number  of  pro-  ^fber  bad  .P^ac  >  .  o^vertisinff  al- 
a  single  firm,  the  Patman  committee  of  motions  urged  upon  retailers,  and  the  J^^or  eliminati  n 


I  “(2)  The  business,  identity,  or  interests  the  Story  of  advertising  allowances  extraordinary  compensation 

lifiacli  customer  are  in  no  way  publicly  as-  amounting  to  thousands  of  dollars,  and  advertising  and  promotion. 

I  waled,  by  name,  reference,  allusion,  prox-  in  some  cases  aggregating  millions  for  Stressing  the  great  numb 
K^Sror'^flciK  and^he  com  firm,  the  Patman  committee  of  motions  urged  upon  retailei 

skmion  paid  therefor  does  not  exceed  the  the  House  ot  Representatives  at  Wash-  e.xtent  of  service  requestet 


torque  of  such  services  or  facilities  in  the  ington  this  week  made  public  addi-  L,*,.  .JCIVVYCJ  oev,  -  .  .  . 

•olitiei  where  furnished.”  tional  reports  from  well-known  chain  Ids  firm  had  limited  the  number  of  such  paper  advertising  and  grown  to  sue 

This  wording  is,  of  course,  subject  to  store  organizations,  including  two  vol-  offers  accepted  to  avoid  antagonizing  proportions  that  it  is  _  threatening  tne 
dunge  in  rewriting  of  the  bill.  How-  tintary  chains,  as  well  as  statements  customers..  whole  structure  adwrtis- 

w,  to  offer  allowances  on  “propor-  gathered  from  a  number  of  big  manu-  “The  cost  of  featuring  and  promoting  ing  and  sound  established  merchandising 
tdally  equal  terms’’  to  all  retailers  facturing  organizations.  These  con-  the  sale  of  any  brand  or  product  is  far  practices  and  principles.  Lhe  IopK®’’ 
toold  mean  in  many  cases  setting  up  cerns  listed — in  some  cases  at  great  in  excess  of  the  amount  of  money  spent  is  permitted,  the  more  difficult  it  will  be 
1  host  of  items  trifling  in  size,  and  length — the  advertising  and  other  allow-  for  actual  newspaper  space,’’  he  added,  to  discontinue.  Tem^rarily  newspapers 
wrty  inadequate  to  perform  any  adver-  ances  given  and  taken.  Some  called  listing  word-of-mouth  efforts  of  clerks,  may  suffer  a  loss  in  linage  but  eventual¬ 
ly  service.  Some  advertisers  have  attention  to  the  fact  that  the  allowances  window  and  store  displays,  giving  ly  most  of  the  advertising  they  now 

fitd  the  plan,  and  seriously  notified  amounted  to  less  than  1  jier  cent  of  prominent  position  to  goods  and  in-  receive  at  low  local  rates  will  come  to 

sibII  retailers  that  they  were  entitled  their  sales  of  the  products  covered,  but  creasing  shelf  space.  A  check-up  at  them  at  national^  rates,  and  the  agencies 


nolkiei  where  furnished.”  tional  reports  from  well-known  chain 

This  wording  is,  of  course,  subject  to  store  organizations,  including  two  vol- 
dunge  in  rewriting  of  the  bill.  How-  untary  chains,  as  well  as  statements 
w,  to  offer  allowances  on  “propor-  gathered  from  a  number  of  big  manu- 
tdally  equal  terms’’  to  all  retailers  facturing  organizations.  These  con- 


extent  of  service  requested  by  some 
manufacturers,  the  Safeway  chief  said 


lowance. 

“It  is  an  evil  that  has  crept  into  news- 


I  to  advertising  allowances  of  $2.40,  or 


„  -  --  , - ,  --  in  other  cases  the  percentage  ran  up  the  end  of  each  quarter  shows  how  the 

»26  a  year.  The  bookkeeping  and  to  10  per  cent.  In  one  case  where  a  10  advertising  has  been  carried  out. 

Mrepondence  involved,  of  course,  eats  per  cent  basis  was  abandoned  in  favor  T^g  Safeway  contract  with  ma 

t? too  large  a  share  of  the  appropna-  of  arbitrary  sums,  the  allowances  finally  facturers  was  introduced  as  follows!  «..v.  _ _ _ _ ^  ,  , 

^  in  such  cases,  and  retailers  have  amounted  to  much  more  even  than  the  xhis  contract,  made  this . day  of  this  bad  practice  is  discontinued.” 

wn  uninterested  tn  publishing  the  ad-  10  per  cent.  .  19 .  by  and  be-  Harry  Prudden,  of  Prudden,  King  & 

sending  in  the  necessary  interesting  picture  of  the  opera-  **'en  Safeway  Stores,  Inc.,  a  California  Prudden,  New  York  newspaper  repre- 

and  waiting  for  a  refund.  An  j  ^  ^  advertising  allowance  sys-  '“^P^^^tion,  party  of  the  first  part  and  some-  sgntatives.  commented  that  since  news- 

•Wniahvc  for  the  manufacturer  micrht  .  r  .  J  •  a.  r  times  hereinafter  called  Safeway  and  the  tmirh  with  lo- 

to  cut  off  small  customers.  standpoint  of  the  chain  J^^n  Doe  Co.,  a  corporation,  party  of  the  ViSe«  Lve 

IV  ,  .  ,  ij  I  or  j  store  operator  was  given  to  the  com-  second  part  and  sometimes  hereinafter  called  advertisers,  y  P 

uuplay  materials  could  be  offered  to  mittee  in  a  long  letter  from  L.  A.  “John  Doe”:  witnesseth:  needlessly  worried  over  possible  loss  ot 

“^ers,  but  “rental”  of  vvindow  or  Warren,  president  of  Safeway  Stores,  That  whereas,  said  party  of  the  first  part  <^hain  store  copy,  not  fully  realizing  the 
^ter  space  would  offer  difficulties.  Inc.,  with  headquarters  at  Oakland,  and  other  corporations  subsidiary  to  and  possibilities  for  more  than  restoring  any 

JjJ^lays  have  played  a  large  part  in  Cal.  Mr.  Warren  reported  that  $1,663,-  affiliated  with  Safeway  Stores,  Inc.,  a  Mary-  such  loss  by  gains  in  general  linage, 

w  advertising  allowance  system.  670.66  was  received  through  the  Oak-  'and  corporation,  which  corporations  are  “Before  the  chain  store  advertising 

Again,  such  legislation  would  appar-  land  office  in  advertising  and  quantity  developed,”  said  Mr.  Prudden,  “the 

f^.put  a  halt  to  the  practice  of  trans-  allowances  in  1934,  or  0.749  per  cent  s.Vio  ‘  retail  ’stores"  Ld  “ir  excess  or'eo  manufacturers  did  their  own  advertis- 


The  Safeway  contract  with  manu- 


will  receive  their  commissions  as  for¬ 
merly. 

“The  national  advertisers,  the  agencies 
and  the  newspapers  will  be  benefited  if 


'ertising,  then  sending  in  the  necessary 
■Kords  and  waiting  for  a  refund.  -\n 
dttrnative  for  the  manufacturer  might 
«  to  cut  off  small  customers. 


I^ter  space  would  offer  difficulties. 


Hit.,  VVIlIl  llCclU4Ud.l  ICl  d  <11  V>^<lIAiailU, 

J^Plays  have  played  a  large  part  in  Cal.  Mr.  Warren  reported  that  $1,663,- 
“*  advertising  allowance  system.  670.66  was  received  through  the  Oak- 


Iion^g  national  copy  into  local  copy  by 
•"fting  a  dealer’s  name  at  the  lx)ttom— 


of  the  organization  s  total  sales  of  wholesale  houses  for  the  distribution  of  food  ing  through  national  channels.  But 
$221,849,460.57.  In  addition  he  esti-  products  and  household  supplies  in  the  States  now  the  manufacturer  who  used  to  take 


I 


I®los  the  advertising  went  to  every  city  mated  that  cash  and  free  goods  to  a  of  California,  Oregon,  Washington,  Idaho,  a  20-inch  or  30-inch  space  in  newspapers 

*1>ere  there  was  a  dealer.  One  might  value  of  $500,000  was  received  by  ware-  Montana,  Wyoming,  Utah,  Colorado,  Nevada,  ,j,ay  get  only  a  two-inch  space  in  a  chain 

*Tth  some  assurance  forecast  some  im-  houses  and  district  buying  offices  for  A/'zona.  New  Mcjoco.  Texas,  Oklahoma,  advertisement.  No  wonder  the 

in  average  ra.e  as  a  result  of  advertising  service.  liT  viriVnTaid  'SS’  if S;  “ll  ij, 

The  letter  expressed  the  opinion  that  District  of  Columbia,  and  vertising  have  shrunk,  ihats  one  bg 

L Newsoaoermen  consulted  this  week  hv  “in  manv  cases  the  amounts  reoresented  vv'hereas  said  <sa{ewa,r  anri  Saf.tarair  s„h.  reason  why  newspaper  linage  nas  not 


Kansas,  Missouri,  Nebraska,  Iowa,  Mary¬ 
land.  Virginia,  and  Arkansas,  and  in  the 
District  of  Columbia,  and 


The  letter  expressed  the  opinion  that  District  of  Columbia,  and 
L  Newspapermen  consulted  this  week  by  “in  many  cases  the  amounts  represented  Whereas,  said  Safeway  and  Safeway  sub- 
&  Publisher  were  sharply  div-  by  so-called  advertising  allowances  are  sidaries  advertise  at  least  once  a  week  in 
*®<i.  however,  as  to  the  net  effect  on  a  part  of  the  purchase  price  withheld  approximately  850  newspapers  published  in 
oew^pers.  A  number  pointed  out  that  by  the  vendor  for  the  purpose  of  penal-  territory,  and 
*^1  food  advertising  had  been  given  izing  those  who  fail  to  advertise  and  (Contimted  on  page  28) 


Whereas,  said  Safeway  and  Safeway  sub-  -““S'-  — 

iaries  advertise  at  least  once  a  week  in  recovered  taster. 

iproximately  850  newspapers  published  in  “The  chains  Can’t  continue  to  do  busi¬ 


ness  unless  they  continue  to  advertise. 
-And  if  the  newspapers  do  a  real  selling 


6 


Editor  &  Publisher  for  March  7,  1936 


job  they  can  retrieve  a  great  deal  oi  On  tlie  otlier  liand,  George  Hartford, 


the  manufacturers’  advertising  funds —  Chiciujo  Daily  Neu's  advertising  direc- 
funds  which  have  been  charged  to  ad-  tor,  asserted  that  doing  away  with  al- 


vertising,  hut  to  a  considerable  extent  lowances  will  definitely  decrease  retail 


not  used  for  advertising.” 


drug  and  grocery  linage,  as  far  as  the 


In  making  this  survey.  Editor  &  Pl  3-  chains  are  concerned,  and  will  “place 
i.iSHKK  asked  also  about  the  effect  on  the  destiny  of  retail  advertising  in  the 


newspapers  of  state  anti-chain  legisla-  hands  of  brokers.”  He  was  not  of  the 
tion  which  has  Iteen  sought  in  many  opinion  that  manufacturers  would  in¬ 


states,  passed  in  a  few.  Most  of  the  crease  their  national  advertising  in  suf- 
rtplies  indicated  that  newspaiK*rs  would  ticient  volume  to  offset  the  loss  in  retail 


not  be  affected.  If  chains  should  be  linage. 


ta.xed  heavily  enough  to  force  them  out 
of  business,  it  is  likely  they  would  be 


One  Chicago  newspai)erman  who  de¬ 
clined  to  have  his  name  used,  was  frank 


turned  into  voluntary  chains,  with  each  jg  admit  he  did  not  know  what  effect. 


store  operated  by  an  individual  owner  jj  a„y_  proposed  legislation  to  bar 


jtrobahly  the  present  manager  but  with  advertising  allowances  would  have  on 
a  centralized  organization  for  advertis-  total  newspaiier  linage.  “If  the  law 


ing,  buying  and  other  activities.  This  jj^  cutorced,  it  cannot  help  hut  reduce 
system  is  being  adopted  by  the  chain  store  retail  linage,”  he  said.  “It 


EDITOR  &  PUBLISHER 
CALENDAR 

March  15-16 — Interstate  Circu¬ 
lation  Managers’  Assn.,  spring 
meeting,  Roosevelt  Hotel,  Pitts¬ 
burgh. 

March  17-18  —  Central  States 
Circulation  Managers’  Assn., 
convention.  Palmer  House,  Chi¬ 
cago. 

March  27-28 — Canadian  Week¬ 
ly  Newspaper  Assn.,  Ontario- 
Quehec  Division,  annual  con¬ 
vention,  Windsor  Hotel,  Mon¬ 
treal. 

March  29-30 — Midwest  Adver¬ 
tising  Managers’  Assn.,  Meeting, 
Kansas  City,  Mo. 


Butler  Grocery  Company,  operating  483  result  in  the  manufacturer’s  spend- 


stores  in  the  New  \ork  metropolitan  more  money  for  advertisiiin  and 


man  commented  briefly  that  “In  my 
opinion,  banning  of  advertising  allow- 


ir  II  •  ...  .1  hooking  up  directly  with  chain  and  in-  ances  by  Congress,  and  passage  of  state 

.  d  rZ’ newsnaneTmen  ”  was  anti-chain  legislation  ^^uld  both  be 


chains,  declaring  that  such  regulation  A  New  York  state  newspaper  man- 


would  undoubtedly  lie  in  the  form  of  ager  yentured  the  belief  that  a  Congres- 
taxation  which  would  tend  to  reduce  sional  ban  on  advertising  allowances 


cri-H  from  npwsnanertncn  •  man  diiii-iodiu  icKisiaiioii  wouiu  uoui  oc 

Tohn  T  Fitzff'erald  of  Revnolds-Fitz-  legislation  against  harmful  to  newspaper  advertising.” 

ireS  Inc  nubTi^^^^^^^^  declaring  that  such  regulation  A  New  York  state  newspaper  man- 

^  •  ’  ,1  '  ^  -a  r  f  w'ould  undoubtedly  lie  in  the  form  of  ager  yentured  the  belief  that  a  Congres- 

saw  in  the  proposed  e  imination  o  a  -  taxation  which  would  tend  to  reduce  sional  ban  on  advertising  allowances 

^e  ill  restraint  of  trade.  “will  definitely  decrease  lofal  and  prob- 
u^taLf^t^newsSS  increase  general  advertising, 

medium  for  such  or^mtional  effort  ”  '  Oiced  the  lielief  that  prob-  Whether  the  combined  revenue  of  both 

nn  fbp  reduction  in  chain  store  retail  copv  classifications  will  be  equalized  is  prob- 

H  s  commen  on  he  situ^icm  fo  lows  ^  j,  .,en,atical.”  he  went  on  “If  state  anti- 

vprSl  of  oljnn  advertising.  He  ,K,inted  out  chain  legislation  is  enacted,  advertising 

.If,  trp  nn  tbp  Kill  uiidcr  the  present  system,  newspa-  revenue  will  unquestionably  be  de¬ 


profits  and  be  in  restraint  ot  trade.  “will  definitely  decrease  local  and  prob- 
.\nother  Chicago  newsiiaiier  advertis-  ably  increase  general  advertising, 
mg  manager  voiced  the  lielief  that  prob-  Whether  the  combined  revenue  of  both 


Sv’;  ™Z"Va';r„.KS’lSi  ,h.  ionai.ly  d.- 

j  rr  -  j  •  pers  receive  much  of  these  allowances  creased. 

natro'naire  ^^Mr"  ^a^an^'^in  a^recem  advertising  columns,  San  Francisco  region  newspaper 

lublic  address  stated  that  newsnaoer  while  if  eliminated,  newspapers  will  face  opinion  was  sharply  divided  on  results 
limiosition  could  be  exoected  and*^imi-  comiietition  from  other  media  m  ob-  to  be  expected  from  passage  of  a  fed- 
mated  this  op^siUon  wouW’ be  devel-  the  manufacturers’  general  ad-  eral  law  eliminating  advertising  allow- 

oped  because  of  chain  store  influence.  schedules.  ances.  Such  a  program  was  variously 


ances.  Such  a  program  was  variously 


If  ...  Harry  Chandler,  Los  Anucles  Times,  hailed  as  a  Ixion  and  as  a  detriment. 

It  the  newspapers  run  true  to  torm  m  ,  -  .  ,  ,  n  i  j  n-  u  /~t  i. 

thp  in«t:,nrP  tKP.V  will  aiid-across  the  Continent  from  him-  ^  Josepli  R.  Knowland,  publisher,  Oak- 


the.  present  instance,  their  attitude  will  co.un  c.u  ..o...  .......  jostpi,  rv.  iv..o«.<u.u  puo  sue, 

be  one  of  nassive  disinterest,  for  the  in-  k'  ^he  Richmond  land  Inbune,  anticipated  a  very  detri- 


be  one  oi  passive  disinterest,  for  the  in¬ 
terest  of  the  industry  in  legislation 


(\'a.)  Nnvs-Leadcr  were  among  those  mental  effect  on  newspaper  linage”  if 


affecting  adyertising  revenues  his  never  »  that  decreas^l  linage  such  a  measure  passes. 


This  legislation  is  in  line  with  the 


'Tu-.  k.ii  would  result  from  a  ban  on  allowances.  “This  legislation  is  in  line  with  the 

Sest  wa^btid  SrinIS  on  Si  =>  '>'"■■«>  i"  l-obcy  to  lA  everything  connected  with 

effort  to  make  publicatioSs  resiionsible  '™ding  to  balance  a  lots  in  s|»ce.  He  the  press, ’Mte  said  “mis  policy  began 
for  copy  appeals  by  advertised,  that  ,  with  an  attack  on  freedom  of  the  press 

might  ^  designated  as  illegitimate  by  Answering  your  wire  March  2.  un-  through  the  NRA  and  has  continued 
an  arKtitrarv  crnvpmmfantal  nilin.r  tiuestioiiably  volume  Will  Suffer  lu  both  111  various  ways. 


might  be  designated  as  illegitimate  by 
an  arbitrary  governmental  ruling. 


“Tbere  can  be  no  question  that' chain  instances,  but  ban  on  allowances  will 
store  influence  has  been  built  up  through  *Pace  from  local  to  national. 


newspaper  advertising,  and  as  a  result,  reducing  the  space  but  conseipiently 


the  chain  store  patronage  is  a  con-  carrying  a  higher  rate. 


Opposite  in  view  was  the  statement 
of  a  San  Francisco  executive  that  na¬ 
tional  advertising  will  be  helped  in  pro- 
IKirtion  as  allowances  are  eliminated. 
“Even  if  appropriations  were  cut  in 


siderable  item  in  retail  newspaper  pa-  Mr.  Baines  view  was;  Even  if  appropriations  were  cut  in 

tronage.  This  fact  alone  will  auto-  .  ^  not  believe  newspaper  advertis-  ha  .  Elimination  of  allowances  would 
maticallv  obtain  the  sympathetic  interest  would  benefit  frotn  ban  on  adver-  still  provide  newspapers  with  more  na- 

of  local' advertising  factors  of  newspa-  allowances  to  chains  and  other  tional  advertising  than  under  the  present 

g  dealers.  Many  small  manufacturers  system,  this  man  stated. 

“Chain  stores  were  liberal  new.s,>aper  ‘-ontribute  to  chain  advertising  volume  ‘pirect  dealing  between  manufacturer 
advertisers  before  the  advent  of  direct  when  they  themselves  would  not  use  and  newspaper  will  mean  newspa^r 

allnwanres  and  there  ic  no  reason  to  newspaper  space.  Effect  ot  aiiti-cham  advertising  rather  than  hand-bills,  other 

believe  thit  thev  will  not  continue  to  legislation  would  be  detrimental  to  forms  of  cheap  promotion  and  as  I 

be.  if  tbe  direct  allowance  feature  is  newspaper  advertising.  _  _  personally  believe,  actual  pocketing  of 


personally  believe,  actual  pocketing  of 


prevented  by  legislative  process.  The  ./Bowles,  Dcs  Moines  Register  part  of  the  allowances,  at  least  in  some 


direct  allowance  practice  was  originated  Tribune,  was  one  who  saw  news-  instances.  a-  ■  i 

to  pass  on  to  the  manufacturer  at  least  benefits.  He  said ;  •  ,  r  Several  nevrspaper  officials  were 

part  of  the  burden  of  this  retail  adver-  .  AUfiough  I  personally  question  the  frankly  puzzl^  over  the  possibilities 
tising  cost,  and  has  spread  to  the  point  wisdom  of  the  government  s  interfering  Expectation  of  a  temporary  curb  with 
of  not  onlv  comolvine  with  that  en-  with  private  business  along  such  lines  linage  recovery  shortly  thereafter 
deavor  but  it  is  renorted  has  become  forbidding  advertising  allowances  to  proved  the  middle  ground  in  forecasts, 
an  element  of  conquerable  operating  ^  eliminating  those  Opinion  likewise  was  divid^  on  Jc 

nrofit  as  well  The  available  niarhinerv  fo-called  allowances  would  benefit  iiews-  results  to  be  expected  it  a  .MovemDer 


vertising  by  chains  to  meet  the  tax  coil* 

The  executive  most  divergent  fn). 

Mr.  Knowland  in  views  on  the  natioM 
advertising  allowance  question  predict 
the  state  tax  would  not  mean  mud 
change  in  linage.  Other  anticipation, 
were  for  more  advertising  because  d 
increased  competition. 

It  was  pointed  out  that  newspapers,  llflT^ 
especially  in  the  metropolitan  districts,  W  or 
generally  are  opposed  to  the  state  chain  iailaf 
store  tax  on  the  ground  that  it  is  unjust  wet 
and  a  punitive  tax.  Believers  in  an  St 
advertising  increase  if  the  tax  is  ac-  litioi 
ceiited  by  the  electorate  were  amonj  «fsdy. 
representatives  of  newspapers  tightim  ante,  onl 
the  levy  editorially.  ji^yures 

William  Allen  White  of  the  Einporit  .\long 
(Kan.)  Gazette  answered  the  Ewioai  too  are 
Publisher  query  with  an  editorial  prt-  sooigthe 
pared  for  his  March  4  issue.  The  edi-  a  profesi 
torial  said;  bills  t 

“In  the  business  offices  of  .\mericaii  tifciices 
newsiapers  more  suckers  thrive  than  iudicial 
in  any  other  single  calling.  Wherever  ii*  natic 
the  big  fellows,  patent  medicine  swind-  would  es 
lers,  food  dopers  or  cosmetic  fakers  find  courts, 
their  business  threatened  by  a  decent  There 
law,  men  from  business  offices  of  the  toward  ( 
newspapers  swarm  around  the  law-  hs  a 
makers  and  play  the  swindler’s  game.  try  face; 

“J  ust  now  the  business  office  suckers  to  bettei 
are  rushing  to  the  aid  of  chain  store  all  news 
managers  who  are  concealing  rebates  in  lorce  of 
advertising.  ji^re  ar 

“These  rebates  are  supposed  to  be  ire?”? 
actual  payments  for  advertising  from 
the  big  food  and  merchandise  makers,  . 
but  the  advertising  too  often  does  not  i 
get  to  the  newspapers.  The  chain  store  |  te****- 
advertising  is  too  generally  absorbed  bj  i 
chain  store  managers  for  store  displays,  'irpnia 
in  store  circulars,  in  store  neon  lights!  'bbam! 
and  placards,  and  other  store  equipment  [  H'/iee/ 
“And  generally  speaking,  90  cents  oi  t 
every  rebated  dollar  that  the  chain  store  f 
gouges  out  of  the  merchandise  manu^- 1  On  a 
turers  goes  to  the  chain  stores.  These  t 
rebates  make  the  chains  unfair  con- 1  tbe  ne 
petitors  of  the  average  independent  p  narked 
storekeeper  who  does  not  violate  the  f  neanngi 
decencies,  nor  evade  the  laws  by  taking  [  Raybun 
rebates.”  I  things, 

“While  the  independent  merchant  is 
fighting  for  his  life  in  Washington  b^  ■ 
fore  Congress,  newspaper  publishen 
are  flocking  to  Washington  playing  the  ■ 
sucker  game  of  the  chain  stores,  help-  >  J*® 

ing  them  get  rebates  which  in  the  end  |  ’ 

cut  down  newspaper  advertising  lin-  ^ 
age. 

,,  ,  aperm 

Of  all  the  dumb  clucks! 

Some  publishers’  representatives  in  i  Ka 
the  non-metropolitan  field  visualiiedl  po^-er 
greater  use  of  the  small  daily  news-  Senatoi 
papers  by  general  advertisers  seeking  in  the  i 
to  reach  secondary  markets,  if  allow-  to  3^,^ 
ances  are  discontinued.  ilnits 


M.  Vincent  Gottschalk,  western  man-  bin. 


an  element  of  considerable  operating 
profit  as  well.  The  available  machinery 


of  immense  distribution  has  been  the  PfPers.  The  manufacturers  would  then  referendum  for  repeal  of  California’s 
lever  to  force  participation  by  the  nianu-  their  own  national  advertising  on  chain  store  tax  fails. 

facturer,  even  though  it  is  generally  the  their  products  and  amounts  now  pre-  “If  this  tax  becomes  effective,  Mr 
oiiinion  that  the  latter  regards  the  nrac-  sumably  absorbed  by  some  chains  would  knowland  stated,  1  believe  w-e  will 


opinion  that  the  latter  regards  the  prac¬ 
tice  as  a  form  of  racket  procedure 

“In  the  gradually  diminishing  gen¬ 
eral  newspayier  advertising  patronage 
and  particularly  the  food  and  drug 
classifications,  general  advertising  in¬ 
terests  have  viewed  the  direct  allow¬ 
ance  system  as  a  decided  handicap  to 
their  efforts.  The  manufacturer  has 
been  forced  into  other  media  to  extol 
the  merits  and  virtues  of  his  product,  to 
offset  simply  trade-name  and  price  men¬ 
tion  in  retail  copy  for  his  newspaper 
representation. 

“If  legislation  lifts  the  burden  of 
direct  advertising  allowance  cost  from 
the  manufacturer,  it  should  release  en¬ 
ormous  sums  of  promotional  expense  in¬ 
to  general  advertising  channels,  unless 
the  manufacturers  try  to  turn  this 
money  into  operating  profit.  The  avail¬ 
ability  of  these  funds  and  the  desire  to 
utilize  them  in  promotional  effort  pre¬ 
sents  a  challenge  to  the  newsi)aper  sell¬ 
ing  structure  to  emphasize  the  impor¬ 
tance  of  the  newspajier  as  the  basic 

medium  for  such  promotional  effort.” 


actually  be  spent  for  advertising  space.”  see  first  an  increase  in  prices  of  prod- 
.\  well-known  Southern  newspaper-  ucts  handled,  second  a  reduction  in  ad- 


NEWS  AND  FEATURE  HIGHUGHTS 
IN  THIS  ISSUE 


New  General  Advertising  Forecast  If  Congress  Bans  Allowances .  5 

Many  Pending  Bills  Affect  Newspapers .  7 

Chicago  P.M.’s  Hard  Hit  By  Time  Changes .  9 

On-Scene  Story  Hard  To  Obtain  in  N.  Y.  Strike .  10 

Poetic  Headlines  Grace  the  Blade .  12 

Restored  Youthful  Beauty  To  Woman .  13 

Wisconsin  News  Asks  Picket  Injunction .  14 

140  Newspapers  Printed  One  Million  Lines  of  Classified .  16 

Mild  Weather  Brought  Immediate  Spurt  in  Retail  Sales .  20 

Editorial .  24 

Personal . 25-26 


Our  Own  World  of  Letters .  32 

Circulation . 34 

New  Miniature  Camera  Permits  Direct  Color  Photography .  36 

Advertisers  and  Advertising  Men . 38-39 

Pass  in  Review . 40 

What  Our  Readers  Say .  41 

Obituary .  42 

Shop  Talk  at  “Thirty” .  44 


ager  of  A.  E.  Clayden,  Inc.,  told  Pend 
TOR  &  Publisher  that,  in  his  opimon.  ne^-jpa 
the  net  result  of  legislation  barring  al-  ■  from  c 
lowances  will  be  increased  national  ad-  pr(^i|)j 
vertising,  with  newspapers  “getting  as  1  ^  ^ 
much  of  it  as  they  successfully  sell.”  copyrij 
“There  may  be  a  decrease  for  aj  lion  ol 
time  in  total  newspaper  linage  in  these  I  signs 
classifications,  namely,  grocery  andf  Copyri 
drug  copy,”  said  Mr,  Gottschalk,  “tej  bem  r 
it  should  mean  increased  revenue.  Uii-i  oirreni 
der  the  present  set-up,  with  many  gen-'  ^na 
eral  advertisers  granting  allowance  [  before 
for  mention  of  their  product  in  retail  ^  ductioi 
ads,  the  local  rate  is  being  obliged  to  in  com 
carry  an  inequitable  proportion  of  the  1  States, 
revenue  burden.”  step  ir 

Arthur  H.  Hagg,  of  Hagg  &  .^  on  the 
seKiates,  Oiicago,  expressed  the  bdiei  produc 
that  abolition  of  allowances 
eventually  mean  a  greater  volume  0*  m  \\  a 
national  institutional  advertising  ®  bu 
newspapers.  It  should  prove  helpful  to  busine 
newspapers  in  securing  tie-up  coopcf’  all.  ( 
ation  from  local  merchants.  Deal-^'  paid  1 
have  been  somewhat  reluctant  to  is  the 
ture  free  tie-ups  in  their  copy  for  f  projec 
reason  some  manufacturers  have  h-  Wwer 
paying  for  this  space.  .Allowan-'  Comn 
have  undoubtedly  been  a  factor  in  mw  hshinj 
ing  possible  ‘loss  leaders.’  The  fact  only 
certain  chain  stores  have  actually  nki_  -  ness 
money  out  of  their  advertising  in  ^rha 
self  makes  it  apparent  that  all  i  Raybi 
facturers’  funds,  appropriated 
purpose,  have  not  been  properly  us»j 
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Editor  &  Publisher  for  March  7,  1936 


MANY  PENDING  BILLS  AFFECT  PRESS 

Rational  Survey  of  Proposed  and  Elnacted  Leg^islation  by  State  Legislatures  and  Congress  Shows 
Growth  of  Confidence  Measure — Business  Laws  Coming 

Senator  and  practices,”  the  AN  PA  would  sup-  the  freight”  for  the  retailer’s  advertis- 


MTITH  the  national  Congress  and 
W  one-fourth  of  the  nation’s  state 
Itjislative  bodies  in  session,  the  news¬ 
paper  industry  finds  itself  this  month 
it  target— as  usual— of  much  legis¬ 
lation  which  may  affect  the  press  ad- 
jtrsdy.  On  the  basis  of  past  perform¬ 
ance,  only  a  small  portion  of  the  many 
measures  proposed  will  become  law. 

Along  with  the  unfavorable  legisla- 
non  are  other  measures  which  may 
strengthen  the  position  of  the  press  as 
a  profession  —  notably  a  slow  growth 
((bills  to  protect  the  professional  con- 
tdences  of  reporters  from  inquiry  by 
jjdicial  agencies.  The  Curley  Bill  in 
ite  national  House  of  Representatives 
tookl  establish  this  principle  in  federal 
courts. 

There  is  also  noticeable  a  tendency 
toward  clarification  of  libel  laws. 

As  a  business,  the  newspaper  indus- 
tiy  faces  the  many  measures  designed 
to  better  regulate  business.  Virtually 
all  newspaper  departments  will  feel  the 
torce  of  social  and  labor  legislation  and 
there  are  proposed  other  measures  af- 
iecting  trucking,  state  printing,  legal 
aotices,  revenues  and  advertising  prac- 
tces. 

Legislatures  are  in  session  in  Massa- 
drasetts,  Mississippi,  New  Jersey,  New 
York,  Rhode  Island,  South  Carolina, 
Virginia,  Illinois.  Kentucky,  Maryland, 
Alabama  and  Indiana. 

Vheeler- Ray  burn  Bill  Sets 
Up  Rigid  Ad  Censorship 

On  a  national  scope,  more  than  a 
-core  of  legislative  proposals  affecting 
the  newspaper  publishing  industry 
marked  time  in  Congress  this  week  as 
hearings  progressed  on  the  Wheeler- 
Rajrbum  bill,  which,  among  other 
ihings,  proposes  a  rigid  censorship  of 
advertising  copy. 

Two  bills  to  protect  newspapermen 
against  penalty  for  refusing  to  divulge 
the  source  of  confidential  information 
are  pending.  Representative  Edward 
\V.  Curley,  New  York  Democrat,  pro¬ 
poses  restriction  of  the  power  of  fed¬ 
eral  courts,  generally,  to  punish  a  news¬ 
paperman  who  refused  to  name  his  in- 
iormant,  and  Senator  Arthur  W.  Cap¬ 
per,  Kansas  Republican,  would  deny  that 
^er  to  District  of  Columbia  courts, 
^tor  Capper  has  explained  it  is  with¬ 
in  the  power  of  the  judiciary  committee 
to  amend  his  bill  to  give  it  the  same 
iiimts  as  those  set  out  in  the  Curley 
bill. 

Pending  also  is  a  Capper  bill  to  bar 
^spapers  carrying  liquor  advertising 
from  circulation  in  states  where  liquor 
prohibition  is  still  in  effect. 

A  bill  to  permit  simplification  of 
copyrights  and  make  possible  registra¬ 
tion  of  advertisements,  labels  and  de¬ 
igns  at  the  office  of  Registrar  of 
Copyrights  has  passed  the  Senate  and 
been  referred  to  the  House  for  con¬ 
currence. 

^nator  William  E.  Borah  has  a  bill 
beiore  the  Senate  to  investigate  pro¬ 
ductions  costs  of  pulpwood  or  woodpulp 
»i  countries  which  export  to  the  United 
States.  This  is  thought  to  be  the  first 


Burton  K.  Wheeler,  Montana  Democrat, 
in  the  Senate,  and  by  Representative 
Sam  Rayburn,  Texas  Democrat,  in  the 
House,  obscures  its  advertising  regu¬ 
lation  proposal  in  legalistic  language. 
Its  objective  is  clearly  to  circumvent 
the  Supreme  Court  decision  in  the 
Raladam  Case.  More  than  five  years 
ago,  the  Federal  Trade  Commission  was 
stoppled  short  in  its  program  to  pro¬ 
ceed  against  “deceptive  practices,”  when 
the  high  court  reminded  that  the  I'TC 
organic  act  limits  its  jurisdiction  to 
unfair  compietition,  and  does  not  in¬ 
clude  the  i)Ower  to  proceed  in  cases 
where  the  commission  may  consider 
a  representation  to  be  unfair,  unless 
there  is  the  aspect  of  competitive  dis¬ 
turbance.  In  that  case,  the  commission 
argued  unsuccessfully  that  its  jurisdic¬ 
tion  encompasses  moral  and  public 
health  issues,  but  the  court  ruled  nega¬ 
tively.  Raladam  Com^'any  was  selling 
a 'Substance  represented  as  effective  in 
reducing  obesity.  The  commission 
sought  to  stop  this  representation,  con¬ 
tending  that  use  of  the  product  was  in¬ 
jurious  to  public  Iiealth.  Several  years 
of  commission  agitation  resulted  in 
draft  of  the  Wheeler-Rayburn  bill. 

If  this  bill  l)ecomes  law,  the  Federal 
Trade  Commission  would  have  the 
IX)wer  to  put  an  end  to  national  ad¬ 
vertising  compaigns  of  the  type  now 
IMjpular,  which  ascribe  therapeutic  val¬ 
ues  to  cigarettes  and  various  kinds  of 
foods,  provided  it  was  the  opinion  of 
the  commissioners  that  the  represen¬ 
tations  are  not  accurate.  Opponents 
say  instances  can  be  multiplied  to  show 
the  potentialities  of  the  bill. 

Speaking  before  the  Senate  Inter¬ 
state  Commerce  committee  this  w-eek, 
Elisha  Hanson,  counsel  for  the  .AN PA 
and  other  publisher  interests  voiced  ob¬ 
jections  to  the  Wheeler  measure. 

Hanson  stated  that  the  .\NP.A  is  in 
favor  of  some  of  the  controversial  sec¬ 
tions  of  the  bill,  namely  section  five, 
which  includes  control  over  “deceptive 
acts  and  practices”  and  unalterably  op¬ 
posed  to  other  .sections.  Sections  3  and 
4,  which  give  the  commission  power  to 
investigate  suspect  parties. 

Claiming  that  the  powers  of  investi¬ 
gation  and  examination  as  outlined  in 
the  bill  are  too  broad  and  sweeping, 
Hanson  referred  the  Committee  to  the 
Supreme  Court  decision  in  1923  (in  the 
.American  Tobacco  case.  In  this  case, 
the  FTC  was  rebuked  for  directing 
“fishing  expeditions,”  beyond  the  scope 
of  its  authorized  powers.  Hanson  stated 
that  this  act  is  merely  an  attempt  to 
duplicate  this  outlawed  practice. 

“You  will  be  doing  the  very  thing 
the  Supreme  Court  once  condemned  in 
1923,”  he  told  the  Senate  Committee. 
“The  goyernment  must  get  out  of  the 
practice  of  trying  to  regulate  every¬ 
thing  unless  it  is  specially  directed  to 
do  so.” 

Hanson  Says  Bill  Would 

H  Open  Business  Records 


port  that  proposal. 

However,  he  pointed  out  that  there 
should  be  immunity  granted  for  action 
under  this  section,  in  view  of  the  postal 
statutes  which  attach  criminal  prosecu¬ 
tion  to  deceptive  acts  and  practices. 
That  is,  argued  Hanson,  in  the  event 
there  was  civil  action  brought  under  the 
I'TC  broadened  jurisdiction,  the  danger 
of  "double  jeopardy”  from  possible  re¬ 
sulting  action  by  the  postal  authorities 
should  be  removed. 

William  Daley,  speaking  for  the 
National  Editorial  Association,  ex¬ 
pressed  the  general  disapproval  of  his 
organization  to  the  measure.  He  de¬ 
clared  that  the  Federal  Trade  Com¬ 
mission  does  not  have  in  specific  terms, 
a  grant  of  jurisdiction  over  false  and 
misleading  advertising,  and  that  the 
FTC  over  a  period  of  years  lias  as¬ 
sumed  this  function. 

"The  bill  proposed  is  an  unlimited 
bid  for  power  and  the  limit  on  advertis¬ 
ing  control  would  be  only  the  sky”,  said 
Daley.  "No  publisher  will  quarrel  for 
an  instant  with  the  proper  regulation 
of  advertising  practices  but  will  fight 
to  the  la.st  ditch  anything  that  .smacks 
of  arbitrary  censorship.”  He  added 
that  the  goodwill  of  its  readers,  is  the 
constant  guide  of  newspapers  in  regu¬ 
lating  their  advertising  copy,  and  in 
fighting  false  and  misleading  adver¬ 
tising. 

Out  of  a  dozen  or  more  bills  to  place 
a  system  of  regulation  over  advertising 
allowances  is  almost  certain  to  come 
one  which  will  pass  both  houses  and  win 
Presidential  approval.  The  element  of 
time  alone  stands  in  the  path  of  this 
legislation,  since  adjournment  in  about 
one  month  is  the  present  goal.  How¬ 
ever,  since  it  is  generally  agreed  that 
it  would  be  politically  unwise  to  leave 
Washington  without  doing  something  to 
satisfy  independent  merchants,  the  legis¬ 
lators  are  almost  certain  to  pass  a  bill 
as  a  “starting  point”  in  the  anti-chain 
store  drive. 

Robinson -Patman  Bill  to  Get 
Favorable  Committee  Report 

The  Robinson- Patman  bill  is  most 
favored,  partly  because  it  already  has 
received  the  indorsement  of  the  senate 
committee  and  has  been  the  subject  of 
public  hearings  on  the  house  side,  as  a 
result  of  which  a  favorable  committee 
report  is  assured. 

In  effect,  this  bill  declares  that  no 
manufacturer  may  sell  to  one  purchaser 
at  a  given  price,  or  with  special  dis¬ 
counts  or  advertising  allowances,  unless 
he  gives  the  same  price  and  considera¬ 
tions  to  all  purchasers  of  the  same  class. 
An  important  feature  of  the  bill  is  a 
section  which  permits  the  Federal  Trade 
Commission  to  determine  what  is  the 
most  common  quantity  sale  of  a  given 
commodity,  and  to  declare  that  quantity 
discounts  shall  not  apply  to  purchases 
in  excess  of  that  amount.  The  purpose 
of  this  is  to  give  the  ordinary  buyer  the 
same  price  as  the  relatively  few  large 


He  pointed  out  that  Section  4  of  Ae  purchasers,  preventing  the  latter  from 


a  drive  to  put  tariff  restrictions  proposed  bill  which  allow^  bTc  jidling  at  low  retail  prices  which  are 

.  -  possible  by  huge  discounts  not 

enjoyed  by  smaller  competitors. 

In  the  same  manner  as  it  seeks 
to  equalize  quantity  discounts,  the  bill 
seeks  to  place  advertising  allowances  on 

„  - ;  --  -  —  - - -  ..  ,  j  •  *u  fho  same  plane.  It  would  forbid  dis- 

Control  of  advertising  allowances  1888  the  Supreme^  Court  stated  in  tne  proportionate  grants  to  a  purchaser  to 


w  these  products  to  protect  domestic  to  examine  at  any  time  the  business 
pr^ucers.  re<:ords  of  a  company,  etc.,  or  to  r^ 

•  other  pending  measures  quire  testimony  under  oath  as  to  busi- 

®  Washington  is  a  newspaper  bill,  per  ness  records  or  practices,  by  force  of 
but  direct  or  indirect  regulation  of  subpoenas  of  the  Commission,  is  also 
Wjsme^s  office  operation  is  found  in  an  unauthorized  grant  of  poiver.  In 


mg. 

The  Robinson-Patman  bill  would  re¬ 
quire  donees  of  advertising  allowances 
to  segregate  those  funds  and  account 
for  them  in  advertising  matter  separate 
and  apart  from  that  which  is  purchased 
for  the  retailer’s  general  line  of  mer¬ 
chandise.  The  obvious  effect  of  such 
a  provision  would  be  to  require  increased 
advertising,  for  the  reason  that  the  re¬ 
tailer  must  push  his  own  wares  inde¬ 
pendently  of  those  of  the  processor 
who  pays  him  an  advertising  al¬ 
lowance. 

Rebates  and  allowances,  presumably 
including  those  for  advertising  although 
this  is  not  specifically  set  out,  aje 
marked  for  equalization  under  a  bill 
sponsored  by  Senator  William  E.  Borah. 
This  bill  aims  particularly  at  unfair 
competitive  practices  and  leans  toward 
restoration  of  many  major  principles  of 
NIRA. 

Van  Nuys  Measure  Would 
Eliminate  Unfair  Discounts 

Senator  Van  Nuys  has  a  bill  which, 
however,  seems  unlikely  to  make  pro¬ 
gress  at  this  session  which  contemplates 
a  more  rigid  control  of  quantity  dis¬ 
counts  and  seeks  to  eliminate  unfair  dis¬ 
counts  of  all  description. 

The  terms  “unfair  prices”,  “dispro¬ 
portionate  allowances,”  and  words  of 
similar  purport,  all  of  which  touch  upon 
the  field  of  special  advertising  allow¬ 
ances  appear  in  the  Mapes  Bill,  the 
White  Bill,  the  Boehne  Bill,  the  Minton 
Bill,  and  others.  The  Bankhead  Bill 
and  the  Huddleston  Bill,  prohibit  sale 
differentials  based  upon  geographical 
distances. 

Broad  declarations  for  return  of  fair 
competitive  conditions  such  as  existed 
under  N  IRA  ( but  not  described  as  such) , 
and  which  might  be  expected  to  revive 
tbe  advertising  allowance  provisions  of 
many  codes,  are  found  in  the  Jenkins 
bill,  tbe  Celler  Bill,  and  the  Ellenbogen 
Bill. 

The  Black  30-hour  week  bill,  from 
all  present  indications,  is  as  dead  as  the 
Dodo.  The  Connery  30-hour  bill,  which 
involves  an  interstate  licensing  feature, 
has  been  dormant  for  months  and  it  is 
unlikely  that  effort  will  be  made  to  re¬ 
vive  it. 

Originally,  the  Black  and  Con¬ 
nery  bills  were  designed  as  companion 
measures,  but  the  sponsors  went  into 
legislative  by-ways  and  their  bills  no 
longer  bear  sufficient  resemblance  to  be 
grouped  together. 

The  O’Mahoney  bill  to  license  inter¬ 
state  corporations  is  gaining  some  head¬ 
way,  but  the  likelihood  is  that  the  ele¬ 
ment  of  time  will  militate  against,  prob¬ 
ably  defeat,  its  chances  for  enactment. 
The  Montana  senator  who  sponsors  that 
measure,  has  been  active  in  furthering 
it.  but  its  companion  on  the  house  side, 
the  Alead  bill,  has  been  gathering  dust 
in  the  legislative  hopper  and  is  likely  to 
remain  there.  That,  of  course,  would 
dispose  of  the  O’Mahoney  bill. 

'hie  bill,  H.R.  9495,  introduced  by 
Rep.  Donald  C.  Dobbins  of  Illinois  and 
referred  to  the  Judiciary  Committee 
would  amend  the  mail  statute.  Section 
211  of  the  United  States  Criminal  Code, 
to  permit  the  prosecution  for  depositing 
in  the  mails  unmailable  matter  not  only 
as,  at  present,  at  the  point  of  deposit 


piQ  by  producers  to  their  purchasers  Boyd  case,  involving  legal  compulsion  the  latter  for  advertising  but  also  at  the  place  of  delivery.  A 

*5  the  theme  of  more  than  a  dozen  on  a  man  to  produce  papers  and  to  former’s  goods.  Hearings  in  the  in-  somewhat  similar  bill  introduced  last 
^ejected  statutes ;  expansion  of  the  testify  against  himself,  that  there  was  vestigation  of  American  Retail  Federa-  year  by  Rep.  John  P.  Higgins  of  Mass- 
^wers  now  vested  in  the  Federal  Trade  no  legal  right  to  such  powers  vested  revealed  that  millions  of  dollars  achusetts  was  dropped  because  of  the 

S^mission  is  found  in  a  number;  pub-  in  any  agency  of  the  government,  nor  ^jranted  annually  for  “advertising”  are  opposition  to  its  inclusion  of  birth  con- 
Kning  corporations  would  be  affected  the  right  to  grant  such  power.  accounted  for  in  reports  to  the  trol  information  as  specifically  obscene 

material. 

Passed  by  the  Senate  and  reported 
favorably  by  the  House  judiciary  com¬ 
mittee,  the  Van  Nuys  bill  to  penalize 
employers  who  attempt  to  influence  their 


“•ly  in  the  same  way  as  other  busi- 
"'ss  entities  in  some;  but  no  other, 
^rraps,  g^s  as  far  as  the  Wheeler- 
'^yburn  bill  into  the  domain  of  news- 
Wperdom. 


Hanson  declared  that  if  it  is  the  in¬ 
tention  of  Congress  to  broaden  the  base 
of  powers  of  the  FTC  by  adding  to  its 
jurisdiction  over  unfair  methods  of 
competition,  control  over  “deceptive  acts 


not  accounted  for  in  reports  to  the 
manufacturer.  It  also  was  shown  that 
the  manufacturer’s  commodities  some¬ 
times  receive  only  incidental  mention  in 
the  space  purchased  by  the  retailer  and 
that,  in  effect,  the  processor  often  “pays 
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employes  votes  by  fear  or  intimidation, 
is  now  on  the  calendar  for  action.  A 
corporate  defendant  would  be  subject  to 
a  hue  of  $5,000,  and  any  officer  of  the 
corporation  might  be  required  to  pay 
$1,000  or  serve  one  year  in  prison,  or 
both. 

Employers  who  personally  seek  to 
frighten  workers  into  casting  their  bal¬ 
lots  one  way  or  another,  and  those  who 
“consent”  to  such  action  by  others  are 
declared  equally  guilty. 

Representative  Hatton  Sumners, 
chairman  of  the  House  committee  which 
reported  the  bill  favorably,  concedes  it 
is  broad  in  scope,  but  considers  it  must 
be  so  constructed  if  judges  are  to  have 
sufficient  latitude  to  rule  out  the  vices 
it  seeks  to  correct. 

One  view  held  is  that  a  manufacturer 
who  permitted  sale  in  his  plant  of  news¬ 
papers  carrying  editorials  or  news 
stories  to  the  effect  that  one  possible 
outcome  of  a  national  election  might  re¬ 
sult  in  closing  down  the  plant,  would  be 
subject  to  a  fine.  This  is  on  the  theory 
that  the  employer  “consented”  to  an 
intimidation  by  persons  other  than  him¬ 
self. 

Kentucky  Passes  Two 

Favorable  Press  Laws 

Under  pressure  from  the  Kentucky 
Press  Association  and  other  interested 
bodies,  the  Kentucky  legislature  has 
passed  two  important  measures,  both 
of  which  can  be  construed  as  favorable 
to  newspaper  interests. 

Gov.  Albert  Chandler  has  signed  a 
bill  to  protect  the  confidences  of  news- 
papennen.  The  jailing  of  reporters  and 
editors  last  year  for  contempt  of  court 
stirred  the  press  groups  to  action  which 
resulted  in  the  passage  of  the  confidence 
law. 

More  liberal  than  any  previous  Ken¬ 
tucky  enactment  on  the  subject,  a  new 
libel  bill  was  approved  by  the  legisla¬ 
ture  and  signed  by  the  governor.  It 
redefines  certain  phases  of  libel  and  pro¬ 
tects  from  libel  action  any  newspaper 
which  in  good  faith  publishes  the  alle¬ 
gations  made  in  i>etitions  tiled  in  courts 
of  Kentucky. 

Changes  in  Libel  Laws 

Proposed  in  Mississippi 

Mississippi  publishers  are  hoping  for 
a  slight  improvement  of  libel  laws  of  the 
state  under  provisions  of  a  measure  in¬ 
troduced  in  the  state  legislature  by  Sen¬ 
ator  Kush  Knox,  former  state’s  attor¬ 
ney-general. 

While  the  measure,  as  amended  in 
committee,  does  not  make  all  the  im¬ 
provements  hoped  for,  it  is  a  distinct 
improvement  over  the  present  statute 
and  is  being  supported  by  the  state 
press  association.  It  is  conceded  a  fifty- 
fifty  chance  of  passage  when  brought 
out  into  the  senate. 

No  other  measures  affecting  newspa¬ 
pers  appear  to  have  any  chance  of 
passage. 

Alabama  Would  Protect 

Its  State  Industries 

In  .Alabama  a  pending  bill  submitted 
by  Rep.  Eugene  W.  Waldreop,  would  re¬ 
quire  that  all  public  printing  be  let  to 
Alabama  firms.  Sponsors  maintain  the 
bill  is  a  retaliation  against  similar  laws 
in  several  surrounding  states  and  is 
intended  to  promote  employment  of 
Alabama  printers  generally.  This  bill 
probably  will  become  a  law  although 
lobbyists  against  it  have  generated  a  bit 
of  opposition.  The  hill  has  been  pend¬ 
ing  for  a  final  vote  on  the  House  cal¬ 
endar  for  two  weeks  and  probably  will 
come  up  for  a  vote  in  the  next  ten  days. 

The  1935  regular  session  passed  the 
Calhoun  bill  to  protect  the  professional 
confidence  of  newspapermen. 

That  bill  prohibits  courts,  legislatures, 
grand  juries,  legislative  committees,  or 
any  other  judicial  organization,  etc., 
from  punishing  newsmen  for  refusing 
to  reveal  the  source  of  confidential  in¬ 
formation. 

Representative  Long,  of  Perry,  has 
introduced  a  bill  to  make  it  optional  for 


lists  of  tax  delinquent  properties  to  1^ 
advertised  in  newspapers  or  itosted  in 
public  places.  Advertising  in  news¬ 
papers  is  now  required  by  law. 

A  bill  proposing  three  per  cent  state 
sales  tax  for  Alabama  sitecifically  ex¬ 
cluded  newspaper  advertising  when  it 
was  presented  at  the  current  session 
of  the  legislature. 

Little  Press  Legislation 

Expected  In  Louisiana 

With  the  United  States  Supreme 
Court  decision  nullifying  the  Lousiana 
newsjtaper  tax  law  still  a  subject  of 
editorial  comment  by  the  Louisiana 
press,  the  state  legislature,  controlled  by 
the  powerful  regime  built  up  by  the 
Late  Senator  Huey  P.  Long,  who  had 
the  tax  railroaded  through  a  subservient 
legislature,  will  meet  in  biennial  session 
May  12.  No  public  announcements  on 
any  proposed  legislation  affecting  news¬ 
papers  have  been  made  and  some  iioliti- 
cal  observers  doubt  if  any  will  l)e  in¬ 
troduced  in  the  approaching  .session. 

While  the  state  regime  lost  a  point 
in  the  two  per  cent  newsi>aper  adver¬ 
tising  tax  law.  it  won  a  victory  in  the 
recent  United  States  Fifth  Circuit 
Court  of  Appeals  order  reversing  a 
federal  injunction  which  temporarily 
voided  another  Long  “dictatorial”  law 
giving  a  state  board  of  printing,  com¬ 
posed  of  the  governor  and  two  other 
state  officials,  the  power  to  veto  con¬ 
tracts  for  public  printing  by  local 
governmental  agencies. 

Rhode  Island  Bill 

Bans  Holiday  Issues 

The  Rhode  Island  legislature  enacted 
bills  making  Culumlms  Day  and  New 
Years  Day  full  holidays,  subject  to  ap¬ 
proval  at  a  si»ecial  election  Alarch  10th, 
and  would  ban  publication  on  those 
days.  If  voters  approve  the  constitu¬ 
tional  convention  issue  March  lUth,  a 
law  passed  this  year  requires  the  ad¬ 
vertising  of  these  conventions’  recom¬ 
mendations  in  newspaj)ers  l)etore  a  final 
referendum.  Pending  bills  would  pro¬ 
tect  newspapers’  confidential  informa¬ 
tion  and  prohibit  publication  of  state 
or  local  records,  pictures  or  other  prop¬ 
erty  without  permission.  The  latter 
virtually  has  been  killed  and  the  former 
is  not  given  much  chance.  .Another 
bill  l)efore  the  Rhode  Island  legislature 
would  require  applicants  for  trade¬ 
marks  to  pay  for  newspaixT  advertising 
of  apiilications  promptly  or  be  invali¬ 
dated  by  the  Secretary  of  State. 

Virginia  Restricting 

Dental  Promotion  Copy 

In  the  Virginia  legislature,  H.  B.  53, 
restricting  dental  advertising  to  mere 
cards,  altliough  bitterly  contested  by  the 
X’irginia  Press  Association,  has  itassed 
both  houses  and  has  been  approved  by 
the  governor  following  an  eleventh 
hour  hearing  in  the  governor’s  office. 

A  bill  providing  that  newspapers  may 
put  their  names  on  boxes  on  rcnites  in 
rural  sections,  although  strongly  op¬ 
posed  by  the  state  highway  commis¬ 
sioner,  passed  the  Hou.se  as  originally 
drawn  but  was  amentled  in  a  Senate 
committee  to  give  out-of-state  iiapers 
the  same  privilege.  It  is  now  on  the 
Senate  calendar.  A  projwsed  amend¬ 
ment  to  the  existing  anti-duelling  law 
denying  newspapers  the  right  to  demur 
in  libel  and  slander  suits  would  give 
tliem  this  right.  Sponsored  by  Senator 
X’ivian  Page,  Norfolk,  it  is  still  await¬ 
ing  fate  on  the  floor  of  both  branches. 

.A  bill  levying  a  tax  of  one-quarter 
cent  per  copy  on  all  .state  papers,  daily 
and  weekly,  was  introduced  early  in  the 
current  session  but  has  never  come  out 
of  committee.  This  radical  measure  was 
never  conceded  a  chance  of  passage. 

No  Newspaper  Legislation 

Planned  In  Illinois 

Newspaper  legislation  is  not  within 
the  scope  of  Gov.  Henry  Horner’s  call 
for  first  and  second  special  sessions  of 
the  Illinois  legislature,  now  concurrently 
in  session. 


South  Carolina  Ruling 

On  Liquor  Advertising 

Little  legislation  affecting  newspapers 
is  being  considered  by  the  South  Caro¬ 
lina  legislature  now  in  session.  The 
only  measure  specifically  bearing  upon 
iwpers  discussed  so  far  is  an  amend¬ 
ment  to  the  state  liquor  law  which 
would  prohibit  “outside  solicitation”  for 
liquor  sales  except  by  “legal”  means. 

Newspai)er  advertising  is  now  per¬ 
mitted  and  would  be  again  sanctioned 
under  the  proposed  amendment  which 
has  passed  the  senate  but  has  not  been 
considered  by  the  house. 

The_  Thomas  Libel  Bill,  intended  to 
liberalize  the  penalties  on  newspapers, 
introduced  in  1935  remains  on  the  cal¬ 
endar  but  has  not  been  debated  and  ap¬ 
proval  is  doubtful. 

-A  measure  to  fix  maximum  working 
hours  at  40  a  week  for  all  employes 
except  farm  and  household  workers  af¬ 
fects  newspapers  just  as  other  indus¬ 
tries,  but  its  passage  is  thouglit  to  be 
unlikely. 

Many  Newspaper  Bills 

in  Massachusetts 

A  large  volume  of  legislation,  affect¬ 
ing  both  the  editorial  departments  and 
business  offices  of  newspapers,  is  before 
tlie  Massachusetts  legislature.  Much 
inimical  legislation  has  already  been 
defeated. 

-A  bill  protecting  newspapermen’s  con¬ 
fidences  has  failed  of  passage,  legislators 
as.serting  there  was  no  demand  for  the 
law,  and  that  it  would  cloak  “vicious 
reporttrs”  with  sjjecial  i>rivilege.  It 
was  intriKluced  Imt  killed  last  year  after 
William  (i.  Gavin,  city  editor  of  the 
Boston  Tnnclcr,  refused  to  disclose  to 
the  governor  and  executive  council  the 
source  of  a  reiK)rt  he  printed. 

petition  of  the  New  England  Daily 
NewspajK-r  .\ssociation.  supported  by 
the  principal  Boston  papers,  to  allow 
the  [irinting  of  court  pleadings  before 
action  by  a  court  without  fear  of  lif)el, 
was  recently  kilk-d  in  committee. 

.\  similar  death  was  given  a  bill 
which  would  have  prohibited  publication 
of  divorce  actions  in  which  adultery  was 
charged  until  atfidavits  detailing  the 
facts  were  on  lile  with  the  court,  and 
then  only  on  permission  of  the  court. 
The  i)etitioner  declared  “unnecessary 
and  damaging  publicity”  would  be  pre- 
\ented. 

A  proposal  to  prohibit  liquor  adver¬ 
tising  wliich  utilized  the  characters  of 
.Santa  Claus,  Washington,  Lincoln,  or 
any  prominent  real  or  imaginary  char¬ 
acter,  was  defeated  in  committee.  To 
get  around  the  interstate  commerce  as¬ 
pects  of  newsi>aper  advertising,  the  bill 
would  have  given  the  State  Liquor  Con¬ 
trol  Commission  power  to  blacklist  for 
retail  sale  brands  of  liquor  so  advertised. 

-An  attempt  to  prohibit  price  adver¬ 
tising  in  liquor  copy  also  has  been 
killed  in  committee. 

Another  committee  has  decided  no 
legislation  was  necessary  in  respect  to 
changes  in  the  law  defining  newspapers 
qualified  to  obtain  legal  notices.  A 
special  commission  has  recommended 
there  be  no  changes,  after  several  legis¬ 
lators  attempted  to  liave  shopping  news 
publications  established  for  at  least  two 
years  qualified  to  receive  legal  adver¬ 
tising.  The  commission  declared  shop¬ 
ping  news  publications  did  not  appear  to 
be  newspapers  under  the  law. 

W'hat  many  publishers  regarded  as  a 
particularly  dangerous  bill  if  passed,  one 
“prohibiting  the  incident  of  race,  color 
or  religious  hospitality  or  prejudice  by 
means  of  speech,  printed  matter  on  the 
radio”  was  killed  in  committee,  although 
there  is  a  iwssibility  it  may  be  resur¬ 
rected  on  the  floor  of  the  house.  The 
bill  would  have  imposed  fines  or  im¬ 
prisonment  or  both  on  those  found 
guilty  of  its  sweeping  provisions,  which 
w’ould  cover  the  publication  of  photo¬ 
graphs,  speeches,  pamphlets,  circulars, 
or  the  display  of  emblems  or  flags  cal¬ 
culated  to  advocate  or  promote,  hatred, 
violence  or  hospitality. 


A  bill  which  proposed  to  tax  lig^ 
advertising  in  newspapers  and  nac^ 
zines,  on  the  basis  this  revenue  was  <■. 
solicited  by  publishers,  has  been 
Tlie  representative  who  proposed  the 
bill  said  he  believed  publishers  would  be 
“glad  to  submit  to  the  tax  to  hek 
shoulder  the  costs  of  government" 
There  is  a  bill  before  the  legislate 
and  likely  of  i^ssage  calling  for  exea^ 
tion  of  manufacturing  machinery  fiun 
all  taxation,  but  unoflicial  legal  opMon 
of  the  act  is  that  it  would  not  ptw^ 
newspapers  presses,  composing  rooa 
machinery  and  other  producing  eqg^ 
ment. 

A  proposal  for  a  flat  minimum  wa|e 
of  $3U  weekly  and  a  40-hour  week  for 
all  employes  in  every  occupation  in  the 
state  is  certain  to  be  defeated. 

New  Jersey  Would  Prohibit 
Radio,  Cameras  from  Courts 

Broadcasting  or  i^otographing  oi 
court  trials  would  be  prohibited  in  Ne» 
Jersey  by  a  bill  pending  in  the  legisli- 
ture.  It  is  an  outgrowth  of  the  trial  a 
year  ago  at  Flemington  of  Bruno  Rich¬ 
ard  Hauptmann  as  the  Lindbergh  babj 
murderer. 

Two  other  measures  that  await  action 
would  clarify  and  extend  the  law  oi 
privilege  and  prescribe  standards  for 
newspapers  carrying  county  or  muni¬ 
cipal  advertising. 

The  radio-photograph  bill,  which  is 
designed  to  protect  the  dignity  of  coun 
proceedings,  would  bar  all  such  equip¬ 
ment  from  court  rooms,  except  as  a 
part  of  the  evidence  in  any  case.  The 
publication  of  any  photograph  or  pic¬ 
ture  made  in  violation  of  the  prop^ 
act  would  be  accepted  as  prima  fade 
evidence  of  an  ol'fense  in  any  prosecu¬ 
tion  and  the  offender  or  offenders  would 
be  guilty  of  a  misdemeanor. 

"in  recent  years,”  declares  a  statemm 
preceding  the'  body  of  the  bill,  "inipul» 
inspired  and  prompted  by  commercial 
instincts  and  desire  for  monetary  gain 
have  from  time  to  time  threaten^  to 
impair  a  proper  and  efficient  administra¬ 
tion  of  our  courts  despite  the  quiet  dig¬ 
nity,  the  abounding  courage,  and  the 
high  degree  of  intelligence  of  New  Jersey 
judges. 

“It  is  most  essential  to  the  proper  ad¬ 
ministration  of  all  the  courts  of  record 
in  this  state  and  especially  those  dealii? 
w  ith  cases  w  here  the  life  of  a  citizen  is 
at  stake  that  rigid  decorum  be  main¬ 
tained  free  from  influences  whic'li  tend  to 
divert  the  attention  and  thoughts  oi  per¬ 
sons  responsible  for  the  proper  function¬ 
ing  of  our  courts,  as  well  as  those  in¬ 
volved  as  jurors,  litigants,  and  witnesses 
from  the  fundamental  issues  and 
proper  and  legal  evidence  relevaa 
thereto.” 

The  bill  (S27),  introduced  by  Senator 
Hendrickson,  has  been  passed  by  the 
Senate  and  is  awaiting  action  by 
the  Assembly,  which  is  expected  to  con- 
cur. 

The  bill  extending  privilege,  sponsored 
by  Senator  Powell  would  include  in  th* 
classification  official  statements  issued 
by  county  prosecutors  or  assistant  pro*- 
cutors.  United  States  district  attorneys, 
assistant  district  attorneys,  marshals  of 
deputies,  any  member  of  a  police,  detec¬ 
tive  or  other  law  enforcement  depart¬ 
ment  employed  on  behalf  of  the  federal 
state,  county  or  municipal  governmert, 
coroners  or  assistant  coroners  in  ^ 
nection  with  proceedings  or  investiga¬ 
tions  made  or  being  made  by  them  in  the 
performance  of  their  duties. 

Privilege  also  would  be  extended  fo 
the  use  of  information  contained  in  any 
papers  filed  in  any  court  and  to 
true  and  impartial”  report  of  any  jw 
cial,  legislative  or  other  public  and  ottt 
cial  proceeding. 

“The  privileged  character  of  such  pok 
lications,”  declares  the  bill,  “shall  be  a 
good  defense  to  any  action  of  libel,  *• 
less  the  plaintiff  shall  show  expre* 
malice  or  malice  in  fact.” 

The  third  measure,  offered  by  Ai- 
(Continued  on  page  18) 
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“BLACK  MAGIC”  IN  BREATHLESS  ETHIOPIAN  NIGHTS— PICTURES  AT  ANY  PRICE 


Hunid  as  they  are,  Ethiopian  nights  come  rloser  to 
ipproximaling  European  conditions  than  do  other 
1^8  of  the  day.  Consequently  photographers  sent 
i«  rover  the  war  there  do  their  film  developing  at 
■idoight.  when  it  is  coolect  and  darkest.  Above:  A 
pkotographer  accompanying  Ladislas  Farago,  who 
rrpresented  Wide  World  Photos  in  Ethiopia,  is  clad 
Mily  in  shorts  as  he  does  his  developing  under  a 


protective  gauze  tent.  Center:  .Mr.  Farago  writes 
in  the  underbrush.  The  map  and  gas  mask  are 
vital  adjuncts  to  Ethiopian  war  reporting.  Right: 
A  photographic  problem  is  cooling  water  from  100 
degrees  to  60  degrees  for  developing  purposes.  Na¬ 
tives  wrap  bottles  in  wet  cloths,  hang  them  from 
tree  branches,  and  swing  them  to  and  fro. 


CHICAGO  PM’S  HARD 
HIT  BY  TIME  CHANGE 


Confusion  Marks  Beginning  of  Ex¬ 
periment — Stock  Tables  Speeded 
Up,  Hour  of  News  From 
East  Lost 

(By  telegraph  to  Editor  &  Publisher) 
Chicago,  Mar.  A — Eastern  standard 
lime  became  et'fective  here  March  1  by 
(diet  of  the  city  council  and  with  the 
t:me  change  came  much  confusion  and 
considerable  lieadaches  as  far  as  local 
lewspapers  arc  concerned,  particularly 
in  the  afternoon  field. 

While  the  majority  of  managing  edi- 
!  m,  circulation  managers  and  mechan- 
:  ical  superintendents  are  still  adjustiiig 
:  aaivities  of  their  respective  departments 
to  overcome  the  loss  of  one  hour  in  re¬ 
lation  to  the  eastern  seaboard,  it  ap¬ 
pears  that  before  the  week  is  over  news- 
5  paper  production  and  distribution  will 

i*  again  be  running  smoothly  in  local 
plants. 

The  wide  divergence  of  opinion  as  to 
^  the  public’s  acceptance  of  eastern  time 
i  as  a  year -around  matter  was  most  no- 
f  ticeable  in  the  headlines  and  stories  of 
.  the  change  in  local  piapers.  The  -Chicago 
f  Tribune,  propKinent  of  the  time  change 
•  t'rom  a  healthy  and  safety  standpoint, 
,  flirted  Tuesday :  "City  Finds  New 
I  Time  a  Success  on  1st  Workday — 
:  itores  and  Schools  .Approve  Change." 

I  The  Chicago  Daily  Ncivs,  opponent  of 
t  the  change,  headlined  the  first  work- 
s  day’s  activities  as  follows  :  “.Aldermanic 
S  Da«-n  Arrives  in  City  with  No  Light, 
j  Much  Confusion."  .Another  story  on 
I  page  one  Alonday  was  headed :  "Chicago 
i  Gets  First  Taste  of  Eastern  Time — 
J  Protests  Indicate  That  It’s  Sour !  The 
i  Chicago  .-Inwrican  headlined  the  change 
in  much  the  same  vein,  stating :  "Time 
Change  Brings  Confusion  to  City — Fast 
Clock  Scored  By  Workers.”  The  Chi- 
fii^o  Herald  and  Examiner  also  noted 
;  ^  confusion,  as  did  the  Chicago  Daily 
I  Times.  The  latter  papier,  in  an  editorial 
•us  week,  asserted  the  controversy  over 
•he  new  time  would  probably  continue 
until  there  is  a  popular  vote  on  the 
QMstion.  The  editorial  concluded  with 
•he  follow  ing  statement : 

As  between  central  standard  time  and 
eastern  standard  time,  we  have  been 
neutral.  The  test  period  may  change 
utt  attitude.  We  commend  the  Chicago 
^eration  of  Labor  for  the  civic  spirit 
hehind  its  circulation  of  the  referendum 
j  petitions.” 

Loss  of  an  hour  in  receiving  New 
lork  Stock  Exchange  closing  quota- 
1  tion^  together  with  the  fact  that  local 
j  *tock  and  grain  marts  are  opening  an 
•lour  later,  throws  a  peak  prcxluction 


load  on  afternoon  newspapier  composing 
rooms  that  is  difficult  to  solve.  Noon 
turt  editions  are  also  handicapped  some¬ 
what,  although  efforts  are  being  made 
to  spiced  up  transmission  of  "morning 
line  entries  so  that  this  edition  is  leav¬ 
ing  the  piresses  only  a  few  minutes 
later  than  previously.  .All  of  the  after¬ 
noon  piapiers  have  changed  various  edi¬ 
tion  times  to  conform  with  the  change. 
The  Tribune  has  installed  five  new  ma¬ 
chines  to  spiecd  up  setting  of  stock  tables 
tor  the  lirst  edition. 

.Afternoon  piapK-rs  are  splitting  their 
home  delivery  service  in  an  ettort  to 
furnish  as  many  subscribers  as  piossible 
with  the  final  market  edition.  .Although 
it  is  too  early  to  note  any  definite  ef¬ 
fect  on  afternoon  circulation  sales,  it 
was  repiorted  by  two  circulation  man¬ 
agers  that  readers,  used  to  receiving 
the  final  markets  shortly  after  2 :30  p.  m., 
are  now-  waiting  to  3:30  p.  m.  to  get 
the  final  market  editions. 

The  Chicago  Stock  Exchange  set  its 
clocks  ahead  an  hour  and  then  set  its 
trading  back  an  hour,  leaving  it  just 
where  it  was.  The  Chicago  Mercantile 
1-^xchange  tried  the  new  time  one  day 
and  found  it  so  handicappied  the  mar¬ 
ket’s  activities  that  an  emergency  rule 
was  evoked,  restoring  central  standard 
time,  until  governors  have  an  opipor- 
tunity  to  study  the  matter.  The  live¬ 
stock  industry  continues  on  central 
standard  time. 

One  afternoon  paper  managing  editor 
piointed  out  that  the  change  in  time 
causes  p.  m.  papiers  to  lose  one  hour  of 
news  that  eminates  from  New  York  and 
Washington.  This  situation  will  con¬ 
tinue  until  New  A’ork  City  goes  on  east¬ 
ern  daylight  saving  time  late  in  April. 

Chicago  radio  listener  habits  are  also 
itndergoing  a  decided  change,  with  many 
network  programs  originating  in  the 
east  now  heard  here  one  hour  later.  It 
was  piointed  out,  however,  the  net  re¬ 
sult  is  that  more  pieople  in  Chicago  are 
likely  to  listen  to  radio  programs  dur¬ 
ing  the  normal  evening  listening  hours 
from  7:30  to  10:30  p.  m.  The  change 
in  time  synchronizes  the  Tribune’s 
radio  station,  WGN,  with  other  mem¬ 
bers  of  the  Mutual  Broadcasting  Sys¬ 
tem.  The  Prairie  Farmer  station,  WLS, 
continues  to  operate  on  central  standard 
time,  in  accordance  with  views  of  rural 
listeners,  who  protested  vigorously 
against  the  time  change. 

The  Interstate  Commerce  Commission 
held  a  hearing  here  last  week  to  deter¬ 
mine  whether  or  not  railroads  entering 
Chicago  should  adopt  the  new  time,  but 
withheld  its  decision  until  the  middle 
of  April.  The  Daily  News’  attorney 
appeared  before  the  commission  and  pro¬ 
tested  against  the  proposed  change. 


F.  D.  R.  DENIES  PRESS  “GAG” 

Names  Hearst  Papers  in  Refuting 
Hagood  Dismissal  Ban 

(Speciiil  to  Editor  i;  Eublisher) 

Washington,  D.  C.,  .March  5— An¬ 
gered  by  reports  of  a  "press  gag”  in 
the  recent  disciplining  of  General  Ha- 
good  by  the  War  Department,  Presi¬ 
dent  Roosevelt  "took  the  gloves  off”  in 
his  opien  criticism  of  the  llearst  news- 
piapiers  at  his  last  press  conference. 

The  President  branded  the  “gag” 
stories  as  being  made  out  of  “whole 
cloth”,  his  favorite  description  for  er¬ 
roneous  piress  accounts  affecting  the 
White  House. 

BAIRD  LEAVES  REAL  AMERICA 

Edward  Baird,  who  started  Real 
America  magazine  in  1933,  has  sold  his 
interests  in  that  publication  and  is  now 
writing  for  other  publications.  .As  for¬ 
mer  editor  of  Real  America,  Mr.  Baird 
has  been  named  defendant  on  a  charge 
of  criminal  libel.  Baird  was  arrested 
on  a  warrant  sworn  out  by  Mayor  Wil¬ 
liam  M.  Edwards  of  Zion,  Ill.  His  case 
has  been  continued  several  times  and  is 
scheduled  for  a  hearing  before  Justice 
Harry  Hoyt  of  Waukegan  March  19. 

POPE  PROTESTS  PRESS  CURB 

The  order  of  Hitler’s  government  that 
religious  organs  can  carry  nothing  but 
religious  advertising  is  so  calculated  to 
destroy  the  Catholic  press,  dependent  on 
lay  advertising  for  its  continuance,  that 
the  Vatican  has  protested  to  Germany. 
Such  action,  it  says,  violates  the  con¬ 
cordat  of  the  Reich  with  the  \’atican 
guaranteeing  press  freedom  to  the 
Catholic  journals. 

CHAMBERLAIN  LEAVES  TIMES 

John  Cliamberlain,  daily  book  re¬ 
viewer  of  the  Neio  York  Times,  joined 
the  staff  of  Fortune  magazine  March  1. 
He  has  been  succeeded  by  Robert  A’au 
Gelder,  who  has  substituted  for  him  in 
the  past.  Mr.  Chamberlain  started  the 
Times  daily  book  review  column  in  Sep¬ 
tember,  1933. 

CENSORSHIP  BILL  FAILS 

Efforts  to  hamper  Edmonton,  Can¬ 
ada,  city  hall  reporters  in  securing 
news  failed  when  the  City  Council 
tossed  out  a  motion  of  Alderman 
Charles  Gould  summarily  to  dismiss  any 
civic  superintendent  or  employe  giving 
an  interview  or  any  information  to  the 
press. 

REED  GOES  TO  LONDON 

William  Reed,  news  editor  of  Univer¬ 
sal  Service,  has  left  for  London  where 
he  will  assume  editorial  direction  of  the 
Universal  bureau  there. 


HEARST  IS  EXPANDING 
RADIO  CHAIN 

Federal  Communications  Approval 

Will  Be  Sought  For  Purchase  of 
KTSA-San  Antonio  and 
KNOW-Austin 

Expansion  of  the  Hearst  Radio  chain 
from  six  to  eight  stations  will  be  ac¬ 
complished  when  the  Federal  Communi¬ 
cations  Commission  puts  its  approval 
upon  the  purchase  of  two  Texas  sta¬ 
tions,  KTS.A-San  Antonio  and  KNOW- 
.Austin,  from  the  Southwest  Broadcast¬ 
ing  System  at  a  price  said  to  be  above 
?200,0(JO.  The  entire  move  is  subject 
to  FCC  approval. 

It  is  understood  that  details  of  the 
negotiation  are  not  entirely  complete 
and  that  there  has  been  no  applica¬ 
tions  filed  yet  with  the  FCC,  al¬ 
though  the  deal  is  positive  if  the  FCC 
approves. 

Elliott  Roosevelt,  son  of  the  President 
and  vice-president  of  the  Southwest  sys¬ 
tem,  secured  options  on  the  five  stations 
owned  by  the  group  and  made  possible 
the  Hearst  purchases  by  assigning  his 
options  on  the  two  named  to  Hearst 
Radio,  Inc. 

If  Hearst  buys  WMAL-Washington, 
of  which  there  exists  a  possibility,  this 
will  bring  the  Hearst  radio  interests  to 
nine  stations,  including  WC.AE-Pitts- 
burgh,  WBAL-Baltimore,  WINS-New 
York,  KYA-San  Francisco  and  KEHE- 
Los  .Angeles. 

The  two  Texas  stations,  which  the 
group  plans  to  bring  under  its  manage¬ 
ment,  have  the  following  assignments; 
KNOW-1500  kc..  100  w.;  KTSA-550 
kc..  .=i000  w.  day,  1000  w.  night. 

Hearst  operates  the  San  Antonio 
Light,  but  has  no  paper  in  Austin, 
Texas. 


CENSORSHIP  ENDS 


Newt  from  Japan  It  Now  Flowing 
Normally  to  United  Statet 

The  unusually  strict  censorship  that 
the  Japanese  government  clamped  down 
last  week  on  news  of  the  uprising  of  the 
military  was  lifted  Feb.  29  after  the  self- 
barricaded  rebels  surrendered. 

The  relaxing  of  the  censorship  came 
just  in  time  to  allow  correspondents  lee¬ 
way  in  telling  the  highly  dramatic  story 
of  the  sudden  “resurrection”  of  Premier 
Okada  who  had  been  believed  dead  from 
the  assassins’  bullets. 

Cable,  wireless  and  telephone  service 
was  called  normal  this  week  by  news 
agencies. 
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ON-SCENE  STORIES  HARD  TO  OBTAIN 
IN  NEW  YORK  ELEVATOR  STRIKE 

“Pulling”  of  Buildings  Ran  Off-Schedule — Sensational  Walkout 
Provided  Wealth  of  Material — Operators  Quit  in  3  News¬ 
paper  Buildings — Editorials  Behind  Mayor’s  Action 


ASNE  PLANS  LUNCHEON 

The  usual  Saturday  eveniuR  baiKjuet 
at  the  meeting  uf  the  American  Society 
ot  Ne\vspai)er  Editors  in  Washington, 
U.  C.,  will  be  replaced  by  a  formal 
luncheon  at  1  p.m.  Saturday,  April  18. 
Some  members  desire  to  attend  tbe 
Gridiron  dinner  Saturday  evening. 


QUEBEC  WITHDRAWS 
PAPER  PENALTIES 


Punitive  Action  Against  St.  Lawreaci 

Mills  Believed  Never  Enforced _ 

Firm  Conforming  Now  to 
General  Price  Level 


’  I '  HE  elevator  strike  in  New  York 
City  this  week  provided  sensational 
front  page  coverage,  a  multitude  of  fea¬ 
tures,  strong  editorial  comment,  and  a 
normal  circulation  increase  for  a  big 
story.  Distribution  of  pai)ers  was  not 
affected. 

The  elevator  oi)erators  walked  out  of 
the  buildings  housing  the  Nexv  York 
Sun,  the  Herald  Tribune  and  the  City 
News  Association.  Service  on  the  Sun 
was  not  interrupted.  Editor  &  Pub¬ 
lisher  was  told,  as  an  emergency  crew 
immediately  went  to  work.  The  Her¬ 
ald  Tribune  had  a  cessation  of  service 
of  less  than  five  minutes. 

City  News,  however,  ten  floors  up  on 
the  building  at  2  Lafayette  street,  was 
without  elevators  for  26  hours,  from  1 
p.  m.  Monday  to  3  p.  m.  Tuesday,  but 
its  news  service  was  unaffected,  since 
about  90  per  cent  of  it  comes  in  by 
telephone,  and  the  office  staff  was  sturdy 
enough  to  climb  up  and  dowm  the  ten 
flights.  Tlie  greatest  difficulty  was  in 
receiving  specially  delivered  messages. 
For  a  time  a  plan  of  hauling  up  mes¬ 
sages  from  the  street  in  baskets  was 
considered. 

The  majority  of  city  staffs  was  as¬ 
signed  to  the  strike,  but  even  so  city 
editors  this  week  said  it  was  an  exas¬ 
perating  story  to  cover.  During  the 
first  two  or  three  days  of  the  strike  it 
was  difficult  to  know  where  the  news 
was,  going  to  break.  The  man  at  union 
headquarters  would  telephone  the  desk 
that  the  building  at  such-and-such  an 
address  was  to  be  “pulled”  in  35  min¬ 
utes.  Another  man  would  be  dispatched 
to  the  scene — to  find  no  trouble,  .\fter 
waiting  a  while  he  would  phone  the 
desk,  and  in  many  cases  would  be  as¬ 
signed  to  another  address  only  to  have 
the  first  building  “pulled”  soon  after 
his  departure.  As  soon  as  newsmen 
realized  that  the  strike  program  was 
running  aliout  an  hour  beliind  schedule 
the  going  was  a  little  easier. 

The  same  held  true  of  photographers 
and  there  were  surprisingly  few  real  ac¬ 
tion  shots  of  the  strike  in  its  first 
stages.  Most  of  the  pictures  of  people 
climbing  long  stairs  on  tired  feet  were 
posed,  and  some  of  the  real  action  pic¬ 
tures,  such  as  a  photo  of  activity  around 
a  broken  window  somewhere  had  a  look 
of  unreality. 

There  was.  however,  a  wealth  of  fea¬ 
ture  material  and  the  reporters  made 
the  most  of  it.  The  $l,000-a-month 
tenants  of  Park  avenue  buildings  who 
walked  down  and  up  the  stairs  they 
probably  had  never  seen  before  was  a 
“natural.”  And  there  were  interesting 
stories  in  the  erstwhile  servile  “flunkies” 
with  picket  signs  on  their  backs  being 
recognized  by  the  tenants’  dogs,  the 
surreptitiousness  of  the  strike-breakers, 
union  members  having  to  walk  up  seven 
flights  to  get  their  placards,  the  hoisting 
of  buckets  of  food  up  up  to  marooned 
tenants,  delivery  boys  plodding  up  long 
flights  of  stairs,  etc. 

Tlie  strike  broke  with  dramatic  sud¬ 
denness  at  11  a.  m.,  Sunday,  March  1, 
and  rapidly  spread  to  many  sections  of 
the  city  including  Park  avenue  and 
Wall  street.  A  proclamation  by  Mayor 
F.  H.  LaGuardia  that  a  state  of  em¬ 
ergency  existed  came  Monday  morning. 
This  proclamation  committed  city  offi¬ 
cials  to  provide  only  what  service  might 
be  necessary  in  specific  emergencies. 
Tuesday  there  were  stories  of  violence. 
Hourly  news  breaks  were  common. 

There  were  many  discrepencies  in  the 
figures  on  the  strike  offered  by  the 
strike  committee,  the  police  department, 
and  the  realty  owners,  and  newspapers 
printed  them  all,  obviously  being  unable 
to  make  their  own  checks  in  such  a 
rapidly  changing  situation  over  such  a 
widespread  territory. 

Editorial  opinion  generally  was  be¬ 
hind  the  action  of  Mayor  LaGuardia  in 


providing  city  facilities  for  the  allevia¬ 
tion  of  specific  emergencies. 

The  Herald  Tribune,  for  instance, 
came  out  Monday  with  a  stinging  re¬ 
proach  to  the  “arrogance”  of  the  union 
leader,  James  J.  Bambrick,  the  manner 
in  which  he  was  conducting  the  strike, 
and  to  the  “excessive”  demands  of  the 
union.  “Tliere  can  be  no  other  answer 
from  the  (city)  administration  but  the 
iron  hand,”  the  editorial  said.  The  ele¬ 
vator  operators  in  the  Herald  Tribune 
building  were  “pulled”  the  afternoon  of 
the  day  the  editorial  was  published. 

On  the  other  hand  the  Nezv  York 
Post  laid  the  blame  for  the  strike  to 
the  Realty  .\dvisory  Board,  which 
“seems  to  have  done  its  best  to  provoke 
a  strike,”  and  upheld  the  union  demands. 
The  Xeio  York  Times  urged  that  the 
strike  be  broken  to  protect  the  life  of 
the  community.  Some  of  the  union’s 
demands  were  upheld  and  some  de¬ 
nounced  by  the  Times.  "Keep  Your 
Shirts  On  and  Arbitrate.”  the  Daily 
Xezos  said,  llic  World-Telegram  ex¬ 
pressed  symiiathy  with  underpaid  build¬ 
ing  employes,  but  denounced  the  union’s 
policy  of  ordering  walkouts  indiscrim¬ 
inately.  Tlie  strike  demonstrated  to  the 
Jour  ml  that  New  York  needs  more 
police.  The  Sun  called  upon  the  city 
to  protect  the  rights  of  the  people. 


STATE  IS  ADVERTISING 
DAIRY  PRODUCTS 


Wisconsin  Department  of  Agriculture 
and  Markets  Buying  Space  in 
Dailies — Has  $50,000 
Fund 


MOORE  SUCCEEDS  GRAUSTEIN 

Irwin  L.  Moore,  vice  president  of  the 
International  Hydro-Electric  System, 
this  week  was  elected  president  of  the 
company  to  succeed  Archibald  R.  Grau- 
stein,  who  recently  resigned  as  president 
and  director  after  having  held  those  pos¬ 
itions  since  the  company  was  organized 
in  1929.  Mr.  Graustein's  resignation 
follows  his  decision  to  withdraw  from 
all  his  offices  in  the  International  Paper 
and  Power  group. 


Wisconsin  daily  newspapers  are  car¬ 
rying  a  series  of  advertisements  during 
the  Lenten  season  designetl  to  boost 
sales  of  Wisconsin  dairy  products.  The 
program,  released  by  the  State  Depart¬ 
ment  of  -Agriculture  and  Markets,  Madi¬ 
son,  was  formulated  by  G.  Carl¬ 
son.  advertising  manager,  cooiierating 
with  the  Wisconsin  Markets,  Inc.,  news- 
pajier  representatives. 

Tlie  advertising  programs,  made  jios- 
sible  through  a  $50,000  annual  appropri¬ 
ation  provided  for  by  the  last  legisla¬ 
ture.  is  the  result  of  many  years  of  in¬ 
sistence  on  the  part  of  the  Wisconsin 
dairymen  for  broadening  tbe  market  and 
to  impress  upon  the  minds  of  the 
-American  people  tbe  nutritive  value  of 
dairy  prinlucts  and  encourage  greater 
consumption  of  milk,  butter  and  cheese. 

The  current  advertising  is  the  first 
concrete  step  on  the  part  of  the  Depart¬ 
ment  of  -Agriculture  and  Markets  to  sell 
dairy  products.  Wisconsin’s  first  state 
advertising  program  to  promote  recre¬ 
ational  and  resort  facilities  of  the  state, 
was  announced  by  the  department  a  few 
weeks  ago.  This  program  is  to  lie  in¬ 
augurated  in  the  region  Ixiunded  by 
Kansas  City,  Nashville  and  Cincinnati, 
according  to  J.  H.  .Alexander,  superin¬ 
tendent  of  the  recreational  publicity  for 
tilt  conservation  commission. 


MACKINNON  IN  CHICAGO 

Eugene  MacKinnon,  former  etlitor  of 
tlie  Billings  (Mont.)  Gazette,  who  is 
to  succeed  Harvey  J.  Kelly  as  chairman 
of  the  -ANP.A  Special  Standing  Com¬ 
mittee,  effective  July  1,  arrived  in 
Chicago  this  week  to  acquaint  himself 
with  his  new  duties.  Mr.  Kelly  is  re¬ 
signing  his  position  with  the  .ANP.A  to 
take  general  charge  of  labor  matters 
for  the  Hearst  organization. 


TEACHERS  ATTACK  HEARST 

^Sfecial  to  Editor  &  Pcblisher) 

St.  Louis,  March  2 — The  John  Dewey 
Society  for  the  Study  of  l-'ducation  and 
Society,  a  newly  formed  liberal  wing  of 
American  School  Executives,  at  its 
first  public  meeting  here,  branded  as 
the  six  greatest  public  enemies  of  edu¬ 
cation,  AVilliam  Randolph  Hearst,  Frank 
Belgrano  of  the  American  Legion,  Al¬ 
fred  E.  Smith.  Father  Charles  E. 
Coughlin,  Daughters  of  the  -American 
Revolution  and  the  -American  Liberty 
League. 


tBy  telegraph  to  Editor  &  I’cblisbu) 

Montreal,  March  -1 — -Aniiounceinait 
by  Ih-emier  Taschereau  that  penalties 
iniiKised  by  the  Quebec  provincial  goy. 
ernment  on  the  St.  Lawrence  Paper 
.Mills  Company  for  under.selling  other 
Quebec  newsprint  companies  have  been 
abandoned  is  construed  favorably  by  the 
Street  and  is  reflected  in  an  advance 
fiom  24  to  27  in  the  preferred  stod 
of  the  company  listed  on  Montreal 
Stock  Exchange. 

It  is  understood  that  the  penalties  im. 
jHi-sed  were  never  actually  enforced  and 
that  for  the  past  year  and  a  half  the 
company’s  prices  have  conformed  to 
those  generally  prevailing  so  that 
Premier  Taschereau’s  aiiiiouncement 
makes  little  change  other  than  the  more 
favorable  sentiment  prcniuced  by  can¬ 
cellation  of  the  Order  in  Council  im- 
IKising  the  iienalties. 

Officials  of  the  company  refused  any 
comment  and  referred  the  representative 
of  P'ditor  &  Publisher  to  .A.  K. 
Cameron,  president  of  the  St.  Lawrence 
corporation,  holding  company,  and 
chairman  of  the  St.  Lawrence  Paper 
Mills  Company.  Mr.  Cameron  said 
he  would  issue  no  statement  without 
submitting  it  to  tbe  board  and  expressed 
a  desire  to  avoid  controversy  and  pub¬ 
licity. 

The  St.  l.awrence  Patier  Mills  Com¬ 
pany  was  penalized  early  in  1935  when 
it  upset  a  proposed  $42.50  price  stipu¬ 
lated  by  the  provincial  government  for 
the  first  half  of  the  year.  The  govern¬ 
ment  sought  to  have  the  company  recall 
the  contracts  it  had  offered  at  and 
failing  to  do  so  announced  St.  Lawrence 
would  be  deprived  of  reduced  stump^e 
dues  and  cutting  rights.  Other  mills 
which  had  offered  $42.50  contracts  gave 
publishers  a  $2.50  a  ton  discount,  and  the 
1934  price  was  therefore  maintained  in 
1935. 


PICTORIAL  NEWS  POSTERS  IN  PARIS 


6,00 

HO 


Exclui 

M* 

S 


-App 

were 
with  1 


(Special  to  Editor  &  Pcblisher) 

Quebec,  Mar.  5 — .A  conference  seek¬ 
ing  to  bring  about  uniform  newsprint 
and  lumber  legislation  is  forecast  be 
tween  Quebec,  Ontario  and  New 
Brunswick  for  the  near  future,  follow¬ 
ing  two  conferences  held  in  Montruj 
within  the  past  ten  days  between  repre¬ 
sentatives  of  Quebec  and  Ontario. 

The  latter  Province,  which  was 
greatly  interested  in  Quebec’s  newsprint 
legislatkin  last  winter,  is  now  sched¬ 
uled  to  introduce  similar  legislation  for 
Ontario  during  the  course  of  the  session 
which  is  now  in  progress  in  Toronta 

Inasmuch  as  Ontario,  Quebec  and 
New  Brunswick  have  much  the 
species  of  wood,  in  addition  to  identical 
scaling  methods,  stumpage  dues,  etc, 
it  is  estimated  that  identical  legisla¬ 
tion  in  force  in  the  three  Proving 
would  effectively  control  the  newsprirt 
question,  and  would  make  the  com¬ 
panies  operating  in  the  three  Province 
comply  with  all  Government  rules  and 
regulations,  as  there  would  be  no 
escape,  under  the  pretext  of  moving 
to  another  Province  to  operate. 

Quebec,  it  will  be  remeniberd 
adopted  legislation  last  winter  by  wlych 
stumpage  dues  may  be  increased  to  $6 
per  cord,  or  $12  per  thousand  “ 
compareci  with  the  $2.70  per  liW® 
feet  charged  at  present,  while  var^ 
other  things,  destined  to  “put  teeth  i^ 
the  law,”  according  to  Premier  Tasen- 
ereau,  were  inserted  into  the  -Act 
which,  however,  has  not  yet  become 
law. 


L’Intransigeant,  Paris,  has  adopted  the  novel  plan  of  using  large  blow-ups  of 
news  pictured  on  its  news  bulletin  boards.  Some  Ekhiopian  war  pictures  are 
shown  in  the  photograph  above  of  the  main  entrance  of  the  newspaper. 
L’Intransigeant  recently  contracted  for  French  rights  to  all  pictures  of  Acme 
Newspictures  and  NEA  Service. 


STATION  TRANSFER  ASKED 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C,  March  4 — MeO" 
phis  Broadcasting  Company,  Memito 
Tenn.,  has  asked  Federal  Communica¬ 
tions  Commission  approval  of  a  plan 
transfer  control  of  WNBR  to  the  Mt*' 
f>his  Commercial  Appeal. 
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Editor  &  Publisher  for  March  7,  1936 


cnnn  PAPERS  RECEIVE  i^ensed  versions  of  the  interview  which 

HWARD’S  interview 


GUILX)  UNIT  SEEKS  CONTRACT 

(Special  to  Editor  &  1’ublisher) 
Cincinnati,  March  3 — The  Cincin- 


£iclutive  Story  with  Russian  Strong 
Man  Released  to  Opposition 
Services — Hawkins  Calls  It 
‘‘Public  Document” 


l  ie  Polish  f^ews  Agency  declined  Newspaper  Guild  voted  last 

to  distribute  the  story,  thereby  cutting  ask  the  Post  for  a  contract  cov- 

off  the  supply  to  the  major  number  ot  .vages  and  hours.  None  of  the 


Polish  publications. 


A  a-  ■  I  r  ■  a-  ■  rejiurters  or  editors  of  the  Efwturer  or 

An  official  foreign  office  communique,  the  TitMS-Star  are  connected  with  the 
printed  in  question  and  answer  form,  jhe  demand  will  not  affect 


.Approximately  6,000  daily  newspapers  was  distributed  to  the  Soviet  press  by  them.  The  contract  to  be  asked  will  be 


were  served  simultaneously  Wednesday  their  foreign  office. 

"  .  ii'  II. . -.IV.  -..,1-..:....  ‘.a _  xf- 


with  Roy  W.  Howard’s  exclusiv-e  inter-  Mr.  Howard  obtained  the  interview  ,,,ith  its  guild  unit  Feb.  24.  The 


similar  to  that  signed  by  the  Cleveland 


view  with  Josef  while  on  a  tour  of  the  world  during 
\'.  Stalin,  Soviet  which  he  has  been  studying  economic 
chief,  because  ‘‘it  conditions. 

was  a  public  docu-  He  left  San  Francisco  on  the  present 
ment — too  Irig  to  trip  last  Sept.  6.  He  visited^  Japan, 
be  exclusive.”  China,  the  Philippines,  Dutch  East  In- 
No  one  but  Mr.  dies,  French  Indo-China,  and  then  flew 
Howard,  chair-  from  Bankok  to  Calcutta.  From  there 
man  of  the  board  he  took  the  boat  to  Cairo  and  Alexan- 
of  the  Scripps  dria,  Egypt,  and  later  went  to  Berlin 
Howard  News-  and  then  to  Moscow.  He  is  expected 
papers,  knew  that  to  return  the  latter  part  of  April  or 
the  interview,  in  first  of  May,  although  no  definite  word 
which  the  Soviet  on  his  date  of  arrival  has  been  received, 
strong  man  an-  _ _ 

Rnv  W.  Howard  'louiKed  Russia’s  GUILD  STRIKE  AVERTED 
readiness  tor  war 

with  Japan  "if’’,  was  coming.  The  puMj.her  Agree,  to  Rein.tate  Men 


GUILD  STRIKE  AVERTED 


newspaper  world  was  still  commenting 
on  the  possibility  that  Mr.  Stalin  had 
been  shot  and  might  lie  dying.  Mr. 
Stiin  had  not  been  heard  from  since 


Di.mis.ed  Last  Week 

(By  telegraph  to  Editor  &  Publisher) 
Philadelphia,  March  5 — A  threat- 


the  first  far-flung  report  of  his  “serious  cned  strike  of  editorial  employes  of  the 
condition.”  He  had  not  been  interviewed  Main  Line  Daily  Times,  .Ardmore,  Pa., 


for  two  years. 

Suddenly,  out  of  Moscow,  came  : 
2,054  word  story  signed  by  Mr.  How 


was  averted  early  today  following  a 
midnight  conference  between  the  pub¬ 
lisher,  A.  F.  Hickerson,  and  the  news- 


ard.  It  was  transmitted  by  the  Great  paper  guild  of  Philadelphia  and  Camden. 

Xorthern  Telegraph  Company  from  Mr.  Hickerson  agreed  to  return  to  his 
Moscow  to  London,  the  exact  time  lie-  staff'  three  of  four  employes  who  walked 
ing  unknown.  It  was  transmitted  in  out  last  Thursday,  declaring  they  had 
London  at  11.41  p.  m.  (New  York  time)  not  been  paid  for  three  weeks.  On 
March  2,  and  was  received  in  New  York  Saturday  they  received  their  back  pay 
at  4:26  a.  in.  March  3.  The  cost  of  and  were  told  not  to  return.  Tliey  im-  H.vRRy  Hingham  pres>  ency  * 
the  Undon-New  York  transmission  was  mediately  asked  action  by  the  guild  ,  who' resigned  fast 

.  r  u  TT  •  j  r,  against  the  publisher.  vA-n.P  in.  r/W- 

Representatives  of  the  United  Press 


Post  unit  elected  Roland  Everett,  re¬ 
write  man,  president. 

NAME  BARRY  BINGHAM 
TO  LEVI  POSITION 

Son  of  Louisville  Publisher  Named 
Vice-President  of  Dailies — Levi 
Asked  to  Remain  as 
SNPA  Head 

(By  telegraph  to  Editor  &  Publisher) 
Louisville,  March  5 — Announcement 
was  made  today  of  the  election  of 
Barry  Bingham,  30,  as  vice-president  of 
the  Louisvil  le 
Courier  -  Journal 
and  Times,  of 
which  his  father. 
Judge  Robert  W. 
Bingham,  Ambas¬ 
sador  to  Great 
Britain,  is  presi¬ 
dent. 

Young  Mr.  Bing¬ 
ham  last  week 
became  co-pub¬ 
lisher  of  the  news¬ 
papers  with  his 
father.  The  vice- 


MRS.  UGGETT  SEEKING 
NEW  YORK  POSITION 

Wife  of  Slain  Minneapolis  Editor 
Arrives  in  Metropolis  for  Short 
Rest  Preparatory  to  Hunting 
Newspaper  Job 

Mrs.  Walter  Liggett,  plucky  widow 
of  the  murdered  editor  of  the  Minne¬ 
apolis  Midwest  American,  arrived  in 
New  York  this  week  with  her  two  chil- 


Mrs.  Edith  Liggett  sorts  out  her  slain 


Harry  Hingham  presidency  for-  husband’s  papers  preparatory  to  leav 
merlv  was  held  '"B  Minneapolis  for  the  East. 


.Associations,  Associated  Press  and  the  meeting  Monday  night  appointed  an  ar- 
Tass  News  Agency,  a  Russian  press  as-  hitration  committee  which  met  Mr. 
sociation,  were  called  to  the  office  of  Hickerson.  The  publisher  refused  to 


against  the  publisher.  i  aHo  ru;  ‘•''en  to  rest  a  few  davs  at  the  home 

T-i  -u’  „..a;  „  ...,,.;i  oA  o  week  to  become  publisher  ot  the  C/ii-  r  i  .u 

The  guilds  executive  council  at  a  jj  Examiner.  ,  . 

meeting  Monday  night  appointed  an  ar-  Bingham  is  the  youngest  of  ■  Slie  expects  to  enter  newspaper  work 

l^tration  committee  which  met  Mr.  Bingham’s  three  children.  He  m  the  metropolis,  rather  than  return  to 

Hickerson  The  publisher  refused  to  preparatory  work  at  Middle-  'Cecity  where  her  liberal  husband  was 

tho  HicmiccpH  orinld^mpn  pnn  ^ .  .  Qlain.  <;hp  :4  hv  who  were. 


W.  \V.  Hawkins,  general  manager  of  reinstate  the  dismissed  guildsmen  and  School  in  Massachusetts  and  woii  alleges,  by  gangsters  who  were 

the  Scripps-Howard  Newspapers,  at  4  preparations  were  made  to  call  a  strike  scholarship  distinction  at  Harvard,  from  .^y  h’gh  s^te  offi- 

p.  m.  Tuesday,  March  3.  today  or  tomorrow.  Last  night,  how-  Draduated  in  lO^X  after  Isidore  (Kid  Lann)  Blumenfeld 

Mr.  Hawkins  turned  the  interview  ever,  the  publisher  said  he  would  rein-  r  ,  ®  -.u  r„,n  was  recently  acquitted  of  the  murder, 

over  to  them  and  set  the  release  time  at  state  all  but  one  of  those  dismissed  and  Laude  liLors  Following  a  year’s  con-  Reluctantly  Mrs.  Liggett  sold  the 
10:^  a.  m.  March  4.  the  threatened  strike  was  called  off.  Son  on  the  S  T  WHAS  raL  American  plant  leaving  behind 

“It  was  given  to  all  who  asked  for  _ _  cAoA;r.n  r,(  aIa»  fniiriAr  iruAma’i  and  *'er  the  patriarchal  Civil  War  press 

it,”  said  Mr.  Hawkins.  ‘‘It  was  re-  Timpc  \fr  Rinirham  ini’m>d  thp  npwe  which  had  until  its  last  wheezy  days 

leased  by  agreement  with  the  Russian  WOULD  FORCE  PUBLICATION  Af  aVip  Tin^c  sprvincA  in  tnm  ac  turned  out  liberal  propaganda  and  pub- 


government.  We  considered  it  a  public 
document — too  Mg  to  be  exclusive.” 

copy  was  sent  to  the  Soviet  am¬ 
bassador  at  Washington  D.  C.,  and  the 
news  agencies  began  making  the  wires 
hum.  The  Tass  News  Agency  served 
I.fXX)  clients  in  the  Soviet  Union. 


Wf  r>* _ l.  •  •  J  .tU  _  WIIll.Il  lldu  UllLlI  US  IdSL  WIIGCAV  UdV  S 

WOULD  FORCE  PUBLICATION  Times.^M.  Bingham  jomed^the^^new^ 

Kentucky  Court  Denie.  Plea  Requir-  f  assignments,  ’  ,  ^  its  eidy  d^ys  when  it  was 

ing  Dailie.  to  Print  Ad  taken  to  North  Dakota  to  fight  for  the 

(By  to  Editor  &  Publisher)  te^s*^'of^932-33^and^  1933-34"  he  L^ved  Ropul'st  movement.  She  says  It  prob- 

Frankfort,  Ky.,  March  3 — Four  in  the  Washington  bureau  of  the  news-  /r  thp^nlanf*  t^i(Ttri^tA*^rp^ 

judges  of  the  Kentucky  Court  of  Ap-  papers.  He  was  made  secretary  of  the  hIp  \fid«..cA 


Kentucky  Court  Denies  Plea  Requir 
ing  Dailies  to  Print  Ad 

(By  telegraph  to  Editor  &  Publisher) 


T  1 1  ,  T-  o  Ta  peals  denied  the  plea  of  Frank  1.  Eng-  newspaper  corporation  in  1933  and  as-  • _ _ , ,  „  _ _ ,,  ^ 

n  a  cable  to  Editor  1%  Publisher  proprietor  of  an  advertising  buji-  sistant  to  the  president  in  1935.  Mr.  ,f  v.,"iehpe  at 

Thursday,  XIr.  Howard  revealed  that  in  l  nnisvillp  fnr  a  temonrarv  in-  RinDham  was  married  in  19.11  to  Miss  mailing  privileges  if  she  wishes,  at 


tains  title  to  the  Midwest  .American, 


u  ,.  '■  -  , -  -  ness  in  Louisville,  for  a  temporary  in-  Bingham  was  married  in  1931  to  Miss  i.,*  -  _ _ 


Moscow,  ^^ARC^  5. 

I  WANTED  INTERVIEW  SO  BELIEVING  YOU 
sever  can  TELL  U.NTIL  YOU  TRY,  I  TELE- 

ihoned  Stalin  from  Paris  requesting  it. 


ana  ^our,cr-j ournat  10  acccpi  auvc.us-  i.avu  iwo  ciiiiurcii  suspension  of  the  paper,  necessi- 

mg  copy  from  Ins  clients.  Mr.  Levi  has  been  asked  to  serve  ^  1 

The  order,  written  by  Judge  James  out  his  term  as  president  of  the  South-  ^  Liggett  too  busy  to  solicit  the 

\y.  Stities  and  concurred  m  by  Judge  ern  Newspaper  Publishers  Asscx.ation,  necessary  job  printing  which  kept  the 

(ms  rhomas.  Chief  Justice  Wi  ham  a  bulletin  issued  by  the  association  this  Midwest  .American  alive,  leaves  the  po- 

Rogers  Clay  and  W.  V.  Perry,  declared  week  reveals.  Htical  situation  as  it  was  before  L^- 


Stated  DATE  I  WOULD  BE  IN  M'oscow,  GAVE  Rogcrs  Clay  and  W.  V.  Perry,  declared  week  reveals.  Utirnl  sitnatlnn  ii  was  hf^forp  T  i^- 

Kullitt  AS  REFER-  that  to  grant  the  temporary  injunction  Should  he  not  find  it  possible  to  Keean  his  crusade  She  asserts  that 


Moscow,  Hui.litt  had  heard  from  Lit-  the  management  of  the  papers’  adver-  has  voted  to  ask  E.  K.  Gaylord,  Okla- 


VINOFF  STATING  StaLIN  WOULD  SEE  ME, 
HIVING  TIME  AND  PLACE.  That’s  ALL  THERE 
IS,  THERE  IS  NO  MORE. 

Roy  \V.  Howard 

Mr.  Howard,  according  to  the  United 


tising  business  to  the  plaintiff.” 

PURE  OIL  IN  SPECIAL  DRIVE 

Pure  Oil  Company,  Chicago,  n 


homa  City  Oklahoman  and  Ttmej,  chair¬ 
man  of  the  board  and  president  preced- 


intimidated  until  they  all  pulled  out  their 
support. 

Mrs.  Liggett  feels  that  her  husband 


MT  ■  ,  1  J  ,1  •  _  -VII  N.  L.1MMCLI  ICCIS  llldl  IlCI  liUSUdHU 

r.  Levi,  to  head  the  organization  „  ^  a*,  a 

•  vf  m  fhe  way  at  a  time  when 


*  nowara,  according  to  the  United  Pure  Oil  Company,  Chicago,  is 
ess,  said  the  talk  was  devoid  of  launching  a  special  advertising  cam- 
ensics  and  dramatics.  He  found  paign  this  week  in  approximately  400 
;tL*'r  snd  genial  and  show-  newspapers,  featuring  ‘‘Super  Solven- 

ng  little  m  his  manner  of  the  mystic  jzed  Motor  Fuel”  designed  to  “conquer 
^wer  with  which  he  sways  the  will  carbon.”  The  campaign  consists  of  13 
no  emotions  of  173,000,000  people.  insertions,  totaling  about  3,()()0  lines  of 
The  New  York  World-Telegram,  a  copy,  placed  through  Freitag  Advertis- 
^ripps-Howard  newspaper,  carried  a  ing  .Agency,  Chicago. 

double-line  banner  head  with  two-col-  _ 

umn  body  type,  and  virtually  all  of  the 

other  New  York  papers  gave  the  story  IN  NEW  QUARTERS 

important  play.  The  New  York  Times  Stanlev  Pflaum  Associates.  Chicaeo 


until  the  convention  in  May. 

REGAINS  MAYBELLINE  ACCOUNT 

(By  telegraph  to  Editor  &  Publisher) 


his  little  paper — circulating  from  5,000 
to  20.000  copies  a  week,  mostly  in 
“bundle”  lots — was  beginning  to  foment 
farmer  discontent  with  the  Olson  regime 


newspapers,  lea  urmg  ouper  ooiven-  Chicago  March  5-Announcement  in  Minnesota. 

ized  Motor  Fuel  designed  to  conquer  .viarcn  a  /vnnouncement  -av/c  \frc  T  iVirPtt 

prbon.”  The  pmpa^n  coasts  of  13  ComjS’i^Vhklgr^hL  Sin^ap^ that  her^husLnd’s  life ‘was  actuaUy  in 

SSeS  danger,  although  .she  realized  and  vW- 


Kirtland-Engel  Company,  local  agency, 
to  handle  its  account,  effective  at  once. 
The  agency  formerly  placed  this  ac- 


ried  about  the  possibility  of  bodily  harm. 
He  constantly  minimized  her  fears  and 


IN  NEW  QUARTERS  'arger  qu 

Stanley  Pflaum  Associates,  Chicago  avenue. 


count  for  15  years  and  recently  moved  assured  her  that  his  political  targets 
to  larger  quarters  at  333  North  Mich-  not  have  the  courage  to  murder 


In  her  three-day  drive  to  New  York 
City  with  her  son  Wallace.  12.  and 
daughter,  Marda,  9.  Mrs.  Liggett  left 


rats  4U  I  •  •  1  ...  ARWMRRA  a  _  IH  lIlICC“Ueiy  UIIVC  lU  -'MCW  iUlIX 

®  agency,  has  moved  from  230  East  Ohio  a  de-i  wd  dc-ci/vk,c  Citv  with  her  son  Wallace.  12.  and 

•V  W.  Howard  by-line.  street  to  737  North  Michigan  avenue,  HARRY  APELER  RESIGNS  daughter.  Marda,  9.  Mrs.  Liggett  left 

The  interview  was  suppressed  in  where  the  agency  will  have  more  room.  Harry  -Apeler,  assistant  national  ad-  liehind  a  revived  statewide  search  for 

Germany  and  Poland.  A  few  German  Two  new  accounts  are  announced:  vertising  manager  of  the  New  York  her  husband’s  slayers.  Rewards  total- 

newspapers,  however,  published  an  ab-  American  Nickeloid  Company,  Peru,  Herald  Tribune  for  a  number  of  years,  ing  $7,500,  voted  by  the  state  legislature, 

breviated  version  before  they  were  in-  Illinois,  manufacturer  of  Bonded  Met-  has  just  resigned.  His  new  plans  have  still  stand  and  six  city  detectives,  in  ad- 


Harry  -Apeler,  assistant  national  ad-  liehind  a  revived  statewide  search  for 
vertising  rnanager  of  the  New  York  her  husband’s  slayers.  Rewards  total- 


structed  to  cease  publication.  Likewise,  als; 


m  Poland  a  few  papers  published  con-  maker  of  self-sealing  latex  bandages.  has  been  named. 


Corporation,  Chicago,  not  yet  been  announced.  No  successor  dition  to  the  state  bureau  of  criminal 


apprehension,  are  working  on  the  case 
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POETIC  HEADLINES  GRACE  THE  BLADE 
AS  PLEA  FOR  NOVEL  SLANT  IS  MADE 

Asks  for  Heads 


Busy  Deskmen  Pressed  For  Time,  When  “GP 

in  Rhyme — Stories  Take  on  Goofy  Note  and  Hackneyed 
Greybeards  Miss  the  Boat 


Life  is  no  bed  of  roses  on  the  Toledo 
Blade  copydesk  since  Grove  Patter¬ 
son,  Blade  editor,  asked  for  more  imag¬ 
ination  in  the  headlines.  Rhyme,  al¬ 
literation,  even  lyrical  poetry  have  been 
brought  into  use  as  the  inspired  copy- 
readers  outdo  each  other  in  their  efforts 
to  be  “imaginative.” 

Now  and  again  come  a  tear-sheet 
from  “GP,”  saying  “That’s  the  stuff, 
that’s  what  I  want.  More  of  this,” 
puffing  out  the  chests  of  the  lucky  ones 
whose  work  he  compliments. 

But  day-by-day  the  competition  gets 
tougher.  The  copyreader  who  used  to 
bat  out  his  headline,  then  (if  he  was 
clear  for  a  moment)  read  the  comics 
or  cleaned  his  pipe,  now  stares  into 
space  seeking  an  elusive  word  to  rhyme 
with  “insignificant”  or  madly  thumbs 
a  syllabus  to  find  a  four-letter  word 
meaning  “hieroglyphic.” 

Mr.  Patterson,  who  also  is  president 
of  the  American  Society  of  Newspaper 
Editors,  in  commenting  on  the  increased 
number  of  imaginative  heads,  said : 
“More  and  more  the  American  news¬ 
paper,  to  attain  and  hold  large  circula¬ 
tions,  to  meet  the  increasingly  critical 
demands  of  readers,  and  to  compete  with 
other  agencies  in  the  communication  of 
ideas,  must  be  entertaining  as  well  as 
informative  and  constructive.  For  that 
reason  I  believe  it  is  essential  to  pay 
more  and  more  attention  to  headwriting. 
A  head  ouglit  first  to  tell  the  news  and 
it  ought  also  to  be  symmetrical.  But  in 
this  age  of  competition  it  ought  to  show, 
whenever  at  all  possible,  imagination. 
It  ought  to  be  snappy,  striking,  dram¬ 
atic,  come-hithery.  It  may  have  literary 
reference  or  a  little  slang  (in  good 
taste).  .\nd  sometimes  I  like  experi¬ 
ments  in  alliteration  and  versifying. 

“Yes,  heads  today  should  have  these 
four  qualities — news  value,  snap,  im¬ 
agination,  symmetry.” 

Here  are  a  few  examples  of  what 
the  boys  have  been  sweating  over: 

On  a  hay-fever  feature: 

WHILST  HIS  NOSE  LE.\KETH 
H.\Y  FEV’RITE  SPEAKETH 


On  how  to  beat  the  depression: 


WALLACE  WOULD  E.AT  WAY 
TO  U.  S.  PROSPERITY 


Big  Meals  Would  Lift  Nation  from 
Depression,  Farm  Chief  Says 


SEES  ALIMENTARY  UTOPIA 


On  cat  sounding  notes  on  piano  in 
middle  of  night: 

NOTABLE  CATl 


When  He  Has  to  Go  He  Has  to 
Go  So  He  Let’s  ’Em  Know 


On  woman  in  audience  suing  Durante 
for  embarrassing  her: 


MAY  PAY  THROUGH  THE  SCHNOZZLE 
FOR  TOO  PERSONAL  APPEARANCE 


On  the  quints’  Christmas: 


QUINTSTOWN  AWAITING  START 
OF  CHRIST.MAS  GIFT  INFLOW 


Fancy  Fees  for  Five  Famous  Folk  of  Film- 
dora  Nullify  1934  Need  for  Noel 
Nicknacks  But  Preparations 
for  Presents  .Are  Pushed 


On  the  farmer  who  chased  the  nud¬ 
ists  out: 


A  SNOOPER  AND  A  SNEAKER 
HE’S  A  RURAL  NUDIST  PEEKER 


•HEY,  COME  ON  IN,  KIDDO,’ 
ENTICES  WIDOW;  HE  DID-01 


On  woman,  100,  who  hates  crooners : 

CROONER  IS  HER 
HIM  OF  HATE 


PARIS  MAY  SEE 
DUELIN’  UNLESS 
THEY’RE  FOOLIN’ 


MiEET  THE  GRASS 
ROOTSEVELTS 


On  a  burlesque  chorus  girl’s  com¬ 
plaint  of  a  prowler: 


He  Snorts  and  Sneezes  That  Pollen  Laden 
Breezes  Which  Now  Blow  Will  Not  Go 
Till  Sumac  Starts  to  Glow 


UNDER  THE  BED  CHORINE  PEEPS 
SEES  A  MAN,  THEN  SHRIEKS 


Guess  I  Was  Just  Waiting  (for  a  Street  Car?) 
Intruder  Tells  Court  as  Doris  Cashes  in 
on  a  Lifetime  of  Watchfulness 


On  nudist  marriage: 


BRIDESMAID  WEARS  COAT  OF  TAN 
AS  NUDIST  GIRL  WEDS  NUDIST  MAN 


On  weather  feature  in  which  reporter 
raves,  “Only  nine  more  days  and  all 
local  zero  records  fall!  Forward, 
Toledo !” : 


KINDLY  TAKE  YOUR  RECORDS 
GO  WHERE  IT’S  NEVER  COLD 


Note  to  Reporter  Who  Wrote  This:  If  Zero’s 
Your  Idea  of  Something  to  Brag  of,  I 
Hope  You  Slip  and  Sprain  a  Chilblain 


On  freshman’s  definition  of  a  fili¬ 
buster  : 


NEW  WISDU.MB1 


Filibuster  Is  Only  Noisy 
Solon,  Freshman  Says 


On  actress  exonerated: 


TELEGRAM  READ  IN  NICK  OF  TIME 
S.VVES  MARY  FROM  TRIAL  FOR  CRIME 


E- Follies  Girl  Winces,  Otherwise  Evinces 
Only  Ire  Despite  Rescue  Wire 


And  this  on  a  Christmas  story,  de¬ 
ploring  warlike  world  conditions: 


On  another  Christmas  feature: 


TOMMY,  JOAN,  EDDIE,  DICK— 
SSHl  HERE  CO.MES  ST.  NICKl 


On  the  battle  between  a  black  widow 
spider  and  a  centipede: 


On  New  Year’s  Eve: 


DIN,  GIN,  GRIN.  SPIN- 
WHOOPEE  1  NEW  YEAR’S  IN 


On  threatened  lawyer-editor  duel  in 
Paris : 


On  catching  a  pig: 


POLICE  PL.ACE  PANICKY  PIG 
IN  POUND  AFTER  PURSUIT 


On  differentiating  between  FDR 
clan  and  TR  clan : 


On  father  collecting  when  twins  are 
bom,  as  he  bet  with  Lloyd’s: 

TWINSURANCE 
YIELDS  $1,000 


JUST  BACK  FROM  PARIS 


GROUP  VIEWS  WEEKLY 
AS  LINAGE  THREAT 


Eight  Subscribers  to  Five  Star  Sap. 
plement  Criticize  It  in  Resolu¬ 
tion — Say  It  Breaks 
Rates 


Adelaide  Kerr,  .Associated  Press 
fashions  expert  (above),  returned  this 
week  to  the  New  York  office  after 
five  years  in  tlie  Paris  bureau.  Her 
immediate  assignment,  according  to 
Wilson  Hicks,  AP  executive,  will  be 
be  to  point-up  .AP  news  photo  cover¬ 
age  of  U.  S.  styles. 


CABLE  PERMIT  GRANTED 


A.  T.  &  T.  Must  Start  Installation  of 
Television  Wire  By  July  1 

{Special  to  Editor  &  Pi'biishf.r) 
Washington,  D.  C.  March  d — Con¬ 
struction  of  the  coaxial  cable  between 
New  York  and  Philadelphia  must  be 
started  before  July  1,  under  the  terms 
of  the  Federal  Communications  Com¬ 
mission  grant  accepted  by  American 
Telephone  and  Telegraph  Company  and 
New  York  Telephone  Company. 

The  companies  also  accepted  the  fol¬ 
lowing  restriction  upon  use  of  the  sys¬ 
tem,  which  is  designed  for  transmission 
of  both  sound  and  images :  "The  peti¬ 
tioner  shall  not  operate  the  proposed 
coaxial  cable  system  in  general  com¬ 
mercial  usage  for  any  service  (other 
than  the  incidental  commercial  usage 
necessary  for  test  and  standardization 
purposes)  unless  and  until,  upon  appli¬ 
cation  under  section  214  regularly  made, 
this  commission  grants  an  appropriate 
authorization.” 


PRINCE  OF  PEACE  IS  BORN!  HIS  MES- 
S.AGE  RINGS  .AGAIN,  BUT  M.ANY 
EARS  ARE  DEAF 


Wakeful  Shepherds  Were  First  to  Know 
Greatest  Story;  Tonight  It  Is  Retold; 
Will  Nations  Heed? 


Hung  Up  Your  Stockings,  Be  Sure  They’re 
Up  Tight;  Then  Scamper  to  Bed  for  the 
Rest  of  the  Night;  Don’t  Fail  to 
Get  Up  Early  and  Bright 


TO  DISCUSS  DIFFERENTIAL 

(St'ecial  to  Eduor  &  Publisher) 
Harrisburg,  Pa.,  Mar.  5 — Members 
of  the  Pennsylvania  Newspaper  Pub¬ 
lishers’  Association  are  to  hold  a  special 
convention  on  Saturday,  April  4,  at  the 
Penn  Harris  Hotel,  Harrisburg,  to  con¬ 
sider  principally  the  national-local  rate 
controversy.  This  special  session  was 
called  by  officers  of  the  Association 
pursuant  to  a  vote  taken  at  the  1936 
annual  convention  in  January.  William 
A.  Thomson,  managing  director.  Bu¬ 
reau  of  Advertising  of  the  A.N.P.A., 
has  been  invited  to  attend  to  tell  about 
the  proposed  expansion  of  the  bureau. 


At  the  regular  February  meeting  of 
the  Allied  Sacramento  Valley  Newspa- 
pers  at  Chico,  Cal.,  the  group  took 
unanimous  action  in  criticizing  the  Fivt 
Star  ITeekly,  it  became  known  th« 
week.  Members  of  the  group  are  the 
Marystnlle  Appeal-Democrat,  Willout 
Journal,  Colusa  Sun-Herald,  OrovUU 
Mercury-Register,  Woodland  Democrat 
Chico  Record,  Red  Bluff  News  and 
Redding  Courier-Tree  Press.  Publish- 
ers  of  all  the  newspapers  except  the  last 
named  were  present. 

The  publishers  met  in  executive  ses¬ 
sion  following  the  general  meeting  and 
discussed  the  Five  Star  Weekly,  which 
is  being  circulated  with  their  Saturday 
issues  in  most  instances.  It  was  learned 
that  they  consider  the  weekly  a  menace 
to  their  national  advertising  because  it 
allows  advertisers  to  “crash”  their  cir¬ 
culation  at  a  very  low  rate. 

Some  of  the  papers  reported  an  aver¬ 
age  rate  for  color  and  black  and  white 
as  low  as  10  cents  an  inch,  although 
their  national  rates  range  from  35  cents 
an  inch  to  56  cents.  In  addition,  th^ 
buy  the  weekly  at  $6.50  a  thousand,  pay 
freight,  and  cost  of  distribution. 

What  caused  the  adoption  of  the 
resolution  was  news  that  advertising  ac¬ 
counts  that  have  appeared  for  years  in 
their  daily  newspapers  had  lieen  solicited 
for  the  Five  Star,  and  that  at  least  one 
such  account  had  signed  up  to  use  the 
weekly  and  would  drop  out  of  the 
dailies.  This  is  said  to  be  White  Star 
Ttina. 

.Although  the  publishers  adopted  a 
resolution  of  protest,  so  far  as  known 
only  two  have  dropped  the  Five  Star 
Weekly.  The  others  are  said  to  be  un- 
tlecided  what  to  do  at  present. 

Text  of  the  resolution  was;  “Re¬ 
solved  ;  that  it  is  the  sense  of  this  meet¬ 
ing  that  the  Five  Star  Weekly  is  an 
undesirable  feature  and  an  adverse 
influence  upon  black  and  white  adver¬ 
tising  in  our  papers,  and  that  members 
are  advised  to  discontinue  the  circida- 
tion  of  same.” 

The  .Allied  Sacramento  A^alley  News¬ 
papers  is  a  unit  of  the  California  News¬ 
paper  Publishers  Association  and  the 
resolution  was  sent  to  that  organization 
with  a  request  that  it  be  published  in 
the  C/ilifornia  Pttblisher,  magazine  pub¬ 
lished  by  C.  N.  P.  .A. 


Old  Man  Gloom  Gets  Fatal  Clout  as  Thou¬ 
sands  Shout  the  Old  Year  Out 


Patriotic  Persons  Pounce  on  Pesky  Porker 
Plaguing  Patrolman;  Pier  and  Partner 
Put  Playful  200-Pounder  in  Pen 
Over  Protests 


This  one,  on  a  drinking  contest,  wins 
the  prize  for  goofiness: 

I  AM  HAPPY  TO  ANNOUNSH  THE 
WINNER  OF  THISH  CONTESH 
ISHORGLEBORLEUMPY  GLUB 


R£f 

B 


S.  F. 
Op 

c 


.An 

San 


page 


CLARK  SUCCEEDS  CARTER 

(.Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  March  4 — Ken¬ 
neth  Clark  has  been  appointed  director 
of  information  for  the  Rural  Resettle¬ 
ment  Administration,  succeeding  John 
Franklin  Carter,  who  has  been  named 
special  assistant  to  Administrator  Rex- 
ford  G.  Tug  well.  Carter,  who  wrote 
political  stories  for  periodicals  under  the 
name  of  “Jay  Franklin”  before  joining 
RRA,  will  devote  his  time  to  economic 
research.  Clark  was  chief  of  the  Wash¬ 
ington  bureau  of  Universal  Service  until 
he  joined  the  Tug  well  agency  about  one 
year  ago  as  an  administrative  assistant. 


USED  SUNDAY  COLOR  COPY 

(Special  to  Editor  &  Publisher) 
Chicago,  March  2 — With  the  ban  on 
Sunday  advertising  definitely  lifted, 
Marshall  Field  &  Co.  used  a  thr^ 
color,  run-of-paper  full  page  adve^tis^ 
nient  in  the  Chicago  Sunday  Tribvu 
here  yesterday.  The  ad  was  the  first 
to  feature  “upstair”  merchandise  in 
color  and  portrayed  new  spring  coats 
for  women.  Following  an  old  policy 
of  not  advertising  in  the  Sunday  papers, 
Fields  about  two  years  ago  began 
breaking  away  from  this  custom  by  first 
using  black  and  white  copy  in  the  mrt- 
ropolitan  sections  of  the  Sunday  Trib¬ 
une  to  advertise  merchandise  for  sale 
in  its  Evanston  and  Oak  Park  stores. 
Later,  the  firm  permitted  national  ad¬ 
vertisers,  such  as  DuPont.  t6  advertise 
in  the  rotogravure  sections  and  use  tte 
name  of  Fields  as  local  dealer.  This 
was  followed  by  a  special  colorgravure 
section  prior  to  the  Christmas  season 
in  1934. 


MARSTON  OPENS  OFHCE 

Mahlon  Marston,  former  eastern  ad¬ 
vertising  manager  of  Photoplay,  has 
opened  an  office  as  a  publishers’  re¬ 
presentative  in  the  Commercial  Trust 
building,  Philadelphia. 


AIDING  FUND  DRIVE 

Ralph  W.  Williams,  of  Williams  & 
Saylor,  Inc.,  New  York,  has  b^n 
named  chairman  of  the  advertising  divi¬ 
sion,  1936  Citizens  Appeal  for  the  Sal¬ 
vation  Army,  New  York. 


HAS  CHINA  ACCOUNT 

Carrollton  China,  Inc.,  Carrollton  Oj 
maker  of  fine  dinnerware,  has  appointed 
Kimball,  Hubbard  &  Powel,  Inc.,  Ne* 
York,  as  its  advertising  agency. 
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restored  youthful 
beauty  to  woman 

5,  F.  Daily  News  Sponsored  Facial 
Operation  on  Former  Model  With 
Candid  Cameraman  And  Girl 
Reporter  As  Witnesses 


An  item  and  an  idea  provided  the 
Satt  Francisco  News  with  a  series  of 
page  one  exclusive  stories  of  vivid  Hu- 


Before  After 


man  interest,  plus  gripping  camera 
studies,  for  three  consecutive  days. 

The  news  item  was  a  brief  story  of 
how  divorce,  death  of  her  mother  and 
financial  worries  had  turned  a  former 
model  of  36  into  an  aged  woman. 

Struck  with  the  idea  of  "what  a  story 
•it  would  make”  to  give  this  woman  back 
looks  befitting  her  years,  the  News  went 
into  action. 

A  surgeon  was  fjuestioned.  He  agreed 
to  do  the  plastic  surgery  without 
charge. 

A.  hospital,  told  the  woman  was  with¬ 
out  funds  and  working  on  a  ranch  tor 
a  meager  e.xistence,  announced  willing¬ 
ness  to  stand  the  expenses  attendant 
upon  the  operation. 

A  reporter  was  sent  to  the  Santa 
Clara  Valley  ranch  to  interview  the 
woman — who  since  has  taken  the  name 
of  .\imee  La  Marr.  Miss  La  Marr  was 
enthusiastic  over  the  possibility  of  re¬ 
gaining  youthful  looks. 

“The  amazing  thing,  from  our  stand¬ 
point,”  said  Morton  Sontheimer,  city 
editor  of  the  News,  “was  that  both  the 
surgeon  and  the  hospital  specified  they 
would  act  only  with  the  provision  that 
they  would  get  absolutely  no  publicity 
from  the  case.” 

Anna  Sommer,  News  feature  writer, 
was  eager  to  cover  the  operation.  After 
some  deliberation,  due  to  fear  that  the 
ordeal  would  prove  too  much  for  a 
woman,  she  was  given  the  assign¬ 
ment. 

For  five  and  a  half  hours  Miss  Som¬ 
mer  watched  the  surgeon  at  work.  As 
.Miss  Sommer  collected  material  for  the 
story,  Herman  Bryant,  cameraman,  was 
busy  with  a  candid  camera.  Mr.  Bryant 
took  40  pictures  during  the  operation. 
He  reported  the  operating  room  lighting 
excellent  for  camera  work.  The  News 
used  but  three  of  the  operation  shots, 
however,  deciding  others  were  too  grue¬ 
some. 

Hardest  part  of  the  story  was  the 
three-week  wait  for  the  removal  of  the 
bandages,  Mr.  Sontheimer  said.  The 
operation  had  drawn  a  gathering  of  30 
doctors,  not  because  it  was  unprecedented 
but  because  it  v;as  unusual,  and  an  in¬ 
advertent  leak  was  feared.  The  tradi¬ 
tional  professional  silence  of  the  medical 
profession  stood  the  News  in  good  stead, 
Mr.  Sontheimer  said,  and  the  News  was 
able  to  break  the  story  with  "before 
and  after”  photos. 

The  operation  provided  the  second 
day  first  page  feature,  with  a  third  copy¬ 
right  story  appearing  when  Miss  La 
Marr  described  her  reaction. 

The  News  has  been  flooded  with  phone 
rails  and  inquiries  by  interested  women 
readers,  Mr.  Sontheimer  said.  To  pre¬ 
serve  the  imposed  censorship  of  the  sur- 
Reon,  those  interested  have  been  advised 
bv  the  News  to  submit  letters  dealing 
''ith  their  problems.  These  letters  will 
be  presented  to  the  surgeon. 

The  before  and  after  pictures  used 
With  this  story  are  copyrighted  by  the 
Daily  News  and.  reproduced  here  by 
special  permission. 


MERCHANTS  HIT  BILL 

Independent  Tradeamen  “March” 

Against  Robinton-Patman  Measure 

(Special  to  Editor  &  Publisher) 

Washington,  March  4 — S  e  v  e  r  a  1 
thousand  independent  merchants  marched 
on  Washington  this  week  in  observance 
of  “Independents’  Day,”  sponsored  by 
trade  associations  to  crystallize  con¬ 
gressional  sentiment  behind  the  Robin- 
son-Patman  bill.  Meetings  were  con¬ 
ducted  Wednesday  and  Thursday. 

In  a  personal  lobby  that  has  not  been 
matched  since  the  "Bonus  Expeditionary 
Force”  came  to  the  Capital  and  de¬ 
scended  upon  the  Senate  and  House  (Jf- 
fice  buildings,  the  visitors  placed  before 
Senators  and  Representatives  their  ar¬ 
guments  in  favor  of  the  bill  to  curb 
merchandising  advantages  enjoyed  by 
chain  stores  and  other  large  purchasers. 

J.  H.  McLaurin,  president  of  the 
United  States  Wholesale  Grocers’  As¬ 
sociation,  was  the  organizer  of  the 
march  on  the  Capital.  Associated  with 
his  group  were  the  National  .Association 
of  Retail  Druggists,  the  National  Retail 
Grocers’  .Association  and  several  simi¬ 
lar  organizations. 

Both  sponsors  of  the  bill — Senator 
Joseph  T.  Robinson  of  Arkansas,  and 
Representative  Wright  Patman  of 
Texas — spoke  at  gatherings  in  Constitu¬ 
tion  Flail,  presided  over  by  former  Gov¬ 
ernor  J.  A.  O.  l^reus  of  Minnesota. 
Senator  Millard  Tydings  of  Maryland, 
and  Mrs.  J.  H.  IFolmes,  president  of 
the  Womens  Club  of  Omaha,  Neb., 
also  spoke. 

The  speakers  outlined  the  purposes 
of  the  bill  and  urged  a  militant  cam¬ 
paign  for  its  adoption  before  adjourn¬ 
ment. 

Meanwhile  the  Institute  of  Distribu¬ 
tion,  570  Seventh  avenue.  New  York 
City,  flooded  the  Capital  with  pamph¬ 
lets  denouncing  the  bill. 

.Already  approved  by  the  Senate  com¬ 
mittee,  the  bill  was  before  a  House 
committee  this  week,  hearings  having 
been  concluded,  and  a  favorable  report 
was  in  early  prospect. 


DEAL  REFERRED  BACK 

The  Appellate  Court  at  Osgoode  Hall 
in  Toronto  Feb.  26  allowed  the  appeal 
of  Western  Investments,  Ltd.,  Toronto, 
a  bondholder,  against  the  order  of  Jus¬ 
tice  J.  A.  McEvoy  approving  the  sale 
of  the  mortgaged  assets  of  the  Great 
Lakes  Paper  Co.,  Fort  William,  under 
the  terms  of  an  offer  of  Lynn  E.  Al¬ 
drich,  of  the  Chicago  Daily  Nezvs,  and 
John  E.  Gefaell,  Westfield,  N.  J.  The 
court  directed  that  the  matter  should 
be  referred  back  to  the  high  court  for 
further  inquiry  on  the  proposed  sale. 


TO  DISCUSS  PRESS  FREEDOM 

Will  Irwin,  author,  Heywood  Broun, 
president  of  the  American  Newspaper 
Guild,  and  Julian  S.  Mason,  former 
managing  editor  of  the  Nciv  York 
Herald  Tribune,  will  discuss  "What  Is 
Freedom  of  the  Press”  over  a  country¬ 
wide  NBC  broadcast  as  featured  speak¬ 
ers  on  the  “Town  Hall”  hour  from 
9:30  to  10:30  March  12.  .After  three 
10-minute  talks,  the  speakers  will  be 
questioned  'oy  the  audience  in  the  early 
colonial  manner  of  town  discussions. 


RENEW  MAILERS’  CONTRACT 

The  Chicago  Newspaper  Publishers’ 
Association  has  renewed  its  contract 
with  Chicago  Mailers  Union  No.  2  for 
a  period  of  13  months,  with  no  change 
in  hours,  wages  or  working  conditions. 
The  new  contract  expires  Jan.  3,  1937. 
It  provides  for  a  day  hourly  rate  of  87j4 
cents  with  a  48-hour  week  and  a  night 
hourly  rate  of  $1.00  for  a  45-hour  week. 


PUT  FUND  DRIVE  OVER 

Having  failed  in  its  annual  drive,  the 
Norfolk,  Va.,  union  of  King’s  Daughters 
recently  announced  it  would  close  its 
child’s  nursery.  The  Norfolk  Vir¬ 
ginian-Pilot  and  Ledger  Dispatch  then 
took  over  the  enterprise  and  raised 
more  than  twice  the  required  sum  under 
the  direction  of  Frederick  Lewis,  treas¬ 
urer  of  the  papers. 


NEXT  TO  READING  MATTER 


Newspapers  will  be  more  thoroughly 
read  this  summer  on  the  bathing 
beaches  than  ever  before,  if  the  Ameri¬ 
can  girl  takes  a  fancy  to  suits  of  “Front 
Page  Print,”  like  this  one.  Lever 
Brothers  Company,  interested  in  pro¬ 
moting  sales  of  washable  fabrics  as  a 
means  of  increasing  sales  of  Lux,  and 
McCall  Company,  magazine  publishers, 
jointly  sponsored  this  outfit  and  some 
40  other  costumes  at  a  recent  fashion 
preview  in  New  A'ork.  to  he  followed 
by  fashion  shows  in  12S  department 
stores  in  the  United  States  and  Can¬ 
ada. 


‘UNKNOWN  SOLDIER’  IS 
IDENTIFIED  BY  DAILY 


Toronto  Star,  Through  Help  from 
Baltimore  News-Post,  Joins  Long- 

Lost  Boy,  Suffering  from  Mental 
Injury,  With  His  Family 

Tlie  Toronto  Daily  Star  and  the 
Baltimore  Nezvs  Post  have  achieved  the 
identification  of  Smith  XX,  an  unidenti¬ 
fied  soldier  under  hospital  care  in  Can¬ 
ada,  as  Oliver  Jordan  who  was  raised 
in  the  vicinity  of  Havre  de  Grace, 
Maryland. 

When  a  story  from  France  told  that 
a  soldier  living  in  that  country  had  re¬ 
mained  unidentified  despite  a  frantic 
search  for  years  after  the  war  by  hos¬ 
pital  and  military  authorities,  Gregory 
Clark,  diminutive  feature  writer  of  the 
Toronto  Star  was  told  to  see  if  Canada 
had  a  similar  “living  unknown  soldier.” 

After  a  hasty  consultation  with  hos¬ 
pital  authorities  and  a  search  through 
military  records  he  discovered  that  there 
was  such  a  man  whom  nobody  could 
identify  in  Westminster  hospital,  Lon¬ 
don,  Ont.  Clark  rushed  there  and 
heard  the  story  from  the  hospital  au¬ 
thorities.  Patient  Smith  XX  had  shown 
up  with  a  number  of  Canadian  soldiers 
from  German  prison  camps  at  the  end 
of  the  war.  The  poor  fellow’s  mind  was 
gone  and  nothing  could  be  learned  from 
him  so  he  was  sent  to  Canada.  For  17 
years  he  had  remained  a  mystery. 

Gregory  Clark  talked  to  Smith  XX 
and  from  his  unintelligible  garble  man¬ 
aged  to  worm  out  of  him  that  he  was 
once  connected  with  oyster  boats  at 
“Heber  de  Gas”  which  Clark  took  to 
mean  Havre  de  Grace.  The  Baltimore 
News-Post  was  telephoned  and  was 
asked  to  print  the  story  offering  $100 
reward  to  be  paid  bv  the  Toronto  Star 
for  identification  of  the  unknown  soldier. 
The  News-Post  readily  consented. 

The  next  day  Clark  arrived  in  Balti¬ 
more  and  with  the  aid  of  the  News- 
Post  identified  the  man  as  Oliver  Jor¬ 
dan  whose  family  had  not  seen  or  heard 
of  him  for  30  years.  Jordan’s  sister 
proceeded  immediately  to  London,  Ont., 
with  Clark  and  positively  identified  the 
man  as  her  long  lost  brother. 


SUGGESTS  AD  RATES 
SCALED  BY  DAYS 

Hearn’s  Advertising  Manager,  Ad¬ 
dressing  New  Jersey  Convention, 
Says  Charge  Should  be  Ad¬ 
justed  by  Day,  Season 

One  hundred  and  thirty-one  represen¬ 
tatives  of  New  Jersey  newspapers  reg¬ 
istered  for  the  annual  mid-winter 
meeting  of  the  New  Jersey  Press 
Association  at  the  Hotel  Stacy  Trent, 
Trenton,  March  3. 

For  the  first  time  since  the  .Associa¬ 
tion  was  founded  the  group  divided 
into  sections  during  the  afternoon  and 
held  separate  roundtable  discussions  on 
news,  advertising,  circulation  and  news¬ 
paper  mechanics.  Out  of  the  advertis¬ 
ing  roundtable  came  the  organization 
of  an  advertising  division  of  the  N._J- 
P.  A.  with  Patrick  Feeney,  advertising 
manager  of  the  Nezvark  Evening  News, 
as  chairman.  Edward  Roemle,  business 
manager  of  the  Passaic  Herald  News, 
was  named  vice-chairman,  and  Wesley 
Stone,  advertising  manager  of  the 
Bridgeton  Evening  News,  secretary. 

Speakers  at  the  dinner  meeting  were 
Arthur  Price,  general  merchandising 
manager  of  Hearns  Department  Store, 
and  Joseph  Mackey,  executive  vice- 
president  of  the  Mergenthaler  Lintoype 
Company. 

Mr.  Price  urged  the  newspapermen 
to  force  a  standard  of  greater  honesty 
in  newspaper  advertising  upon  their 
advertisers.  “All  advertising,”  he  said, 
“is  discounted  about  50  per  cent.  Ad¬ 
vertisers  have  not  attuned  their  adver¬ 
tising  copy  to  the  news  and  editorial 
columns.  It  is  not  as  fair  and  not  as 
honest.”  .  . 

He  further  advocated  that  advertising 
rates  be  scMed  aceording  to  position  in 
the  newspaper,  and  according  to  the 
clay  of  the  week  and  even  the  time  of 
year  of  their  appearance. 

Governor  Harold  G.  Floffman,  of 
New  Jersey,  speaking  at  the  luncheon 
meeting,  again  requested  the  editors  of 
the  State  to  support  the  sales  tax  or 
some  other  form  of  tax  and  stated  that 
all  economies  made  possible  by  legis¬ 
lative  action  have  already  been  effected. 

The  N.J.P.A.  scholarship,  which  is 
awarded  annually  to  the  senior  in  the 
Rutgers  University  school  of  jour¬ 
nalism  who  “is  adjudged  to  lie  most 
promising  of  usefulness  in  a  newspaper 
career,”  was  presented  to  William 
Kozusko,  of  Perth  Amboy,  at  the  din¬ 
ner  meeting.  Rudolph  Lent,  of  the 
Jersey  Journal,  chairman  of  the  Asso¬ 
ciation’s  committee  on  the  school  of 
journalism,  made  the  presentation. 

Chief  interest  at  the  news  roundtable, 
where  Lloyd  Felmly,  managing  editor 
of  the  Newark  Evening  News,  presided, 
centered  around  the  problem  of  how 
much  space  to  allot  to  radio  news  and, 
particularly,  the  question  as  to  whether 
or  not  political  radio  speeches  should 
be  printed  in  the  newspapers. 

Editorial  page  features,  women’s 
features,  bridge  columns,  and  the  prob¬ 
lem  of  eliminating  free  publicity  were 
other  topics  considered  by  the  grciup. 

Problems  before  the  advertising 
roundtable,  with  Mr.  Feeney  as  chair¬ 
man,  included  a  discussion  of  ad¬ 

vertising  rates,  chain  store  advertising, 
methods  of  securing  national  advertis¬ 
ing,  liquor  advertising,  and  general 
methods  of  increasing  revenue. 

Those  who  attended  the  circulation 
roundtable,  headed  by  I.  Isenberg,  presi¬ 
dent  of  the  Interstate  Circulation  Man¬ 
agers  Association,  discussed  the  1932 

amendment  to  the  Workmen  Compensa¬ 
tion  Act  which  removed  carrier  boys 
from  provisions  of  the  act.  Among 
methods  of  increasing  circulation  which 
were  considered,  were  accident  insur¬ 
ance  policies,  magazine  clubbing  offers, 
carriers  contests,  and  the  promotion  of 
news,  features  and  serials. 

The  mechanical  section,  under  the 

chairmanship  of  Donald  A.  Johnson, 
production  manager  for  the  Trenton 
Times,  reviewed  latest  developments  in 
the  taking  of  pictures,  photoengraving, 
and  mechanics  of  the  composing  room. 
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WISCONSIN  NEWS  ASKS 
PICKET  INJUNCTION 


Milwaakee  Paper  Says  Parading  of 
Guild  Strikers  Before  Advertisers’ 
Doors  Constitutes  “Secondary 
Boycott”  and  Is  Illegal 


right  not  only  to  organize  but  to  carry 
on  negotiations  with  the  publisher  after 
the  traditional  fashion  of  organized 
labor  in  all  industries. 

“We  also  feel  confident  that  with  rare 
exception  union  men  in  all  printing 
crafts  are  heartily  in  accord  with  the 
aims  of  our  organization. 

"The  Milwaukee  Newspaper  Guild 
also  takes  this  opportunity  to  explain 


HAND  PROOF  EXTRAS 


HEIRS  CONTEST  WILL 
OF  AGNES  NIEMAN 


EXTRA!  wo^Lm^EWS^  EXTRA! 


(By  telegraph  to  Editob  &  Publisher)  u...u  ......  .w  - 

Milwaukee,  Mar.  A — Following  the  publicly  that  in  the  past  over-zealous- 
action  of  the  Milwaukee  Newspaper  Guild  ness  on  the  part  of  some  sympathizers, 


POWER  STRKE  FLASHES 

I  are  out  at  3S3  accordinf  Ao  N.  P.  day. 


Claim  Widow  of  Founder  of  Milwaukee 
Journal  Wae  of  Unsound  Mind 
When  She  Drew  Instrument  Lear, 
ing  Huge  Fortune  to  Harvard 


ui  posting  pickets  at  several  downtown 
department  stores  and  business  places 
cf  other  advertisers  since  Friday  after¬ 
noon  to  enforce  their  demands  made  in 
a  letter  to  all  advertisers  to  cancel  or 
use  only  minimum  contract  space  in 
the  Wisconsin  News,  the  publication  has 
applied  to  the  Milwaukee  County  Cir¬ 
cuit  Court  for  a  temporary  injunction 
restraining  such  secondary  picketing. 
The  paper  contends  it  is  illegal. 

Attorneys  for  both  sides  conferred 
Tuesday  with  Judge  Daniel  Sullivan  on 
the  request  of  counsel  for  the  guild  for 
time  to  prepare  for  the  case  while  news¬ 
papers  counsel  balked  at  any  delay  un¬ 
less  store  pickets  were  recalled  immedi¬ 
ately. 

Stipulation  of  facts  eliminating  testi¬ 
mony  was  made  at  the  conference.  The 
question  of  holding  an  immediate  hear¬ 
ing  on  the  petition  for  a  temporary 
injunction  may  not  be  decided  for  sev¬ 
eral  days.  Officials  of  the  Wisconsin 
News  said  there  were  no  other  import¬ 
ant  development  in  strike  situation. 
George  Alann,  president  of  the  Mil¬ 
waukee  guild,  said  that  picketing  of 
News  advertisers  would  continue  and 


who  didn’t  fully  understand  the  situa¬ 
tion,  embarrass^  good  union  men  go¬ 
ing  into  and  leaving  the  News  plant. 
The  Guild  regrets  these  incidents  and 
is  making  every  effort  to  prevent  their 
repetition.’’ 


Over  100  E 
•trike  le»der. 

day  sayi  the  •trike  wil  bei  a  fifbt  to  finiik 
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inawiA  at  ^  fU»  Owe*  aM  Saate  Fa 
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GUILD -INQUIRER  CASE 
DROPPED  BY  NLRB 


KHvtiki  msy  aao*  ln)suictimm  lo  reatrafa 

aaaraare  tr^m  ImtmrtaHmg  fa  caa>paay  aparatfaa. 


Major  Root  Writes  to  Both  Parties 
Saying  That  Interest  in  Dispute 
Lagged — Holds  Guild  Evidence 
Insufficient 


WATCH  THE  STACC  FOR  MORE  STRUE  DCVEEOilKNTS 


'JpHE  above  illustration  is  a  reproduc- 


(By  telegraph  to  Editor  &  Publisher) 
Philadelphia,  March  5 — Cliarges  of 
“unfair  labor  practices”  brought  by  the 
newspaper  guild  of  Philadelphia  and 
Camden  against  the  Philadelphia  In¬ 
quirer  were  dropped  this  week  by  the 
regional  director  of  the  National  Labor 
Board,  Major  Stanley  W.  Root. 

In  dismissing  the  charges,  Major  Root 
declared  the  guild  did  not  present  suf- 
licient  evidence  to  show  it  represented  a 


-  — -  majority  of  the  newspaper’s  editorial 

that  there  has  been  spasmodic  picketing  department  employes, 
of  department  stores  and  theatres.  Ex-  Gerhard  P.  Van  Arkel,  attorney,  who 
ecutives  of  business  firms  affected  by  prosecuted  the  case  for  the  Labor  Board, 


secondary  picketing  would  not  comment. 

In  a  recent  Milwaukee  case.  Golden 
Guernsey  Dairy  Co-Op.  against  three 
labor  unions,  the  court  ruled  that  picket¬ 
ing  of  retail  stores  which  deal  with  com¬ 
panies  involved  in  a  strike  constitutes  a 
“secondary  boycott”  and  is  therefore 
illegal. 

Arrival  here  of  Heywood  Broun, 
of  New  York,  president  of  the  Amer¬ 
ican  Newspaper  Guild,  on  Feb.  29, 
signalized  mass  picketing  of  the  plant 
of  the  Wisconsin  Nezvs.  A  crowd  ot 
strike  sympathizers  estimated  at  from 
600  to  1..200  joined  the  picket  line  with 
Mr.  Broun  at  noon  Saturday,  and  then 
marched  to  the  Municipal  Auditorium 
for  a  demonstration  with  speeches  by 
Mr.  Broun  and  other  labor  organizers. 
Mrs.  Meta  Berger,  widow  of  Victor  L. 


said  its  dismissal  does  not  mean  it  was 
“won  or  lost  by  anybody.” 

The  guild,  he  indicated,  has  shown 
little  or  no  disposition  to  push  the  case 
since  the  hearings  were  adjourned  in 
December  to  permit  investigation  of 
counter  claims  regarding  the  number  of 
bona  fide  editorial  employes  eligible  for 
guild  membership. 

Major  Root,  who  notified  the  news- 
liaper  and  the  guild  of  his  action  in  let¬ 
ters  sent  out  from  his  office  here  on 
Tuesday,  was  absent  todav  and  could 
not  be  reached  for  comment.  His  sec¬ 
retary  said  his  dismissal  of  the  case 
followed  receipt  of  a  letter  from  the 
national  board  in  Washington  asking 
tliat  the  case  be  prosecuted  further  or 
dropped. 

The  guild,  it  was  said,  was  to  have 


tion  of  the  hand  proofs  issued  by  the 
El  Paso  (Tex.)  World-News  last 
week  when  a  power  strike  crippled  the 
newspaiier  plant.  The  World-News  was 
less  lortunate  than  the  other  newspapers 
since  they  had  auxiliary  power  in  their 
own  plants. 

Assured  six  weeks  ago  by  the  electric 
company  that  it  had  )K'rmanently  settled 
its  labor  troubles,  Morris  J.  Boretz, 
World-News  publisher,  ordered  the  tem- 
IHirary  power  plant  dismantled  and  the 
ixirrowed  parts — tractors,  electric  panel 
board,  belts,  etc. — returned  to  their 
owners. 

Mr.  Boretz  was  in  Deming,  N.  M., 
when  the  El  Paso  strike  was  called. 
By  telephone  he  informed  his  staff  that 
they  were  to  have  the  strike  flashes  set 
by  hand  and  hand  proofs  pulled.  These 
“extras”  were  pasted  in  prominent  win¬ 
dows  all  over  town.  The  iiowcr  was 
turned  on  early  enough  for  regular 
home  and  final  editions  to  be  run  off 
as  usual. 


WILLIAMS  MEMORIAL  APPROVED 


Berger,  editor  of  the  Mihmukee  Leader,  submitted  additional  evidence  regarding 
Socialist  daily,  was  chairman.  the  number  of  editorial  employes  it 

Publication  in  condensed  form  in  the  represented  but  failed  to  do  so. 

Leader  of  a  statement  issued  by  the  of-  This  was  denied  by  Paul  Comly 


Curators  of  Missouri  University  Name 
Martin  to  Head  Foundation 

(By  telegraph  to  Editor  &  Publisher) 

Columbia,  Mo.,  March  A — The  board 
of  curators  of  the  University  of  Mis¬ 
souri  today  annouiKed  it  had  approved 
tentative  plans  for  the  Walter  Williams 
Memorial  Journalism  Foundation, 
formed  to  honor  the  memory  of  the  late 
founder  of  the  Missouri  journalism 
school.  Dean  Frank  L.  Martin,  who 
succeeded  Dr.  Williams  as  head  of  the 
journalism  school,  will  serve  as  ex 


(Special  to  Editor  &  Publisher) 
Milwaukee,  Wis.,  March  4 — Con¬ 
tending  that  Mrs.  Agnes  Wahl  Nieman, 
widow  of  Lucius  W.  Nieman,  founder, 
president  and  editor  of  the  Milwaukee 
Journal,  was  not  of  sound  mind  at  the 
time  she  drew  her  will  and  that  undue 
influence  was  exercised  upon  ’ner,  three 
of  the  surviving  heirs  have  filed  an  ac¬ 
tion  in  Milwaukee  County  court  to 
break  the  will  in  which  she  left  the 
residue  of  her  large  estate  to  Harvard 
University  to  promote  journalism. 

In  her  will,  Mrs.  Nieman  made  spe¬ 
cific  bequests  of  more  than  $200,000  to 
relatives,  friends  and  charities  before 
setting  aside  the  residue  for  Harvard. 

Tlie  gift  to  Harvard  is  to  be  known 
as  the  “Lucius  W.  Nieman  and  Agnes 
Wahl  Nieman  Fund”  and  the  income  of 
the  fund  is  to  lie  used  “to  promote  and 
elevate  the  standards  of  journalism  in 
the  United  States  and  educate  persons, 
deemed  especially  qualified  for  journal¬ 
ism.”  There  is  no  school  of  journalism 
at  Harvard,  but  the  college  is  given 
wide  discretion  in  the  application  of 
the  funds. 

The  contestants  who  seek  to  break 
the  will  are  Fred  Wahl  of  Washington, 
D.  C.,  and  Robert  Wahl  of  Chicago, 
half-uncles  of  Mrs.  Nieman,  and  Mrs. 
Paula  Wahl  Pierce  of  Chicago,  a  half- 
aunt.  The  latter  received  $5,000  under 
the  will.  Mrs.  Nieman  died  Feb.  5. 
Her  will  was  dated  Feb.  1.  Her  hus¬ 
band  died  Oct.  1,  1935. 

Tlie  objections  assert  that  the  estate 
is  believed  to  be  in  excess  of  $8,000,- 
000.  It  was  chiefly  the  proceeds  of 
the  will  of  Mr.  Nieman  who  left  her 
half  of  the  proceeds  from  the  projected 
sale  of  the  majority  of  stock  in  the 
Journal.  The  other  half  of  the  L.  W. 
Nieman  estate  went  to  his  niece,  Faye 
MacBeath.  Mr.  Nieman  in  his  will 
directed  that  the  Journal  stock  which 
now  is  held  in  trust  be  sold  as  soon  as 
possible  after  Mrs.  Nieman’s  death,  in 
any  event  no  later  than  five  years  th^ 
after.  Her  net  estate,  after  deductiooi 
are  made  for  inheritance  and  estate 
taxes  and  expenses  of  administration,  is 
estimated  to  lie  worth  $1,500,000  to 
$2,000,000. 

The  heirs  at  law  “object  to  the  al¬ 
lowance  and  probate  of  the  instrument 
propounded  by  Edwin  S.  Mack  and  the 
First  Wisconsin  Trust  Company  as  the 


fleers  of  printing  trades  unions  produc-  French,  chairman  of  the  guild’s  negotiat-  officio  president  of  the  Foundation  cor-  last  will  and  testament  of  Mrs.  Nie- 


ing  the  Wisconsin  News  caused  the  of 
fleers  to  demand  that  their  statement  be 
published  in  full  without  deletion  of  any 
kind. 

The  statement  pointed  out  in  great 
detail  the  fact  that  all  the  mechanical 
unions  working  for  the  Wisconsin  News 
have  rigid  contracts  with  arbitration 
clauses  covering  disagreements  “by  vir¬ 
tue  of  which  no  strike  can  be  called  by 
the  union,”  and  said: 

“We  are  happy  in  knowing  even  after 
these  many  years  of  our  own  struggles 
in  organization  work  that  the  editorial 
workers  finally  realize  that  in  union 
there  is  strength.  We  know  they  ap¬ 
preciate  the  slogan  that  ‘an  injury  to 
one  is  the  concern  of  all.’  The  (^uild 
therefore  has  our  full  moral  support. 

“We,  however,  want  all  labor  unions 
and  the  public  to  know  that  the  under¬ 
signed  unions  resent  any  action,  spoken 
word,  implication  or  reflection  that  our 
members  now  working  on  the  News 
are  not  loyal  union  men.  The  Wiscon¬ 
sin  News,  mechanically  produced 
through  the  efforts  of  our  membership, 
carries  the  Milwaukee  Allied  Printing 
Trades  (Zouncil  union  label  and  is  not 
a  non-union  product.” 

In  a  statement  giving  its  side  of  the 
case  the  Guild  said  in  part: 

“No  member  of  the  Milwaukee  News¬ 
paper  Guild  has  ever  expected  or  asked 
for  more  than  the  moral  support  of  the 
allied  printing  trades  unions  in  this 
struggle  of  ^itorial  workers  for  the 


ing  committee,  when  he  learned  today  of 
the  case’s  dismissal. 

In  a  brief  letter  to  Charles  A.  Tyler, 
president  and  general  manager  of  the 
Inquirer,  Major  Root  said: 

“The  case  of  the  newspaper  guild 
against  the  Philadelphia  Inquirer  has 
been  withdrawn  and  the  files  closed. 

“The  case  was  the  first  involving  a 
newspaper  to  be  brought  under  the 
National  Labor  Relations  Act.  -Acting 
on  a  complaint  filed  by  the  guild,  the 
regional  board  cited  the  Inquirer  on 
charges  that  it  had  refused  to  bargain 
collectively  w’ith  its  editorial  depart¬ 
ment  employes,  as  represented  by  the 
guild,  when  they  sought  to  confer  with 
the  management  on  wages,  hours  and 
other  conditions  of  employment.” 


poration. 

The  proposed  charter  of  the  founda¬ 
tion  sets  out  its  purpose  as  the  foster¬ 
ing  and  promoting  of  higher  standards 
and  welfare  in  the  profession,  world 
peace,  international  understandings  and 
journalistic  research.  Various  branches 
of  the  newspaper  world,  journalism 
school  alumni,  Missouri  university 
graduates,  and  others  will  be  asked  to 
buy  memberships  in  the  foundation. 

Decision  on  the  financial  details  of 
the  foundation  will  be  left  to  the  memo¬ 
rial  commission  whose  scheduled  meet¬ 
ing  here  today  was  postponed.  Commis¬ 
sion  members  will  serve  as  trustees  of 
the  corporation. 


GUELZO  SUCCEEDS  CORRIGAN 

Carl  Guelzo  has  been  appointed  Chi¬ 
cago  Herald  and  Examiner  circulation  panypany  were  named  executors 


man,  '  the  complaint  asserts.  It  alleges 
that  at  the  time  of  the  execution  of  the 
instrument,  “she  was  not  of  sound  mind 
and  had  not  sufficient  mental  capacity 
to  make  a  will.” 

The  contestants  also  alleged  that  Mrs. 
Nieman,  when  the  will  was  executed, 
was  under  undue  influence  of  “persons 
unknown  to  the  heirs  objecting.”  They 
sjiecifically  exonerated  the  president  and 
the  fellows  of  Harvard  from  “any  re 
sponsibility  for,  knowledge  of  or  parti¬ 
cipation  in”  any  acts  of  alleged  undue 
influence  upon  Mrs.  Nieman  in  con¬ 
nection  with  execution  of  the  will. 

Atty.  Edwin  S.  Mack,  of  the  law 
firm  of  Miller,  Mack  &  Fairchild,  which 
drew  up  the  will  in  collaboration  with 
the  trust  company,  declined  to  comment 
on  the  action.  He  and  the  trust  com- 

Ac- 


FREIGHT  RATE  PROBED  -  .  , 

A  formal  complaint  will  be  filed  with  «nanager,  succeeding  Robert  Corrigan,  ^rdmg  to  word  received  in  Milwauka, 
-  --  ...  .4.  .....o  Harvard  officials  will  take  no  action  m 


the  Interstate  Commerce  Commission  by 
the  “joint  conference  of  southern  state 
commissions  and  shippers”  a  committee 
attacking  high  freight  rate  levels.  The 
committee  grew  out  of  meetings  held 
in  Atlanta.  In  telling  about  developments 
in  connection  with  the  committee  a  bulle¬ 
tin  of  the  Southern  Newspaper  Publish¬ 
ers  Association  recently  said:  “South¬ 
ern  publishers  are  beginning  to  learn 
more  and  more  about  the  effects  of  the 
freight  rate  level  in  the  south  in  re¬ 
tarding  the  development  of  the  news¬ 
print  industry.” 


resigned,  it  was  announced  this  week. 
Mr.  Guelzo  has  been  Sunday  Herald  and 
Examiner  circulation  manager  and  prior 
to  that  was  assistant  circulation  man¬ 
ager  of  the  Chicago  American. 


the  matter  until  the  will  is  probated. 


NEW  SCHENECTADY  AGENCY 

Winslow  Leighton  and  George  R 


AIRLINES  TO  ADVERTISE 

Chicago  and  Southern  Airlines  will 
run  a  series  of  advertisements  in  news¬ 
papers  along  its  routes  early  in  May, 
announcing  the  company’s  new  fleet  of 
planes  to  be  put  into  service.  Beaumont 
and  Hohman,  Chicago  advertising 
agency,  handles  the  account. 


Nelson,  both  former  sales  managers  of 
WGY,  announce  the  formation  of  an 
advertising  agency  with  headquarters 
in  Schenectady.  The  company,  to  bt 
known  as  Leighton  &  Nelson  will_  con¬ 
duct  a  general  advertising  business. 
-Associated  with  them  will  be  Rosemary 
Cramb,  also  a  member  of  WGY’s  sales 
staff. 
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found  in  every  corner  of  the  globe.  But  Philadelphia  does  have 
more  of  them.  There  are  more  single-family  dwellings  in  Philadel¬ 
phia  than  in  any  other  city  in  America.  In  fact,  there  are  twenty-two 
States,  not  one  of  which  has  so  many  single- family  homes. 

Cultivate  this  greatest  market  of  individual  homes  through 
Philadelphia’s  home  newspaper  —  The  Evening  Bulletin. 

For  forty  years  The  Bulletin  has  grown  in  the  same  solid, 
substantial  way  that  Philadelphia  has  grown.  Today,  it  is  read  in 
nearly  every  home. 

Circulation  —  519,694  daily  for  1935.  Two  and  one-half  times 
the  circulation  of  any  other  Philadelphia  evening  newspaper  and 
more  than  the  morning  newspapers  combined. 

Rate  —  sixty-five  cents  per  line  .  .  .  one  of  the  lowest  costs 
per  reader  among  all  newspapers  in  America. 

It  is  economical  and  profitable  to  reach  this  greatest  Market 
of  Homes  through  the  newspaper  nearly  everybody  reads.  Consult 
your  Advertising  Agency. 

©1936,  Bulletin  Company,  City  Hall  Square,  Philadelphia.  Robert  McLean, 
President,  IVm.  L.  McLean,  Jr.,  Vice  Pres,  and  Treas.  Sales  Offices: 

New  York,  Chicago,  Detroit,  San  Francisco. 


In  story  and  song  the  Home  has  been  lauded  as  a  symbol ;  A 
smbol  of  security  ...  of  refuge  ...  A  symbol  of  peace  and  comfort, 
of  stability  and  independence. 

But  the  home  also  lias  a  practical  significance.  It  is  a  symbol 
of  great  sales  opportunity. 

Said  Raymond  Moley,  Editor  of  Today,  in  a  recent  address: 
“It  seems  to  me  that  our  next  big  market  —  a  market  that  is  so 
gigantic  that  it  will  generate  lasting  prosperity  —  is  in  the  home. 
It  is  here  that  we  will  assemble  a  thousand  new  products  of 
invention  and  enterprise  that  have  come  in  the  past  few  years. 
Here  is  our  substitute  for  an  economic  miracle.” 

Each  individual  home  has  a  thousand  needs  —  from  basement 
to  roof-top,  from  front  curb  to  rear  lawn.  And  every  home  dweller 
itas  that  urge  to  add  to  the  comfort  of  living. 

Who  buys  the  modern  heating  plants?  the  automatic  refrigera¬ 
tors?  the  renovized  kitchens?  the  improved  laundry  equipment?  the 
hot  water  heaters?  the  porch  furniture?  the  remodeled  bathrooms? 
!  The  man  with  an  individual  home! 

I  Philadelphia  has  no  monopoly  on  individual  homes.  They  are 
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140  NEWSPAPERS  PRINTED  ONE  MILLION 
OR  MORE  LINES  OF  CLASSIFIED 

Chicago  Herald  &  Examiner  Tops  1935  Listing  With  4,829,654 
Lines — All  Measurements  Are  Exclusive 
of  Legals 

By  L.  PARKER  LUqgLY 


DISCUSSING  CLASSIFIED  PROBLEMS 


The  following  list  of  140  newsnapers 
includes  those  of  the  United  States 
and  Canada  which  published  one  mil¬ 
lion  or  more  lines  of  classified  adver¬ 
tising,  exclusive  of  legals,  during  1935. 
Since  publication  in  January  of  the  first 
one  hundred  classified  leaders  in  the  U. 
S.,  the  totals  in  at  least  two  cities  have 
been  revised  by  the  measuring  agencies. 
This  grouping  is  arranged  according  to 
linage,  the  first  paper  having  carried 
4,829,654  lines  and  the  last  one  in  the 
list  having  printed  1,005,817.  The 
Ixinsing  (Mich.)  State  Journal  missed 
a  million  by  less  than  a  column  of  clas¬ 
sified,  having  published  999,754  lines. 

1.  Chicago  Herald  &  Examiner  M&S 

2.  Los  Angeles  Times . . .  M&S 

3.  Detroit  News  . E&S 

4.  Chicago  Tribune  .  M&S 

5.  New  York  American .  M&S 

6.  Toronto  Telegram  .  E 

7.  Los  Angeles  Examiner .  M&S 

8.  San  Francisco  Examiner....  M&S 

9.  New  York  Times .  M&S 

10.  Toronto  Star  . E&  Weekly 

11.  St.  Louis  Post-Dispatch....  E&S 

12.  Washington  Star  .  E&S 

13.  Milwaukee  Journal  .  E&S 

14.  Seattle  Post-Intelligencer...  M&S 

15.  Oakland  Tribune  .  E&S 

16.  Kansas  City  Star .  E&S 

17.  Rochester  Democrat  & 

,  Chronicle  .  M&S 

18.  Philadelphia  Inquirer  .  M&S 

19.  Seattle  Times  .  E&S 

20.  Miami  Herald  .  M&S 

21.  Pittsburgh  Press  .  E&S 

22.  Brooklyn  Eagle  .  E&S 

23.  Newark  News  .  E 

24.  Baltimore  Sun  .  M&S 

25.  San  Francisco  Chronicle....  M&S 

26.  Newark  Ledger  .  M&S 

27.  Indianapolis  Star  .  M&S 

28.  Houston  Chronicle  .  E&S 

29.  Cleveland  Plain  Dealer .  M&S 

30.  New  Orleans  Times-Pica- 

yune  .  M&S 

3l.  Cincinnati  Enquirer .  M&S 

32.  Columbus  Dispatch  .  E&S 

33.  Akron  Beacon-Journal  .  E 

34.  Winnii)eg  Free  Press .  M 

35.  Denver  Post  .  E&S 

36.  Philadelphia  Record  .  M&S 

37.  Portland  Oregonian  .  M&S 

.18.  Minneapolis  Tribune .  E&S 

39.  Detroit  Times  .  E&S 

40.  Vancouver  Province  .  E 

41.  Chicago  Daily  News .  E 

42.  Baltimore  News-Post  .  E&S 

43.  Boston  Herald  .  M&S 

44.  Detroit  Free  Press .  M&S 

45.  Providence  Journal  .  M&S 

46.  San  Diego  Union .  M&S 

47.  Washington  Herald .  M&S 

48.  San  Antonio  Express .  M&S 

49.  Memphis  Commercial-Appeal  M&S 

50.  Buffalo  News  .  E 

51.  San  Antonio  Light .  E&S 

52.  Miami  Daily  News .  E&S 

.53.  Dallas  News  .  M&S 

54.  Philadelphia  Bulletin  .  E 

55.  Indianapolis  News .  E 

56.  Flint  Journal  .  E&S 

57.  Atlanta  Journal  .  E&S 

58.  Dayton  News  .  E&S 

59.  Winnipeg  Tribune .  E 

60.  New  Orleans  Item-Tribune.  E&S 
61.  New  York  Herald  Tribune.  M&S 
62.  Richmond  Times-Dispatch. . .  M&S 
63.  Louisville  Courier-Journal.. .  M&S 

64.  Omaha  World-Herald .  E&S 

65.  Canton  Repository .  E&S 

66.  Tampa  Tribune  .  M&S 

67.  Washington  Post  .  M&S 

68.  Houston  Post  .  M&S 

69.  Qeveland  Press .  E 

70.  St.  Louis  Globe- Democrat .. .  M&S 

71.  Atlanta  Constitution .  M&S 

72.  Sacramento  Bee .  E 

73.  Akron  Times-Press  .  E&S 

74.  I^s  Angeles  Herald-Express  E 

75.  Boston  Globe .  E&S 

76.  Des  Moines  Register .  M&S 

77.  St.  Paul  Pioneer-Press .  M&S 

78.  Cincinnati  Post  .  E 


In  1923 


Science  made  great  news 
stories: 

Fertility  vitamin  E  dis¬ 
covered  .  .  .  Dinosaur  eggs 
found  .  .  .  Paresis  treated 
with  malaria. 

SCIENCE  SERVICE,  two 
years  old  in  1923,  continues .. 
to  report  all  developments  in 
all  fields  of  science  with  utmost 
accuracy  and  readability. 

SCIENCE  SERVICE 

210i  Conutitution  At>e* 
W'iuhingtorit  D.  C. 


79.  San  Francisco  News.. .  E 

80.  Jacksonville  Times-Union. . .  M&S 

81.  Milwaukee  Sentinel  .  M&S 

82.  Salt  Lake  City  Tribune -  M&S 

83.  New  York  World-Telegram  E 

84.  Richmond  News- Leader  ....  E 

85.  Six)kane  Spokesman-Review.  M&S 

86.  Wichita  Eagle  .  E&.S 

87.  St.  Petersburg  Times .  M&S 

88.  Jamaica  Long  Island  Press.  E&S 

89.  Long  Beach  Press-Telegram  E&S 

90.  Montreal  Star  .  E 

91.  Cincinnati  Times-Star  .  E 

92.  Columbia  State  .  M&S 

93.  Portland  Journal  .  E&S 

94.  Wichita  Beacon  .  E&S 

95.  Montreal  La  Presse.. .  E 

96.  Tacoma  Ledger  .  M&S 

97.  Erie  Dispatch-Herald  .  E&S 

98.  Dayton  Herald  .  E 

99.  Charlotte  Observer  .  M&S 

100.  Calgary  Herald  .  E 

101.  Berkeley  Gaiette  .  E 

102.  Oklahoma  City  Oklahoman.  M&S 

103.  Tulsa  World  .  M&S 

104.  Pittsburgh  Sun-Telegraph...  E&S 

105.  Youngstown  Vindicator _  E&S 

106.  Hartford  Times  .  E  . 

107.  Phoenix  Republic  &  Gazette.  E&S 

108.  Edmonton  Journal .  E 

109.  Dallas  Times-Herald  .  E&S 

110.  Syracuse  Journal- American..  E&S 

111.  Syracuse  Herald  .  E&S 

112.  Peoria  Journal-Transcript...  E&S 

113.  Binghamton  Press  .  E 

114.  Albany  Knickerbocker- Press  M&S 

115.  Toledo  Blade  .  E 

116.  Regina  Leader- Post  .  E 

117.  Peoria  Star  .  E&S 

118.  Vancouver  Sun .  E 

119.  Lynn  Telegram-News .  E&S 

120.  Pasadena  Post  . M&S 

121.  Denver  Rocky  Mountain 

News  .  M&S 

122.  South  Bend  News-Times...  E&S 

123.  Springfield  Illinois  State 

Journal  .  M&S 

124.  Union  Gty  Hudson  Dispatch  M 

125.  Minneapolis  Journal  .  E&S 

126.  Rochester  Journal-.American.  E&S 

127.  South  Bend  Tribune .  E&S 

128.  Worcester  Telegram  .  M&S 

129.  Atlanta  Georgian-.\merican.  E&S 

130.  Lima  News  .  E&S 

131.  Oakland  Post-Enquirer  _  E 

132.  Qiarlotte  News  .  E&S 

133.  Grand  Rapids  Press .  E 

134.  Kalamazoo  Gazette  .  E&S 

135.  Boston  Transcript  .  E 

136.  Stockton  Record  .  E 

137.  Syracuse  Post-Standard _  M&S 

138.  San  Jose  Mercury  Herald..  M&S 

139.  Pontiac  Press  .  E 

140.  San  Francisco  Call-Bulletin.  E 


Want-ad  business  is  a  serious  matter  judging  from  expressions  of  these  classified 
managers  snapped  at  Harrison  C.  MacDonald’s  recent  Chicago  conference. 
Left  to  right:  Marshall  Trippe,  Des  Moines  Register  &  Tribune;  J.  J,  Tierney, 
Spokane  Spokesman-Review;  George  Bertsch,  Baltimore  Sun;  and  Ralph 
Horton,  Detroit  News. 

CHILD  LABOR  BILL  DIES 

New  York  state  ratification  of  the 
Federal  Child  Labor  Amendment  died 
in  committee  March  2.  The  Neiv  York 
World-Telegram  in  an  editorial  titled 
“Legislative  Murder’’  this  week  said: 

“The  Assembly  owes  the  immediate 
duty  to  vote  this  resolution  out  of 
committee  at  once  in  order  to  face  it 
publicly  on  the  floor  of  the  Assembly.” 

The  bill  has  the  support  of  Governor 
Herbert  H.  Lehman,  the  State  Federa¬ 
tion  of  Labor  and  many  other  welfare 
groups. 


WALDRON  IN  HOSPITAL 

(.Special  to  Editor  &  Pubmsuer) 
Washington,  D.  C.,  March  4— A1 
Waldron  who  recently  returned  from 
Ethiopia  where  he  photographed  war 
scenes  for  American  services,  is  serious¬ 
ly  ill  at  Georgetown  Hospital,  suffering 
from  a  typhus  malady  and  complications 
that  resemble  those  which  have  bothered 
many  newsmen  and  photographers  who 
have  returned  from  the  I  talo- Ethiopian 
front.  Waldron  left  Addis  Ateba 
Christmas  week  and  arrived  here  Jan- 
uarv  16. 


Worcester,  Massachusetts 


ONE  Medium  Covers 

The  entire  Worcester  Market — city  and  suburbs, 
masses  and  classes — ^is  effectively  and  economically 
cultivated  through  these  newspapers  ALONE. 


Average  Net 
Paid  Daily 
Circulation 


108,291 


For  Twelve 
Months  Ending 
Dec.  31,  1935 


Every  three-months  period  in  1935  showed  a  decided 
gain  in  Telegram-Gazette  circulation. 

1st  Quarter — 106,255  3rd  Quarter — 107,998 
2nd  Quarter — 107,477  4th  Quarter — 1 1 1 ,387 


85% 


The  Telegram-Gazette  covers  more  than 

^  of  all  homes,  in  Worcester  and  the  ave- 
O  rage  18-mile  suburban  trading  area, 
which  everyday  receive  a  Worcester  daily 
newspaper. 


POPULATION:  City  of  Worcester:  195,311. 
Average  18-mile  area:  237,976.  Total  in  city  and 
retail  zone:  433,287. 

Nti  «  Joten  new$p€per$  'in  ’c9mptUiiH  lArouiAMif  tim  n^Uon 
C0€€T  their  reepeciioe  terriUnies  to  ihoroitikiy  at  Uh  TeU^am-Cax^ 
the  rkk  inJcttrial  WorcetUr 


THE  TELEGRAM  -  GAZETTE 

Worcester,  Maissachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Assodates,  National  Representatives 
New  York  ChicAfo  Detroit  Bostoo  Philadeli^ua  San  Frandteo  Lot  Angeles  Cincinnati 


Editor  &  Publisher  for  March  7,  1936 


HIGH  WATER  MARK! 

For  each  Sunday 

IN  FEBRUARY 

THE  NET  PAID 
CIRCULATION 


OF  THE 


THIS  IS  BY  FAR  THE  LARGEST 
NEWSPAPER  CIRCULATION  IN  AMERICA 


/ 
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MANY  LEGISLATIVE  BILLS 
AFFECT  NEWSPAPERS 

{Continued  from  page  8) 

sembly woman  Maloney  would  require  as 
conditions  to  the  publication  of  county 
or  municipal  otficial  advertising  that 
the  newspaper  be  printed  in  English 
sliall  ha\e  been  published  continuously 
for  not  less  than  one  year  and  entered 
as  second  class  mail  matter  under  the 
postal  laws  and  regulations. 

The  privilege  and  advertising  bills  rC' 
main  m  committee  in  the  house  of  origin. 

No  legislation  bearing  on  newspapers 
is  planned  by  the  Maryland  legislature 
at  its  special  session.  Everybody  is 
trying  to  hold  down  action  to  raising 
relief  funds. 

Publishers  of  New  York  state  were 
successful  this  week  in  reviving  the 
Byrne-Crews  one-year  libel  bill,  whicn 
is  one  of  several  important  measures 
affecting  newspapers  and  their  opera¬ 
tions  now  pending  in  the  1930  legisla¬ 
ture. 

The  bill  provides  that  actions  to  re¬ 
cover  damages  for  libel  must  be  com¬ 
menced  within  one,  instead  of  two  years 
after  the  cause  of  action  has  accrued. 

Last  week  this  measure  was  killed  in 
the  assembly  codes  committee.  Com¬ 
mittee  Chairman  James  R.  Robinson, 
Republican,  of  Tompkins  County,  or¬ 
dered  its  revival  after  newspapers  had 
launched  a  new  drive  for  favorable 
action. 

As  the  legislature  entered  the  final 
stages  of  its  1936  session  several  other 
measures  affecting  newspapers  were  be¬ 
ing  held  in  committee.  One  of  these 
is  the  McNaboe  bill  providing  that  no 
proprietor  or  editor  or  employe  of  a 
newspaper  shall  l)e  compelled  to  disclose 
sources  of  confidential  information. 

This  measure,  which  has  the  united 
support  of  newspapers  throughout  the 
state,  is  strongly  opposed  by  other 
groups.  Several  attempts  to  have  it 
reported  favorably  for  action  on  the 
floor  of  the  legislature  have  failed  to 
date. 

Other  measures  awaiting  commtitee 
action  follow : 

Schwartzwald  Bill  extending  defini¬ 
tion  of  libel  to  include  malicious  publi¬ 
cation  exposing  any  group  to  ridicule 
by  reason  of  race,  color  or  religion. 

McCall  Bill,  making  it  a  misdemeanor 
for  any  person  other  than  a  proprietor 
or  agent  of  a  newspaper  or  news 
agency  to  transmit  news  by  any  me¬ 
chanical  means. 

McCall  Bill  prohibiting  sale  of  in¬ 
formation  or  tips  on  horse  races  or  pub¬ 
lication  of  any  advertisement  of  win¬ 
ners,  together  with  prizes  paid  with  in¬ 
ference  that  winners  had  been  selected 
in  advance. 

Nunan  Bill,  giving  New  York  City 
priwer  to  control  advertising  for  New 
York  World’s  Fair. 

Nunan  Bill,  giving  special  commission 
power  to  control  advertising  for  George 
Washington  sesquicentennial  inaugura¬ 
tion  celebration. 

Buckley  Bill,  empowering  justices  of 


appellate  division,  2d  department,  to 
designate  New  York  Law  Journal  for 
publishing  court  calendars  and  notices. 

Fitzgerald  Bill,  requiring  justices  of 
appellate  division,  1st  department,  to 
designate  daily  newsppers  in  counties 
of  department  to  publish  legal  notices. 

MAYOR  SUES  DAILY 

{Special  to  Editor  &  Publisher) 

Milwaukee,  Wis.,  March  4 — The 
Milwaukee  Journal  has  been  named  in 
a  $10(),0(K)  libel  suit  brought  by  Mayor 
D.  W.  Hoan  who  charges  that  he  was 
falsley  accused  of  being  responsible  for 
the  series  of  bombings  which  terrorized 
Milwaukee  last  fall.  The  article  was 
published  Nov.  3,  the  day  two  youths 
who  had  dynamited  two  bank  branches 
and  three  public  buildings  blew  them¬ 
selves  up  as  they  were  tinkering  with  a 
time  Iximb.  The  alleged  libelous  state¬ 
ment  occurred  in  a  quote  from  a  speech 
by  the  mayor  of  Sheboygan  Falls. 

O’CONNOR  WARNS  STATIONS 

{Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  March  4 — Key 
stations  carrying  the  Father  Coughlin 
Sunday  afternoon  broadcasts  have  been 
warned  by  Rep.  John  J.  O'Connor  of 
New  York  City,  that  he  will  hold  the 
broadcasting  companies  responsible  for 
any  liliel  radioed  through  their  facilities 
against  him. 

C.  OF  C.  HONORS  GONZALES 

William  E.  Gonzales,  editor  of 
the  Colutnlna  (S.  C.)  State,  recently  re¬ 
ceived  an  unusual  night  time  delegation 
— a  chamber  of  commerce  committee 
calling  to  felicitate  him  and  the  State 
upon  its  45th  anniversary. 

NO  LEGALS  IN  FREE  PAPERS 

(Special  to  Editor  &  Publisher) 

Jefferson  City,  Mo.,  March  3 — 
Newspapers  distributed  without  charge 
to  the  public  are  not  qualified  to  re¬ 
ceive  legal  advertising,  .\ssistant  At- 
tornev  General  E.  H.  Miller  has  ruled. 


POPULATION 

833,399 

With  an  ABC  city  and  subur¬ 
ban  population  totaling  833,399 
Providence  is  entitled  to  rank 
among  the  first  20  of  America’s 
major  retail  markets. 

PROVIDENCE 

Journal  -  Bullet! n 


MIRROR  PROMOTES 
WALTER  ROMPEL 

McCabe,  New  Publisher,  Select*  Jay 
Egan,  Jr.,  as  New  Advertising  Di¬ 
rector — Rompel  to  Take  Over 
Promotion  of  Sunday  Color 

Charles  McCabe,  recently  appointed 
publisher  of  the  New  York  Mirror,  a  | 
Hearst  paper,  announced  Friday  that 
the  advertising  offices  of  the  Sunday  j 
Mirror  Magazine  and  the  Sunday  Mir-  | 
ror  Comics  have  been  merged  with  the  i 
national  advertising  office  of  the  paper 
and  Walter  Rompel,  advertising  direc¬ 
tor,  has  been  placed  in  charge  of  the 
combined  offices. 

Jay  Egan,  Jr.,  will  succeed  Mr.  Rom¬ 
pel  as  advertising  director,  joining  the 
Mirror  from  the  Hearst  general  office. 
Mr.  Romiiel  has  been  with  the  Mirror 
for  two  years,  having  previously  served 
on  the  Chicago  American,  as  advertis¬ 
ing  director  of  the  Boston  Record  and  in 
other  important  posts  in  the  Hearst  or¬ 
ganization. 

The  offices  of  the  Sunday  color  pro¬ 
motion  units  will  be  moved  into  the 
Mirror  building  in  New  York  and  the 
separate  offices  combined  in  Chicago. 
There  was  no  announcement  from  A.  J. 
Kobler,  former  publisher  of  the  Mirror, 
who  has  been  in  charge  of  the  magazine 
and  comic  promotion.  For  the  present, 
their  will  be  no  other  shifts  in  the  ad¬ 
vertising  department. 

Mr.  McCabe  said  the  announcement 
implied  the  growing  significance  of  the 
Sunday  Mirror,  particularly  as  a  color 
advertising  medium.  He  pointed  out 
that  in  four  and  a  half  years  the  Sun¬ 
day  paper  grew  from  scratch  to  an 
average  Sunday  circulation  of  over  1,- 
450,000  copies  last  month.  Mr.  Rom- 
pel’s  promotion,  he  pointed  out,  puts  in 
complete  charge  a  man  who  has  close 
contact  with  the  color  development  of 
the  Mirror, 
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\  Uc  buffalo  even-  1 
4  ING  NEV/S  s»pp''« \ 

;  \  t:;u«EFHOToi 

\  *  ' 
Buffalo  Evening  News 

,  Western  Neut  York's  Greatest  Newspaper  ?? 
Bdward  H,  Butler,  Editor  and  Publisher 

KELLy-SMiTII  CO.y  Na^onal  Representatives 

New  YOTk  Phitad^phia  Chicago! 

Boston  .  Detroit  Atlanta 


One  of  the  sig- 
niheant  newspaper 
developments  of  wg 

1936  has  been  ^ 

the  marked  in- 
crease  in  comic 
section  advertising.  NEA  Sunday 
comics  will  help  you  get  your  share. 

They  are  nationally  established, 
tested  in  700  newspapers.  They 
guarantee  acceptance  and  interest 
to  the  advertiser. 

To  facilitate  advertising  Inser¬ 
tions.  the  popular  NEA  Sunday 
comics  pictured  below  are  now 
offered  in  half-page  size.  They 
also  are  available  as  full  standard- 
size  pages  or  in  tabloid  size. 


SALESMAN  SAM  By  Sm. 


OUR  BOARDING  HOUSE 


NEA  Service^  Inc 

*6i — atk  Av«.  laooW.ardSt 

NEW  YORK  CLEVELAND 

ai4  Mission  St. 

SAN  FRANCISCO 
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Home  Delivered 
in  Detroit— 


Detroit  has  found  the  corner  around  which  prosperity 
came.  Nevertheless,  not  all  the  people  in  Detroit  are  sharing 
the  fruits  of  recovery  equally. 

Detroit’s  home  dwellers — the  most  substantial  citizens— 
were  the  first  to  receive  the  impulses  of  recovery  and  the  first 
to  respond  to  the  quickening  pulse  of  Detroit’s  industrial  rise. 
They  are  the  people  that  take  The  News — the  people  for  whom 
The  News  is  edited.  They  represent  the  largest  group  in  the 
Detroit  trading  area  and  the  most  important  to  advertisers, 
for  they  have  money  to  spend  for  new  things,  new  wants. 

When  you  select  The  News,  therefore,  to  carry  your 
message,  you  choose  the  largest  and  most  financially  able 
audience — an  audience  made  up  of  76%  home-delivered  sub¬ 
scribers — a  sizeable  percentage  of  whom  insist  on  the  Wall 
Street  Edition  because  of  their  financial  interest. 

THIRD  IN  U.  S.  IN  TOTAL  ADVERTISING 

The  Detroit  News 

THE  HOME  NEWSPAPER 

New  York 
I.  A.  KLEIN,  Inc. 


Chicago 
J.  E.  LUTZ 


1933  and  1927  ,  .  .  The  first  00  rail-  advertisement,  lieaded  "With  Emph^ 
roads  reporting  for  January  gained  on  Comfort,”  had  four  large  illustratioot 
51.2%  in  net  operating  income  over  a  and  four  offerings,  divan,  refrigerator, 
year  ago — and  the  new  order  of  the  mattress  and  comforter — and  almost  full 

. r  a  depth  a  column  titled  "What  are  Bar- 

to  the  Customer?”  Lfescriptionj 
_  r  "bargains”:  the  genuine,  dis¬ 
tressed  merchandise,  the  special  bargain 
and  the  loss  leader  bargain.  Closing 
paragraph  reads:  "This  subject  we  have 
not  exhausted  by  any  means,  and,  if 
you  will  kindly  observe  our  announce¬ 
ments,  we  shall  have  more  to  say  about 
If  the  continuation  is  as  good  as 

_ ,  you  better  observe — and  clip! 

Xewspaiier  coupons  for  direct  orders 
recently  observed:  Macy’s,  at  foot  of 
si>ace  5"  by  140  lines  on  a  2-day  sale 
‘pure-dye  crepe  de  chine  rain-coats 
4.98  usually  6.98.”  The  coupon  had 
It  room  to  order  two  sizes,  styles  or  colors 
suitable  and  more  striking  with  iilenty  of  space  to  fill  in  the« 
-1-  E  '  '  ’  J  items.  This  old  mail  order  hound 

"Get  the  inside  facts.”  The  illustration  could  not  understand  why  "style"  was 
on  the  reverse  side  was  the  inside  of  in  the  coupon,  as  the  description  read; 

two  columns  less  “The  style  sketched  is  for  misses;  for 
idth  than  the  main  advertisement.  One  women,  there’s  a  raglan  model.”  .  .  . 
advertisement  was  six  columns  by  250  Wanamaker,  New  York,  in  two  columns 
lines ;  the  other,  four  columns  by  250.  by  125  lines  described  16  hobby  book- 
The  main  part  listed  about  40  stores  in  lets  at  25<t  each.  The  coupon  read. 

'Order  by  number,”  printed  the  numbers 
16  inclusive,  but  did  not  say 
"Ring  or  check  the  number.”  .  .  . 
Ludwig  Baumann  in  75  lines  on  a  little 
2  columns  showed  a  picture 
a  Royal  Portable  with  no  detailed 
first  tieup  between  Gimbels  and  Sears  description  at  19.45  (sale  priced),  and 

in  the  promotion  of  the  Cold  Spot.  The  printed  a  coupon  in  which  "I  agree  to 

Sears  advertisement  said :  ".\lso  on  dis-  pay  $1  on  delivery  and  the  Iralance  $2 
play  at  showrooms  of  New  York  Edison  monthly.”  There  is  a  carrying  charge 

Co.,  Inc.”  of  85c,  and  on  the  coupon  in  display 

A  Wanamaker  full  depth  six-column  are  the  words  "Please  Send  No  Mon^,” 


Swift  Pick-up  Regarded  as  Indicating  Reservoir  of  Dammed  Interstate  Commerce  Commission  for 

Up  Buying  Pow«-SJ,»  G.in«l  14%  In  Nntion  efSo  SflL, 

During  1935  business  and  more  profits,  with  the  im- 

_  _ _ _ _ proved  management. 

By  RICHARD  WEBSTER  ,  ♦  * 

The  news  of  retailing  is  good.  Good  home  furnishing  and  house  building,  KP'W’ QHvorfUem.-nts- 

three  ways— for  the  immediate  pres-  21%  up  for-  ^rniture  and  household  A  There  was  a  good  deal  of  interest 

ent;  for  the  immediate  past — the  year  goods,  and  20%  gam  for  the  lumber,  ,  ,  r«-tr;iy#-ratnr  •  » 

s  ‘,1. ‘"igH  1,’  '“1,  V  a„dt  s  tut/a’SV'L" 

*  *  *  Gimbel  Brothers-e  veil  before  the  two- 

business  purposes  begins  with  the  Spring  qoME  January  figures;  Newautomo-  sides-of-the-same-p a g  e  advertisement, 

se^on.  financing  was  6l%  greater  this  The  "look  through  the  iiage”  idea  has 

The  last  few  days  of  the  last  week  of  January  than  in  January  1935  and  202%  been  used  before  by  a  national  adver-  of 
February  brought  milder  weather  all  above  January,  1934.  Though  there  was  tiser  for  the  ballooned  remarks  of  a  pic- 
over  the  country  and  an  immediate  spurt  a  drop  of  12%  from  December,  it  is  now  tured  character  in  the  advertisement, 
in  retail  volume,  liiis  is  supposed  to  be  evident  that  the  re-scheduling  of  auto  seems  more  s’"' 
a  definite  indication  of  stored  and  shows  is  not  going  to  spoil  auto  sales  in  the  refrigerator  advertisement  headed 

dammed  buyng  iiower— we  have  every  in  the  early  months  of  the  calendar  year.  "  . .  —  • 

right  to  expect  a  Spring  freshet  or  even  sales  of  independent  stores  in 

^  '  regions  reporting  to  the  Department  of  the  refrigerator  in 

The  change  came  as  suddenly  as  the  c'ominerce  may  be  summarized  in  the  width  than  the  rr.„... 

milder  temjieratures.  The  Department  following  table: 
of  Commerce  report  on  business  condi-  Total  Sales 

tions  for  the  week  ending  Feb.  26  was  %  Gain  The  main  part  listed  about  40  stores 

still  gloomy  alxiut  cold  weather— the  Jan., ’3b  New  York  and  New  Jersey— and  next 

most  It  could  boast  of  was  a  gain  of  5  K..g,on  Jan./36  crea^  Ter  a*>eIr‘ago  ^  ^ 

or  6%  m  New  \ork  over  a  year  ago.  ciiicago .  10.2  Automobiles,  35;  lum-  column-by-60  line  spot:  Remember! 

But  when  the  reports  for  the  week  end-  ber,  22:  men’s  and  Gimbels  is  the  only  department  store  in  _  ^ 

ing  the  29th  appeared  they  told  a  differ-  .  ,  •’"J'®’  Manhattan  where  you  can  buy  Cold  less  than 

ent  story ;  sales  for  the  last  few  days  so  9-2  Spot,  $149.50.”  Apparently  this  is  the  of 


X  Department  of  Commerce  estimates  u^I’I^S  for  1936:  Sears,  Roebuck  & 
the  nation's  retail  volume  at  $32,600,000,-  O  Co.  expect  to  reach  half  a  billion 
000  a  gain  of  14%  over  1934,  and  al-  in  gross  sales  during  this  its  50th  year 
most  two-thirds  the  figure  reached  in  .  .  .  Davega-City  Radio,  Inc.,  aims  at  a 
1929  (over  49  billions).  ten  million  volume  this  year,  a  million 

Variety  stores  showed  the  smallest  and  a  half  more  than  in  1935  .  .  .  Mar- 
gain  of  any  group  in  the  year — only  2%.  shall.  Field  &  Co.,  reporting  for  1935  a 
But  they  are  near  their  1929  volume,  net  profit  of  $199,176  against'ti  loss  in 
having  suffered  less  in  the  depression  1934  of  $166,295 — and  a  gain  of  8%  in 
than  any  other  type  of  retail  stores,  sales — "our  company  is  now  on  the  road 
Restaurants  in  1935  came  within  1%  of  to  a  sound  economic  future”  .  .  .  Mont- 
their  1929  volume,  with  a  pick-up  for  the  gomery  Ward  &  Co.  has  just  declared  a 
last  two  years.  The  group  that  made  dividend  of  20  cents  a  share  common, 
the  largest  gains  in  the  year  was  the  payable  April  15 — the  first  payment 
catalog-selling  department  houses  with  since  .Vugust  15,  1930,  on  the  common 
26%  more  business  than  in  1934.  The  stock,  though  all  accumulations  on  Class 
other  big  rates  of  increase  over  1934  A  stock  were  paid  off  last  year  .  .  . 
were :  in  automobile  selling,  25%,  partly  The  American  Woolen  Company,  Inc., 
due  to  delayed  demand  but  more  to  the  in  1935  and  sales  44%  greater  than  in 
early  showings  of  pre-1936  models ;  and  1934,  the  greatest  yardage  since  1927 
in  the  two  classifications  connected  with  and  the  only  profit  ($2,740,599)  since 


That  question  is  asked  daily  by  hundreds  of 
thousands  of  thinking  people  .  .  .  many  in 
high  places  of  government  and  industry  .  .  . 
watching  world  events  .  .  .  Geneva,  Ethiopia, 

.•\sia . They  read  The  Christian  Science 

Monitor  because  they  know  that  in  its  columns 
news  is  not  only  recorded  but  explored  and 
illuminated. 

The  confidence  of  its  readers  is  of  vital 
im|Ktrtance  to  the  Monitor’s  advertisers  .  .  . 
and  there  are  other  advantages  we’d  like  to 
show  you.  ...  Is  your  latchstring  out? 
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LINOTYPE 


MODERNIZE  FOR  PROFITS 


MODERNIZE  FOR  APPEARANCE.  Give  your  readers  a  body  face 
they  con  read  with  comfort . , .  one  of  the  Linotype  Legibility  Group. 

Give  them  a  head-dress  that  looks  like  1 936. 

Give  your  advertisers  a  selection  of  up-to-date  faces.  Help  them 
moke  their  advertising  more  attractive  and  productive. 

MODERNIZE  FOR  SERVICE.  Equip  your  plant  to  take  the  peak 
loads  in  its  stride. 

To  catch  every  edition  with  all  the  late  news. 

To  be  first  on  the  street  with  every  flash. 

To  give  faster  composition  service  to  advertisers. 

MODERNIZE  FOR  ECONOMY.  Modern  Linotype  equipment  will 
speed  production  . . .  improve  appearance  without  increasing  costs. 

The  Complete  Linotype  System  covers  every  composition  need  .  .  . 
5  point  to  1 44  point. 

It  puts  your  entire  paper  on  Linotype  slugs.  Every  line  newly  cost 
. . .  no  worn,  broken  letters. 

1 1  offers  you  all  the  most  popular  faces. 

Modernize  with  Linotype  .  .  .  for  better  typography  and  greater 
efficiency. 


MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  NEW  YORK 


SAN  FRANCISCO  ■  CHICAGO  ’  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 
Representotives  in  the  Principol  Cities  of  the  World 

LINOTYPE  METROBLACK  NO.  7  WITH  METROLITE  NO.  3 
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STORY 


OF  N\ 


Civilization  became  possible  when! 

man  developed  the  ability  to  record  his  thoughts,  observations,  inventions  and 
discoveries  in  some  permanent  form  and  pass  them  on  to  those  who  came  after  him, 

Throughout  the  ages  there  has  been  constant  search  for  material  upon 
which  records  might  be  preserved.  Most  important  of  all  in  its  influence  upon  the 
progress  of  civilization  was  the  discovery  of  a  recording  material  which,  in  addi¬ 
tion  to  the  preservation  of  the  message  on  its  surface,  could  be  easily  transported 
from  place  to  place.  Only  through  such  a  medium  did  universal  diffusion  d 
knowledge  become  possible. 

It  is  a  far  cry  from  the  charred  stick  and  the  cavern  wall  to  the  machine 
which  makes  a  sheet  of  paper  17  feet  wide  and  a  mile  long  in  four  minutes  and  to 
the  printing  press  which  turns  out  newspapers  at  an  even  more  rapid  rate.  In 
between  lies  on  endless  series  of  gropings,  experiments,  discoveries  and  inventions. 

Almost  every  imaginable  substance  in  the  mineral,  animal  and  vegetable 
kingdoms  has  been  tried  for  the  preservation  of  human  records.  The  list  extends 
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from  clay,  stone  and  wooden  tablets,  metal  plates  and  animal  skins  to  literally 
hundreds  of  vegetable  forms.  Even  today  news  items  are  common  to  the  effect 
that  some  great,  new  paper-making  material  has  just  been  discovered  when  the 
chances  are  that  it  was  long  ago  tried  and  found  wanting. 

Cotton  and  linen  rags  since  their  first  use  have  been  the  best  material  for 
the  highest  grade  papers.  But  the  steadily  growing  demand  for  paper  in  larger 
quantity  at  lower  cost  stimulated  a  keen  search  for  other  fibers  which  might  be 
used  to  replace  or  supplement  rags.  There  were  early  United  States  patents  for  the 
making  of  paper  from  beach  grass,  com  husks,  stalks  and  cobs,  seagrass  and  sea¬ 
weed,  reeds,  sorghum  and  cotton  stalks— none  of  which  ever  attained  commer¬ 
cial  success. 

And  then  within  the  memory  of  many  men  still  in  active  life  there  came  into 
use  a  generally  abundant  material  for  the  making  of  news  print  and  other  common 
grades  of  paper.  This  was  wood.  With  the  advent  of  wood  pulp  paper,  cheap 
and  widely  distributed  books,  magazines  and  newspapers  were  for  the  first  time 
possible. 

The  hasty  reader  who  scans  headlines  and  then  carelessly  casts  aside  the 
newspaper  which  he  has  bought  for  2  or  3  cents  has  no  realization  of  the  modern 
miracle  of  coordination  and  accomplishment  it  represents.  He  is  unconscious Jthat 
it  has  come  all  the  way  from  the  tree  in  some  distant  forest  to  the  newsboy  on  the 
street  comer.  He  gets  for  so  little  that  he  does  not  appreciate  it,  a  resume,  up  to  the 
hour,  of  world  happenings  in  industry,  politics,  education,  science  and  religion. 
The  paper  maker  and  the  newspaper  publisher  give  him  a  service  of  value  ^be¬ 
yond  computation. 
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THE  “REBATE”  MESS 

Opinion  is  sharply  divided  on  the  possible 
effects  of  federal  legislation  to  outlaw  ad¬ 
vertising  “allowances.”  Some  fear  imme¬ 
diate  loss  of  linage.  Others  think,  if  rebating  were 
stopped,  national  distributors  would  be  forced  to 
offer  their  goods  through  the  mechanics  of  the 
national  advertising  system,  with  consequent  stimu¬ 
lation  of  linage  volume  and  at  national  rates.  No 
one  who  has  made  any  study  of  the  case  believes 
the  rebates  chain-store  managements  have  obtained 
from  manufacturers,  in  the  name  of  “advertising,” 
have  been  fairly  applied  to  that  legitimate  cause. 
The  truth,  of  course,  is  that  newspapers  have  had 
only  the  crumbs. 

The  rebating  system  is  dirty  business,  and  in¬ 
variably  runs  into  snarls  that  react  on  newspapers. 
We  do  not  forget  how,  a  few  years  ago,  diversion 
of  advertising  allowances  made  by  manufacturers  to 
radio  dealers,  so  seriously  corrupted  that  branch  of 
trade  that  the  radio  account  almost  disappeared  from 
newspapers.  In  a  lesser  degree  the  same  thing 
happened  in  the  case  of  automobiles,  when  adver¬ 
tising  appropriations  were  turned  over  to  local 
dealers,  ostensibly  to  obtain  the  local  rate.  The 
“local  rate”  itch  is  now  prevalent  in  many  branches 
of  trade,  and  is  not  only  costing  the  press  a  pretty 
penny,  but  is  demoralizing  the  legitimate  business 
objects  of  the  advertiser. 

In  the  circumstances,  we  see  no  reason  for  pub¬ 
lishers  to  rush  to  Washington  to  take  up  the  cudgels 
for  chain  store  people,  now  exposed  as  having 
exacted  big  “advertising  allowances”  which  were 
largely  diverted  to  all  manner  of  objects  in  which 
newspapers  had  no  share.  It  is  true,  as  William 
.Mien  White  says,  that  these  rebates  make  the 
chains  unfair  competitors  of  the  average  independent 
storekeeper.  Another  publisher,  in  a  note  to  Editor 
&  Publisher,  wisely  states  the  case  as  follows :  “It 
is  an  evil  that  has  crept  into  newspaper  advertising 
and  grown  to  such  proportions  that  it  threatens  the 
whole  structure  of  legitimate  advertising  and  also 
sound  merchandising  practices  and  principles.  Tem¬ 
porarily  newspapers  may  suffer  a  loss  in  linage,  but 
eventually  national  advertising  will  return  to  them 
at  national  rates.” 

In  view  of  what  is  to  be  gained,  the  temporar>’ 
sacrifice  would  be  jolly  worth  the  price.  .Anyhow, 
we  hope  newspapermen  will  keep  out  of  the  mess 
at  Washington.  Why  should  they  wash  the  dirty 
linen  ? 


Most  headlines  done  in  rhyme. 
Though  they  may  be  a  novelty. 
Seem  worth,  per  12,  a  dime. 


ON  EMPLOYING  MEN 


HOW  are  new  men  employed  on  most  news¬ 
papers  ? 

The  familiar  dialogue  runs  about  like 
this :  Department  head :  “We  need  a  man  to  replace 
Jones.” 

Chief — “Do  you  know  of  anybody?” 

D.  H. — “There  was  a  fellow  in  here  last  week, 
looking  for  work,  who  might  do.  Young,  good  ad¬ 
dress,  unmarried,  claimed  to  be  a  college  man.” 

Chief — “Do  you  know  him?” 

D.  H. — “No,  but  he  claimed  he  had  worked  on 
several  of  the  best  papers  in  the  country.” 

Chief — “Look  him  up!” 

There  is  a  hurried  telephone  call  and  the  stranger 
appears.  He  tells  his  story,  shows  references.  Next 
day,  without  investigation,  he  is  on  the  staff,  sent 
abroad  to  represent  the  newspaper  among  adver¬ 
tisers,  news  sources,  subscribers. 

It  is  small  wonder  that  personnel  blow-outs  and 
blow-ups  are  common  in  newspaper  offices.  Where 
elsewhere  in  all  trades  and  professions  are  men 
employed  on  such  meager  information?  Where 
elsewhere  can  the  “phoney”  so  easily  sell  himself 
into  a  job  that  he  presently  finds  is  beyond  his 
power  to  retain?  Reckless  employing  of  men  is  a 
major  leak  in  the  newspaper  business.  Misfits  come 
in  easily,  go  out  with  difficulty,  often  leaving  scars. 

One  large  newspaper,  known  to  us,  conducts  a 
personnel  department  and  requires  all  nominees  to 
submit  to  rigid  examination.  This  includes  mental 
and  physical  tests.  The  candidate’s  selling  story  is 


Boa!.t  not  thyself  of  to-morrow;  for  thou 
kiiowest  not  what  a  day  may  bring  forth. — 
Proverbs  27:1. 


investigated.  The  office  knows  all  about  him  that 
an  expert  investigator  can  turn  up.  He  must  have 
aptitude  for  the  work.  He  must  possess  the  jour¬ 
nalist  sense,  no  matter  in  what  department  he  is  to 
find  assignment.  He  must  suit  the  executive  in 
direct  command,  as  well  as  the  publisher  or  editor. 
No  one  is  employed  in  a  hurry.  That  newspaper 
is  not  operated  on  an  emergency  basis,  at  any  time. 

.At  present  there  is  certainly  no  dearth  of  news¬ 
paper  talent  available  for  jobs  in  any  city.  No 
newspaper  needs  to  “take  on”  undesirables  to  keep 
staff  positions  filled.  Just  because  a  given  city,  per¬ 
haps  in  a  remote  location,  does  not  happen  to  include 
in  its  population  a  man  suited  to  the  peculiar  re¬ 
quirements  of  a  specialized  newspaper  job,  is  no 
indication  that  in  some  other  place  a  qualified  man 
is  not  walking  the  streets  in  quest  of  such  work. 
Employment  of  local  talent  is  always  preferable,  but 
it  ought  to  measure  up  in  quality  with  available 
outside  timber.  Provincialism  in  employment  has  a 
long  record  of  tragedy.  One  rotten  apple  contami¬ 
nates  the  barrel,  in  newspaper  offices  as  in  cider 
mills. 


Thar’s  gold  in  them  unexplored  circulation- 
jor-rn’etiue  hills. 


READING  TIME 

An  interesting  and  profitable  experiment  in  the 
field  of  newspaper  “time-speed”  is  proposed 
■  by  Samuel  P.  Weston.  He  says :  “Take  three 
fairly  intelligent  individuals,  one  aged  60,  one  30 
and  one  20,  asking  each  to  read  an  identical  first 
news  page,  and  clock  their  respective  performances. 
How  long  will  the  page  hold  their  interest?  Ask 
each  to  specify,  in  general  terms,  the  news  content, 
and  tell  what  item  they  considered  most  important.” 

In  the  opinion  of  this  expert  the  score  is  likely 
to  be  as  follows:  The  60-year-old  person  will  take 
three  times  as  long  as  the  20-year-old  person,  and 
the  30-year-old  person  will  take  a  third  longer  than 
the  youngster.  The  young  person  will  also  be  found 
to  have  absorbed  the  news  far  more  definitely  than 
the  elder  persons. 

Mr.  Weston  offers  this  explanation:  “The  older 
person  has  learned  to  read,  word  by  word,  sentence 
liy  sentence.  The  younger  ones  high-spot  the  head¬ 
lines  and  opening  paragraphs.  Smart  youngsters 
read  more  by  photographic  process.” 

If  this  is  true,  much  newspaper  make-up  is  out 
of  step  with  the  on-coming  generation  of  flash 
readers.  Consistent  with  a  fair  presentation  of  a 
set  of  news  facts,  it  would  seem  important  that 
headline,  introductory  paragraph  and  story  should 
be  brought  into  convenient  focus.  Mr.  Weston 
speaks  of  a  “new  and  better  news  presentation,”  to 
compete  with  the  tempo  of  news  broadcasting.  The 
suggestion  is  to  compensate  for  the  newspaper's 
time  lag  in  distribution  through  clever  make-up  de¬ 
vices  that  command  and  hold  the  attention  of  the 
reader.  The  jig  is  up  for  the  long-drawn  headline, 
slow  “lead”  and  complicated  and  detailed  story. 
Reading  time  has  unquestionably,  but  illogically,  de¬ 
creased  in  the  average  household.  Only  studious 
people  now  seem  patient  with  careful  detail  and  fine 
shaded  meaning.  The  mass,  of  course,  is  satisfied 
to  run  along  on  the  surface,  mainly  absorbed  by 
triviality.  To  reconcile  these  extremes  and  hold 
general  circulation  is  the  practical  problem  and  no 
doubt  mechanics  must  be  depended  on  to  aid  the 
solution.  News  selection  and  physical  make-up  are 
fine  arts. 

According  to  all  logic,  the  newspaper  is  in  direct 
competition  with  news  broadcasting  and  must  in¬ 
creasingly  be  influenced  by  it.  However,  now  that 


I  A  L 

the  air  is  alive  with  news  announcements,  publisher! 
point  with  pride  to  circulations  at  near  their  historic 
peak.  That  seems  a  satisfactory*  answer  to  the  cry 
that  newspapers  might  be  supplanted.  Of  course, 
news  broadcasting  is  in  competition  with  only  oqc 
feature  of  the  daily  press.  People  buy  and  read 
newsi>apers  for  much  more  than  the  headline  flash, 
though  it  is  given  show-window  position.  They 
read  newspapers  for  all  manner  of  reasons,  includ¬ 
ing  spot  news  for  detailed  confirmation  of  radio 
reports,  or  because  most  people  liave  not  the  time 
to  sit  at  a  radio  all  day  to  pick  up  news  bulletins. 
Tliere  are  many  such  interesting  speculations. 

If  it  is  true,  regardless  of  radio  as  a  competitor 
that  the  rising  generation  looks  to  the  press  more 
for  a  photographic  impression,  than  for  solid  study 
no  doubt  the  press  will  yield,  though  the  condition 
would  seem  to  indicate  an  intellectual  doterioratkm 
of  the  .American  people.  Life  certainly  becomes 
more  complex  daily,  presenting  problems  which  will 
not  be  solved  by  the  loose-thinking  that  comes  from 
scrap  information,  half-information  or  mere  ey^ 
arresting  brevity. 


The  glittering  Saturday  special,  borrowing 
Sunday  tricks  and  creating  new  feature  attrac¬ 
tions,  answers  the  week-end  slump  problem, 

A  VICIOUS  CIRCLE 

HE  ugly  temper  of  the  national  campaign 
continues  in  evidence.  It  is  plain  that  there 
is  to  be  disgraceful  mud  slinging,  falsehood, 
scurrility.  If  dirt-throwing  increases  at  the  present 
rate  until  the  election  the  American  voter  will  have 
lieen  dragged  to  hitherto  unplumbed  depths. 

A  protest  against  such  indecency  is  appearing  in 
some  newspapers.  It  was  good  to  see  New  Yodt 
Times  denounce  the  political  element  that  can  only 
“argue”  in  the  terms  of  the  guttersnipe.  Owen  D. 
A’oung’s  admonition  was  timely.  The  whole  pres 
is  urged  to  resist  personal  slander.  ’ 

Over  in  Pennsylvania  a  significant  incident  oc¬ 
curred  recently  which  may  have  duplication  els^ 
where.  One  David  L.  Lawrence,  Chairman  of  the 
Democratic  State  Committee,  in  an  effort  to  compd 
party  officeholders  to  sell  to  the  public  24  sub¬ 
scriptions.  at  $1  each,  to  a  new  Democrat  organ 
called  “We  The  People.”  made  the  following  stat^ 
ment :  “Few  people  realize  that  80  per  cent  of  Penn¬ 
sylvania’s  newspapers  are  owned  outright  or  con¬ 
trolled  by  industrialists,  bankers  or  utility  corpora¬ 
tions,  all  belonging  to  that  branch  of  big  business 
which  is  ganged  up  to  defeat  President  Roosevek.” 

John  L.  Stewart,  Western  Pennsylvania  news¬ 
paper  publisher,  and  former  president  of  the  state 
publishers’  association,  promptly  called  the  Law¬ 
rence  bluff  by  demanding  that  the  gentleman  produce 
a  list  of  “80  per  cent”  of  Pennsylvania  newspapers 
that  are  so  owned  or  controlled.  Of  course,  it  can¬ 
not  be  done.  The  charge  on  its  face  is  a  falsehood. 

Political  libel  and  slander  are  rather  taken  for 
granted  in  this  country,  but  need  not  be.  Such 
offenses  are  not  privileged  under  the  law.  Fair 
comment  and  criticism  are  not  often  found  in  sudi 
generalities  as  that  condemning  “80  per  cent”  of  the 
newspapers,  or  anything  else,  of  a  state,  but  the 
libeler  feels  safe.  How  could  they  all  sue  him,  he 
smugly  asks.  Well,  it  might  happen.  The  Penn¬ 
sylvania  state  association,  we  imagine,  could  take 
an  action,  however  irksome,  and  easily  prove  private 
ownership  of  almost  the  entire  state  press.  The 
theory  that  such  irresponsible  claims  get  nowhere 
with  the  general  public,  as  they  are  transparently 
false,  is  probably  correct  and  governing. 

Malicious  libel  or  slander  against  individuals,  i^ 
sued  in  the  heat  of  a  bitter  campaign,  reraa® 
easily  actionable  and  we  confidently  expect  some 
men  who  arc  now  being  slathered  with  political 
slime,  which  is  the  vulgarian’s  idea  of  how  to 
“discuss”  the  grave  issues  now  before  the  pubhc, 
will  start  legal  action  to  protect  personal  honor. 
A  few  well-directed  suits  might  be  a  good  influence 
Politics  are  generally  low  in  the  United  States  m 
part  because  respectable  men  will  not  soil  their  hands 
The  system  is  a  vicious  circle,  debasing  the  whok 
government.  The  Smart  .Alec  orator  of  1936  might 
remember,  if  he  really  wants  to  win,  that  the  slander 
“Rome,  Rum  and  Rebellion”  turned  the  tables  oo 
the  slanderer  in  this  country,  within  easy  memory 
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PURELY  PERSONAL 


PUBLISHER’S  SON  RUNS  ENGRAVING 
PLANT  FOR  SMALL  CITY  DAILY 
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Fred  FMRGUSON,  president  of 
NEA  Service,  gave  a  testimonial 
at  the  Lotos  Club  March  2 
in  honor  of  Dr.  Allan  Roy  Dafoe, 
celebrated  country  doctor  of  Callander, 
Qnt^  medical  daddy  of  the  Dionne  quin¬ 
tuplets.  The  doctor  spoke  “off  the  rec¬ 
ord”  to  30  distinguished  New  York 
physicians  and  20  newspapermen. 

John  C.  Martin,  publisher,  Philadel- 
pku  Evening  Ledger,  has  been  ap- 
Lnted  by  Mayor  Wilson  to  the  pro¬ 
-am  committee  tor  “Safety  Week,” 
ipoosored  by  the  daily  which  was  ob- 
s^ed  this  week  to  promote  highway 

E  j.  Stackpole  Jr.,  president  of  the 
Harrisburg  (.Pa  )  Telegraph  newspa¬ 
pers,  has  l>c“en  elected  a  member  of  the 
Penn-Harris  Hotel  Company  board  of 
directors  to  take  the  place  of  his  father, 
the  late  E.  J.  Stackpole,  Sr.,  who  was 
j  member  of  the  board  since  1917. 

Bruce  Hunt,  editor,  Williamsport 
(Pa.)  Sun,  has  been  appointed  to  the 
Pennsylvania  Historical  Commission. 
Mr.  Hunt  is  president  of  the  Lycoming 
County  Historical  Society. 

John  L.  McCarty,  editor  and  pub¬ 
lisher,  Ddhart  (Tex.)  Daily  Texast. 
»ho  has  been  in  a  Marlin,  Tex.  sani¬ 
tarium,  following  a  nervous  breakdown, 

15  reported  sufficiently  recovered  to  re¬ 
sume  some  writing.  He  will  remain 
at  Marlin  for  several  weeks. 

H.  W.  Anderson,  who  recently  re¬ 
tired  as  editor  of  Toronto  (Ont.)  Globe, 
has  been  named  a  member  of  the  Royal 
Commission  appointed  by  the  Dominion 
Government  to  investigate  the  peni¬ 
tentiary  system  in  Canada. 

John  F.  Neylan,  San  Francisco  at¬ 
torney  and  legal  counsel  for  William 
Randolph  Hearst,  was  entertained  re¬ 
cently  at  a  dinner  in  honor  of  accom¬ 
plishing  a  “hole-in-one”  on  the  Boca 
Raton  Fla.,  golf  course. 

Homer  Card,  publisher,  Hamilton 
(0.)  Journal-Netvs,  and  .Alexander 
Thomson,  chairman  of  the  board. 
Champion  Paper  and  Fibre  Company, 
have  been  nominated  for  directorships 
in  the  Chamber  of  Commerce  of  the 
United  States. 

Grove  Patterson,  editor,  Toledo 
Blade,  spoke  on  foreign  affairs  at  a 
meeting  of  the  Pontiac,  Mich.,  Citizen¬ 
ship  Study  club  Feb.  24. 

Malcolm  W.  Bingay,  editorial  direc¬ 
tor,  Detroit  Free  Press,  spoke  Feb.  26 
at  the  weekly  luncheon  meeting  of  the 
Xorthw^estern  Kiwanis  club. 

Harold  D.  Jacobs,  editor,  Santa  Bar¬ 
ham  (Cal.)  Daily  News  was  recently 
initiated  as  an  honorary  member  of 
.Mpha  Phi  Gamma,  national  journalistic 
fraternity.  The  membership  was  given  in 
recognition  of  his  interest  in  journal¬ 
ism  projects  at  the  State  college. 

Harold  Beck,  editor,  Oceanside 
(Cal.)  Blade -Tribune,  and  Mrs.  Beck 
are  the  parents  of  a  son,  born  re¬ 
cently. 

Louis  1.  Jaffe,  editor,  Norfolk  Vir¬ 
ginian-Pilot,  has  returned  to  his  desk 
after  undergoing  a  major  operation  in 
a  Norfolk  hospital. 

(Carlton  K.  Matson,  editor,  Toledo 
Sews-Bee,  addressed  a  dinner  meeting 
of  the  Toledo  Foreman’s  club  recently 
on  “What  Is  Your  Job?” 

Frank  E.  Robins,  publisher,  Comvay 
(Ark.)  Log  Cabin  Democrat,  and  Mrs. 
Robins  left  March  5  on  an  automobile 
tour  to  Mexico  City. 

Harper  Sibley  of  RcKhester,  N,  Y., 
and  president  of  the  United  States 
Chamber  of  Commerce  has  been  named 
a  director  and  chairman  of  the  board 
of  the  American  Agriculturist  Re- 
s^rch  Foundation,  recently  formed  by 
w  /American  Agriculturist,  Ithaca, 
N-  Y.,  owned  by  Frank  E.  Gannett. 


AF.ATHER  and  son  combination  on 
the  Oroiille  (Cal.)  Mercury- 
Register  recently  resulted  in  the  cstab- 


Dan  L.  Beebe  Dan  L.  Beebe,  Jr. 


lishment  of  a  one-man  photoengraving 
plant  for  the  paper.  Dan  L.  Beebe, 
editor  and  publisher,  is  his  own  staff 
photographer,  and  his  son,  Dan  L. 
Beebe,  Jr.,  operates  the  engraving  plant. 
Tile  Mercury- Register  is  the  first  news- 
jiaper  plant  in  California  north  of 
Sacramento  to  own  a  photoengraving 
plant.  The  population  of  the  city  is 
less  than  4,000. 

The  edition  announcing  the  operation 
of  the  plant  stated  in  big  type  on  Page 
One:  “Every  Cut,  Piece  of  Type,  Bor¬ 


der  and  Slug  on  This  Page  Made  in 
Mercury  Plant.” 

Mr.  Beebe,  Sr.,  who  is  president  of 
the  .Allied  Sacramento  V’alley  Newspa¬ 
per  Association,  has  worked  in  most 
sections  of  the  United  States  during 
his  varied  newspaper  career. 

.A  native  of  Kankakee,  111.,  he  was 
graduated  from  Earlham  College,  Rich¬ 
mond,  Ind.,  in  1910  and  became  editor 
of  the  now  defunct  Richmond  Morning 
Nezes.  Later  he  worked  on  the  Rich¬ 
mond  Item,  and  then  went  to  the  In¬ 
dianapolis  Nezt's. 

It  was  while  with  the  United  Press 
that  Mr.  Beebe  exercised  his  desires  for 
wandering,  starting  in  the  Chicago 
office  and  later  filling  managerships  at 
Springfield,  Ill.,  Indianapolis,  Cleveland, 
Portland,  Ore.,  and  then  becoming 
western  manager  for  the  United  Press 
at  San  Francisco. 

Mr.  Beebe  bought  an  interest  in  the 
Modesto  (Cal.)  News-Herald  when  he 
resigned  from  the  United  Press  in  1921. 
Six  years  later  he  and  his  associates 
sold  the  paper  to  the  McClatchy  in¬ 
terests,  and  he  bought  an  interest  in  the 
Oroville  newspaper.  I'ive  years  ago 
Mr.  Beebe  purchased  the  controlling  in¬ 
terest  in  the  Mercury-Register. 

Dan,  Jr.,  learned  to  make  cuts  at  an 
informal  school  operated  by  the  en¬ 
graving  equipment  concern. 


They  plan  to  return  to  New  York 
April  21  after  visiting  Oiile,  Peru  and 
Ecuador. 

Leo  Le  Haitre,  advertising  manager, 
Le  Solid,  Quebec,  was  the  guest  speaker 
at  the  Quebec  Society  of  Arts,  Sciences 
and  Letters  recently.  He  spoke  on 
“Publicity.” 

Hugh  W.  Robertson,  vice-president, 
Westchester  County  (N.  Y.)  Publishers 
Inc.,  addressed  the  opening  session  of 
the  School  of  Politics  sponsored  by  the 
Westchester  County  Women’s  Repub¬ 
lican  Club  in  White  Plains  March  4. 

Victor  1'.  Barnett,  national  advertis¬ 
ing  manager,  Tulsa  (Okla.)  Tribune, 
recently  was  appointed  chairman  of  the 
publicity  committee  of  the  Tulsa  Cham¬ 
ber  of  Commerce.  J.  Burr  Gibbons, 
of  Rogers,  Gano  &  Gibbons,  Inc.,  ad¬ 
vertising  agency,  was  named  vice-chair¬ 
man.  The  appointments  were  made  by 
F.  O.  Larson,  general  manager,  Tulsa 
World,  and  president  of  the  (Chamber 
of  Commerce. 

J.  L.  Allegood,  advertising  manager, 
Wilmington  (N.  C.)  Star-News,  has 
been  elected  president  of  the  recently 
organized  Tourist  Association  ot  that 
city. 

Larry  Seamon,  display  advertising 
manager,  Springfield  (Mass.)  Union,  is 
at  Springfield  Hospital,  where  he  under¬ 
went  an  operation  for  an  abscessed  ear. 


B.  A.  Caparell,  assistant  sales  man¬ 
ager,  King  I'eatures  Syndicate,  New 
York,  was  made  an  associate  member 
of  the  Pennsylvania  State  College 
chapter  of  Sigma  Delta  (Uhi  at  a  special 
initiation  at  the  Nittany  Lion  Inn,  there, 
Feb.  25. 

Albert  F.  Kleps,  general  manager, 
Batavia  (N.  Y.)  Times,  Mrs.  Kleps 
and  their  son,  Clayton,  have  returned 
after  spending  several  weeks  in  Florida. 

Edith  Moore,  of  Corning,  has  joined 
the  Coming  (N.  Y.)  Evening  Leader 
classified  advertising  staff. 

Charles  Comstock,  of  the  Coming  (N. 
Y.)  Ezvning  Leader  advertising  staff 
and  Mrs.  Comstock,  are  the  parents  of  a 
daughter  born  Feb.  26. 

Dewey  M.  Murphy,  advertising  man¬ 
ager,  Lakelazui  (Fla.)  Ledger,  is  gen¬ 
eral  chairman  of  the  city’s  Salvation 
Army  financial  drive  to  raise  $7,000. 

Hal  H.  King,  of  the  Seattle  (Wash.) 
Times  advertising  staff  has  been  in¬ 
stalled  as  the  new  president  of  the 
Seattle  Ad  Club,  filling  the  unexpired 
term  of  Russell  Young  of  the  Seattle 
(Wash.)  Post-Intelligencer,  resigned. 

Douglas  Wheelock  has  joined  the  SVdi 
Mateo  (Cal.)  Times  to  manage  its  com¬ 
mercial  printing  department.  Formerly 
he  was  advertising  manager,  San  Fran- 
(Continued  on  next  page) 


IN  THE  BUSINESS  OFFICE 

A  L.  SHUMAN,  vice-president  and 
.-7*  advertising  manager,  Ft.  Worth 
(Tex.)  Star-Telegram,  and  Mrs.  Shu¬ 
man  arrived  in  Buenos  Aires  March  4. 


CLEVER  DAILY  COMMENT! 


Ken  Murray  Says: 


You  have  got  to  admit  those  Japanese  are  dam  clever,  too, 
judging  from  the  way  Premier  Okada  escaped  death  by 
hiding  in  a  safe,  while  his  brother-in-law.  Colonel  Matsuo, 
was  killed  impersonating  him  .  .  .  Well,  that’s  about  the 
first  time  anybody’s  ever  found  a  good  use  for  the  brother- 
in-law  who  hangs  around  the  house. 


Of  course,  the  idea  of  using  army  officers  to  take  the  rap 
for  political  mistakes,  is  not  new  .  .  .  By  the  way,  whatever 
happened  to  General  Johnson? 

So  Remember: — 

In  Japan,  the  paths  of  glory  lead  but  to  the  safe. 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNITT 
Chairman 


TIMES  BUILDING 
NEW  YORK 


CHARLES  V.  McADAM 
Preiident 


Thank  YOU,  Mrs.  Roosevelt. 
I’ve  enjoyed  your  visit  so 
much.  Do  call  again.  That’s  how 
I  feel  after  reading  MY  DAY” — 


“Reading  MY  DAY  is  like  having 
a  personal  tete-a-tete  with  you” — 


“I  can  no  longer  think  of  you  as  a 
stranger  since  I  have  followed  MY 
DAY”— 


So  readers,  a  legion  of  them  every 
day,  write  to  Eleanor  Roosevelt 
about  her  daily  account  of  her 
activities  and  interests. 


Its  charm  is  two-fold.  It  both 
brings  the  reader  close  to  the 
glamour  of  the  First  Lady’s  life; 
and  brings  her  close  to  the  most 
human  side  of  the  reader. 


“One  of  the  most  interesting  and 
human  features  we  have  ever  run,” 
Edward  T.  Leech,  editor  of  The 
Pittsburgh  Press,  calls  it. 


“Fireside  reading.  A  swell  day-to- 
day  feature”.  That's  how  Larry  L. 
Sisk,  managing  editor  of  The  Fort 
Worth  Press,  describes  it. 


The  thanks  from  countless  and 
far-flung  firesides  the  nation  over 
sustain  these  descriptions. 


Write  us  today  for  samples  of 
MY  DAY,  and  terms. 


United  Features 


MONTE  ROURJAILY 
General  Manager 

220  East  42nd  Street,  New  York 
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cisco  Grocery  Company.  Ralph  C. 
Cooper,  former  Salt  Lake  City  adver¬ 
tising  man,  has  been  named  his  suc¬ 
cessor  with  San  Francisco  Grocery. 

Mrs.  Jane  Deeter  Rippin,  director  of 
research,  Westchester  County  (,N.  Y.) 
Publishers,  Inc.,  who  lias  been  ill  for 
several  weeks,  is  reported  recovering. 
Mrs.  Rippin  was  nominated  for  the 
presidency  of  the  Westchester  Federa¬ 
tion  of  Women  at  the  F'ebruary  meeting 
of  the  organization. 


Eugene  Poole,  for  five  years  business 
and  advertising  manager,  Cleburne 
(Tex.)  Times- Review,  has  joined  the 
staff  of  KGNC,  owned  by  the  Amarillo 
Globe  and  News. 


FOLKS  WORTH  KNOWING 


W.  W.  “Bill”  Chaplin,  Universal 


Service  foreign  correspondent, 
J.  Fred  Emerson,  Jr.,  classified  ad-  ^^ho  recently  returned  from  the  Italian 


vertising  manager,  Macon  (Ga.)  Tele 
graph  and  Evening  News,  has  added 
Russell  F'.  Read,  Jr.,  to  his  staff. 

Horace  P.  Warrington  has  rejoined 
the  Wilmington  Sunday  Star  as  busi¬ 
ness  manager. 

Miss  Harriet  M.  Dewey,  former 
Chicago  Daily  News  cashier  for  55 
years,  observed  her  92nd  birthday  at 
her  home  in  Chicago  March  2.  Miss 
Dewey  was  associated  with  Chicago 


Edward  J.  Hughes,  general  manager,  newspapers  for  65  years  prior  to  her 
Port  Chester  (\.  \.)  Daily  Item,  ad-  retirement.  She  began  her  career  on 
dressed  the  Rye  Lion  Club  Feb.  27  on  the  old  Chicago  Daily  Mail  and  came 
“The  Freedom  of  the  Press.”  to  the  Daily  News  when  the  late  Victor 


Clem  Bayer,  classified  manager,  Cin¬ 
cinnati  Times-Star,  left  last  week  for 
New  Orleans  to  make  a  study  of  the 
Mardi  Gras  celebration  on  which  the 
Cuvier  Press  Club  will  model  its  Fall 
Festival  next  October. 


F'.  Lawson  consolidated  the  Mail  with 
the  Daily  News. 


front  in  Ethiopia, 
is  on  a  lecture 
tour,  relating  his 
war  exi)eriences. 
His  war  diary 
IxKjk,  “Blood  and 
Ink.”  will  soon 
be  published. 

Tall  and 
sharp  -featured. 
Mr.  Chaplin  had 
finished  three 
years  at  Brown 
University  when 
.\merica  entered 
the  World  War. 
For  two  years  he 
served  in  the  trenches  in  France  as  a 
doughboy  in  the  26th  division. 

.\fter  the  war  he  began  newspaper 
work  on  up-state  New  York  papers  un- 


tv.  \V.  Chaplin 


IN  THE  EDITORIAL  ROOMS 

FRANK"  «;\1PTT4TTTJC'r  1\CW  luiK.  uu- 

managing  til  1923  when  he  joined  the  Associated 
Richard  Hindley,  business  manager,  /oj, ^id  Press.  During  the  next  ten  years  Chap- 
Clovis  (N.  M.)  Evening  News-Journal,  .vj  ^  principal  speaker  handled  many  notable  stories.  He 

recently  elected  secretary  of  the  banquet  of  the  also  served  as  a  European  correspon- 

L-: - -1..U  - - — 1„  A  •  C.  State  l^ollege  Publications  dent,  headquartered  in  London. 

Board  during  which  keys  were  awarded  in  September,  1933.  Chaplin  joined 
students  tor  meritorious  services  on  Universal  Service  as  a  member  of  its 
various  college  publications.  Washington  staff  assigned  to  the  White 

Keville  Glennan,  managing  editor.  House  and  State  Department.  Univer- 
Norjolk  (Va.)  Ledger-Dispatch,  has  sal  Service  then  sent  him  to  Rome  and 
returned  from  a  successful  fishing  trip  Paris,  and  subsequently  to  war-tom 
on  the  lower  Florida  keys.  .XfricjL _ 

W.  D.  Dixon,  managing  editor,  Ver-  Z  TTu 

non  (Tex.)  Daily  Remrd  resigned  rejoined  the  Tennessean  papers  as 

March  1  to  become  secretary  of  the  reporter. 


was 

Clovis  Kiwanis  club.  He  succeeds  A. 
W.  Anderson,  a  former  newspaperman. 

Walter  W'ebb,  business  manager, 
Montgomery  (Ala.)  Journal,  has  been 
named  advertising  manager  of  the 
Bradenton  (Fla.)  Herald  succeeding  the 
late  P.  M.  Derrick.  The  appointment 
was  effective  March  2. 


EDITOR  &  PUBLISHER 

Includine 

Fourth  Estate 
Newspaperdom  Journalist 

TIUm  PttaoUd.  B«clit«rad  tnd  ContantiCopyrlEtitadbr 
THS  EDITOa  A  PUBLI8HEK  CO..  INC. 
JUDM  Wrlsht  Braim.  PrMldwt 
Iterlan  E.  Paw.  VlM-PrMldent 
Cbarlet  B.  Gimma*.  TrMiurar 
Arthur  T.  Bobb,  Dlractor 
JuDM  Wright  Brown.  Jr.,  Sacrotarr 
Suita  irgg — Tlmat  Building — 42nd  Straat  and 
Broadwaj — Naw  York  City,  N.  Y. 

BBYant  S(S3.  SSS4.  SOSS  and  StSS 


Quanah,  Texas,  Chamber  of  Commerce. 
He  was  connected  with  the  Record  for 
11  years. 

John  McNamara  and  William  Rose- 
berry,  reporters,  and  Joseph  McCarthy, 
Lackawanna  district  reporter,  have  left 
the  Buffalo  (N.  Y.)  Evening  News. 

William  J.  Kelly,  sports  editor,  Buf¬ 
falo  (N.  Y.)  Courier-Express,  has  re- 


Snencer  R.  McCulloch  of  the  staff, 
St.  Louis  Post-Dispatch,  went  to  Akron, 
O.,  to  cover  the  strike  of  the  tire 
workers  of  the  Goodyear  Tire  &  Rub¬ 
ber  Co. 

C.  R.  Sumner,  reporter,  Ashville  (N. 
C.)  Times,  has  been  elected  vice-presi¬ 
dent  of  the  Asheville  Art  Guild. 

Howard  L.  Kany,  with  the  Washtng- 


. . - . ■  rurU  fmm^va^Vi^^^^^^  Daily  News  since  last  June,  and 

THE  OLDEST  Pi^iSH^-Ara  ADVKBTisBBS-  McLennan,  managing  editor,  also  re-  k  1  o 

^  ?vrn\S''“collSe  Slty‘?o^irt^ 

A-Udo  Merusi,  formerly  of  the  Mont-  as  one  of  five  men  and  women  for  j?rad- 
pcltcr  (Vt.)  Argus,  has  been  named  uate  study  in  Europe.  Kany  is  to  RO 
sports  editor  of  the  Rutland  (Vt.)  Her-  to  France  as  the  Franco- American  ex- 

change  student,  receiving  a  fellowship 
Mr.  and  Mrs.  Harold  Pettersch  are  lor  a  year’s  course, 
parents  of  a  daughter,  Mary  Susan,  William  Tobbitt  has  rejoined  the 

_ _  _  _  _ _ bom  Feb.  17.  Mrs.  Pettersch  is  as-  Oakland  (Cal.)  Tribune  sports  staff 

.  itinager.  plrii.  iY»n<».’  offlc«:'i8  r««  d«  p<rt4if  sistant  Society  editor  of  the  Grand  Ra-  after  a  two-vear  absence. 

•%m,  Sydney  B.  CUrke,  MoMper.  Parlt  Editor:  1  ^ 

rge  Lang^aan,  g  Bue  juiet  Dumien.  Japan  Cor-  t-^icn.^  tierata.  Fred  Seelig  has  resigned  from  the 

Tom  A.  Dozier,  formerly  managing  copy  desk,  Toledo  News-Bee,  to  join 
editor,  Athens  (Ga.)  Daily  Times,  has  the  editorial  staff.  Providence  News- 
joined  the  Atlanta  Constitution  staff  Tribune. 


_ JOUBNAL  IN  AMEBICA _ 

BaUMtoked  by  Allow  Pofiwow  im  1884 _ 

Uarleo  E.  Pew,  Bditer;  Arthur  T,  Bobb,  Mewopiag 
Biitor;  Warm  L.  Baaaett.  Netee  BiUor;  Bobert  S. 
Mann,  Aeeooiote  Editor;  John  W.  Perry,  fodturo 

Editor;  Bice  Clemow,  John  J.  Clougher. _ 

Chtrl«i  B.  Uroomea.  Oenerol  Uodogor;  Jaoee 
Wright  Brown,  Jr..  Buatweaa  Manager;  Charlee  T. 
Stuart,  AdverMaing  Manager ;  Qeorge  H,  Strata. 
Cirenlatton  Manager ;  L.  Parker  Likely,  Otoooiftod 

Manager;  Ellaabeth  McMahon,  Coakier. _ 

landoD  once:  e/o  The  Caxtoo  Magazine.  Grand 
Bulldinga,  Trafalgar  8q.,  W.  C.  3.  Allan  DeU' 
foot.  Ml  -  .  _  - 

Okowipa, 

George  Langelaan,  9  Bue  Julea  Dumien.  Japan 
reaponden*.  Bant  B.  Johanien,  e/o  The  Japan 
Berlew,  Yokohama.  Waihlngton  Correapoodent:  Geo- 
eral  Preai  Aain..  yatienol  Preaa  Club  Bntldtng. 
Chicago  Correepondent:  George  A.  Brandanburt.  >11 
London  Gnorontee  and  AceidenJ  Bnildtng,  388  North 
Mtekigon  Aeo.,  Telephone.  Dearborn  gTTl. 

PaclBe  Coaat  Bepreaentatlrea :  Editorial:  Campboll 
Watson,  tlSM  Derby  Street,  Berkeley,  CaL,  and  Ken 
Taylor,  Itlt  North  Hobort  BomL,  Loa  Angelea. 
Adrertlslng:  Penger-Hall  Co.,  Ltd.,  San  Pranelseo, 
tSd  Mewtgaatery  Btroot;  Loa  Angelee,  lltl  B. 

aroodgey;  Seettio,  lOOi  Second  Aeeniie. _ 

Uitornatlonal  Year  Book  Number — Containing  eireu- 
laUona,  adrertlslng  rates.  News  and  Feature  Ser- 
rieoe.  Names  of  Editors,  Publishers,  and  Depart¬ 
mental  Executlrea  of  more  than  2,8)8  newspapers  of 
United  States  and  Canada  with  basic  data  of  leading 


as  copy  reader. 

Mr.  and  Mrs.  John  Hood  are  the 
parents  of  a  daughter,  Robin  Claire 
Hood,  born  February  24.  Mr.  Hood  is 
chief  photographer  of  the  Nashville 
Banner. 

Tom  Bolger,  golf  editor,  Toledo 

n^pepers  of  the  Wortd-last  Saturday  in  Januao^  J/”!";,/"!  ^re  Parents 

••^N.P.A."  numbers  last  two  Saturdays  In  April—  O*  ^  daughter,  bom  last  week  lU  St. 
Conrentlon  number  lint  Saturday  In  Juno —  Vincent’s  Hospital. 


Richard  Cull,  Jr.,  son  of  Richard 
(Dick)  Cull  of  the  Dayton  Daily  News, 


Hugh  G.  Kingsley,  formerly  of  the 
Albany  Knickerbocker  Press  and  Eve¬ 
ning  News,  is  now  church  editor  of  the 
Worcester  (Mass.)  Evening  Gazette. 

Tom  Anderson,  formerly  sports  writer 
of  the  Nashville  Banner,  has  joined 
the  sports  staff  of  the  Evening  Tennes¬ 
sean. 

Lee  Culley,  son  of  Harrv  R.  Culley 
of  the  copy  desk,  Washington  Post,  has 
joined  the  Jacksonville  (FTa.)  Journal. 

y.  Hummel  Berghaus,  Jr.,  managing 


who  heads  the  managing  board  of  the  editor  of  the  Harrisburg  Evening  News, 
University  of  Dayton  News,  will  go  to  has  been  appointed  to  the  publicity  com* 


Adrartlslng  linage  records  In  March  and  August — 

Nb^Paper  rates  and  circulations  In  January  and  July— 

Market  Guide  containing  standardized  merchandising 
SSr .  "i.*’****"*  o"  1.S08  newspaper  markets 

third  Saturday  In  Norember — 

SlM  of  type  page  »%  x  12  Inches— 188  agate  lines 

ems)  on  four  columns — total  of  8T2  agsU  _ 

pispiw  adrertlslng  rates:  transient,  Tsc.  per  agate  University  of  Heidelberg,  Germany  mittee  of  the  Harrisburg  \Velfare  Fed- 

next  October  for  a  year’s  course  in  the 
College  of  Social-Economic  Sciences. 

He  is  one  of  three  students  being  sent 
to  CJermany  from  the  University  of 
Dayton. 

Paul  Hoffman,  of  Joliet,  Ill.,  has  be- 


lint,  or  teriat  oi  Uiieiticnt  at  foUoira: 


size 

Lines 

Agate 

Tlmt: 

6 

Times 

13 

Tlmea 

26 

Tlmea 

52 

Times 

1  Page 
H  nSe 
H  Page 
H  Page 
3k  Page 

672 

336 

168 

84 

42 

S250 

140 

75 

50 

30 

8225 

120 

70 

45 

25 

8200 

no 

65 

40 

20 

8190 

lOO 

60 

33 

17 

8168 

95 

55 

30 

16 

Putting 

OUR  FOOT 
DOWN 

(INCH  BY  INCH) 


Wall  street  Banker^ 
Bets  75  to  1  On 
What  Smitty’d  Doi 


Tba  ilngla  column  forty*two  line  rate  maker  card  at 
a  coet  of  116  pw  we^  eamt  at  low  a  rate  oo  a 
52-tlme  batU  at  any  other  tchedule,  namely,  $166 
per  page;  196  half  page;  |S5  quarter  page. 
Clattlfled  ratet:  75e.  per  agate  line  one  time;  66e. 
per  agate  line  four  timet. 

SUuationt  wanted:  50e.  per  agate  line  (me  time: 
46e.  per  agate  line  three  timet  (count  liz  worda  to 
the  line). 

^bteriptioo  ratet:  By  mall  payable  in  adrance 
united  Statet  and  liland  Potteationa.  $4  per  year; 
Canada  $4.56;  Foreign  15. 

Charter  Member  of  the  Audit  Bureau  of  Clrculationt 


eratiotu 

Floyd  Sullivan,  former  state  house 
correspondent,  Springfield  (Mo.)  Press, 
has  been  appointed  state  Republican 
publicity  director. 

F'rank  Beeman,  financial  editor.  Pitts- 


come  a  reporter  for  the  Buffalo  (N.  burgh  Press,  has  been  appointed  busi- 


Y.)  Everting  News. 

O.  C.  Adams  has  joined  the  Nash¬ 
ville  Banner  staff  as  a  copy  reader. 
He  formerly  was  engaged  in  publicity 
work  in  New  York. 


Deo.  31,  1935. 
«  1934 . 

«  1933. 

“  1932. 

“  1931 . 

“  1930. 

“  1929. 

“  1928. 


Net 

Paid 

Total  DiS' 
tributlOQ 

10,178 

9,651 

8.625 

9.337 

10,116 

10.403 

10,180 

8.967 

11,206 

10,607 

9,819 

10,488 

11,120 

11,417 

11,564 

10.019 

ness  editor  of  the  Philadelphia  Record, 
a  newly  created  post.  Seth  Maxwell 
remains  as  financial  editor. 

James  Lambert,  Philadelphia  Eve¬ 
ning  Ledger  rewrite  man  and  formerly 


Millard  J.  Foreman,  state  editor.  To-  “ty  editor  of  the  Philadelphia  Daily 
ledo  Blade,  has  started  a  new  column  News,  has  joined  the  Ledger’s  City 
on  the  state  page,  headed  “Do  You  staff. 

Know  These  People  Worth  Knowing?”,  Crerar  Harris  of  the  New  York 
in  which  a  number  of  brief  paragraphs  Times  city  copy  desk  and  Mrs.  Harris 
are  printed  daily  about  noted  persons  have  announced  the  birth  of  their  sec- 
born  in  the  Blade’s  territory.  ond  son,  born  on  Feb.  26.  He  has  been 

Miss  Betty  Burns,  formerly  with  the  nan^d  John  Hathaway  Harris. 
Nashville  Evening  Tennessean  in  1933,  (Continued  on  page  30) 


STORY:  Smitty’s  boss  had 
given  him  two  shares  of  company 
stock  as  a  present.  He  discov¬ 
ered  later  that  with  the  gift  went 
control  of  his  business.  Where¬ 
upon,  the  stockholders,  scenting 
a  chance  to  grab  the  upper  hand, 
got  the  kid  to  chip  in  his  two 
shares  with  two  shares  “prom¬ 
ised”  from  each  of  the  stock¬ 
holders  as  a  combined  surprise 
gift  to  the  boss.  Just  when  the 
schemers  were  about  to  pull  off 
the  grand  flim-flam,  the  Ixiss 
opened  the  door  and  Smitty  gave 
him  liis  two  shares,  shouting, 

“Let  me  be  the  first .  .  .  .  ” 

RESULT:  On  February  26th, 
the  New  York  Sun  printed  the 
(following  under  the  head,  “Comic  ^ 
Strip  Betting  Grips  Wall  Street”: 

The  galloping  hounds,  horses,  et 
at,  have  b^n  outmod^  as  far  as 
the  gentlemen  on  Wall  Street  are 
concerned.  The  Boys  now  bet  on  • 
something  much  more  fascinat¬ 
ing  than  a  turn  of  a  card  or  a  flip 
of  the  dice.  They  bet  on  the 
lives  of  people,  what  these  people 
are  going  to  do  in  the  next  two 
months  and  so  on.  These  per¬ 
sons  are.  in  a  way,  celebrities. 

Eteryone  knouts  them  and  prob¬ 
ably  follows  their  lives  with  as 
much  interest  and  concern  as  a 
banker  who  has  bet  seventy-live 
to  one  that  a  characlti  in  a  car¬ 
toon  strip  will  give  back  the  two 
shares  of  stock  his  boss  gave  him. 

Said  one  enthusiastic  habitue  of 
the  “Casino  of  the  Comics”:  “It 
makes  you  feel  as  if  you  have 
planned  out  the  destiny  of  a  .real 
flesh-and-blood  person.'" 

TIP:  Smitty,  the  World’s  Most 
F'amous  Ollice  Boy,  is  a  best-bet 
(xjmic  for  any  man’s  newspaper 
— charged  as  it  is  with  slick  fun 
and  human  interest.  Write  today 
for  proofs  and  prices. 


CHICAGO  TRIBUNE- 
NEW  YORK  NEWS 
SYNDICATE,  INC. 

ARTHUR  W.  CRAWFORD 

General  Manoger 

News  Bldg.,  220  East  42nd  St. 
NEW  YORK 
MUrray  Hill  2-1234 


B  iinnm 


10 


CHICAGO  TRIBUNE 


INSTALLS  5  INTERTYPES 


ANOTHER  OUTSTANDING  TRIUMPH  FOR 
PROGRESSIVE  INTERTYPE  ENGINEERING 


The  Chicago  Daily  Tribune,  one  of  the  few  remaining  important  newspapers 
which  had  no  Intertypes,  has  installed  three  Model  F  Intertype  Mixers,  each  with 
four-magazine  side  unit,  and  two  Model  C  three-magazine  Intertypes.  Each  ma¬ 
chine  is  equipped  with  the  Intertype  Automatic  Quadding  and  Centering  Device. 
•  These  Intertypes  were  selected  by  The  Tribune  for  handling  the  costly  mixed 
composition  of  grocery  store  and  similar  ads  and  general  retail  store  advertising. 

THE  TRIBUNE'S  AFFILIATED  NEWSPAPER 

THE  NEW  YORK  NEWS 

has  recently  installed  four  Model  H  Display  Intertypes,  each  equipped  with  the 
Intertype  Automatic  Quadding  and  Centering  Device,  for  setting  heads  and  dis¬ 
play  advertising  composition.  •The  selection  of  modern  Intertypes  by  both  of 
these  big-circulation  newspapers — the  Chicago  Tribune  and  the  New  York  News 
—  is  significant  recognition  of  the  importance  of  recent  Intertype  developments. 

INTERTYPE  CORPORATION,  360  FURMAN  ST.,  BROOKLYN,  N.  Y. 


STEP  AHEAD  WITH  INTERTYPE 


SET  IN  V06UE  BOLD,  VOSUt  EXTRA  lOlO  ANO  ROOKFACt 
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Editor  &  Publisher  for  March  7,  1936 


SAFEWAY  CHAIN  REPORTS 
ALLOWANCES  $2,160,000 

(Continued  from  page  5) 

Whereas,  said  advertising  causes  other  mer¬ 
chants  to  feature  in  their  advertising  and 
otherwise  the  merchandise  advertised  by 
Safeway  and  Safeway  subsidiaries,  and  by 
reason  thereof  a  consumer  demand  fur  said 
advertised  merchandise  is  built  up  among 
not  only  the  customers  of  Safeway  and  Safe¬ 
way  subsidiaries,  but  among  the  customers  of 
other  merchants,  which  is  to  the  benefit  of 
the  manufacturers,  packers  and  agents  of 
said  merchandise,  and 

Whereas,  second  party  is  the  owner  of  the 
name  “John  Doe,”  which  is  used  as  brand 

name  for . which  products  are  sold  in 

retail  food  stores  and  wholesale  houses,  in¬ 
cluding  those  operated  by  Saifeway  and 
Safeway  subsidiaries,  and 

Whereas  said  second  party  desires  to  have 
Safeway  and  Safeway  subsidiaries  render  an 
extraordinary  service  to  it  in  producing  the 
sale  of  its  merchandise  through  newspaper  ad¬ 
vertising,  store  banners,  store  display  and 
store  placement  of  said  merchandise  in  the 
territory  hereinabove  mentioned,  and 

Whereas  Safeway  issues  to  its  divisional 
and  district  managers  and  to  those  of  said 
Safeway  subsidiaries  what  is  termed  a  “Pre¬ 
ferred”  advertising  list,  upon  which  is  listed 
certain  preferred  merchandise.  Merchandise 
included  in  the  “Preferred”  list  is  carried 
in  stock  by  all  stores,  is  given  preferential  dis¬ 
play  in  the  stores,  is  included  in  store  posters 
and  is  advertised  in  newspapers  in  accordance 
with  the  agreement  between  Safeway  and 
the  manufacturer,  packer  or  agent,  and 

Whereas  Safeway  is  willing  to  place  said 
product  of  John  Doe  upon  its  preferred  ad¬ 
vertising  list  and  to  render,  and  where  the 
provisions  of  this  contract  apply  to  Safeway 
subsidiaries,  to  cause  said  Safeway  subsidi¬ 
aries  to  render  other  extraordinary  services 
to  promote  the  sale  of  such  merchandise, 
provided  it  is  given  a  reasonable  amount  to 
reimburse  ft  for  the  out-of-pocket  expenses 
inc^rred  and  to  pay  it  for  the  extra  expense 
and  effort  involved  in  rendering  .such  ser¬ 
vices. 

Now  therefore,  in  consideration  of  the 
mutual  covenants,  promises  and  agreements 
herein  contained,  said  parties  hereto  do  here¬ 
by  covenant,  promise  and  agree  to  and  with 
each  other  as  follows: 

First.  Safeway  agrees  that  said  product 
of  John  Doe  will  be  placed  upon  said  pre¬ 
ferred  advertising  list  and  that  the  same  will 
be  stocked  by  substantially  all  of  the  stores 
and  wholesale  houses  operated  by  it  and  by 
Safeway  subsidiaries  in  the  territory  herein¬ 
before  set  out,  and  that  an  adequate  suppiv 
of  said  product  will  be  kept  on  hand  in  said 
stores  and  wholesale  houses  at  all  times  dur¬ 
ing  the  life  of  this  agreement.  Safeway 
further  agrees  that  said  merchandise  will  be 
given  a  position  in  the  stores  which  is  promi¬ 
nent  and  readily  accessible  to  customers,  and 
that  in  addition  it  will  be  included  in  store 


the  statements  on  this  record  as  full  proof  oi 
compliance  with  the  advertising  provisions  of 
this  agreement. 

Third.  Safeway  agrees  that  it  and  Safe¬ 
way  subsidiaries  will  treat  the  consideration 
l>aid  to  It  by  virtue  of  this  agreement  as  in¬ 
come  from  advertising  and  not  as  a  reduc¬ 
tion  in  the  cost  of  said  merchandise,  and 
that  it  will  not  permit  its  retail  or  wholesale 
organizations  or  those  of  Safeway  subsidiaries 
to  reflect  said  consideration  in  the  retail  or 
wholesale  price  structures.  Said  second  party 
or.  Its  {lart  agrees  that  it  will  not  use  the 
execution  of  this  agreement  as  a  sales  argu¬ 
ment  to  the  local  operators  or  employees  of 
Safeway  or  Safeway  subsidiaries  in  an  at¬ 
tempt  to  increase  the  sale  of  its  product  to 
said  local  operators  or  employees,  but  that  it 
will  rely  on  the  general  office  of  Safeway 
fur  pel  lormance  of  this  agreement. 

Fourth.  Said  parties  agree  that  this  agree¬ 
ment  shall  be  separate  and  distinct  from  any 
agreement  for  the  purchase  of  merchandise, 
and  that  the  consideration  mentioned  herein 
shall  be  in  addition  to  all  discounts,  and  al¬ 
lowances  given  under  any  purchase  contract 
or  agreement. 

Fifth.  Second  party  agrees  that  it  will 
submit  quarterly  to  Safeway’s  general  office 
a  statement  of  the  purchases  by  Safeway  and 
Safeway  subsidiaries  by  product  and  by  dis¬ 
trict  or  warehouse,  both  in  units  of  mer¬ 
chandise  and  dollars. 

Sixth.  Second  party  agrees  that  in  con¬ 
sideration  of  the  promises  herein  contained 
on  the  part  of  Safeway,  it  will  pay  to  Safe¬ 
way  for  the  services  rendered  by  it  the  con¬ 
sideration  hereinafter  set  forth,  to- wit: 

The  total  sum  of  $ - payable  in  four 

installments  of  $ -  each  on  the  15th 

day  of  each  of  the  months  of  April,  July, 
and  October  19 —  and  January  19 — . 

Seventh.  The  term  of  this  contract  shall 
be  for  1  year  commencing  with  January  1, 
19 —  and  extending  to  and  including  Decem¬ 
ber  31,  19—. 


G,  O.  P.  PUBLICITY  CHIEF 


Photo  shows  Theodore  Huntley,  who 
last  week  resigned  as  city  editor  of  the 
Washington  Times  to  become  puhlicity 
director  for  the  Republican  National 
Committee.  He  will  he  in  charge  of 
Republican  publicity  during  the  com¬ 
ing  Presidential  campaign 


C.,  $1,090.50  (sales  $13,719.00). 

To  Walgreen  Company,  Chicago,  $2  uim 
(sales  $20,979.70). 

To  Whelan  Drug  Co.,  New  York.  M 
(sales  $12,607.20). 

To  Laiuis  K.  Liggett  Co.,  New  Via 
$33,272.99  (sales  $290,358.87).  ^ 

Armour  &  Co.  reported  no  quaigjb 
discounts,  and  only  two  advertis^l^ 
lowances,  specified  as  being  made  ^ 
der  contracts  providing  “that  the 
amount  received  shall  be  used  for  |g^ 
motional  sales  advertising  of  Anaov 
products.”  Allowance  to  Kroger  (xg. 
eery  &  Baking  Co.,  was  $9,6M72  fat 
canned  meats  and  cleanser;  to  Rm 
National  Stores  $6,799.40  for  caagfa 
meats. 

Swift  &  Co.  had  previously  repotfai 
quantity  discounts  and  advertising  d- 
lowances  during  1934  as  follows: 

On  Sunbrite  Qcanie 
Sila 

Quantity  Adv.  by  1 
Discount  Allowance  Cain  j 
II.  n.  Hill  Co.,  I 

Nashville  ....  None  $307.24  900 

Kroger  Grocery  & 

Baking  Co.  ..  $5,629.10  9,044.29  56,251 
National  Tea  Co.  1,723.27  4,989.15  19,«2 
First  National 

Stores  .  1,016.20  361.44  7,783 

Safeway  Stores..  4,176.85  5,738.07  39,330 

Southern  Grocery 

Stores,  Inc.  ..  None  24.00  597 

Independent  Gro¬ 
cers  Alliance  | 

(Chicago  hdq.  | 

only)  .  None  75.00  113  i 

.Advertising  allowances  by  Swift  on  otho  • 
iiroducts: 

To  Kroger:  $1,738  on  package  cheese. 

To  National  Tea:  $1,050  on  package  ckeac. 


In  witness  whereof  each  of  said  parties  has 
caused  its  corporate  name  to  be  hereunto  sub¬ 
scribed  and  Its  corporate  seal  to  be  hereunto 
affixed  by  its  officers  thereunto  duly  author¬ 
ized. 

Allowance  lists  were  submitted  for 
the  Independent  Grocers  Alliance,  and 
for  National  Retailer  Owned  Grocers, 
Inc.,  both  voluntary  chains,  with  head¬ 
quarters  in  Chicago. 

The  I.  G.  A.  report,  submitted  by  J. 
Frank  Grimes,  president,  showed  a  long 
list  of  brokerage  allowances,  but  only 
a  few  cases  of  “compensation  for  ad¬ 
vertising  service,”  and  somewhat  more 
instances  of  “compensation  for  special 
salcs-promotion.” 


displays,  overhead  displays,  window 
posters.”  For  six  other  concerns  Lig¬ 
gett  &  Myers  reported  no  allowances 
had  been  made. 

Philip  Morris  &  Co.  reported  pay¬ 
ments  for  promotional  work  to  a  dozen 
concerns,  payments  being  divided  in 
some  cases  among  as  many  as  15 
brands.  United  Cigar  Stores  Co.  of 
America  got  the  biggest  item,  $41,- 
244.96,  for  Philip  Morris  cigarettes,  also 
$19,319.08  for  Marlboro  cigarettes,  and 
other  items  of  $497.95  down  to  $2.51. 
D.  A.  Schulte,  Inc,  New  York,  got  $23,- 
388,15  for  Philip  Morris  cigarettes,  $8,- 
618.63  for  Marlboro  cigarettes,  $1,- 


To  First  National:  $4,800.44  on  Formjj. 

To  Safe-way:  $134.80  on  Brookfield  butte; 
$13,254.69  on  Formay. 

.A  note  on  the  Swift  statement  said  it  bai 
not  been  the  firm’s  practice  to  grant  discount!  ; 
or  advertising  allowances  on  meats  and  led. 

Two  variety  stores,  S.  H.  Kress  & 
Co.,  and  F.  W.  Woolworth  Compiny,  ’ 
reported  the  allowances  they  had  r6  i 
ceived. 

Kress  reported  a  total  of  $67,754.91 ; 
received  in  1934  as  “allowances  from  j 
list  price  on  nationally  advertised  mtr- ' 
chandise.”  The  Kress  allowances  wen. ; 

.American  Chicle  Co.,  20  iiercent  quandtr 
discount;  total  $2,412.05. 

Beech  Nut  Padcing  Co.,  candy  and  pun. 
compensation  for  display  advertising;  toUl 


The  N.R.O.G.  report  said  the  or¬ 
ganization  received  no  advertising  al¬ 
lowances  from  anybody,  but  that  it  re¬ 
ceived  brokerage  and  quantity  dis¬ 
counts,  also  sales  service  allowances, 
mostly  from  manufacturers  of  goods 
sold  under  private  brands  In  regard 


634.53  for  Paul  Jones  cigarettes,  $1,- 
056.20  for  English  Ovals,  and  other 
items  from  $563.62  down  to  $5.51. 

B.  T.  Babbitt,  Inc.,  New  York,  re¬ 
ported  allowances  for  cooperative  ad¬ 
vertising  ranging  from  $8  to  Gimbel 
Brothers,  Inc.,  for  total  sales  in  1934 


$3,131.30. 

Chocolate  Sales  Corporation,  Hershey,  Pz. 

5  percent  for  display  advertising;  total 
$667.77. 

Life  Savers,  Inc.,  comfiensation  for  it  ' 
play  advertising;  total  $541.66. 

Wm.  VV’rigley,  Jr.,  Co.,  chewing  gim. 
$1,500  month  for  display  advertising;  total  1 


mentioned  by  the  clerks  in  the 
retail  stores  to  customers  whenever  Safeway 
and  Safeway  subsidiaries  deem  it  advisable 
to  do  so. 

Second.  It  is  customary  for  Safeway  to 
group  the  newspapers  in  which  it  advertises 
into  what  are  known  as  “Safeway’s  group 
no.  1”  and  “Safeway’s  group  no.  2”  news- 
paiiers,  and  at  the  present  time  group  no.  1 
contains  approximately  440  newspapers,  while 
group  no.  2  contains  approximately  410  news¬ 
papers. 

In  compiling  group  no.  I  only  newspapers 
which  are  used  for  week-end  advertising  and 
which  carry  a  full  advertising  schedule  (which 
as  herein  used  shall  mean  approximately  36 
or  more  column  inches  of  advertising  per 
week)  are  considered.  While  the  average 
space  given  to  any  one  item  is  approximately 
two  column-inches  in  the  group  no.  1  news- 
pa|)crs,  the  amount  of  space  given  different 
items  varies  in  accordance  with  what  Safe¬ 
way  and  Safeway  subsidiaries  deem  to  be 
the  relative  importance  of  the  item  in  the 
mind  of  the  buying  public  at  the  particular 
time  and  place  the  advertisement  appears,  and 
therefore  said  parties  hereto  understand  that 
no  representation  is  or  can  be  made  by  Safe¬ 
way  that  any  fixed  amount  of  space  will  be 
allocated  to  said  products  of  second  party,  or 
that  said  advertising  will  apt>ear  at  any  st>eci- 
fied  times  during  the  year. 

Safeway  agrees  that  said  product  packed  by 
second  jjarty  will  be  advertised  in  aforesaid 
Icritory  by  said  group  of  corporations  com¬ 
prising  Safeway  and  Safeway  subsidiaries  at 
least  —  times  during  the  year  19 —  in  sub¬ 
stantially  all  of  the  group  no.  1  newspat>crs 
as  said  group  is  constituted  during  that  time 
and  that  in  addition  thereto  said  products  will 
be  advertised  in  the  group  no.  2  newspapers 
whenever  Safeway  and  Safeway  subsidiaries 
deem  it  advisable  to  so  advertise  it. 

John  Doe  understands  that  Safeway  keeps 
at  its  general  office  in  Oakland,  Calif.,  an 
advertising  record  showing  the  products  ad¬ 
vertised,  the  number  of  advertisements  made, 
and  the  week  during  which  the  advertise¬ 
ments  appeared.  John  Doe  agrees  to  accept 


to  this  last  Item,  a  letter  from  Hector 
Lazo,  executive  vice-president  of 
N.R.A,G.,  said: 

“This  sales  service  allowance  is,  of  course, 
earned  by  virtue  of  the  fact  that  all  the 
sales  effort  in  connection  with  the  promotion 
of  the  particular  brand  of  merchandise  is 
done  by  the  owner  of  the  brand,  N,  R.  O. 
G.,  Inc.,  in  regular  service  bulletins  to  mem¬ 
bers,  etc.,  and  hence  the  sales  expense  de¬ 
volves  upon  N.  R.  O.  G.,  Inc.  These  ser¬ 
vice  payments  vary  from  lyi  to  4J4  percent, 
being  mostly  in  the  neighborhood  of  254  to  3 
l>ercent.” 

American  Tobacco  Company,  Liggett 
&  Myers,  and  Philip  Morris  &  Co., 
were  among  manufacturers  whose  re¬ 
ports  were  made  public  by  the  commit¬ 
tee.  These  manufacturers’  reports, 
made  in  response  to  a  questionnaire 
from  the  committee,  covered  only  re¬ 
tailers  about  whom  the  committee  spe¬ 
cifically  asked. 

American  Tobacco  Company  reported 
no  allowances  for  newspaper  advertis¬ 
ing,  nor  for  quantity  discounts  or  dis¬ 
counts  for  increasing  volume.  It  re¬ 
ported  $307,744.09  allowed  for  counter 
and  window  displays,  the  largest  items 
being:  Liggett  Drug  Company,  New 
York,  $1(19,826.72:  Walgreen  Drug 
Company,  Chicago,  $45,791,81 :  D.  A, 
Schulte,  Inc.,  New  York,  $30,964.80; 
Silver  Rod  Stores  Supply  Co.,  Brook¬ 
lyn,  $26,680.10;  Peoples  Drug  Stores, 
Inc.,  Washington,  $16,971.45.  Other 
items  ranged  from  $4,263  down  to  $112. 

Liggett  &  Myers  reported  paying 
$34,224  to  Walgreen  Drug  Co.  and  its 
branches,  and  $1,019  to  National  Tea 
Company,  “solely  for  advertising  our 
brands  with  our  own  advertising  ma¬ 
terial  —  for  window  displays,  counter 


of  $113.30  worth  of  Wet  Me  Wet,  up 
to  $42,309.32  to  Great  Atlantic  &  Pa¬ 
cific  Tea  Co.,  which  made  total  sales 
of  $522,919.28  worth  of  three  products. 
Kroger  chain  received  $6,097.98;  Na¬ 
tional  Tea  Company,  $1,769;  American 
Stores,  Philadelphia,  $8,798.92 ;  First 
National  Stores,  Boston,  $5,659.60; 
Frankford  Grocery  Co..  Philadelphia, 
$2,006.30 ;  Krasdale  Stores  (A. 
Krasne),  New  York,  $7,950.32.  Thir¬ 
teen  other  coiKerns  received  allowances 
of  a  few  hundred  dollars  or  less. 

The  Bayer  Company,  New  York, 
reported  cooperative  advertising  allow¬ 
ances  to  only  two  drug  chains — $50,- 
396.16  to  Louis  K.  Liggett  Company, 
New  York,  and  $8,809.07  to  Peoples 
Drug  Stores,  Inc.,  Washington.  The 
latter  concern,  for  increasing  its  sales 
of  Bayer  product  by  $22,207.09  in  the 
first  half  of  the  year,  got  also  a  5  per 
cent  allowance  on  that  amount,  or  $1,- 
110.35,  and  in  addition  received  $111.76 
for  special  newspaper  advertising. 

Oias.  H.  Phillips  Chemical  (Tom- 
pany,  New  York,  maker  of  Phillips 
milk  of  magnesia  and  other  products, 
reported  cooperative  advertising  allow¬ 
ances  to  four  “wholesale  dealers  in  our 
products,”  covering  window  and  coun¬ 
ter  displays,  newspaper  advertising, 
etc.  Both  Phillips  Chemical  and  Bayer 
Company  stated  that  the  allowances 
they  reported  were  based  for  the  first 
half  of  the  year  on  10  oer  cent,  or  in 
same  cases  7j4  per  cent,  of  total  sales, 
while  for  the  last  half  of  the  year  arbit¬ 
rary  sums  were  fixed. 

The  Phillips  total  allowances  for  the 
year  1934  were: 

To  Peoples  Drug  Stores,  Washington,  D. 


$18,000.00. 

General  Electric  Co.,  Mazda  lamps,  4  ftt- 
cent  additional  because  of  quantity  used  is  t 
excess  of  contract;  total  $10,349.48, 

Gold  Dust  Corporation,  Shinola  polish.  M 
cents  gross  for  purchase  of  100,000  dotOi . 
discontinued  in  1934;  total  $5,771.00. 

Gillette  Safety  Razor  Co.,  3  percent  for  ai 
vertising;  total  $1,707.80. 

Spool  Cotton  Co.,  thread,  2  percent  qW"'  • 
tity  discount;  total  $4,976.06. 

.American  Thread  Co.,  thread,  2  percet ' 
quantity  discount;  total  $620.51. 

Colgate  Palmolive  Peet  Co.,  soap,  25  cess 
gross  advertising  allowance;  total  $873.02. 

Johnson  &  Johnson,  baby  powder,  5  po- i 
cent  advertising  allowance;  total  $1,449.73. 

Lambert  Pharmacal  Co.,  Listerine,  10  pe  J 
cent  on  10-cent  items.  5  per  cent  on  25-C8«  j 
items,  for  advertising;  total  $16,820.20.  | 

The  Woolworth  report,  in  addition  | 
to  cash  discounts,  usually  of  2  per  cent  i 
included  the  following  advertising  »1-| 
lowances :  i 

Wm.  Wrigley  Jr.,  Co.,  $7,500  per  month.  I 
.American  Chicle  Company,  20  percent  j 
all  purchases  except  ball  gum.  I 

Beechnut  Packing  Co.,  chewing  P®'  i 
$2,500  per  month.  j 

Lamont  Corliss  Co.,  chocolate  bars, 
per  month.  ,  L 

Chas.  H.  Phillips  Chemical  Co.,  denti  P 
magnesia,  $735  during  year  1935. 

I.ehn  &  Fink,  Inc.,  toothpaste  and  r 

metics,  graduated  advertising  allowance  Iff  | 
5  per  cent  on  purchases  up  to  $200,000  I 
during  year  1935,  upward  to  10  per  cent « | 
purchases  of  $300,000  net  and  over.  t 

I-ambert  Pharmacal  Co.,  1  per  cent  a*  i 
discount  and  additional  9  per  cent  discont.  j 
on  No.  25  Listerine  toothpaste:  1  per  cert  j 
cash  discount  and  additional  10  per  cetj 
discount  on  Listerine  antiseptic.  No.  1  j 
Listerine  toothpaste,  and  Listerine  shivinfj 
cream.  I 

Colgate-Palmolive-Peet  Co.,  20  cents  i| 
gross  on  No.  102  Palmolive  soap,  25  cents*! 
gross  on  No.  444  Cashmere  Bouquet  soap.  I 
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“you  Can't  Buy  Space  in  all  Publications, 
Better  Not  Buy  Any!" —  BUT, 

fEXnS  DECIDED  TD  PDV  HEP  lUDV 
DS  IDR  DS  fDDDS  IDIll  GO! 


Frankly,  we  realize  it  was  a  bold  step,  when  Texas' 
state-appointed  Advertising  Advisory  Committee  and 
Commission  of  Control  decided  to  appropriate  a  major 
port  of  the  Texas  Centennial  advertising  funds  for 
PAID  newspaper  and  magazine  space. 

'Tou  can't  afford  to  take  the  risk,"  said  those  in  the 
know.  "If  you  use  one  newspaper  or  one  magazine, 
you'll  hove  to  buy  space  with  them  all.  Otherwise 
you'll  inciu  antagonism  from  those  not  'on  the  list.'  It 
may  penalize  you  on  needed  publicity  in  the  editorial 
columns.  Besides,  it  has  never  been  done  before." 
Even  some  Texas  piiblishers  concurred  in  this  opinion. 

But  Texans  believe  in  advertising — PAID  and  other¬ 
wise.  The  committee  decided  Texas  needs  paid  space, 
os  well  os  the  support  generously  given  such  events 
through  the  nation's  editorial  colximns. 

Texas  has  a  big  story  to  tell.  One  himdred  years 
of  unexcelled  achievement  backed  by  a  ’glamorous, 
interesting  history  that  has  seen  this  vast  section  under 
six  flags.  A  section  unsvirpassed  in  scenic  beauty  cmd 
attractions  for  vacationists.  Texas  expects  to  be  host 
to  millions  of  visitors  during  1936!  We  wont  the  world 
to  know  about  it! 

More  than  800  newspapers,  including  Texas  papers, 
and  nearly  50  magazines  will  carry  this  story  of 


progress  in  paid  space.  The  other  several  thousand 
publications  we've  had  to  miss. 

The  experience  of  Texas  with  on  appropriation  for 
PAID  space  in  newspapers  and  magazines,  will  be 
followed  with  interest  by  other  cities  and  states  con¬ 
templating  world's  fairs  or  state-wide  celebrations. 

If  Texas  mokes  a  go  of  it,  there  will  be  subsequent 
appropriations  for  PAID  space. 

If  Texas  is  penalized  editorially  by  publications  not 
"on  the  list,"  other  expositions  and  celebrations  will 
return  to  the  old  method  of  having  the  "publicity" 
department  carry  the  load. 

Whether  or  not  your  publication  is  receiving  space 
contracts,  we  ask  editors  to  consider  the  "news"  value 
of  the  publicity  items  sent  by  our  state  publicity 
department.  If  they  merit  interest  with  your  readers, 
we  ask  only  the  consideration  that  you've  always 
generously  given  to  other  similar  events. 

We  wish  we  could  afford  to  purchase  space  in  all 
publications,  but  we  can't! 

Give  Texas  credit  for  PAYING  HER  WAY  as  for  os 
funds  will  go! 

COMMISSION  OF  CONTROL 

for  TEXAS  CENTENNIAL  CELEBRATIONS 
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HE  TELLS  HIS  NATION 
ABOUT  THE  U.  S. 


William  W.  Davies 


{Editor's  note:  Third  in  a  series  of 
sketches  of  outstanding  journalists  in 
the  New  York  Association  of  Foreign 
C  orrespondents. ) 

WILLIAM  WILLS  DAVIES,  who 
represents  the  Buenos  Aires  La 
Nacion  in  New  York  City,  dates  inci¬ 
dents  in  his  life 
as  before  or  after 
the  sinkinR  of  the 
S.  S.  Vestris  in 
1928  off  Cape 
Hatteras  with  the 
loss  of  100  lives. 

He  was  aboard, 
went  down  with 
the  ship,  but 
bobbed  up  to  be 
rescued  and  write 
a  story  which  oc¬ 
cupied  the  full 
front  page  of  La 
Nacion  and  was 
printed  in  its  entirety — seven  columns 

— in  many  United  States  dailies.  Gra¬ 

phically  he  told  what  he  had  seen — 
the  listing  ship,  the  frantic  wireless 
operator  as  he  beat  out  an  S.  O.  S., 
the  fateful  launching  of  boats. 

Like  many  another,  Mr.  Davies  owes 
his  New  York  position  to  the  War. 
An  Australian-trained  newspaperman, 
he  was  cable  editor  of  the  Melbourne 
Argus  when  selected  by  the  Australian 
Press  Associated  to  go  to  London  to 
take  clurge  of  its  war  cable  service. 
The  strict  English  censorship  led  to  Mr. 
Davies’  suggestion  that  he  ooen  a  branch 
office  in  New  York  City.  This  offered 
a  broader  vista  of  war  news,  and  Davies 
stayed  on  in  the  United  States. 

The  war  gave  Argentine  readers  a 
taste  for  foreign  news,  and  Mr.  Davies 
was  chosen  by  La  Nacion  to  satisfy 
this  appetite.  At  the  close  of  the  war 
he  was  representing  both  the  Australian 
service  and  La  Nacion,  but  shortly 
thereafter  he  gave  up  one  job  to  con¬ 
centrate  on  his  La  Nacion  representa¬ 
tion. 

Under  his  charge  the  service  to  South 
America  constantly  had  increased  and 
special  war  cables  frequently  exceeded 
6,000  words  a  day.  The  principal  news¬ 
papers  in  South  America  now  receive 
about  10,000  words  per  day,  he  says. 

“The  United  States  is  the  world’s 
most  fertile  news  field,”  is  his  bdief, 
“and  the  choicest  sections  of  that  field 
are  New  York  and  Washington.  I 
have  concentrated  a  great  deal  of  my 
service  on  political  and  economic  de¬ 
velopments  of  which  there  have  been 
plenty.  Some  people  think  that  news 


in  the  main  must  be  critical  and  in- 
favorable.  I  find  that  if  it  is  informa¬ 
tive  and  clearly  presented  it  is  accept¬ 
able. 

“One  function  of  a  foreign  corres¬ 
pondent  should  be  to  create  an  under¬ 
standing  and  appreciation  of  the  country 
he  is  writing  about,”  Mr.  Davies  con¬ 
cludes,  “and,  as  far  as  possible  I  have 
consistently  followed  that  practice  for 
17  years.  News  should  above  all  be 
accurate ;  and  it  can  be  interesting  and 
interpretative  without  necessarily  being 
critical.  I  am  genuinely  interested  in 
translating  for  readers  in  Argentina  the 
results  of  legislative  and  economic 
movements — and  even  experiments — in 
the  United  States,  and  here  and  there 
suggesting  how  they  can  be  adapted  to 
meet  the  requirements  of  the  progres¬ 
sive  republic  6000  miles  south.” 

PERSONAL 


division  bureau  effective  March  15,  it 
was  announced  in  Portland.  Leonard 
S.  Kim^ll  of  Sacramento,  Cal.,  has 
been  assigned  to  Portland,  effective  the 
same  date. 

Mr.  and  Mrs.  H.  C  Samford,  of 
Nashville,  are  the  parents  of  a  son. 
Mr.  Samford  is  Nashville  bureau  man¬ 
ager  of  the  United  Press. 

Vestal  Lott,  bureau  manager  of  the 
Associated  Press  at  Amarillo,  Tex.,  for 
the  past  18  months,  has  been  transferred 
to  state  A.  P.  headquarters  at  Dallas, 
as  night  editor. 


Mrs.  Rebecca  Porter  Yates, 
ciate  society  editor,  Tennessean  Papm 
Nashville,  to  Robert  Looney,  of  Loot 
ville,  Feb.  22. 


(Continued  from  page  26) 

Jack  Ledden,  sports  editor.  South 
Bend  (Ind.)  Tribune  and  Mrs.  Ledden, 
have  returned  following  a  month  vaca¬ 
tion  in  Florida. 

Robert  L.  Thompson,  of  the  Raleigh 
(N.  C.)  News  &  Observer  has  resigned 
to  handle  publicity  in  the  campaign  of 
Clyde  R.  Hoey  of  Shelby  for  governor. 

A1  Knight  is  back  on  the  sport  desk 
at  the  Cleveland  News  after  spending  a 
short  time  in  Detroit.  Qiarles  Bang, 
who  has  been  on  the  sports  staff  for 
tw’O  years,  has  been  transferred  to  the 
city  sida. 

Gordon  Roberts,  Quebec  correspond¬ 
ent,  Editor  &  Publisher,  was  in  Boston 
for  a  week  recently,  in  connection  with 
the  Province  of  Quebec  exhibit  at  the 
New  England  Sportsman’s  Show. 

Doyle  E.  Qay,  formerly  of  the  Jack- 
son  (Fla.)  Journal  staff,  has  been  ap¬ 
pointed  director  of  the  publicity  for  the 
Florida  Works  Progress  Administration. 

Joseph  Johnston,  formerly  of  the 
Phoenix  (Ariz.)  Republic  and  more 
recently  employed  on  Detroit  papers, 
has  joined  the  copydesk  of  the  Toledo 
Blade. 

PRESS  ASSOCIATION  NOTES 

WARREN  R.  WILLIAMS,  of  the 
New  York  bureau  of  the  Asso¬ 
ciated  Press  has  joined  the  night  office 
ot  the  Indiana  bureau,  Indianapolis. 

Barry  Faris,  editor.  International 
News  Service,  New  York,  recently 
visited  San  Francisco  and  Los  Angeles 
on  an  airplane  tour  extending  to  the 
various  I.  N.  S.  bureaus  in  this  coimtry. 

Leslie  J.  Smith,  Associated  Press 
chief  of  bureau  at  Portland,  Ore.,  has 
been  transferred  to  the  San  Francisco 


WEDDING  BELLS 

JAMES  W.  TRULLINGER,  of  the 
Harrisburg  (Pa.)  Evening  News 
editorial  staff,  to  Miss  Florence  Series 
Keller,  Cleveland,  O.,  at  Cleveland, 
Feb.  29. 

Miss  Annie  Mae  Martin,  of  the 
Birmingham  News  business  office,  to 
John  C.  Henninger  of  Birmingham  re¬ 
cently. 

Miss  Sarah  Elizabeth  (joldsmith,  of 
Dunkirk,  N.  Y.,  to  MacLeod  Williams, 
sports  editor,  Dunkirk  (N.  Y.)  Ob¬ 
server  recently. 

Thomas  Henry  Walker,  of  the 
Durham  (N.  C.)  Herald,  to  Miss 
Elizabeth  Johnson,  of  Durham,  at 
Eustis  Lake,  Fla.,  Feb.  20. 

Beverley  H.  Furber,  reporter,  Havana 
(Cuba)  Post  to  Miss  Mary  Sellers  of 
Springfield,  Mass.,  Feb.  28. 

Harold  Klessig,  advertising  manager, 
Boise  (Idalio)  Free  Press,  to  Miss 
Olga  Knolinski,  at  Antigo,  Feb.  20. 


SPECIAL  EDITIONS 

Evanston  (iii.)  review,  Fet 

20,  108  Page  Dollar  Day  edition. 

IVhite  Plains  (N.  Y.)  Daily  Reporter, 
Feb.  17,  12  page  tabloid  supplement,’ 
Westchester  County  Restaurant  Asso¬ 
ciation  Food  and  Beverage  Exposition. 

Raleigh  (N.  C.)  Times,  Feb.  26, 68 
pages,  including  56-page  special  tab¬ 
loid  section  in  colors  dedicated  to  up¬ 
building  of  Raleigh  and  eastern  North 
Carolina.  Feature  ad,  in  red  and  Uue, 
from  Mitchell  Mutual  Burial  Associa¬ 
tion  and  Mitchell  Funeral  Home. 

Greenville  (S.  C.)  Piedmont,  36 
pages,  Feb.  29,  announcing  radio  sta¬ 
tion  WFBC  affiliation  with  NBC. 

Hot  Springs  (Ark.)  Sentinel-Record, 
S2-page  “Mail-It-Avray”  edition,  FA 
16. 

IVatertovm  (Wis.)  Daily  Tmei, 
Feb.  27,  12-page  Watertown  Dollar 
Days  edition,  composed  entirely  of  ad¬ 
vertisements  by  merchants  sponsoring 
special  sales  event. 

Oshkosh  (Wis.)  Daily  Northwestern, 
Feb.  25,  16-page  Dollar  Day  editioi 
for  Dollar  Day,  Feb.  27. 

Sheboygan  (Wis.)  Daily  Press,  FA 
24,  14-page  Dollar  Day  edition. 

Cedar  Rapids  (la.)  Gazette,  FA.  28, 
Leap  Year  Sales  EtUtion,  28  pages. 
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The  Foreign 
Newspaper 
Corps! 

99  Foreign  correspondents'  names,  addresses  and  the 
newspapers  they  represent,  listed  in 

EDITOR  AND  PUBLISHER 
INTERNATIONAL  YEAR 
BOOK  FOR  1936 


This  is  one  of  the  many  valuable  features 
that  go  to  make  this  the  most  complete 
and  informative  book  of  its  kind. 

You  ask  the  question.  The  Book  will 
answer  it  if  it  pertains  to  newspaper  or 
advertising  work. 

EDITOR  AND  PUBLISHER  INTER¬ 
NATIONAL  YEAR  BOOK  is  available 
only  to  regular  subscribers  to  EDITOR 
AND  PUBLISHER,  the  newspaper  and 
advertising  man’s  newspaper. 

Available  while  they  last  with  a  year’s 
subscription  by  mail,  52  issues. 

Domestic,  $4.00;  Canada,  $4.50; 

Foreign,  $5.00 

EDITOR  AND  PUBLISHER 


The  Newspaper  Advocate 
Suite  1700,  Times  Building 


New  York 
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All  those  engaged  in 
PRESS  AND  ADVERTISING 

— feel  the  constant  need  for  information  on  new  developments  and  experiments  in  commercial 
publicity.  The  publications  listed  below  are  of  definite  value  to  all  undertakings  or  individuals 
having  to  deal  with  advertising,  press,  printing,  photography,  or  any  other  branch  comprised 
in  the  wide  range  of  modern  advertising  and  publishing.  If  the  particulars  given  below  are  not 
sufficient  for  you  to  decide  which  is  of  particular  interest  to  you,  please  return  the  coupon  indi¬ 
cating  the  publications  of  which  you  would  like  to  receive  specimen  copies  free  and  without 
obligation. 

World^s  Press  News  and  Advertisers*  Review 

The  leading  British  weekly  dealing  with  every  aspect  of  advertising,  newspaper  production, 
editorial,  print,  paper,  etc.  The  WORLD’S  PRESS  NEWS  AND  ADVERTISERS’  REVIEW 
is  the  only  publication  in  its  field  giving  audited  net  sales  (July-Dee.,  1935:  6,034).  Direct 
subscribers  receive,  in  addition  at  no  extra  cost,  the  two  special  allied  monthly  publications: 
’’PHOTOGRAPHY”  and  ’’PRINTING.”  Yearly  inclusive  subscription  rate:  $8. 


PHOTOGRAPHY 

(Monthly) 

Deals  with  photography  as  it  affects  its  use 
in  commerce.  Printed  on  fine  art  paper,  it 
contains  reproductions  of  the  world’s  best 
professional,  portrait,  advertising,  press  and 
film  photography.  Yearly  subscription  rate: 
$3  (free  to  all  subscribers  of  “WORLD’S 
PRESS  NEWS  AND  ADVERTISERS’ 
REVIEW”). 


PHOTOGRAPHY 
YEAR  BOOK 

Acclaimed  as  the  most  comprehensive  guide 
to  the  world’s  camera  art.  Has  462  pages, 
with  more  than  1,700  superbly  printed  photo¬ 
graphic  masterpieces  from  all  countries. 
Special  classified  section,  on  newsprint,  of 
photographs  for  advertising,  and  examples  of 
advertisements  in  which  photographic  illus¬ 
tration  has  been  used.  Price  21  shillings  net, 
post  free. 


The  “Washington  Post”  says: 

”lf  American  photographers  want  to  learn 
something  about  their  business  they  should 
get  in  touch  with  the  scheme  of  things  as 
translated  by  the  British,  judging  from  the 
magazine  Photography,  which  comes  from 
London. 

’’These  Londoners  are  doing  things  in 
photography  and  in  some  ways  are  showing 
their  heels  to  the  lensmen  of  this  country. 
First  of  all,  I  might  say  that  there  isn’t  a 
camera  magazine  in  this  country  today  that 
compares  favourably  with  Photography.” 


PRINTING 

(Monthly) 

The  British  organ  of  “better  printing.”  It 
contains  striking  examples  of  printing  crafts¬ 
manship  and  describes  new  methods  and 
machinery.  The  articles  are  written  to  in¬ 
terest  the  buyer  of  print  as  well  as  the  printer. 
Yearly  subscription  rate:  $3  (free  to  all  sub¬ 
scribers  of  “WORLD’S  PRESS  NEWS  AND 
ADVERTISERS’  REVIEW”). 

ADVERTISING 

WORLD 

(Monthly) 

The  oldest  advertising  organ  in  Europe  (1901). 
A  complete  review  of  advertising,  develop¬ 
ments,  including  press,  poster,  print,  direct- 
mail,  film,  radio,  typography,  etc.  It  con¬ 
tains  descriptions  of  campaigns,  criticisms, 
etc.  It  deals  with  all  questions  from  the  point 
of  view  of  the  advertiser.  Each  issue  contains 
between  120  and  180  pages.  Yearly  subscrip¬ 
tion  rate:  $4. 
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UR  OVN  VOR!£) 

or  Letters 


“'T^HE  Way  of  A  Transgressor,”  Neg- 
A  ley  Parson’s  autobiography,  has 
such  a  natural  brilliance  about  it,  such 
high  vitality,  dash  and  boldness  it  is 
hard  to  talk  about  it  except  in  superla¬ 
tive  terms.  The  brilliance  is  particu¬ 
larly  the  result  of  his  swift,  supple 
style.  He  moves  through  the  reservoir 
of  his  memories  as  gracefully  as  an  otter 
in  a  pool,  and  fascinating  are  the  tish 
he  brings  from  the  depths.  There  are 
many  others,  of  course,  who  have  lived 
recklessly,  but  remarkably  few  who 
have  recaptured  the  color  and  zest  of 
their  exploits  as  sharply  as  Parson  has. 

The  world  has  been  his  pool  since  he 
left  the  University  of  Pennsylvania  in 
1911  where  he  studied  engineering  and 
was  a  champion  athlete.  Apparently 
he  never  wrote  for  his  college  paper, 
or  had  any  moments  of  severe  intro¬ 
spective  strain  regarding  his  future  as  a 
literary  person.  What  he  really  yearned 
for  (and  already  had  quite  a  bit  of)  was 
life  with  a  capital  L.  Life  obliged  him. 
Things  seemed  to  happen  around  Par¬ 
son.  He  si)ent  three  years  in  Russia 
under  the  Tsarist  regime  selling  mu¬ 
nitions  for  an  American  firm,  saw  at 
first  hand  the  corruption  of  high  of¬ 
ficials  which  hamstrung  the  army,  wit¬ 
nessed  the  bloody  Kerensky  revolution, 
saw  a  Red  sailor  shot  down  by  his  side. 
Then  service  in  Egypt  with  the  Royal 
British  Myiiig  Corps,  where  one  line 
day  just  to  oblige  an  onlooker  he  took 
off  in  a  climbing  turn  and  ended  in  a 
crash  which  put  him  in  the  hospital  for 
months. 

After  the  war  he  sold  trucks  in  Qii- 
cago,  spent  additional  months  in  the 
hospital  due  to  his  crash  injuries,  and 
then,  tired  of  the  humdrum  of  selling, 
he,  with  his  wife,  spent  two  years  in 
the  backwoods  of  British  Columbia,  liv¬ 
ing  on  a  lake  houseboat,  deiKMiding  on 
game  and  fish  for  much  of  their  food. 

The  winter  evenings  were  long,  the 
nearest  neighbors  were  miles  away,  and 
so  Parson  turned  to  fiction  writing  with 
some  success.  But  the  quiet  began  to 
pall ;  he  went  back  to  Chicago,  sold 
Mack  trucks,  and  in  a  year’s  time  was 
Chicago  sales  manager  at  a  huge 
salary. 

Then  restlessness  for  new  scenes 
brought  him  his  golden  chance  to  spend 
the  next  ten  years  adventuring  up  and 
down  Europe,  the  Near  East  and  India, 
talking  with  Premiers,  Dictators  and 
Kings.  He  wanted  to  buy  a  saillxiat, 
sail  it  3,600  miles  across  Europe  from 
the  North  Sea  to  the  Black  Sea,  and 
write  his  experiences  for  a  newspaper. 
Victor  Lawson,  publisher  of  Chicago 
Daily  News,  said  “Yes.”  Only  a  Vik¬ 
ing  could  have  stood  the  dangers  and 
hardships,  but  Parson  made  it.  Por  tlie 
next  ten  years  he  represented  the  News 
in  Europe,  watched  Mussolini  and  Hit¬ 
ler  rise  in  power,  saw  Gandlii  arrested 
in  India.  His  service  with  the  News 
ended  last  year  when  he  was  ordered 
back  to  Chicago  by  his  superiors  be¬ 
cause  he  had  “too  thoroughly  absorbed 
the  English  point  of  view.”  Parson 
resigned. 

The  foregoing  gives  but  the  bare 
boundaries  of  the  book,  says  little  of 
its  power  and  gusto.  Parson  seems  to 
have  enjoyed  every  minute  of  his  time, 
even  when  spending  months  in  the  hos¬ 
pital  every  year  or  so  with  his  injured 
leg.  Dining  with  a  diplomat  or  sitting 
in  a  dock  cafe,  shooting  with  a  Russian 
nobleman  or  helping  John  Reed  out  of 
Russia,  it  was  all  life  with  a  capital  L 
to  Parson.  He  liked  the  food,  the  wine, 
and  the  fair  companions,  and  walked 
into  hair-raising  situations  in  all  coun¬ 
tries  as  blithely  as  a  police  reporter  en¬ 
ters  the  police  station  after  his  day  off. 

Some  reviewers  have  said  that  Parson 
was  too  blithe,  lacking  philosophical  ap¬ 
preciation  of  the  events  he  report^, 
just  a  big,  muscular  boy  having  fun  in 
a  man’s  ponderous  and  complicated 
world.  They  should  read  the  book 


more  carefully.  There  is  powerful  com¬ 
ment  in  any  number  of  the  scenes  he 
reports.  “The  Way  of  A  Transgressor” 
title  itself  may  be  a  jibe  at  established 
institutions.  If  Parson’s  zestful  life 
the  way  of  the  transgressor  who  will 
be  left  to  sell  trucks,  and  keep  the  grass 
from  growing  in  the  streets? 

Parson  is  neck  and  neck  with  Vincent 
Sheean  for  the  best  recent  newspaper 
autobiography.  The  book  has  a  mag¬ 
netic  quality  which  makes  it  hard  to 
put  aside  before  it  is  finished.  (Har- 
court.  Brace  &  Co.;  $3.) — W.  L.  B. 

♦  •  ♦ 

Max  miller  covers  the  water¬ 
front  again,  this  time  the  bleak 
waterfront  of  the  Bering  Sea.  He  spent 
several  months  with  tlie  Coast  Guard, 
touching  many  unheard-of  places  in 
Alaska,  and  his  book  “Pog  and  Men  on 
Bering  Sea”  tells  his  experiences.  The 
book  is  a  travelog  but  at  the  same  time 
it  is  Max  Miller.  Sometime  you  wish 
it  were  more  travelog  and  sometimes 
more  Max  Miller ;  it  is  unevenly  writ¬ 
ten  and  often  as  dull  as  tundra. 

But  even  so  some  of  the  stories  he 
tells  of  the  settlements  visited  and  of 
repeated  legends  are  fascinating.  I 
liked  the  way  in  which  he  wrote  about 
the  seals,  the  walruses,  the  apj)earances 
of  towns,  and  the  ministrations  of  the 
ship’s  doctor  and  dentist  on  the  dreary 
inhabitants.  Miller  has  a  peculiar 
talent  for  this  kind  of  description.  But 
he  has  cither  lost  the  engaging  %yorld- 
weariness  of  his  first  works  or  is  de- 
lilK-rately  avoiding  the  mood.  As  a 
Max  Miller  fan  I  wish  he’d  go  back 
for  a  while  to  his  first  style.  The  book 
is  published  by  E.  P.  Dutton  &  Co.  ($3). 
— J.  W.  P. 

* 

IN  THE  PERIODICALS 
The  New  Republic,  March  4,  editorializes 
against  a  Chicago  ordinance  on  newspai)er 
stands  providing  that  “nothing  shall  be  ex¬ 
hibited  or  sold  therefrom  except  daily  news¬ 
papers  printed  and  published  in  Chicago.” 
Although  the  ordinance  is  not  enforced,  its 
existence  is  a  press  freeilom  threat,  it  is 
stated. 

Penny  a  Line,”  anonymously  written, 
March  American  Mercury,  amusingly  and 
sardonically  tells  the  sad  story  of  the  careers 
of  “successful’  writers  for  the  pulp  maga¬ 
zines. 

March  marks  the  appeal  ance  of  a  new 
combine — Vogue  and  Vanity  Fair.  There 
are  none  of  the  articles  on  politics  or  world 
atfairs  that  used  to  distinguish  Vanity  Pair. 
Paul  Gallico,  sports  writer,  has  an  article 

entitled  “The  Sword  is  Mightier - ”  but 

it  is  mainly  about  women  fencers. 

To  day,  “.\  Eight  to  the  Death.”  by  Dan 
Parker,  sports  writer  and  New  York  Daily 
M irror  columnist. 

“Social  Security,  or  de  Levee  Done  Bust,” 
by  P'rank  Parker  Stockbridge,  March  7, 
Saturday  Erening  Post. 

Kenneth  Brown  Callings,  “Snapshots  in 
Ethiopia,”  Liberty,  March  14. 


MAKING  MILLIONS 
READ  AND  BUY 

By  WM.  A.  THOMSON 

Director  Bureau  of  Advertiaing, 
American  Newspaper  Pubtisbers*  A88<^atioD 

For  practical  traatmant  and  claar  axpiattion, 
"Making  Millions  Raad  and  Buy"  is  out¬ 
standing  among  books  on  advaitising. 

What  amkas  tha  nawspapat  tha  univaisal 
madium  of  advartising?  How  did  It  grow  to 
this  position?  What  are  tha  UMny  ways  in 
which  advartitert  have  used  nawspapars  to 
fneraasa  thair  business?  How  do  you  make 
"Fool-proof"  illusbetions?  These  are  a  few 
of  tha  BMny  practical  questions  answered  in 
these  pages — quastions  that  range  from  n^ai 
analysis  to  planning  and  iaunching  tha  cam¬ 
paign.  For  years  to  coma,  we  confidently 
baliava,  this  book  will  be  the  ground-work  of 
its  subiact 

260  page* — 25  full  page  illuttrationa, 
Ueuideomely  bound  and  printed,  $3.00 

E  &  P  BOOK  MART 

1 700  Timet  Bldg.  New  york,  N.  Y. 


3oukyi1ant 

The  books  advertised  below  (or  ANY  other  book,  new  or 
old)  are  available  to  EDITOR  &  PUBLISHER  reader*, 
by  return  mail,  at  list  price,  or  less  when  we  are  able  to  buy 
direct  from  publishers  at  bargain  prices. 

When  ordering  books  of  unknown  price,  please  send  $5.00  and  | 
we  will  return  the  proper  change.  Remit  the  stated  amount  by 
check,  P.  O.  money  order  or  postage  stamps. 


Jouraalism 

Nturspapar  Writing  and  EdRIng,  by  W.  O.  Blayer. 
Thoroughly  up  to  data,  the  second  Revlaed  EkliUoa 
giTee  just  the  ioformation  and  llluitratlon  material 
tha  bwooer  needs.  493  pp.  Ulus . S2.2S 

Main  Currants  In  tha  History  a(  Amatican  Jouriml- 
Ism,  b^  W.  G.  Bleyer.  To  gire  tha  student  of 
iournaiiam  a  background,  the  aim,  throughout  tbs 
book,  has  been  to  select  those  historical  threads  and 
materials  that  have  a  eignificant  bearing  on  tha 
present-day  eituation  in  American  journalism, 
lllua  474  pp.,  formerly  $4.00.  Now . KM 

Newspaper  Management,  by  Frank  Thayer.  This 
book  covers  the  whole  held  of  newspaper  manage¬ 
ment  from  the  foundation  through  ^uipment  and 
oripuiisatioo  of  plant,  otfioe,  circuiation  and  adver¬ 
tising  departments  to  the  formulation  of  an  editorial 
policy  for  service  to  the  community,  which  is  tlm 
basis  of  sound  and  permanent  newspaper  euocesa 
$44)0 

The  Writer's  Market  for  1936,  edited  by  Aron  M. 
Mathieu.  Here  is  one  of  the  most  comprehensive 
guide  books  for  writers.  It  is  simple  to  use,  and  up 
to  date  in  its  material . $3.00 

The  Community  Newspaper,  by  E.  P.  Harris  and 
F.  U.  Hooke.  A  full  and  practical  application  of 
the  principles  of  modern  journalism  to  the  needs  of 

The  Country  Weekly,  by  Phil  C.  Bing.  Discussee 
the  innumerable  (iroblemt  connected  with  the  man¬ 
agement  of  a  country  newspaper . $2J0 

Constitutionism.  by  James  Mussattl.  A  timely  book, 
not  the  usual  treatise  on  the  subject  but  a  short 
history  of  the  origin  of  the  underlying  principles  of 
the  ('onstitution.  Written  for  the  greater  interest 
and  better  understanding  of  everyone . $14)0 

Newspaper  Make-up  and  Headlines,  by  Norman  J. 
Redder.  The  principles  and  practice  of  newspaper 
copy  heading  and  mako-up . $2.50 

The  American  Government  Today,  by  Frederic  J. 
Haakin.  A  complete  picture  of  the  operations  of  tbs 
Federal  Government  today.  Filled  with  facts  and 
information.  Written  in  a  crisp  and  Informative 
style.  Not  biased  for  or  against  the  New 
Deal . $14)0 


JU.ST  OUT 

Propaganda  and  the  News,  or  What  Makes  You 
Think  So?  by  Will  Irwin,  famous  reporter  who  human¬ 
ises  an  abstruse  subject.  Will  long  stand  as  authori¬ 
tative  because  written  by  one  who  knows.  Just  out, 
$2.75 

Forty  Years— Forty  Millions:  The  Career  of  Frank 
A.  Muoeey,  by  George  Britt.  It  is  one  of  the  most 
dramatic  and  avatidous  stories  of  all  journalism 
history . $3.00 

Interpretations  1933-1935  by  Walter  Lippmann. 
Ueprints  of  the  "Today  and  Tomorrow"  column 
luddly  edited  and  arranged  by  Allan  Nevins. 
Macmillan  Company . $2.75 


New  Books 

‘The  Reporter  and  the  News,"  a  practical  expoaitloo 
of  news  gathering  methods.  Wntten  by  two  news¬ 
papermen.  Philip  Porter,  City  Editor,  CleveUnd 
naio  Dealer,  and  Norval  Neil  Luzon,  Asst.  Prof, 
of  Journalism,  Ohio  State  University.  Excellent 
text-book  for  a  beginner.  Octavo,  560  pages.  .$2.75 

Practical  Exerdses  In  Newswritlng  and  Editing,  by 
D.  W.  Miller . *2.24 


Special 

Brewer  Dictionary  of  Phrase  and  Fable  (frsqssalli 
referred  to  as  tbs  Editor's  Handbook)  staamsd  at 
%7M  price,  offered  here  at  $3.50.  Half-moraasa 
1.440  pages,  over  14,000  refereneea.  Frank  H.  Vka 
telly,  litt.  D.,  says:  "Toll  of  meat  as  an  agt*  l 
glfl-hook  not  to  be  overlooked. 


The  Law  on  Advertising,  by  dowry  CbapM. 
Thousands  of  questions  are  answered  In  this  M 
page  book.  This  book  was  Issued  In  1929  at  $74i 
We  offer  a  Ibnited  number  while  they  last  at.  .$tll 
Add  25e.  to  cover  postage. 


Advertising 

Making  Millions  Raad  and  Buy,  by  Willka  L 
Thomson.  New.  Expert  analjrsis  of  marksfa 
through  newspaper  advertising  Cloth . $$■ 

2222  Retailing  Ideas,  compiled  by  Eoumusl  Lyssa 
Succ^ul  methods  used  in  nearly  every  retaill^ 
activity.  Can  be  used  in  tha  advertiaing  pnxnotia 
department  as  well  as  by  local  space  aaleaoea  aad 
users  of  space.  Cloth . $$|| 

MJdng  Advertisements,  by  R.  8.  Durstlna  Al^ 
exposition  of  general  advertising  technique,  Gclk 

$UI 

Newspaper  Advertising,  by  James  M.  Muldooa.  1 
sales  presentation  using  “Better  Retailint"  is  i 
manual.  ITovidea  a  dednlte  formula  ta  aid  idna 
Using  aale-<meo  to  more  sales . $1J| 

How  to  Gm  Publicity,  by  Milton  WrighL  The  tosh ' 
tbe  techniques,  the  whole  art  of  getting  pubbdg 
for  your  enterprise.  Covers  every  factor  of  hoe  b 
prepare  and  h^le  material,  and  where  and  bn  b 
get  publicity,  in  a  way  that  meets  the  buiiam 

mans  needs . $$> 

Getting  Ahead  In  Retailing,  by  Nathan  M.  OhrbsA 
Covers  the  opportunities  in  retailing  today,  how  b 
get  a  job  in  retailing  and  progress  in  It,  and  vbl 
the  alert  retailer  ought  to  know  about  merehaodalig 
pricing,  fashions,  etc . $tll 


Law  of  the  Press 

Newspaper  Law,  by  W.  W.  Loomis.  Cloth... $12$ 

The  Law  of  Newspapers,  by  Arthur  &  Crawbi. 
Complete  exposiUon  of  Ub^  slander,  eeotswpt. 
Cloth . $$■ 


Accounting 

Newspaper  Organization  and  Accounting,  by  A.  $. 
Van  Benthuysen.  This  standard  guide  pnboh 
hundreds  of  money-saving  suggestiona  on  all  pbani 
of  publisbiog.  It  allows  you  to  compare  your  oti 
P^cies  with  the  sntems,  methods,  forms  aad  pnr 
tices  of  other  etficlent  organisaUons.  544  pp.  9b 
7x10^  inches . flUi 


Circulation 


Newspaper  District  Management,  by  Uoyd  Souk 
A  textbook  for  men  In  charge  of  nswspaper  eankr 
salesmen.  Ulus.  Cloth . tU 

The  Paper  Route,  by  Uoyd  Smith . $UI 


PHOTOGRAPHY 

News  Photography,  by  Jack  Price.  For  all  whs  in 
a  camera.  A  comidete  and  fascinating  book  se  ta 
technique  and  adventures  of  photography... 


WORKING  NEWSPAPERMAN’S  SHELF 

Recommended;  History:  Main  Currants,  by  W.  G.  Bleyer,  $34)0.  Editorial  Technique:  Newioei* 
Reporting  of  Pubik  Affeirs,  by  Bush,  $34)0.  Nswspaper  Writing  and  Editing,  by  Bleyer,  $2.25.  Rl|hti 
and  Privilegas  of  tha  Praes,  by  Sisbert.  $34)0.  Tha  Working  Press,  by  Sorrels,  $2.00.  The  Law  of  tkl 
Nawspapars,  by  Arthur  A  Croamsn,  $3.50.  Nswspapar  Rafsrsnes  Msthods,  by  Desmond,  $2.50.  Nswi 
Photography,  by  Price,  $2.00  For  Inspintioo:  Behind  tha  Front  Pag:,  Forraat,  $2.50.  Rcfcratn: 
March’s  Thesaurus  DMonary,  $0410. 


Quoted  prices  include  cost  of  wrapping  and  mailing.  Add  10% 
to  Canadian  orders. 
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FIT  THEM  RIGHT  INTO  Your  SPRING  PLANS! 


Your  Pennsylvania  plans  for  increased 
Spring  business  are  incomplete  unless 
you  include  these  22  leading  newspapers. 

This  list  represents  one  of  the  nation’s 
most  profitable  Group- 

Markets,  which  will  trans-  - 

act  retail  sales  of  approx¬ 
imately  $300,000,000  7;;r:?rN.w.T;i, 

^  *Chainbcrsburf  Public  < 

during  1936  (based  on  •ch«t.rTim.. . 

U.  S.  Census  reports).  ioZwrT^."':: 

h...  ..  I/Ol  tCreensburg  Rcticw-T 

Will  spend  about  l/3rd  tH..i.i«nPi.insp..i.. 

tHaxlelon  Standard-Sei 

of  this  huge  sum  for  Spring  IZZZI't;.;.. 

_  1  I  •  *McKeesfNMrt  Doily  Nei 

mcrcuundisc*  *MeodryieTribune-Rei 


Circu¬ 

lation 

2,500 

lines 

0.000 

lines 

*Ahoona  Mirror . 

..(E)  27,347 

.09 

.09 

1  Beaver  Falls  News  Tribune.  . 

..(E)  8.532 

.05 

.05 

*Chainbersburg  Public  Opinion.  .(E)  6,912 

.05 

.05 

*Chester  Times . 

.  (E)  22.040 

09 

08 

tClearbeld  Progress . 

.  (E)  5.900 

.045 

.045 

tConnellsville  Courier . 

..(E)  6.910 

.05 

.05 

fCettysburg  Times . 

.  (E)  5,343 

.04 

04 

1  tCreensburg  Review-Tribune. (ME)  11,631 

.06 

.06 

fHasleton  Plain  Speaker . 

fHazleton  Standard-Sentinel. 

■^(E)  22,463 

.08 

.07 

tindiana  (Usette . 

..(E)  9,214 

06 

.06 

i  Lebanon  News-Times . 

..(E)  11.664 

.05 

.05 

*McKeesport  Daily  News. . . . 

..(E)  18,732 

.075 

.075 

*Meadville  Tribune-Republican 

(ME)  8,323 

05 

.05 

*Norristown  Times-Herald. . . 

..(E)  13,851 

.09 

.07 

*Scranton  Times . 

.  (E)  51,080 

.15 

.14 

tTowanda  Daily  Review . 

..(M)  5,550 

.045 

.04 

fWarren  Times . 

.(E)  7.990 

.05 

.05 

*Wash:ngton  Observer  and 
Reporter . 

(ME)  16,320 

.07 

.07 

*Wesl  Chester  Local  News... 

.  (E)  10,194 

.05 

.05 

*  Wilkes-Barre  Times  Leader. 

.  .(E)  29,040 

.08 

.08 

tWilliamsporl  Sun-(^aetle  & 
Bulletin . 

(ME)  25,843 

.10 

.10 

tYork  Dispatch . 

...(E)  21.266 

.07 

.07 

*A.  B.  C.  Publishers*  Statement,  Oct.  I,  1935. 
tPublishers*  AAdavil,  Oct.  1,  1935. 

The  22  papers  here  cited,  are  the  main  buy¬ 
ing  power  accelerators  for  their  respective 
communities  comprising  over  l/4th  of  the 
Commonwealth’s  population  and  resources. 
The  truth  of  this  assertion  is  easily  proven. 

One  way  is  to  “ask  any 

-  National  Advertising 

Representative” -- w/iy. 
.(E)  S347 '‘".M '‘"m  Another  method  is  to 

(e!  Imz  2  S  query  these  papers  direct. 

(E)“;9M  .r45  .o«  In  either  case,  the  infor- 

(E)  Iw  M  04  mation  received  will  ex- 

ME)n;e3.  :oo  OS  ^ 

;(E)  22,463  .08  07  .  '  1  f  •  1 

.(E)  9,214  06  .06  into  real  rroht-rlans, 

(E)  18,732  .075  .075  wHeo  applied  to  this 

ME)  8.323  05  .05  Group-Market. 
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PROGRAM  COMPLETED 
BY  CIRCULATORS 

Motor  Route  Cost*  and  Status  of 
Carriers  Under  Security  Act 
Among  Chicago  Conven¬ 
tion  Topics 

{Special  to  Editor  &  Publisher) 


RULES  ON  NEWSBOYS 

California  Commission  Exempts  Them 
From  Payroll  Tax 

{Special  to  Editor  &  Publisher) 

Los  Angeles,  Mar.  2 — Clearly  draw¬ 
ing  the  line  between  bona  fide  news¬ 
papers,  and  free  distribution  papers  and 
distributing  companies  wliich  handle 
the  latter  as  well  as  samples  and  cir- 


Chicago,  March  3 — Central  States  culars,  the  California  Social  Security 
Circulation  Managers’  Association  mem-  Commission  today  amplified  a  recent 
bers  will  consider  ways  and  means  of  ruling  exemi>ting  newsboys  and  string 
getting  maximum  results  from  election  correspondents  from  payroll  contribu- 
news,  discuss  motor  route  costs,  carrier  tions  under  the  act. 
boy  welfare,  status  of  carriers  and  con-  When  the  question  was  first  raised 
tract  employes  under  the  Social  Secur-  by  the  California  Newspaper  Publish- 
ity  Act,  and  price  increases  in  suburban  ers  Association  in  January,  the  corn- 
towns  during  their  two-day  meeting  mission  ruled  that  newsboys,  distrib- 
here  at  the  Palmer  House,  March  17  utors,  carriers,  string  corresiwndents 
and  18.  and  casual  contributors  not  paid  on  a 

Election  of  officers  will  take  place  at  salary  basis  are  independent  contractors 
the  concluding  session  Wednesday  af-  and  not  liable  as  employes  under  the 
ternoon,  according  to  President  George  Social  Security  Act  for  contributions 
Moffett,  Milwaukee  Wisconsin  Sentinel,  to  the  fund.  The  present  ruling  con- 
who  will  preside.  AnoAer  feature  will  strues  the  word_'newsi>aiwr”  in  connec- 
be  the  carrier  salesman  demonstration,  tion  with  the  first  opinion  as  a  pub- 
The  winner  will  represent  the  Central  lication  admitted  to  the  U.  S.  Post 
States  group  at  the  annual  International  Office  as  second  class  matter,  and  con- 
Circulation  Managers’  Association  con-  forming  to  the  requirements  of  Section 
vention.  Special  entertainment,  ar-  250,  Postal  Laws  and  Regulations,  and 
ranged  by  Editor  &  Publisher,  will  to  Section  4460  of  the  State  code. 


be  presented  at  the  two  luncheon  ses¬ 
sions. 

The  complete  program,  announced  this 


$2,4S0  COMPENSATION  AWARD 

The  State  Industrial  Commission  has 


week  by  Frank  K.  White,  Rockford  granted  a  compensation  award  of  $2,450 
(Ill.)  Register-Republic  and  Morning  to  Mr.  and  Mrs.  E.  S.  Setzer,  of  Lenoir, 
Star,  follows :  N.  C.,  for  the  death  last  year  of  Stanley 

Tuesday  Morning  ^<>t7pr  a  newshnv  who  was  killpd  on 


Star,  follows :  N.  C.,  for  the  death  last  year  of  Stanley 

Tuesday  Morning  Setzer,  a  newsboy  who  was  killed  on 

.T  P-  his  route  while  delivering  papers  for 

How  TO  Get  Maximum  Results  on  Elec  the  Ashcz-tlle  Cttwen-TuMS.  It  was 
TION  \ews,  Roy  Hatton,  Detroit  Free  Press,  shown  the  DOy  WES  only  years  01 

What  Method  of  Promotion  Has  Proven  age  and  that  no  State  employment  cer- 
Most  Successful  on  Established  Motor  tificate  had  been  issued  for  him.  Fred 
Routes?  Jasper  E.  Rison,  Louisville  Cou-  Bryant,  agent  for  the  Asheville  papers 

and  Timej.  employed  young  Setzer,  testified 

Motor  Route  Costs,  Rex  Fisher,  East  St.  .<  u  .  I'l  i,:™  Uo.  i  i 

Louis  (Ill.)  Journal.  Fred  House.  Port  *1’^  boy  told  lum  that  he  was  14. 

Huron  (Mich.)  TimesHerald. 

A  Mother’s  Day  Promotion,  Charles  H.  SILHOUETTES  PRO’VE  POPULAR 

M. ,  ““  of 

Moyer,  LaPorte  (Ind.)  Herald  Argus.  dren  IS  proving  to  be  one  of  the  Toledo 

Tuesday  Afternoon  NeWS-Bce’s  most  popular  promotion 

Carrier  Publications,  Harold  Shugard,  sturts.  The  daily  recently  engaged  Jack 


HAS  SPORTSMAN’S  PAGE 

Recognizing  the  great  interest  in  fish¬ 
ing,  _  hunting  and  other  sportmen’s  ac¬ 
tivities  the  Portland  (Me.)  Sunday 
Telegram  is  now  devoting  a  complete 
page  of  its  sports  section  each  week  to 
news,  pictures  and  feature  articles  of 
these  and  related  interests.  The  page 
was  started  Jan.  5.  During  the  succeed¬ 
ing  weeks  it  has  featured  articles  on  ice 
fishing  for  smelts,  pheasant  propagation 
in  Maine,  modern  firearms,  the  recrea¬ 
tional  exhibit  of  the  State  of  Maine  at 
the  New  England  Sportmen’s  show,  the 
Solunar  theory  of  inland  fishing,  local 
rifle  clubs  and  trap  shooting.  An  edi¬ 
torial  column,  “Sports  Afield  and 
Afloat,”  also  appears  on  the  page  each 
week.  Illustrations  are  by  staff  photo¬ 
graphers. 

BALLOON  RACE  IN  FUNT 

With  balloons  for  each  of  the  13  Flint 
(Mich.)  Journal  sub-stations  entered, 
the  Journal’s  carriers’  balloon  contest 
was  recptly  held  at  Flint.  The  bal¬ 
loon  going  the  greatest  distance  gave 
the  boys  of  the  sub-station  it  repre¬ 
sented  a  luncheon  and  theater  party.  In 
order  to  have  a  balloon  in  the  race, 
each  sub-station  was  required  to  obtain 
a  certain  number  of  subscriptions.  All 
of  the  sub-stations  in  the  city  were  able 
to  make  their  quota,  according  to  Rob¬ 
ert  W.  Taylor,  Journal  circulation 
manager.  The  type  of  balloons  used 
travel  great  distances,  therefore.  Jour¬ 
nal  officials  are  waiting  four  weeks 
until  they  announce  their  decision  so  as 
to  allow  sufficient  time  for  attached 
cards  to  be  mailed  back  to  the  news¬ 
papers  from  distant  points. 


St.  Paul  (Minn.)  Daily  News. 


Budd-Jack,  silhouette  artist,  to  make  a 


From  .Mionthly  to  Weekly  Collections.  sequence.  It  comes  as  a 

»  tw,-column  panel. 

great  NAMES  CONTEST 

son.  Grand  Forks  (N.  D.)  Herald.  \  great  names  contest,  offering  $15,- 


Mail  Subscription  Costs,  E.  Meyer,  prizes  for  solutions  to  a  series 

Itnton  (la.)  Herald.  , 


Carrier  Salesman  Demonstration,  Teams  cariouiis  icpicsci 
Entered:  John  Canny,  Madison  (Wis.)  sonages,  IS  being  i 

State  Journal.  Clay  Smith,  Louisville  (Ky.)  Philadelphia  Record. 
Herald-Pottt. 

Wednesday  .Afternoon 

Election  of  officers.  Ft** 


Election  of  officers.  <I>rofitabU  UsC 

INTRODUCTORY  PRICE  DROPPED  THE  ADVERTISERS’ 

Washington  Star  Advances  Noon  _ 

Edition  Price  to  Two  Cents  PUBLISHERS  GUIDE 

{Special  to  Editor  fit  Publisher)  OF 

Washington,  D.  C,  March  4 — After  AlI^TRAI  lA  and 

experimenting  with  a  noonday  edition  AUO 1  auU 

selling  at  one  cent,  for  a  period  of  two  NF  W  7F  AI  ANH 

weeks,  the  Washington  Evening  Star  llCTT  CiCnlaAlit/ 

boosted  the  price  to  two  cents,  begin-  Raoitad  :  Enlargad  »  Improead 

ning  March  2.  Two  cents  is  the  regu-  Crammed  full  from  cover  to  cover.  Thb 

lar  orice  of  the  Star  Advbbtibbbb’  and  Pububhbbs’  (Suidb 

The  one  cent  sale  r.rire  was  an  advertisers  and  agents  to 

ine  one  cent  sale  price  was  an  plan  campaigns,  confirm  data  and  check- 

ncunced  as  “introductory,  and  the  in-  ap  on  the  nuinerous  specific  facts  that 

crease  after  two  weeks  was  explained  in  “p  d“*y  business, 

a  printed  announcement  as  resulting  Secure  Your  Copy  Newl 

from  the  fact  that  the  noonday  edition  Price:  ?■.  6d.  per  copy 

“is  now  firmly  established  among  news-  Published  by 

paper  readers.”  UCUICDADFD  UFUifC 

The  management  declined  to  discuss  IlLlfwi  HlLII  mCiWw 

the  effect  of  the  new  edition  upon  cir-  warwich  Buiidina.  Hamilton  St., 
culation,  but  expressed  “complete  satis-  SYDNEY,  AUSTRALIA 

factitHi.”  L-^— — — — — — 


‘HONOR  RACKS’  DISCON’nNUO 

Washington  Papers  Do  NiM  Pretai 
CommisBioners’  Ruling 

{Special  to  Editor  &  Publishir) 

Washington,  D.  C,  Mar.  4— Aite 
several  years  of  trial,  newspiju 
"honor  racks”  will  disappear  fro# 
Washington’s  street  corners  by 
31. 

Their  removal  will  be  in  compliant; 
with  an  order  of  the  Commissioner!  a 
the  District  of  Columbia,  but  with  th 
complete  agreement  of  the  fapitj 
newspapers.  The  commissioners  wan 
the  racks  out  because  they  are  consid 
ered  unsightly;  the  publishers  are  n 
favor  of  remov-al  because  they  havenn 
proved  profitable.  Returns  from  th 
racks  have  shown  disparity  when  place 
alongside  the  number  of  papers  place 
in  those  receptacles  for  sale.  Numeron 
prosecutions  for  thefts  from  racks  ban 
been  brought  in  Court. 

By  mutual  agreement  among  the  ppb 
Ushers,  use  of  the  racks  in  downtow 
Washington  was  discontinu'd  recentlj 

HURT  LEAVES  MOON-JOURNAL 

L.  W.  Hurt  has  left  the  Battle  Cr«J 
(Mich.)  Moon-Journal  paper  to  jointiJ 
Birminghan  News-Age  Herald  as  dti 
circulation  director.  He  had  been  wid 
the  Moon-Journal  over  four  years, 
Hurt  assumes  his  new  position  with  tla 
.Age- Herald  next  week.  John  N.  Pd 
uzze  is  his  successor  as  circulation  maiii 
ager  of  the  Moon-Journal.  Mr.  Ph- 
with  the  Chicago  Ez>ening  Atnericmix 
uzze  was  formerly  assistant  to  Mi 
Hurt  for  a  year  and  half.  He  has  bee 
papers  in  Rockford  and  Davenport. 


tour  of  Toledo  schools.  During  the 
Stops-T  Skit,  r"^C.  Furman  and  asso-  "lonth  he  made  more  than  10,000 

dates,  Des  Moines  Register  and  Tribune.  ‘ree  Silhouettes  of  all  children  in  the 

Transferring  Vacation  Stops  to  Mail  kindergarten,  first  and  second  grades. 
Subscriptions,  R.  W.  Taylor,  Flint  (Mich.)  A  number  are  printed  daily. 

Journal.  _ 

Status  of  Carriers  and  Contract  Em-  cacttv  y'yvbbiy'  c-tdid 

PLOYEES  Under  Social  Security  Act,  J,  F,  SAFETY  COMIC  STRIP 

Payne,  Fargo  (N.  D.)  Forum.  A  comic  strio  oromotinc  the  caUSe  of 


PLOYEES  Under  Social  Security  -Xct,  J.  F.  SAFETY  COMIC  STRIP 

Pajme,  Fargo  (N.  D.)  Forum.  \  comic  Strip  promoting  the  cause  of 

Developments  to  Date  on  Publisher’  safety  has  been  announced  by  the  As- 

Liability  for  .Accidents  to  Carriers,  R.  C.  ■  \  .  n u- c. T* 

Furman,  Des  Moines  Register  and  Tribune.  SOCiated  Press  Feature  S^vice. 

Open  discussion  on:  volves  the  adventures  of  Patsy  a  little 

Have  Cut  Rate  Offers  Built  Permanent  girl,  and  her  “Uncle  Phil,  State  com- 
CiRcuLATioN?  How  to  Get  100  Per  Cent  missioner  of  public  safety.  Mel  Graff 
Profit  for  Carrier  Salesmen;  Change  is  the  artist.  The  Strip  is  a  six-week 
From  -Mionthly  to  Weekly  Collections.  sequence.  It  comes  as  a  six-column 


of  cartoons  representing  famous  per¬ 
sonages,  is  being  conducted  by  the 


WHEN  YOU  NEED 
TO  SUSTAIN  OR 
GAIN  CIRCULATION 

consult  America's  foremost  circula¬ 
tion  promotion  organisation^  whose 
copyrighted  reader-interest  contest 
plans  have  produced  remarkable 
results  for  many  of  the  nation's 
leading  newspapers.  Get  details 
as  to  how  these  plans  are  available 
on  self-financing  non -risk"  ar¬ 
rangements. 

PUBLISHERS  SERVICE 
COMPANY 


INCORPORATED 


75  WEST  STREET  NEW  YORK,  N.  Y. 
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I®  ad  news  column  is 
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Propped  By  Firnt  Newspaper,  Idea  Is 
Plow  Used  By  Half  Dozen 
Dailies — Suggested  By 
E.  E.  Calkins 

April  9  will  mark  the  tenth  anni- 
rtrsary  of  the  founding  of  a  daily  col- 
jnin  devoted  to  news  of  advertising  and 
jitrertising  men.  The  approaching 
j0iiversar>  finds  at  least  five  metropol¬ 
itan  newspajK^rs,  but  not  the  founder, 
publishing  regular  columns  of  advertis¬ 
ing  news,  while  many  others  of  course 
arry  advertising  features  from  time 
to  time. 

Initiation  of  the  idea,  on  the  Xcw 
York  Ei’ciiing  Post,  was  traced  this 
seek  back  to  Earnest  Elmo  Calkins, 
pioneer  advertising  agent  and  holder  of 
many  honors  in  advertising.  When,  ten 
rears  ago,  he  was  awarded  the  Harvard 
inedal  for  distinguished  service  to  ad¬ 
vertising,  he  found  his  opinions  and 
biography  in  demand.  The  treatment 
accorded  news  about  him,  however,  was 
not  always  pleasing.  One  caption  over 
his  picture  said  “Champion  Ad  Man.” 

He  did  not  feel  like  a  sprinter  or  a 
boxer.  He  did  not  think  it  dignified 
for  advertising  to  be  compared  with 
sports.  He  lielieved,  moreover,  that 
many  of  the  doings  of  advertising  were 
ness— business  news — and  that  this 
nes’s  was  as  important,  in  the  large  ad¬ 
vertising  centers  at  least,  as  that  of 
o^r  major  economic  fields,  such  as 
insurance  and  finance,  and  should  lie 
covered  by  similar  specialists. 

Mr.  Calkins  suggested  to  the  late  Cy¬ 
rus  H.  K.  Curtis  that  the  New  York 
Evening  Post,  then  controlled  by  Cur- 
tis-Martin  Newspai)ers.  might  increase 
its  readership  by  starting  a  daily  col¬ 
umn  of  advertising  news.  Mr.  Curtis 
bleed  the  idea,  passed  the  word  along 
to  Paul  Willard  Garrett,  then  financial 
editor  of  the  Evening  Post,  who  hired 
L  M.  Hughes  for  it. 

The  first  column  of  advertising  news, 
it  was  not.  however,  the  first  column 
jbout  advertising.  For  a  dozen  years 
(from  about  1W6  to  1918)  the  late 
William  C.  (“Pop”)  Freeman  had  writ¬ 
ten  regular  “Talks  on  .Advertising,” 
which  were  syndicated  by  the  Nezv 
York  Mail.  They  were,  however,  “suc¬ 
cess”  and  “how  to  do  it”  stories,  and 
not  news. 


.\bout  1916  William  H.  Rankin  had 
started  a  column  in  the  Chicago  Jour- 
wi  of  Commerce,  on  “.Advertising 
Items,”  devoted  to  unusual  accomplish¬ 
ments  of  newspaper  advertising.  Glenn 
Griswold,  later  eclitor  of  this  newspaper, 
succeeded  Mr.  Rankin,  and  was  the 
first  to  sign  this  series. 

James  O’Shaughnessy,  then  executive 
secretary  of  the  American  Association 
of  Advertising  Agencies,  provided  the 
first  lead  story  for  the  Post’s  column. 
It  had  to  do  with  a  breakfast  which 
the  Four-A  was  to  give  later  that 
month  to  300  visiting  Latin- .American 
publishers ...  The  late  Joseph  Richards 
of  Joseph  Richards  Company  had  gone 
to  Hawaii . . .  Stanley  Resor  had  re¬ 
turned  to  his  desk  at  J.  Walter  Thomp- 
^  Company  after  an  illness... T.  S. 
Trebell,  formerly  advertising  manager 
dl  Success  magazine,  had  Ijecome  secre¬ 
tory  of  a  new  publicity  department  of 

file  State  of  New  Mexico _ 

The  first  campaign  news  came  .April 
(through  the  cooperation  of  Ivy 
The  Pennsylvania  Railroad  would 
*tort  shortly  its  first  advertising  cam- 
^gn  since  the  World  War,  and  J. 
Waiter  Thompson  had  been  appointed 
lor  the  account. .  .“.Advertising”  let  it 
runhalf  a  column. 

TI'o  Evening  Post  column  continued 
ffltil  Decenilver,  1933,  when  J.  David 
stern  acquired  that  newspaper  and, 
among  other  changes,  discarded  it.  For 
years  the  column  had  been  edited 
J  Herbert  L.  Stephen,  now  on  the 
^tt  of  Printers’  Ink.  At  the  same 
me  the  Aim  Y ork  Sun  started  a  col- 
“Advertising  News,”  edited  by 

The  only  other  daily  advertising  news 


column  which  had  appeared  in  the  in¬ 
terim  was  launched  in  the  Chicago 
Journal  of  Commerce,  about  1932,  by 
.A.  J.  Fehrenbach,  who  had  been  an 
associate  of  (i.  U.  Crain.  Jr.,  in  start¬ 
ing  Advertising  Age,  five  years  ago. 
The  Journal  of  Commerce  column  is 
now  handled  by  Robert  Dennett. 

The  .\’czv  York  Herald  Tribune  be¬ 
gan  a  daily  column  of  “News  of  the 


.Advertising  Field”  in  October,  1934, 
which  continues.  It  is  edited  by  Har¬ 
vey  Runner,  the  Herald  Tribune’s  busi¬ 
ness  news  editor.  The  IVall  Street 
Journal  l)egan  last  year  a  column  of 
“Merchandising  Ideas,”  by  Jack  Klein, 
which  was  discarded.  The  Nezo  Yirrk 
Journal  of  Commerce  ran  last  year  a 
\yeekly  series  of  two-column  “.Adver¬ 
tising  Successes,”  by  Harry  Stenerson 
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An  Independent  Oil  Weekly,  Founded  in  1909 
Published  at  1213  West  3rd  Street,  Cleveland,  Ohio 
Offices— Washington,  D.  C.,  New  York,  Chicago, 

Tulsa,  Okla.  and  Los  Angeles 

WARREN  C.  PL.ATT,  Editor  y  Publisher 

This  information  and  comment  is  selected  by  the  staff  of  National  Petroleum  News 
from  current  happenings  in  the  oil  industry  as  perhaps  having  some  information  value 
to  the  newspapers  of  the  country.  We  will  be  glad  to  answer  any  questions. 


Who  Owns  The  Oil  Industry.^ 


A  MILLION  people,  a  third  of 
them  women,  own  American 
oil  industry.  They  live  is 
practically  every  city  and  hamlet. 
Half  of  them  live  in  the  small  towns, 
even  tiny  ones.  They  are  of  all  walks 
of  life. 

Such  is  a  brief  picture  presented  by 
NATIONAL  PETROLEUM  NEWS 
in  its  Public  Educational  Issue  (Feb. 
5th)  the  issue  that  tells  the  story  of 
what  the  oil  industry  is  and  what  it 
means  to  the  general  public. 

NATIONAL  PETROLEU.M  NEWS 
is  presenting  brief  summaries  from 
some  of  the  leading  articles  in  that 
.ssue  to  the  readers  of  Editor  &  Pub¬ 
lisher,  believing  that  one  of  its  duties 
to  the  industry  on  which  it  is  depen¬ 
dent,  is  to  do  all  it  can  to  bring  about 
a  better  understanding  of  that  in¬ 
dustry  everywhere.  The  better  that 
understanding  the  healthier  the  oil 
industry  should  be  and  the  healthier, 
therefore,  NA'PIONAL  PETROLEUM 
NEWS. 

Popular  conception  seems  to  credit 
ownership  of  the  oil  Industry  to  some 
of  the  old  oil  families  but  that  day 
passed  years  ago.  The  ownership 
today  is  general  and  the  management 
democratic.  Many  of  the  heads  of  the 
big  oil  companies  started  as  poor  as 
Job’s  proverbial  turkey  and  the  others 
did  not  always  have  any  too  much  of 
life’s  comforts. 

How  scattered  oil  company  stock¬ 
holders  are  is  shown  by  the  fact  that, 
in  Pennsylvania,  10,585  stockholders 
of  one  big  oil  company  reside  in  811  of 
of  its  2,828  cities  and  towns.  More 
than  200  of  these  towns  are  less  than 
2,560  population. 

About  half  of  the  larger  company 
stockholders  own  stock  in  more  than 
one  oil  company. 

As  to  Independent  oil  marketing 
companies — those  owning  bulk  sta¬ 
tions,  trucks  and  service  stations — 
they  have  relatively  few  stockholders 
each,  being  almost  entirely  closed 
corporations.  Of  more  than  one 
thousand  companies  replying  to  a 
questionnaire,  800  had  ten  and  less 
stockholders  each.  Where  the  origina¬ 


tors  and  chief  stockholders  of  these 
companies  came  from  is  shown  by  the 
following  examples  of  some  of  the 
classifications: 

15  were  accountants 

8  were  soldiers 
11  lumbermen 

9  meat  and  grocery  men 
9  hardware  men 

35  auto  dealers 
9  tire  men 
18  garage  men 
28  salesmen,  not  oil 
13  were  attorneys 
33  were  bankers  or  in  banks 
83  farmers 
20  college  students 
11  teachers 

296  former  oil  company  employes 

Stockholders  of  one  large  oil  com¬ 
pany — 884  of  them — replying  to  a 
NATIONAL  PETROLEUM  NEWS 
questionnaire  gave  their  occupations. 
The  following  list  of  the  first  100  classi¬ 
fications  given,  in  alphabetical  order, 
as  published  in  its  Public  Educational 
Issue,  indicates  how  these  stockholders 
came  from  all  walks  of  life: 


.\ccounting  officer . 2 

.Vccounting  employe . 15 

••Vccounting  partner . 3 

.\ccounting  clerk . 1 

.\ccounting  owner . 3 

.■Vccounting  secretary . I 

.■Vdvertising  salesman . 2 

.Vdvertising  assistant  manager . 1 

.Vdvertising  secretary-treasurer  (agency) . 1 

-Vdvertising  secretary-treasurer . 1 

.Vdvertising  secretary . 1 

Architecture  officer . 1 

-Architecture  owner . 4 

■Architecture  partner . 2 

Magazine  illustrator . 1 

.Association,  assistant  treasurer . 1 

Association,  assistant  manager  (trade  assn.).. .  1 

Attorney . 38 

Dealer,  furniture  (owner) . I 

Dealer,  newsdealer  (owner) . 1 

Dealer,  barber  supply  (owner) . 1 

Dealer,  sporting  goods  (partner) . 1 

Auto  dealer  manager . 1 

.Auto  dealer,  garage  owner . 1 

Auto  dealer  owner . 1 

Auto  parts  mechanic . 1 

Auto  parts  treasurer  (reconstruction) . 1 

Baking  business  owner . 3 

Baking  business  assistant  secretary . I 

Banking  manager  (safety  deposit) . 1 

Banking  assistant  vice-president . 8 

Banking  president .  3 

Banking  treasurer . 3 

Banking  employe . 12 

Banking  vice-president . 5 

Banking  trust  officer . 2 

Banking  officer . 1 

Banking  cashier . 1 

Banking  teller . 4 

Banking  assistant  secretary-treasurer . 1 

Banking  auditor . 2 

Banking  secretary . 1 

Banking  manager . 2 

J  ttuty  il.tp  iwr.er . 1 


Advertisement. 


of  its  .staff.  This  series  was  resumed 
Feb.  19. 

Meanwhile,  the  Nezv  York  World- 
Telegram  introduced  on  Feb.  10,  a  daily 
news  column  titled  “.Ad  Alley,”  edited 
by  William  Brennan,  and  the  Nezv 
York  Times  had  bcRun  on  Feb.  26  an 
advertising  news  column  by  William  J. 
Enright  of  its  business  news  staff. 


Brokerage  employe . 2 

Brokerage  i>artner . 1 

Brokerage  owner . 1 

Brokerage  president . 1 

Chain  store  president . 1 

Chemist  and  designer . 1 

Chemist  employe . 5 

Chemist  officer . 1 

Christian  Science  practitioner . 1 

Clergyman . 8 

Club  owner  (baseball  club) . 1 

Club  president  (baseball  club) . 1 

Club  president . 1 

Coal  operating  president . . 1 

Coal  operating  vice-president  and  superintendent! 

Coal  operating  foreman . 2 

Coal  weigher . ! 

Collection  agency  owner . 1 

Concrete  company  owner . 1 

Construction  company  foreman . ! 

Contractor,  owner . 1 

Contractor,  owner  (painting) . 1 

Contractor,  president . 1 

Contractor,  building . 2 

Contractor,  drilling . 1 

Contractor,  stone  mason . 1 

Contractor,  carpenter . 2 

Copper  mining  foreman . 1 

Credit  company  manager . 1 

Dairy  owner . 2 

Dentist . 2 

Department  store  manager . 4 

Distributing  company  vice-president . 1 

Druggist,  owner . 2 

Druggist,  vice-president . 1 

Druggist,  manager . 1 

Druggist,  purchasing  agent . 1 

Klectrical  employe . 3 

Electrical  foreman . 1 

Electrical  manufacturing  (employe) . 1 

Electrica  Ipurchasing  agent . 1 

Electrician . 1 

Engineer,  employe . 8 

Engineer,  mechanical . 6 

Engineer,  electrical . 2 

Engineer,  research . 1 

Engineer,  mining  (owner) . 1 

Engineer,  chemical . 1 

Engineer,  industrial . 1 

Engineer,  aeronautical . 1 

Hlngineer,  civil . 5 

Engineer,  civil  (owner) . 1 

Engineer,  draftsman . 2 

Engineer,  power  plant . 1 

Engineer,  consulting . 2 

Engineer,  marines . 1 


Our  information  for  this  stock¬ 
holders  story  came  from  many  sources 
and  was,  of  course,  reliable  but  our 
conclusions  necessarily  had  to  be 
estimates,  because  of  the  large  num¬ 
ber  of  stockholders,  the  fact  they  are 
scattered  over  the  country  and  be¬ 
cause  of  the  care  with  which  all  com¬ 
panies  guard  their  identity. 


One  of  these  days  we  hope  that,  as 
industry  management  realizes  still 
more  the  need  for  better  public  rela¬ 
tions,  it  will  make  possible  the  pre¬ 
sentation  of  the  true  picture  of  this 
country’s  oil  industry  stockholders. 
There  must  be  millions  of  them. 


A  corollary  of  this  picture  for  the 
public,  is  perhaps  the  awakening  of 
these  stockholders  to  a  full  appre¬ 
ciation  of  their  own  responsibility  as 
part  owners  of  these  businesses,  to  the 
end  that  they  will  take  a  more  active 
part  in  the  management  of  the  busi¬ 
nesses  that  they  own.  At  the  present 
time,  unfortunately,  the  chief  interest 
of  many  stockholders — little  as  well 
as  some  of  the  larger  ones — is  to  scalp 
a  profit  off  an  advance  in  the  price  of 
the  stock  on  the  stock  market. 

The  increasing  thoroughness  of 
newspaper  analyses  of  business  and 
companies  is  hastening  the  day  when 
the  readers  of  financial  pages  will 
think  of  themselves  as  responsible 
owners  of  this  country’s  business  en¬ 
terprises  and  not  just  as  crap  shooters. 


Editor 
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NEW  MINIATURE  CAMERA  PERMITS 
DIRECT  COLOR  PHOTOGRAPHY 


Remarkable  German  Invention  Seen  as  Boon  to  Newspapers- 
Special  Lens  Separates  Colors — Three  Images  Made  on  One 
Plate — Demonstrated  in  New  York 


By  JACK  PRICE 


The  startling  revelation  of  simpli¬ 
fied  color  photography  was  made 


Wednesday  of  this  week  at  a  demon¬ 
stration  by  Joseph  M.  Bing,  F.R.P.S., 
before  the  heads  of  the  photograph 
departments  of  the  New  York  Daily 
Mirror  and  the  International  News 
Service. 

With  the  introduction  of  a  newly 
designed  miniature  camera  resembling 
the  popular  candid  cameras  now  in  use, 
another  huge  forward  step  has  been 
taken,  this  time  in  color  photography. 
This  creation  is  the  invention  of  Oskar 
Mikut  a  German  scientist.  The  feature 
making  its  operation  successful  and 
easy  is  the  manner  in  which  the  lens  is 
ground.  This  sjiecial  lens  divides  the 
light  beam  into  three  sections,  of  the 
negative.  Each  third  of  the  negative 
receiving  equal  parts  of  light. 

The  negative  is  made  on  one  piece 
but  three  images  are  made  simultane¬ 
ously,  each  through  a  different  color  fil¬ 
ter.  Each  is  separated  from  the  other  by 
a  narrow  space  on  the  plate.  There  is 
no  screen,  hence  the  negatives  have  a 
clarity  which  all  color  photographers 
have  l)een  striving  to  produce.  The 
negatives  made  with  this  uncanny  ap¬ 
paratus  are  almost  entirely  without 
grain. 

The  color  separation  is  remarkable. 
Tlie  projector  is  also  a  specially  de¬ 
signed  affair  to  produce  accurate  sepa¬ 
ration  and  natural  color.  Mr.  Bing  in 
his  demonstration  showed  how  any 
camera  enthusiast  could  use  this  camera 
and  projector  and  produce  e.xcellent  re¬ 
sults.  The  projector  is  so  constructed 
to  pass  on  to  the  screen  only  those 
rays  which  were  recorded  by  the 
camera. 

By  means  of  a  series  of  switches  on 
the  projector,  the  operator  can  produce 
any  of  the  colors  for  which  there  is  a 
filter.  The  fusing  of  all  three  images 
into  perfect  alignment  is  one  of  the 
keynotes  of  successful  reproduction.  The 
projector  can  be  converted  into  an  en¬ 
larging  camera  for  the  purpose  of  mak¬ 
ing  plain  black  and  whites  or  separate 
gum  prints. 

Louis  Walker  in  charge  of  the  color 
photography  department  of  the  New 
York  Daily  Mirror  expressed  the 
opinion  “that  this  simple  method  of 
color  photography  will  revolutionize  the 
entire  color  situation  on  newspapers. 
Its  operation  requiring  oidy  one  nega¬ 
tive  plus  the  speed  with  which  the 
camera  operates  makes  many  of  our 
problems  quite  simple.” 

The  camera  weighs  only  three  pounds 
and  is  quite  compact.  It  has  an  auto¬ 
matic  focusing  device  which  serves  also 
as  a  finder.  To  work  this  apparatus 
correctly,  the  operator  must  hold  his 
box  in  a  level  position.  It  can  be  tilted 
by  in  a  perpendicular  moveinenc  but 
not  horizontally. 

With  color  photography  becoming  so 
popular  in  use  in  the  daily  newspapers, 
Mr.  Bing  predicts  that  this  invention 
will  make  it  not  only  possible  but  econ¬ 
omical  for  any  publication  to  produce 
natural  color  photographs.  The  highly 
priced  color  specialist  will  find  in  this 
invention,  a  new  field  of  competition 
which  may  affect  him.  One  thing  is 
certain,  and  that  is  we  will  soon  have 
all  candid  cameramen  shooting  in 
natural  color. 

Another  innovation  is  the  manner 
of  flash  synchronization  which  enables 
newspaper  photographers  to  shoot  speed 
shots  in  color.  This  departure  will  pro¬ 
vide  roto  color  pages  and  color  sections 
with  material  not  possible  heretofore. 

We  understand  that  the  entire  out¬ 
fit  will  be  offered  on  the  market  for 
about  $800.  Considering  the  cost  of 
present  color  cameras  and  their  acces¬ 
sories,  the  Mikut  creation  will  tend  to 
increase  the  use  of  color  photography. 


WE  have  been  wondering  if  the 
period  of  ease  and  non-resistance 


for  newspai)er  photographers  is  draw¬ 
ing  to  a  close.  The  hearty  welcome 
extended  to  the  cameramen  may  turn 
to  repulsion.  On  the  invisible  wall 
faint  handwritings  are  api)earing  which 
definitely  warn  us  that  our  freedom 
and  privileges  are  in  danger. 


tering  or  leaving  the  Federal  Court 
building  must  be  snapped  outside,  unless 
they  consent  to  i)0.se,  in  which  case  they 
arc  taken  to  the  reporters’  room  and 
are  photographed. 

It  is  no  secret  hut  that  the  marshal 
can  in  many  little  ways  help  the  pho¬ 
tographer  without  violating  rules  of 
his  office.  Prisoners  may  be  taken 
down  one  passage  instead  of  another. 
The  guard  at  the  court  door  might 
suddenly  Ijecome  interested  in  some- 


WOMEN’S  GRID  DINNER 
SATIRIZES  COLUMNS 


Mrs.  Roosevelt,  Mrs.  Reid, 
Hughes  Are  Guests  at  Dinner  of 
Women’s  National  Press  Club- 
Politics  Under  Fire  From  Actors 

Mrs. 


Eleanor  Roosevelt  and  Mrs 
.Mice  Roosevelt  I^)ngworth  were  satir¬ 
ized  as  columnists  by  stars  of  the  “shoo" 

thing  when  the  cameraman  tries  to  enter  W  omen  s  National  Press 

the\ourt.  We  are  not  alleging  that  WashmgtonMarch  2. 


these  practices  are  employed,  but  merely 
suggesting  what  has  taken  place  many 
times  in  the  past. 

To  show  what  we  mean  by  making 
life  hard  for  the  camera  lad,  let  us 
take  a  hypothetical  case  under  present 
conditions.  The  time  is  middle  of  win¬ 
ter  and  the  day  is  an  extremely  cold 
one.  The  light  is  very  poor  and  the 


The  "Supreme  Court,”  arriving  in  j 
horse-drawn  buggy,  sat  in  judgmait 
over  the  jKrformers. 

Frenzied  “editors”  tore  their  hair 
when  their  mythical  paper  transpostd 
headlines  on  the  .Mice  and  Eleanor  col- 
umns. 

A  1936  W’alking  Club  featured  such 
notables  as  Governor  Smith.  Miss  Lib- 


idiotographer  must  resort  to  the  speed  League,  Governor  Talmadge,  the 

tlash.  The  “victim”  a  defendant  is  12  du  I  onts,  a  lone  Maniie  Bandsmar. 
averse  to  pictures.  The  marshal  has  and  (leneral  Ilagood.  The  du  Fonts 


Louis  Walker,  in  charge  of  the  color 
photography  department  of  New  York 
Mirror,  operating  the  new  miniature 
color  camera. 


The  eyes  of  picture  editors  and  pho¬ 
tographers  are  focussed  on  the  New 
jersey  state  legislature.  Recently  the 
State  Senate  introduced  and  passed  a 
bill  which  would  prohibit  photographers 
from  working  in  court  rooms.  The  bill 
has  been  sent  to  the  -Assembly  and  if 
it  is  passed,  cameras  will  have  to  be 
parked  in  the  clerk’s  office. 

The  strange  part  of  this  situation  is 
that  not  very  long  ago  this  same  state 
passed  a  bill  providing  the  news  camera¬ 
men  with  special  protection  against  vio¬ 
lent  anti-picture  minded  folks.  The 
successful  picture  coverage  of  the 
Bruno  Hauptmann  trial  has  brought 
about  this  boomerang. 

New  Jersey  is  not  the  only  state 
voicing  its  disapproval  of  the  activities 
of  news  photographers.  New  York 
state  is  in  accord  with  Jersey,  as  far 
as  pictures  in  courts  are  concerned. 
The  photographers’  status  in  Federal 
l  uildings  is  another  bit  of  evidence  that 
the  photographer  is  losing  ground. 

W'^hen  Uncle  Sam  had  the  new  Fed¬ 
eral  Court  building  erected  in  New 
York  City,  he  did  not  ask  the  press 
cameraman  for  any  advice.  On  the 
contrary  he  profited  by  some  past  ex¬ 
periences  and  had  the  new  building  con¬ 
structed  almost  camera-proof.  The 
marshal  now  has  his  vans  carrying 
prisoners  drive  directly  into  the  build¬ 
ing  and  prisoners  are  taken  either  to 
the  detention  cells  or  courts  without 
any  fear  of  photographic  ambushes. 

Photographers  covering  the  old  fed¬ 
eral  building  had  a  comparative  cinch 
in  obtaining  pictures  of  prisoners  ar¬ 
riving  or  departing.  Although  there 
always  was  an  order  prohibiting  pic¬ 
tures  in  federal  courts,  the  camera  lads 
found  a  way  to  work  without  being 
sent  to  jail. 

Much  depends  upon  the  U.  S.  Mar¬ 
shal  who  is  the  real  custodian  of  the 
building.  This  man  can  make  life  easy 
for  the  photographer  and  by  the  same 
token  may  make  his  work  extremely 
difficult.  Plaintiffs  or  defendants  en- 


his  orders  to  keep  the  cameramen  out  of 
the  building  as  long  as  they  have  cam¬ 
eras  on  their  person.  When  the  trial 
is  adjourned  for  the  day  the  photog¬ 
rapher  must  wait  on  the  street.  He 
can  get  only  one  shot  with  the  speed 
gun  if  he  is  lucky.  Due  to  the  short 
space  l)etween  building  and  taxi  it  is 
a  matter  of  chance. 

.\s  a  matter  of  fact  the  “victim” 
does  not  even  need  to  leave  the  build¬ 
ing  by  the  front  or  side  door.  Sup- 
jKising  he  applies  to  the  court  for  pro¬ 
tection,  it  is  possible  permission  may 
be  granted  for  a  car  to  enter  the  build¬ 
ing,  thereby  eliminating  any  possibility 
of  being  “shot”.  Surely  under  these 
circumstances  the  cameraman  must  be 
on  his  toes. 

Handicaps  at  the  federal  building 
were  so  heavy,  cameramen  appealed  to 
Mr.  Justice  Knox  througli  their  Press 
Photographers  Association,  for  relief. 
.\ccording  to  reports  recently  received, 
we  have  been  advised  that  Justice  Knox 
has  become  a  little  lenient,  and  will 
allow  the  photographers  to  make  their 
pictures  in  an  empty  courtroom.  The 
reporters’  room  is  in  the  basement,  a 
factor  which  causes  difficulty  in  per¬ 
suading  a  subject  to  come  down  and  be 
photographed. 

.\  committee  from  the  Photographers’ 
.\ssociation  will  wait  uix)n  the  mar.shal 
and  from  present  indications,  it  looks 
as  though  the  photographers  will  be 
given  a  break. 


carried  toy  machine  guns  and  .M  Smith 
paused  in  the  center  of  the  stage  to 
exchange  his  brown  derby  for  a  siflt 
hat  handed  to  him  by  the  gorgeomlr 
appareled  Miss  Liberty  League. 

“Mrs.  Democratic”  and  “Mrs.  R^ 
publican”  went  on  a  shopping  tour, 
“Mrs.  Republican”  a  forlorn  and  shabby 
little  person  and  “Mrs.  Democratic" 
large  and  blatant.  “Mrs.  Republican” 
looked  and  longed  for  an  ermine  cost 
and  an  evening  dress,  but  said  she 
could  not  buy  them  because  she  had 
money'.  “Mrs.  Democratic” 
everything  in  sight. 

“But  how  do  you  pay  for  them,  dear, 
on  y'our  budget?”  asked  Mrs.  Repub¬ 
lican. 

“Pay  for  them?  I  just  charge  than,' 
Mrs.  Democratic  replied  airily. 

Miss  Winifred  Mallon,  president  ot 
the  club,  presided  at  the  dinner, 

Mrs.  Roosevelt,  Mrs.  Ogden  Reif 
New  York  Herald  Tribune,  and  Mrs. 
Charles  Evans  Hughes  were  among  the 
guests  at  the  affair. _ 


PUSHING  USED  CAR  SALES 


SPLIT-SECOND  SHOTS 

like  this 


Coast  Agency  Prepares  Series  Being 
Placed  By  187  Dealers 

Coast  auto  dealers  are  obtaining  good 
results  with  a  .series  of  12  advertise¬ 
ments  prepared  to  push  used  car  sales, 
it  was  learned  at  San  Francisco  offices 
of  Campbell-Ewald  Co.  The  campaign 
was  prepared  and  offered  for  use  of 
Chevrolet  dealers,  with  dealers  paying 
for  the  newspaper  space  if  they  desire 
the  series. 

The  campaign  places  the  used  car  ad¬ 
vertising  in  the  display  lield,  although 
the  series  is  being  run  in  the  classified 
sections  of  some  pajyers.  The  aim  is 
the  use  of  display  advertising  to  build 
future  .sales  and  also  to  sell  today. 

There  are  187  dealers  now  using  the 
series,  it  was  learned.  Copy  is  three 
columns  hy  11  inches,  with  blank  spaces 
for  a  group  of  individual  car  offerings 
and  for  the  dealer’s  name. 

Each  advertisement  tells  one  of  the 
ixjints  in  the  procedure  of  handling  used 
cars — warranty,  specialty  equipment,  re¬ 
conditioning,  etc. 

Ernest  Ingold,  Inc.,  San  Francisco 
auto  dealer,  is  making  a  special  appeal 
to  war  veterans  in  a  newspaper  cam¬ 
paign.  He  has  copyrighted  a  “Buy  it 
Back  Plan,”  offering  six  months  free 
use  of  used  cars  to  those  who  will  be  in 
a  position  to  make  purchases  when  the 
bonus  is  paid.  Mr.  Ingold,  formerly 
president  of  the  Los  Angeles  Advertis¬ 
ing  Club,  later  with  Atwater-Kent  and 
for  three  years  an  automobile  dealer, 
has  obtained  fine  results  from  extensive 
newspaper  advertising  of  his  novel  plan. 
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Press  photography  is  a  “one-shot”  businas- 
When  you  snap  that  shutter  you  either  h»« 
or  haven’t  your  picture.  If  you  have— fine 
work!  If  you  haven’t — well,  it's  just  too  b»i 
There’s  one  sure  way  of  making  pictures tha 
make  the  papers — use  a  SPEED  GRAPHIC! 

There  are  many  reasons  why  this  famous  AlI-.Amcricao-aijit 

cimera  is  the  favorite  of  press  photographers  cverywheft.l# 

distance  scale,  rear  ground  glass,  folding  magaiffinfipsf 
sight,  folding  wire  finder,  long  bellows,  rising  andfdBil 
front,  interchangeable  lenses,  accommodation  for  1***^ 
the-lens  shutter  and  photo-flash  synchronizatuKi,  sbi 
speeds  up  to  i/iooosec..  and  adaptation  for  use  with pli 
cut  film  or  packs  are  just  a  few  of  its  advanced  features. 
factored  in  sizes  x  4J'i  and  4  x  5.  At  all  GRAFLEXdttte* 


/ 


Send  today  for  our  tie*  !>• 
catalog  of  GR.VFLE^  , 
GRAPHIC  Cameras  ai^- 
cessories.  Use  coupoe 
if  you  desire.  FolmoG^ 
Corporation,  Dept.  EFh 
Rochester.  N.  Y. 


FOLMER  GRAFLEX  CORPORATION 
DEPT.  EP-i,  ROCHESTER ,  .  Y .  , 

Please  send  me  your  new  free  catalog  of  GRAFLEX  m 
GRAPHIC  AII-Americaa-made  Cameras  and  .Accessori®. 
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COVERED  ICE  JAM 

jolcJo  Reporter*  Suffer  Injuries  in 
Qatting  Data  on  Flood  Threat 

Toledo  reporters  put  in  a  busy  rive 
jjys  the  latter  part  of  last  week  when 
«  in  the  Maumee  river,  frozen  two 
icrt  thick  for  miles  above  the  city,  was 
loosened  by  thaws  and  rain  and  threat- 
died  the  worst  flcx)d  in  the  city’s  his¬ 
tory.  Huge  gorges,  miles  in  length, 
»tre  oiled  up  at  several  points  and  it 
»as  feared  that  when  they  broke  the 
torrent  would  inundate  a  portion  of 
Toledo’s  dow  ntown  district. 

The  Toledo  lilade,  News-Bee  and 
Times  all  kept  reporters  and  camera¬ 
men  on  the  job  day  and  night  scattered 
jt  various  key  points  from  40  miles  up 
the  river  to  Maumee  bay,  on  Lake  Erie. 
Russell  Bremer,  Blade  courthouse  re¬ 
porter,  who  lives  in  Maumee,  just  up¬ 
river  from  Toledo,  and  who  had  been 
i^ing  surveys  of  the  situation  for  two 
»eeks,  stayed  on  the  job  nearly  con¬ 
tinuously  for  three  days  and  nights. 

For  two  days  the  yxipcrs  also  kept 
reporters  and  photographers  aboard 
two  tugs  which  battled  up  and  down  the 
river  from  Toledo  to  the  bay  breaking 
the  ice  in  an  effort  to  open  a  channel 
for  the  upriver  floes.  The  flood  threat 
nas  eventually  averted. 

Gordon  Dressel,  Blade  photographer, 
gut  a  ducking  in  the  cold  river  when 
an  ice  cake  he  stepped  on  capsized. 
Ingrid  Jewell,  Times  reporter,  narrowly 
escaped  death  in  two  automobile  acci¬ 
dents  when  the  ice  finally  went  out,  and 
Paul  Scrader,  Times  news  editor,  who 
was  injured  in  the  second  accident. 

Miss  Jewell,  assigned  to  cover  the 
upriver  situation,  was  bruised  when  the 
automobile  of  Dave  West,  Times  pho- 
tugrapher,  went  over  a  40-foot  embank¬ 
ment  and  tumbled  toward  the  river, 
stopping  against  a  tree.  A  few  hours 
later,  resuming  her  journey,  this  time 
with  Schrader,  Miss  Jewell  was  severely 
cut  when  Schrader’s  car  skidded  and 
overturned  at  almost  the  same  spot  the 
other  accident  occurred. 
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IL  DUCE’S  PRESSURE 


Manchester  Guardian  Prints  Reveal¬ 
ing  Press  Instructions 

The  Manchester  Guardian  published 
March  4  the  Italian  government’s  secret 
instructions  to  Italian  newspaper  editors 
from  January  2  to  February  15  of  thi.s 
year.  Some  of  the  excerpts  follow: 

“Oo  not  say,  even  in  a  good  sense,  that 
Italians  are  sheep.” 

“Uo  not  express  contempt  for  the  Ethio¬ 
pian  army,  and  never  speak  of  the  move¬ 
ments  of  either  the  Italian  or  Ethiopian 
troops.” 

“Never  publish  photographs  showing  an 
inopportune  intimacy  between  our  soldiers 
and  East  African  natives.  The  same  for 
dispatches  from  correspondents.  Benevo¬ 
lence,  but  never  cordiality;  protection,  but 
not  equality.” 

“It  has  been  decided  that  an  embargo  on 
oil  is  not  to  be  spoken  of.  Above  all,  no 
prognostications  are  to  be  made.  Prognos¬ 
tications  made  abroad  are  not  to  be  pub¬ 
lished.” 

“Take  no  notice  of  the  neutrality  bill  or 
of  the  attitude  of  the  United  States  toward 
oil  sanctions.” 

“In  news  from  London  and  Paris,  avoid 
any  allusion  which  might  seem  unpleasant 
for  (iermany.” 

“In  dispatches  from  Berlin,  draw  atten¬ 
tion  to  the  strict  neutral  attitude  of  Ger¬ 
many.” 

“Treat  as  negligible,  both  in  dispatches 
and  headlines,  all  news  reaching  you  on  the 
subject  of  Anglo-I-'rench  negotiations  con¬ 
cerning  military  agreements  and  understand- 
ings.” 

“Cut  down  dispatches  from  abroad.” 


CAMILLE  LEMERCIER 


Head  of  Agence  Hava*  in  This  Coun¬ 
try  Dies  at  43  Years  of  Age 

Camille  Lemercier,  North  American 
manager  of  Agence  Havas,  with  offices 
at  383  Madison  Avenue,  New  York,  died 
in  New  York  of  pneumonia  Feb.  29.  He 
was  43  years  old. 

Mr.  Lemercier  was  born  in  Alsace 
Lorraine  and  educated  at  the  University 
of  Paris.  He  entered  journalism  in  1918 
on  Paris  papers.  In  1924  he  served  as 
an  executive  at  the  International  Lalxir 
Office  at  Geneva,  and  then  for  rive 
years  was  the  Paris  correspondent  of 
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the  Chicago  Daily  News.  He  joined 
.Agence  Havas  in  1931  as  Berlin  man¬ 
ager,  and  came  to  New  York  in  1933. 

lie  was  a  vice-president  of  the  Asso¬ 
ciation  of  Foreign  Press  Correspond¬ 
ents,  New  York. 


NELSON  ROBINS 

New  York  Daily  News  Writer  Dies 
at  Age  of  48 

Nelson  Robins,  a  member  of  the  edi¬ 
torial  staff  of  the  New  York  Daily  News 
and  a  former  president  of  the  News¬ 
paper  Men’s  Club  of  New  York,  died 
March  2  at  St.  John’s  Hospital,  Brook¬ 
lyn,  at  the  age  of  48. 

Mr.  Robins  worked  at  various  times 
on  the  New  York  American,  New  York 
Journal  and  Brooklyn  Standard-Union. 
He  was  well  known  as  a  breeder  and 
exhibitor  of  English  bulldogs. 

Born  in  Gloucester  County,  Va.,  son 
of  Colonel  William  Todd  Robins,  he  was 
educated  at  Virginia  Polytechnic  In¬ 
stitute.  His  widow,  Mrs.  Louise  Bow¬ 
man  Robins;  two  sons,  William  and 
Nathaniel;  a  daughter,  .Aiuiette,  and  a 
brother.  Brig.  Gen.  A.  W.  Robins,  sur¬ 
vive. 


OPENING  NEW  YORK  OFFICE 

ISpccial  to  Editor  &  Publisher) 
Washington,  D.  C.,  March  4— Har¬ 
ris  &  Ewing,  for  31  years  in  the  news 
picture  Irusiness  here,  will  open  a  New 
York  office  March  IS,  principally  as  a 
distributing  agency,  but  also  liandling 
New  York  photos  and  accompanying 
news  features.  Harry  Dutton,  formerly 
of  the  San  Francisco  Call-Bulletin,  will 
be  in  charge. 


PLACING  MONTEREY  BEER 

Shirley  Walker,  San  F  rancisco 
-Agency,  has  been  named  to  handle 
Monterey  Beer,  a  product  of  the  Sal¬ 
inas,  Cal.,  Ice  and  Cold  Storage  Com¬ 
pany.  He  also  was  appointed  recently 
to  handle  Coast  advertising  for  Ameri¬ 
can  Distillers. 
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SDX  AGAIN  OFFERS  AWARD 

Fraternity  Seeking  Best  Contribution- 
to  Jonmalism 

{Special  to  Editor  &  Publisher) 

Lawrence,  Kan.,  March  2 — The  re¬ 
search  committee  of  Sigma  Delta  Chi, 
has  announced  that  a  second  annual 
award  of  $50  will  be  made  at  the  fra¬ 
ternity’s  convention  this  fall  for  the  out¬ 
standing  piece  of  research  in  journalism 
completed  during  the  year,  according 
to  Dr.  Alfred  McClung  Lee  of  the  Uni¬ 
versity  of  Kansas,  chairman  of  the 
committee. 

Studies  eligible  will  be  those  com¬ 
pleted  in  manuscript  form  or  published 
in  book  or  article  form  between  Oct.  1, 
1935,  and  Sept.  30,  1936.  These  sub¬ 
mitted  for  the  B.  A.,  B.  J.,  and  ad¬ 
vanced  degrees  are  particularly  invited. 
Any  journalist,  teacher,  or  student  is 
eligible  to  enter  his  work. 

All  those  entering  the  competition 
must  file  a  copy  of  their  work  or  an 
announcement  of  their  intention  to  do 
so  by  Oct.  1,  1936. 


ROY  H.  A.  WATSON 

Roy  H.  A.  Watson,  36,  classified  ad¬ 
vertising  manager  of  the  Indianapolis 
Star,  died  March  1  in  his  home  of 
heart  disease.  He  had  been  manager 
since  January,  1934,  succeeding  L.  P. 
Likely,  now  of  the  Editor  &  Publisher 
staff.  Mr.  Watson  began  newspaper 
work  on  the  Detroit  Free  Press.  He 
went  to  the  Star  in  1920  as  a  classified 
salesman,  served  as  assistant  manager 
four  years  and  became  manager  early 
in  1929.  He  left  in  December,  1929, 
to  become  classified  manager  for  the 
Omaha  (Neb.)  World-Herald,  and 
from  there  went  to  Columbia  (S.  C.) 
Record  as  classified  manager.  He  re¬ 
turned  to  Indianapolis  from  Columbia. 
Survivors  are  the  widow,  Mrs.  Olive 
Bailey  Watson,  a  three-year-old  son, 
and  iiis  father,  Alfred  C.  Watson,  of 
Brooklyn,  Ind.,  a  former  newspaper  ad¬ 
vertising  man. 


MORE  ABOUT  THE  NEW  DUPLEX  UNITUBULAR 
OUR  CUSTOMERS  WRITE  OUR  ADS 

February  15,  1936 

The  Duplex  Printing  Press  Compana’, 

Battle  Creek,  Michigan. 

Gentlemen: 

In  all  my  eighteen  3’ears’  experience  in  connection  with  rotary 
press  work  1  have  never  seen  a  performance  such  as  our  new  32-page 
Duplex  Unitubular  went  through  with  the  first  job  on  the  press  just 
two  weeks  and  two  days  after  your  press  was  delivered  at  our  back  door. 

Mr,  Wilcox,  your  erector,  pushed  the  button  for  a  556,000  run  of 
“Movienews,”  a  28-page  edition,  which  was  finished  eleven  hours  and 
fifteen  minutes  later,  with  what  we  are  pleased  to  call  perfect  press  work. 

To  say  that  we  are  pleased  or  satisfied  is  expressing  it  mildly.  The 
Duplex  Unitubular  is  without  a  doubt  the  fastest,  the  most  economical 
and  most  efficient  press  of  its  kind  in  the  field  today. 

Yours  very  truly, 

(Signed)  Edward  H.  Dougherty. 


DUPLEX  PRINTING  PRESS  GO 

BATTLE  CREEK,  MICH. 
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400  NEWSPAPERS  GET 
NEW  PABST  COPY 

No  Other  Media  Will  Be  Used  in 
Driye  Starting  March  10  to  Pro¬ 
mote  Sale*  of  Beer 
in  Can* 

(.Special  to  Editor  &  Publisher) 
Chicago,  March  -1 — Premier-Pabst 
Sales  Company  is  launching  an  exclu¬ 
sive  newspaper  campaign  on  Pabst’s  Ex- 


How  cartoons  are  utilized  in  new  Pabst 
copy 


port  Beer  in  "kegliiied”  cans,  beginning 
March  10,  in  approximately  400  news¬ 
papers  in  300  cities,  it  was  announced 
here  totlay. 

The  campaign  features  "Pabst’s  Tapa- 
Can’’  product  in  semi-cartoon  style,  us¬ 
ing  cartoon  illustrations  to  dramatize 
well  known  sayings.  The  purpose  of 
the  spring  campaign  is  to  sell  quality 
with  a  smile.  Typical  headlines  in  the 
series  include: 

“Uuality  is  the  Pabst  policy”;  “All 
beers  are  not  Pabst  under  the  tin” ; 
“Drink  Pabst  and  the  world  drinks  with 
you”;  and  ‘Don’t  drink — till  you  see 
the  Pabst  trademark.” 

Neither  radio  or  magazine  advertising 
will  be  used  to  supplement  the  news¬ 
paper  campaign  at  the  present  time,  it 
was  stated. 

The  account  is  placed  by  Morris. 
VVindmuller  and  Enzinger,  Inc.,  local 
agency. 


AYER  JUDGES  NAMED 

Judges  of  the  Annual  Exhibition  of 
Newspaper  Typography  to  be  held  in 
the  Ayer  Galleries  in  Philadelnhia  un¬ 
der  the  auspices  of  N.  W.  Ayer  &  Son, 
Inc.,  have  been  announced  as  follows: 
Sir  Wilmott  Lewis,  Washington  cor¬ 
respondent  of  the  London  Times;  Ken¬ 
neth  E.  Olson,  chairman  of  the  depart¬ 
ment  of  journalism.  Rutgers  Univer¬ 
sity,  and  John  Clyde  Oswald,  printer, 
author  and  former  owner  and  publisher 
of  the  American  Printer.  The  exhibi¬ 
tion  is  open  to  daily  newspapers  of 
March  4.  Entries  will  be  judged  on 
April  3  and  4  and  will  be  placed  on 
public  exhibit  later. 


HELDS  IN  TRADE  PAPERS 

Marshall  Field  &  Co.’s  manufactur¬ 
ing  division  is  launching  an  extensive 
trade  paper  advertising  campaign  to  run 
during  MarcE  April,  May  and  June. 
A  sum  of  $50,000  will  be  spent  for 
product  and  institutional  advertising, 
it  was  stated.  Products  to  be  promoted 
include  draperies,  floor  coverings,  do¬ 
mestics,  lingerie,  gloves,  handkerchiefs, 
fabrics,  cotton  dresses,  hosiery  and  un¬ 
derwear.  The  campaign  is  being  placed 
through  N.  W.  .\yer  &  Son,  Inc.,  Phila¬ 
delphia. 


COFFEE  FIRM  SUCCESSFUL 

Faced  with  competition  from  other 
large  national  coflee  advertisers  in  the 
Chicago  market,  Thomas  J.  Webb 
Company,  local  coflee  concern,  has  con¬ 
centrated  its  sales  efforts  in  its  home 
territory  in  a  special  advertising  and 
merchandising  campaign  during  the  past 
year.  Using  color  pages  in  the  Satur¬ 
day  Home  Magazine  of  the  Chicago 
American,  the  Webb  Company  intro¬ 
duced  two  additional  brands,  one_  in  the 
medium-price  and  the  other  in  the 
lower-price  bracket.  The  three  brands 
were  grouped  together  in  a  merchan¬ 
dising  plan  termed  the  Webb  Custom 
Coflee  Service.  In  five  months,  1,000 
new  retail  grocerv  outlets  were  ob¬ 
tained  and  dollar  increase  in  volume  is 
reported  to  be  “spectacular.”  To  date, 
the  company  has  used  a  four-color  page 
each  month  with  sustaining  wMkly 
black-and-white  copy.  The  advertising 
is  placed  through  Reincke-Ellis-Young- 
green  &  Finn,  Chicago  agency.  For 
1936,  campaign  plans  carry  on  in  the 
same  manner. 


PLACING  NEWSPAPER  ADS 

For  the  first  time  in  five  years,  the 
Manhattan  Soap  Company  of  New 
York  will  use  newspapers  in  the  adver¬ 
tising  of  Sweetheart  Soap  and  Sweet¬ 
heart  Flakes.  The  campaign,  which 
features  a  contest  to  end  June  1  on  the 
liest  “reasons  for  using  Sweetheart 
soap,”  started  this  week  with  540-line 
space  in  14  newspapers  in  New  York, 
Newark,  Bridgeport,  New  Haven,  Hart¬ 
ford.  Providence  and  Philadelphia. 
While  the  present  campaign  calls  for 
2,000  to  3.000  lines  in  the  seven  cities 
named,  it  is  probable  that  the  campaign 
will  be  extended  to  other  cities.  B. 
Carman,  sales  manager  of  the  Manhat¬ 
tan  Soap  Company  is  in  charge  of  the 
advertising  and  the  account  is  being 
handled  bv  A.  H.  Messing,  president  of 
the  Peck  .Agency,  New  York,  which  is 
placing  the  account. 

COLOR  AD  GETS  RESULTS 

Use  of  three-color  ad  recently  in  the 
Chicago  Tribune  by  John  Morrell  & 
Co.,  (Jttumwa,  la.,  introducing  its  new 
shortening  product,  Prido,  resulted  in 
more  than  24  carloads  of  Prido  being 
Ixiught  by  Chicago  women.  The  Ad 
featured  a  “27  to  1”  offer  and  was  pre¬ 
ceded  by  extensive  merchandising  in 
which  9,000  Chicago  retail  outlets  were 
supplied  with  the  new  product.  Chicago 
is  one  of  three  markets  in  which  Prido 
test  advertising  is  being  placed  by 
Henri,  Hurst  &  McDonald,  Inc. 


PHILADELPHIA  AGENCY  NAMED 

Banks  Business  College,  Philadelphia, 
has  appointed  Russel  H.  Van  Tine, 
Philadelphia  agency,  to  direct  its  adver¬ 
tising  account.  Newspapers  will  be 
used.  Other  recent  accounts  secured  by 
this  agency  are  Merion  Sporting  Goods 
Manufacturing  Corporation,  Philadel¬ 
phia,  manufacturer  of  the  Vigor-Aire, 
automatic  humidifier ;  Paramount  Breed¬ 
ing  Farms,  Williamstown,  N.  J.,  breed¬ 
ers  of  Pedigreed  White  Leghorn  Chicks. 


SPECIAL  PEBECO  RADIO  TEST 

I^hn  &  Fink,  Inc.,  have  appointed  the 
Merrill  .Advertising  Co.,  of  Cincinnati 
and  New  York,  to  handle  a  special  test 
radio  campaign  on  behalf  of  Pebeco. 
Tlie  program  selected  is  “The  Johnson 
Family,”  over  Station  WLW,  Cincin¬ 
nati.  This  appointment  does  not  affect 
the  regular  Pebeco  advertising  which 
is  being  handled  by  Lennen  &  Mitchell, 
Inc.,  New  York. 


SCHEDULES  GOING  OUT 

Reincke- Ellis- Younggreen  &  Finn, 
Chicago  agency,  is  releasing  copy  to  a 
few  newspapers  on  Glenmore  Distiller¬ 
ies,  Louisville.  The  Chicago  office  of 
J.  Walter  Thompson  Company  is  re¬ 
leasing  schedules  on  Nash  Motor  Car 
Co.,  Kenosha,  Wis.,  to  newspapers. 


CHICAGO  AGENCY  NAMED 

The  Guilford  Press,  Chicago  publish¬ 
ing  firm,  has  appointed  Critchfield  & 
Co.,  Chicago  agency,  to  handle  its  ac¬ 
count. 


FROSTOFF  SALES  TO  DAVID 

Frostoff  Sales  Corporation,  New 
York,  has  announced  the  appointment 
of  Ernest  Davids,  Inc.,  New  York,  to 
handle  its  advertising.  Raymond  A. 
Turpen,  vice-president  of  the  agency, 
is  in  charge  of  the  account.  Frostoff 
Sales  Corporation  is  marketing  an  auto¬ 
matic  defrosting,  humidifying  system 
for  electrical  refrigeration,  both  com¬ 
mercial  and  domestic.  Chester  H. 
Smith  recently  resigned  as  distributor 
of  the  Air-VVay  Electrical  .Appliance 
Corporation  to  assume  his  new  duties 
as  chairman  of  the  board  with  Frost¬ 
off.  Newspaper  and  magazine  advertis¬ 
ing  is  plann^. 


GONZALEZ  WINS  AD  CONTEST 

Ruf  Gonzales  of  the  New  York  Her¬ 
ald  Tribune,  won  first  prize  in  the 
contest  conducted  by  Hanford  Hardin, 
Inc.,  for  copy  and  layout  for  a  7-  by- 
10  black  and  white  advertisement  of 
the  firm’s  hand-set  typography,  it  was 
announced  this  week.  Second  prize 
went  to  Bentley  Raak,  of  Hoople,  Stu¬ 
dios,  and  third  prize  to  James  E.  Lee, 
of  the  Wendell  P.  Colton  Advertising 
.Agency.  Judges  were  Morgan  Stine- 
metz  and  Harry  H.  Gould. 


TIMKEN  PLANS  CAMPAIGN 

Newspapers  will  plat  a  major  role  in 
an  extensive  advertising  and  merchan¬ 
dising  campaign  launched  by  tbe  Tim¬ 
ken  Silent  Automatic  division  of  the 
Timken-Detroit  .Axle  Co.,  manufacturer 
of  oil  burners  and  oil-burning  equip¬ 
ment.  T.  .A.  Crawford,  general  sales 
manager,  has  expressed  conviction  that 
1936  will  see  even  more  marked  im¬ 
provement  than  last  year  in  sales  of 
this  et|uipment,  and  a  greatly  augmented 
dealer  organization  will  participate  in 
the  campaign. 


CANADIAN  FUND  APPROVED 

Expenditure  of  $200,000  a  year  by 
Canada  on  advertising  in  the  United 
Kingdom  and  Europe  drew  criticism 
recently  in  the  House  of  Commons  at 
Ottawa.  The  vote  was  approved  along 
with  other  estimates  for  the  External 
.Affairs  Department.  Prime  Minister 
Mackenzie  King  said  it  was  spent  in 
promoting  the  sale  of  Canadian  prod¬ 
ucts,  and  felt  Canadian  business  in  the 
United  Kingdom  might  suffer  if  it  were 
cut  down  as  other  dominions  spent 
large  sums  in  advertising  there. 


W.  I.  TRACY  NAMED 

W.  1.  Tracy,  Inc.,  New  York,  has 
been  appointed  advertising  agent  for 
Bournefield,  Inc.,  New  York,  retailer 
of  fine  linens,  trousseaux  and  negliges. 
Class  publications  and  direct  mail  will 
be  used. 


LETS  CITY  ADVERTISE 

The  \Mrginia  Senate  has  passed  the 
Fuller-Mills  bill  allowing  the  director 
of  public  utilities  of  Richmond  to  ad¬ 
vertise  the  products  of  the  city's  gas 
division. 
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First  in  New  York 
in  full-run  gravure 
advertising  first  two 
months,  1936. 
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MAKES  BIG  SALES  GAIN 

Carefully  planned  newspaper  advtr. 
tising  and  promotion  work,  as  well  ai 
improvement  of  the  products,  wa 
among  the  factors  in  the  24  per  cent  in. 
crease  in  January  domestic  business  of 
the  Royal  Worcester  Corset  Compjny 
according  to  Richard  D.  Olmstead, 
president  of  the  concern,  over  the  same 
period  last  year.  An  aggressive  adv^ 
tising  campaign  is  being  planned  for 
the  spring.  Badger  &  Browning,,  Inr 
Boston,  is  advertising  agency  for  the 
company. 


COAST  GROUP  ELECTS 

Keene  Fitzpatrick,  publishers  repr^ 
sentative,  has  been  re-elected  president 
of  the  San  Francisco  Newspaper  Pub¬ 
lishers’  Representatives  .\ssociation. 
Larry  Ladue  of  Prudden,  King  &  Prud- 
den  was  named  vice-president  and  David 
Williamson.  Fenger-Hall,  Ltd.,  was 
chosen  secretary-treasurer. 


KIRTLAND-ENGEL  CO.  MOVES 

Kirtland-Engel  Company,  Chicago 
agency,  has  moved  to  larger  quarters 
on  the  27th  floor  at  333  North  Michi¬ 
gan  avenue.  The  agency’s  new  tel^ 
phone  number  is  Franklin  0315. 


DRAMATIC  PHOTOS  SHOWN 

An  exhibition  of  dramatic  jdioto- 
graphs  by  Lazarnick  is  on  display  in 
one  of  the  conference  rooms  of  Fuller 
&  Smith  &  Ross,  444  Madison  avenue, 
New  York. 


BILL  RESTRICTS  DENTAL  ADS 

Governor  George  C.  Perry  of  Yir- 
gina  has  signed  a  bill  which  drastically 
restricts  advertising  by  dentists.  The 
Virginia  Press  .Association  opposed  the 
measure. 


SPECIAL  WATCH  CAMPAIGN 

El^n  National  Watch  Company  has 
appointed  the  Chicago  office  of  Fletdw 
&  Ellis.  Inc.,  to  place  a  special  news¬ 
paper  test  campaign  in  New  England. 


FIRST 

IN  THE  UNITED  STATES 

among  all  morning 
newspapers  in  .  .  . 

GENERAL  GROCERY 
ADVERTISING . 

National  grocery  advertisers  bought 
more  space  in  The  Philadelphia  Record 
(6  weekdays)  during  1935  than  in  sot 
other  morning  newspa|)er  in  the 
country*  .  .  .  358»721  lines. 
Exceptions:  Three  newspaper  soU  itt 
jorced  combination  oj  morning  and 
e*>ening  editions, 
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GOODYEAR  TIRE  ORDERED  TO  CEASE 
PRICE  FAVORS  TO  SEARS  ROEBUCK 

FTC  Rules  on  Case  Involving  Allocation  of  Advertising  Costs, 
Bring^g  Cheers  From  Independent  Dealers — Echo 
From  Borden  Suit 
By  ROBERT  S.  MANN 


♦  GAIN  bifT  advertising  news  comes 
out  of  official  action  at  Washing¬ 
ton.  Witli  the  Patman-Robinson  bill 
and  other  measures  of  similar  nature 
poiding  in  Congress  (see  other  pages 
of  this  paper),  the  I'ederal  Trade  Com¬ 
mission  late  this  week  issued  its  deci¬ 
sion  in  the  long-debated  Goodyear  case 
on  alleged  price  discrimination  in 
iavor  of  Sears  Roebuck  &  Co.  The 
FTC  found  that  discrimination  did  ex¬ 
ist.  and  ordered  Goodyear  Tire  &  Rub¬ 
ber  Company  to  stop  selling  to  Sears 
Roebuck  "at  net  realized  prices  which 
are  lower  than  the  net  realized  prices 
at  which  said  respondent  sells  the  same 
size  of  tire,  of  comparable  grade  and 
quality,  to  individual  tire  dealers  or 
other  purchasers.”  Further  the  deci¬ 
sion  held  that  “in  arriving  at  said  net 
r^zed  prices,  respondent  shall  take 
into  account  and  make  due  allowance, 
and  only  due  allowance,  for  differences 
in  the  cost  of  transporting  and  selling 
tires  to  independent  tire  dealers  on  the 
one  hand  and  Sears  Roebuck  &  Co.,  on 
the  other.”  Goodyear  was  ordered  flatly 
to  increase  its  prices  to  Sears  or  lower 
them  to  others. 

Goodyear,  it  was  announced,  will 
ippeal  the  ruling. 

While  the  case  was  not  one  of  ad¬ 
vertising  allowances,  in  many  respects 
the  Go^year-Sears  arrangement  may 
be  considered  as  presenting  the  same 
problems,  and  it  is  no  wonder  that  the 
FTC  decision  brought  cheers  from  the 
Washington  gathering  of  independent 
merchants  who  had  assembled  from  all 
over  the  country  to  denounce  price  dis¬ 
criminations  in  favor  of  chain  stores  and 
large  buyers.  The  FTC  ruling  that 
the  Clayton  Act  had  been  violated  in 
this  case  will  be  much  cited  in  discus¬ 
sion  of  the  Patman-Robinson  bill. 

Testimony  in  the  case  showed  that 
raider  an  agreement  made  some  years 
^0  Goodyear  was  to  supply  tires  to 
Sears  Roebuck  at  cost  plus  6  per  cent, 
but  in  figuring  this  cost  Goodyear’s  sell¬ 
ing  and  advertising  expenditures  were 
eliminated.  Tires  sold  to  other  dealers 
ior  sale  under  the  Goodyear  brands  had 
to  carry  these  selling  and  advertising 
costs.  The  net  effect,  according  to 
government  attorneys,  was  a  margin 
between  the  two  sets  of  prices  amount¬ 
ing  to  20  to  55  per  cent  of  the  sale  price 
to  independent  dealers. 

On  the  one  hand,  it  was  argued  that 
Sears  Roebuck  did  its  own  advertising 
for  its  All-State  tires,  and  that  Good- 
.vear’s  cost  of  selling  was  negligible. 
The  government  contended,  on  the  other 
band,  that  only  the  large  volume  of 
Goodyear  business,  built  up  by  Good- 
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year  advertising,  made  it  possible  for 
GcKjclyear  to  bring  down  its  costs  to 
the  level  upon  which  prices  to  Sears 
were  based.  As  to  the  effect  upon  the 
independent  dealer  there  can  be  little 
argument. 

a  V  * 

No  Substitute 

YOUXt;  &  RURICAM,  Inc.,  New 
Vork,  like  other  agencies  ejuoted  in 
la.st  week’s  Editor  &  Publisher,  sees 
no  menace  to  its  own  operations  or  those 
ol  its  clients  in  the  publicity  codes 
adopted  by  .Atlanta  and  Los  .\ngeles 
newspapers,  we  are  informed  by  Ches¬ 
ter  J.  LaRoche,  president  of  the  agency. 
In  a  letter  received  too  late  for  inclu¬ 
sion  in  last  week’s  symposium,  .\lr.  La¬ 
Roche  states  the  situation  thus ; 

"Young  &  Rubicam,  Inc.,  is  unable  to 
see  where  the  rules  adopted  by  .\tlaiita 
and  Los  Angeles  newspapers,  designed 
to  ‘offer  fair  and  practical  cikIc  for  div¬ 
iding  news  from  free  advertising,’  affect 
national  advertisers. 

“So-called  ‘free’  advertising  does  not 
influence  this  agency’s  selection  of  any 
advertising  medium.  Also,  postoffice  de¬ 
partment  regulations  prohibit  pulilica- 
tions  from  giving  editorial  space  as  a 
condition  of  an  advertising  contract. 

“Proper  editorial  supervision  should 
bar  from  editorial  columns  anything  that 
.should  appear  in  paid  space.  -All  intel¬ 
ligent  advertisers  know  that  editorial 
space  cannot  be  used  as  a  substitute  for 
a  direct  sales  appeal  in  paid  space. 
'Tlierefore,  we  are  unable  to  see  what 
effect  any  rules  against  ‘free  advertising’ 
should  have  upon  advertising  expendi¬ 
tures  bv  important  national  advertisers.” 
♦  ♦  ♦ 

Precedent? 

TMPLICATIONS  of  the  Borden  case 
I-  recently  decided  by  the  United  States 
Supreme  Court  were  to  be  the  topic  of 
discussion  at  a  luncheon  meeting  of  New 
York  members  of  the  board.  Advertis¬ 
ing  Federation  of  America,  with  others 
specially  interested,  March  6  at  the 
Advertising  Qub  of  New  York.  Ad¬ 
vertisers  in  many  lines  have  been  con¬ 
cerned  over  the  Borden  case,  in  which 
the  Supreme  Court  majority  held  that 
New  York  State,  in  fixing  emergency 
prices  for  milk,  might  properly  handi¬ 
cap  the  big  milk  advertisers  by  requiring 
them  to  charge  one  cent  more  per  quart. 
Whether  this  might  set  a  precedent  for 
further  handicaps  for  advertisers  is  a 
question. 

No  action  was  to  be  taken  at  this 
week’s  meeting  but  the  question  may  be 
referred  to  the  full  A.  F.  A.  board, 
meeting  March  27,  for  a  possible  stand. 


safety  tire — the  new  U.  S.  Royal  blaster 
with  Centipede  Grip.  The  action  of 
this  tire’s  multiple-rib  tread  is  said  to 
permit  a  ear  to  make  a  full  stop  in 
much  less  distance  than  required  by  the 
ordinary  antiskid  tire.  Factory  and 
cooperative  campaigns  will  use  about 
300  newspapers.  Magazines,  trade 
papers  and  spot  radio  announcements 
over  selected  stations  are  also  to  be 
used.  Campbell-Ewald  Company  of 
New  York,  Inc.,  handles  the  account, 
with  Robert  Owens  account  executive. 
W  alter  Emery  is  advertising  manager. 


OIL  CAMPAIGN  DOUBLED 

X'eedol  motor  oil  advertising  budget 
will  be  doubled  this  year,  using  .^00  daily 
newspapers  and  over  200  weeklies,  also 
magazines,  billboards  and  direct  mail, 
according  to  the  plans  revealed  this 
week  by  executives  of  the  Tide  Water 
Oil  Company  at  the  organization's  an¬ 
nual  sales  convention  in  New  York. 
.Newspapers,  billboards,  direct  mail  and 
radio  will  be  used  in  the  campaign  for 
Tydol  lubricated  gasoline.  (Jn  the  radio, 
tilteeii-iniiiute  periods  over  fifteen  sta¬ 
tions  will  be  taken  at  various  intervals, 
the  broadcasts  being  confined  to  news 
events.  Lennen  &  Mitchell  is  the 
agency,  with  Ray  YirUeii,  vice-presi¬ 
dent,  account  executive.  E.  B.  Hender¬ 
son  is  advertising  manager. 


YOUNG  JOINS  SEID  AGENCY 

Robt.  B.  Young,  for  12  years  presi¬ 
dent  of  Young’s  Advertising  Agency  in 
San  Erancisco,  has  joined  Frederick 
Seid-Advertising,  San  Francisco.  The 
agency  handles  the  general  magazine 
and  radio  advertising  for  the  Rosicru- 
cian  Order  (AMORC)  at  San  Jose. 
Other  accounts  include  August  E. 
Drucker  Co.,  manufacturer  of  Revel¬ 
ation  Tooth  Powder;  Holmes  Eureka 
Lumber  Co.,  “H-E”  Brand  lumber 
products,  and  Hammond  &  Little  River 
Redwood  Co.,  “Diamond  (H)  Brand” 
Redwood  products.  Increased  floor 
space  has  lieen  taken  by  the  Seid 
agency  at  127  Montgomery  street,  San 
Erancisco.  A  branch  office  is  main¬ 
tained  at  San  Jose. 


AMONG  ADVERTISING  FOLK 

George  T.  may,  associated  with 
the  Chicago  office  of  Batten,  Bar¬ 
ton,  Durstine  &  Osborn  for  the  past 
several  years,  has  been  appointed  space 
buyer  of  BBDO’s  Chicago  office. 

Philip  Gabriel,  formerly  business 
manager  of  the  Pennsylvania  Grocer, 
official  organ  of  the  Pennsylvania  Gro¬ 
cers’  Association,  has  joined  the  staff 
of  Philip  Klein,  Inc.,  advertising  agency, 
of  Philadelphia,  as  an  account  execu¬ 
tive. 

O’Neill  Ryan,  Jr.,  has  Iwen  appointed 
vice-president  of  Blackett- Sample-Hum- 
mert,  Inc.,  it  was  announced  this  week. 
Mr.  Ryan,  formerly  of  J.  Walter 
Thompson,  will  be  located  in  the  Chi¬ 
cago  office  as  an  account  executive. 

R.  A.  L.  Herweg  has  been  elected 
secretary  of  Mitchcll-Faust  Advertising 
Co..  Chicago.  He  has  been  an  account 
e.xecutive  for  several  years  and  succeeds 
Lyman  L.  Weld,  who  becomes  treasurer. 

!•'.  W.  Carlquist,  advertising  manager 
of  Thermoid  Rubber  Co.,  Trenton,  N. 
J.,  has  resigned  to  join  the  Cleveland 
office  of  Fuller  &  Smith  &  Ross  Inc. 
as  account  e.xecutive.  Prior  to  his 
Thermoid  connection,  -Mr.  Carlquist 
was  for  seven  years  with  Armstrong 
Cork  Co.,  latterly  as  advertising  man¬ 
ager  of  the  cork  division. 

A.  N.  Hartshorn,  formerly  with  J. 
Walter  Thompson,  New  York,  has 
joined  the  copy  department  of  Hughes. 
Wolff  &  Co.,  Inc.,  Rochester,  N.  Y. 

Miss  Gay  S.  Walton  has  again  be¬ 
come  advertising  director  of  Julius  Kay- 
ser  &.  Co.,  New  York,  silk  hosiery  and 
other  products. 


LAUNCHING  NEW  U.  S.  TIRE 

Taking  advantage  of  current  agitation 
for  traffic  safety,  U.  S.  Rubber  Prod¬ 
ucts,  Inc.,  New  York,  will  break  one 
of  the  largest  advertising  campaigns 
in  its  history  soon  on  behalf  of  its  new 
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INTRODUCING  NEW  CEREAL 

Appointment  of  Benton  &  Bowles, 
Inc.,  New  York,  to  handle  the  advertis¬ 
ing  of  Post-O.  a  new  hot  whole-wheat 
cereal  sponsored  by  General  Foods,  is 
announced  by  Atherton  W.  Hobler, 
president  of  the  agency.  Promotion  will 
be  confined  to  several  test  markets  for 
the  present.  No  national  advertising 
plans  are  contemplated  at  this  time. 
Promotion  of  Post-O  will  be  under  di¬ 
rection  of  Frank  Smith,  associate  adver¬ 
tising  manager  of  General  Foods,  and 
Robert  E.  Lusk,  Jr.,  vice-president  of 
Benton  &  Bowles. 
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HAS  WIZARD  OIL  ACCOUNT 

The  account  of  Hamlin’s  Wizard 
Oil  Company,  Chicago,  is  now  being 
placed  by  the  Chicago  office  of  Neisser- 
Meyerhoff,  Inc. 


AUTO  RADIO  ACCOUNT^ 

The  Motorola  Auto  Radio,  product 
of  Galvin  Manufacturing  Company, 
Chicago,  is  now  being  handled  by  Al¬ 
bert  Kircher  Company,  Chicago  agency. 


A  CHICAGO  BUREAU  WITHOUT  COST 

Every  Type  of  Service.  Write  or  wire. 
UNIVERSAL  PRESS  ASSOCIATION. 
176  W.  Adama  St.  Chicago,  Ill. 

AN  ACCREDITED  INDEPENDENT  UNIT 


SOVFOTO 

723  7th  Avenue  New  York,  N.  Y. 
Original  source  for  Soviet  photos  on  all 
subjects.  Largest  file  in  America. 


FOR  THE  MAX  MO^iT 
DIKEUTLY  AFFEUTEII 
'-THE  STEREOTYFER 

STEREOTYPERS  do  them¬ 
selves  no  more  than  justice 
when  they  safeguard  their  results 
by  insisting  on  dependable  ma¬ 
terials.  They  know  that,  when 
criticism  is  in  the  air,  they  will 
be  judged  by  results,  not  by 
explanations. 

Only  by  such  freedom  of  choice 
can  the  stereotyper  exercise  the 
skill  commensurate  with  his  re¬ 
sponsibility  and  contribute  his 
share  toward  balanced  produc¬ 
tion. 

For  dependable  stereotyping, 
rely  on  Certified  Mats,  made  in 
the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York,N.Y. 


>L4ILING  LISTS 


DOGS 


YOUR  DOG  &  mine; — popular  feature  all 
dog  subjects.  Illustrations  optional.  Fre¬ 
quency  as  desired.  Will  Judy  Press  Syn¬ 
dicate,  3323  Michigan  Blvd.,  Chicago. 


FEATURE  SYNDICATE  EDITORS 
Names  and  addresses  of  149  U.  S.  syndi¬ 
cate  editors,  gummed  and  perforated  to 
be  affixed  to  envelopes  in  the  manner  of 
postage  stamps,  cash  with  order.  ..  .$4.00 
E  &  P  MAIL  LIST  DEPT. 
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PASS  1^ 

Ad  of  the  Month 

IT’S  easy  this  time  to  pick  the  ad 
of  the  month.  Head  and  shoulders 
above  all  other  newspaper  promotion 
ads  appearing  during  February  is  the 
four-page,  news-style  ad  of  the  Port¬ 
land  Oregon  Journal  appearing  in  the 
March  issue  of  Fortune  (out  in  Feb¬ 
ruary). 

The  four  pages  are  made  up  to  imi¬ 
tate  the  F'ortune  style  of  reporting.  The 
copy  is  printed  in  the  form  of  a  story 
and  Fortune  saw  fit  to  label  the  page 
“Advertisement.”  The  title  is  “Upset¬ 
ting  Newspaiter  Tradition.”  The  For¬ 
tune-style  sub-caption  says,  “Story  of 
a  lanky  \’irginian  who  became  stage 
messenger  on  the  Oregon  frontier  in 


Nc^^fWficr  Tr«fianii 


No  Hope  for  Goodkin 

These  lines  from  Max  Goodkin, 
promotion  manager  of  the  Phila¬ 
delphia  Evening  Public  Ledger,  are 
disturbing;  “1  had  to  chuckle  when  1 
read  the  current  issue  and  noticed  1  \vas 
but  one  of  three  unmarried  promotion 
managers  mentioned  in  your  column. 

“If  it  please  Your  Honor,  1  shall 
continue  to  remain  so,  provided  I  can 
keep  avoiding  the  treacherous  tentacles 
of  the  female  octopus. 

“As  I’m  getting  no  younger,  or  no 
handsomer  with  the  years,  this  shouldn’t 
be  very  hard.” 

But  we’ve  heard  all  this  before  from 
a  lot  of  other  over-confident  men.  Girls, 
you’ll  find  Max’s  picture  in  the  August 
10,  1935,  issue  of  Editor  &  Publisher. 

*  *  * 

Current  Business 

SEVERAL  newspapers  of  recent  years 
have  adopted  as  a  promotion  plan 
the  issuing  of  regular  bulletins  on  busi¬ 
ness  conditions  in  their  territories.  Most 
recent  to  come  to  our  attention  is  “Cur¬ 
rent  Business  in  the  Providence — Rhode 
Island  Market”  issued  by  the  Provi- 

CURRENT  Business 
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EDITOR  IS  ATTACKED 
BY  EX-PUGILIST 

Chicago  Heights  Man  Severely  In¬ 
jured  By  Saloon  Owner  He 
Criticised  in  Expose  of 
Gambling 

(Sfecial  to  Editor  &  Pcblisher) 
CiiicAoo,  March  2 — Kevin  McCann, 
32-ycar-old  editor  of  the  South  Subur¬ 
ban  Neri’s,  a  small  community  news¬ 
paper  in  Chicago 


the  early  ’80's;  later  publisher  of  the 
then  struggling  Portland  Journal, 
matched  against  powerful  adversaries. 
How  continuance  of  his  policies,  in  the 
past  eight  years,  has  created  one  of 
the  most  revolutionary  newspaper  up¬ 
sets  in  America.” 

The  text  tells  about  Sam  Jackson, 
the  lanky  Virginian,  who  went  West, 
bought  the  Portland  Journal,  developed 
it,  passed  it  on  to  his  son  Phil,  who 
has  brought  it  to  its  present  high  posi¬ 
tion.  It  tells,  also,  of  Sam  Jackson’s 
career,  of  the  inspiration  given  him  by 
his  wife,  of  the  fights  that  he  and  the 
Journal  fought  and  won,  of  what  he 
and  the  Journal  did  for  Portland.  It 
tells,  also,  of  the  Journal’s  present-day 
activities  and  its  current  strength  in 
circulation  and  advertising,  emphasizes 
the  Journal  Juniors,  an  organization  for 
boys  and  girls ;  the  Mary  Cullen  Cottage 
which  is  the  Journal’s  contribution  to 
Household  Arts.  (“Each  month  one  of 
every  four  women  in  the  Portland  area 
contacts  Mary  Cullen’s  staff  in  person, 
by  telephone  or  by  mail.”) 

The  four  pages  end  with  a  statistical 
table  headed,  “Portland,  Oregon — scene 
of  one  of  the  most  revolutionary 
changes  in  newspaper  position  in  the 
United  States” — and  tells  how  the 
paper  stepped  from  second  position  in 
advertising  to  first  and  has  steadily  in¬ 
creased  its  lead  as  the  top  paper. 

There  are  many  photographs  ...  of 
the  Jackson  family,  views  of  Portland, 
the  Journal  Building,  a  meeting  of  the 
Journal  Juniors  and  Seniors,  of  Mary 
Cullen’s  Cottage. 

Well  handled,  well  planned,  well 
written  and  coming  a  few  months  after 
Fortune’s  famous  story  about  William 
Randolph  Hearst  and  the  Hearst  Or¬ 
ganization  (and  perhaps  inspired  by 
that  story)  the  Journal’s  story-ad  is 
bound  to  get  attention,  create  a  favor¬ 
able  impression,  invite  serious  attention 
from  advertisers. 

To  make  a  smart  idea  smarter,  the 
Journal  mailed  whole  copies  of  the 
March  issue  of  Fortune  to  interested 
parties  with  a  label  pasted  on  the  cover. 
On  the  label  is  printed  the  recipient’s 
name  and  the  words,  “You’ll  be  inter¬ 
ested  in  pages  153  to  156.” 

And  to  make  it  still  smarter  the 
Journal  used  ads  in  other  publications 
to  call  attention  to  its  advertisement  in 
Fortune. 


Heights,  was 
beaten  and  se¬ 
verely  injured  last 
F'riday  night  by 
Bud  Nardi,  ex¬ 
pug  i  1  i  s  t  and 
owner  of  a  saloon 
in  that  commu¬ 
nity,  as  a  result 
of  a  campaign 
McCann  has  b€*n 
conducting 
against  the  city 
administration  of 
Chic^o  Heights  Keviw  McCank 
in  which  he  has 

lieen  exposing  gambling  conditions. 

The  assault  took  place  at  the  door  of 
the  Chicago  Heights  police  station.  The 
editor,  after  he  recovered  consciousness, 
went  to  the  office  of  the  local  justice  of 
peace  ^  and  swore  out  a  warrant,  charg¬ 
ing  Nardi  with  assault.  Nardi  surren¬ 
dered  and  was  released  in  Ixiiids  of  $400. 

He  pleaded  guilty  and  his  case  was 
continued  until  March  11  to  permit 
Nardi  to  engage  a  lawyer. 

Francis  T.  McCurrie,  assistant  state’s 


attorney,  appeared  to  prosecute  Nardi 
and  said  he  would  insist  the  case  be 
heard  next  week.  Mc(iann  has  an- 
nounced  he  will  tile  a  $5,000  suit  for 
assault  against  Nardi. 

The  South  Suburban  News,  a  free 
distribution  paper,  was  started  a  few 
weeks  ago  in  Chicago  Heights.  .\n. 
other  paper,  the  Star,  supports  the  city 
administration.  Nardi,  according  to  Me- 
Cann,  resented  publication  of  the  fact 
that  he  had  been  arrested  during  a  r^ 
cent  raid  on  his  saloon,  charged  with 
lieing  keeper  of  a  gambling  house,  and 
that  he  had  been  subs^uently  released 
after  a  series  of  continuances  without 
prosecution.  As  a  result  McCann’s 
paper  carried  an  article  entitled  “Gamb¬ 
ling  Goes  Peewee,”  in  which  it  was  as¬ 
serted  there  was  a  three-way  split  of 
the  revenues. 

“Since  then  I  have  received  threats 
from  Nardi,”  McCann  told  reporters. 
“He  and  another  man  came  into  ray  of¬ 
fice  last  Thursday  and  told  one  of  the 
staff  Nardi  intended  to  handle  me  when 
we  met.  Last  Friday  night,  as  I  was 
passing  the  police  station,  Nardi  came 
out  of  the  city  hall.  He  came  up  to 
me  with  his  hand  extended,  and  I 
thought  he  intended  to  shake  hands  and 
call  off  his  enmity. 

“  ‘My  name’s  Nardi,’  he  said.  ‘I’m 
McCann,’  I  replied.  With  that  he 
struck  me  and  I  was  knocked  down  b^ 
fore  I  had  a  chance  to  defend  myself." 

Five  of  McCann’s  teeth  were  knocked 
out  and  his  upper  lip  was  cut  before 
he  fell  unconscious.  Although  the  as¬ 
sault  took  place  in  front  of  the  police 
station,  it  is  reported  no  policeman  in¬ 
terfered. 


donee  Journal,  under  the  direction  of  H. 
E.  Jewett,  promotion  manager.  It’s  a 
four-page  affair,  printed  once  a  month 
on  thin  coated  stock,  size  SJ^xll  inches 
and  has  numerous  graphs,  tables  and 
short  timely  items  about  Providence 
and  the  Journal. 

*  *  * 

Tribute  to  Charlie  Rock 

The  Toronto  Daily  Star  says,  “First 
in  Canada,  second  in  the  World” 

.  .  .  the  Youngstown  Vindicator  says, 
“8th  in  the  U.  S.”  .  .  .  The  Milwaukee 
Journal  says,  “First  in  Milwaukee,  tenth 
in  the  Nation”  .  .  .  the  New  York  Sun 
says,  “The  Sun  led  all  other  6-day 
newspapers  in  the  coimtry”  ,  .  .  the  De¬ 
troit  News  says,  “Third  in  the  U.  S.” 

.  .  .  the  Washington  Star  says,  “First 
in  the  World”  .  .  .  the  Times-Picayune 
says  “14th  in  the  United  States”  .  .  . 
.\11  these  statements  of  course,  do  not 
refer  to  the  same  classification.  Some 
refer  to  total  space,  some  to  total  dis¬ 
play,  some  to  local  display,  etc.  What 
impresses  us,  however,  is  the  current 
tendency  to  identify  a  newspaper’s  po¬ 
sition  in  the  country.  A  few  years  ago  it 
was  almost  impossible  to  know  a  paper’s 
ranking  in  the  country.  In  fact  there 
was  no  similarity  of  advertising  classi¬ 
fications  between  cities.  Now  we  have 
a  uniform  national  system  for  measur¬ 
ing  newspaper  linage.  Now  we  can  com¬ 
pare  city  against  city,  newspaper  against 
newspaper  in  various  parts  of  the  coim- 
try.  All  this  is  due  to  Media  Records 
and  to  Charlie  Rock  who  had  a  vision 
and  who  stuck  to  it  in  the  face  of  bitter 
opposition.  Somebody  ought  to  give 
Media  Records  and  Charlie  a  prize. 

Allen  French. 

MACKENZIE  ON  TRIP 

DeWitt  Mackenzie,  Associated  Press 
executive  in  New  York,  left  New  York 
March  5  on  an  inspection  trip  through 
the  Caribbean  coimtries  and  Central 
.■\merica. 
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WHAT  OUR  READERS  SAY 

defends  HAUPTMANN  TRIAL 

To  Editor  &  Publisher  :  Your  edi¬ 
torial  "Hippodrome  Justice”  is  so  un- 
jjir  to  Justice  Trenchard  and  so  exag¬ 
gerates  conditions  in  the  court  during 
the  Hauptmann  trial  that  I  cannot  be¬ 
lieve  the  writer  had  either  first-hand  or 
accurate  information  on  what  happened 
here. 

As  the  publisher  of  a  conservative 
country  weekly,  far  be  it  from  me  to 
defend  all  that  happened  in  that  court¬ 
room.  But  when  you  say  “an  easy 
ju^e  looked  on  calmly,  permitting  his 
court  to  be  converted  into  something 
rtjembling  the  backstage  of  the  music 
hall,”  I  protest,  and  I  sincerely  believe 
most  of  the  other  reporters  who  were 
present  throughout  the  trial  will  do  like¬ 
wise.  There  may  have  been  excuse  for 
loose  statements  regarding  the  conduct 
of  the  trial  at  the  time  when  excitement 
was  running  high  at  ^'lemington,  but 
there  is  none  now,  a  year  after  sentence 
was  pronounced  on  the  accused  .  .  . 
H.  T.  Saylor,  editor  of  New  York 
Post,  in  so  far  as  the  Hauptmann  case 
»-as  concerned,  struck  home  when  he 
said:  "'Hie  only  power  that  can  ever 
have  any  effect  on  courtroom  procedure 
is  the  trial  judge.  .  .  .  Stories  of  circus 
effects  at  the  Hauptmann  trial  were 
greatly  exaggerated  Judge  Trenchard 
did  a  good  job,  in  the  opinion  of  90 
per  cent  of  the  newspaper  men  who  cov¬ 
ered  the  trial.  They  were  in  a  better 
position  to  decide  than  a  joint  committee 
whose  members  never  saw  the  court¬ 
house  at  I'lemington.” 

I  contend  that  the  Hauptmann  trial 
was  a  serious,  dignified  proceeding  and 
believe  the  side-shows  had  little  or  no 
influence  on  the  result.  These  side¬ 
shows  could  not  have  been  eliminated 
unless  strict  marshal  law  had  been  in¬ 
voked  in  b'lemington  and  then  the  writ¬ 
ers  would  have  gone  “nuts”  for  want  of 
diversion. 

1).  H.  Moreau, 

Editor  ft  Publisher,  Hunterdon  County 
Democrat,  Plemington,  N.  J. 

THE  GUILD  AND  A  PARABLE 

To  Editor  ft  Publisher;  The  story 
about  the  Milwaukee  Guild  strike  and 
the  accompanying  ivhotograph  on  page 
10  of  Editor  ft  Publislier  of  Feb.  22 
seems  to  be  not  only  a  local  situation 
but  a  national  complex  among  many  of 
the  people.  Guild  members  are  shown 
lying  down  on  the  job  when  they  should 
be  working  and  trying  to  benefit  their 
newspaper.  Elsewhere  we  see  people 
^ding  in  line  for  their  pension,  WPA 
job,  bonus,  direct  relief  and  everything 
else  that  the  government  is  handing  out 
on  a  silver  platter. 

Many  young  well-trained  aspiring 
journalists  are  waiting  for  a  chance  to 
work  and  are  willing  to  start  at  a  mere 
living  wage  to  get  started  in  a  profes¬ 
sion  which  they  are  yearning  to  help. 
Most  of  the  youngsters  that  it  has  been 
my  good  fortune  to  lend  a  helping  hand 
or  give  an  encouraging  word  are  grate¬ 
ful  Md  are  willing  to  go  through  a  few 
sacrifices  for  winning  their  goal. 

According  to  the  Hearst  financial  out¬ 
line  as  shown  in  Fortune  Magazine 
(October)  the  Milwaukee  News  was 
pven  $200, (X)0  to  keep  operating.  That 
ash  came  from  another  newspaper  to 
help  out  the  paper  that  was  not  paying 
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its  own  expenses — someone  was  “rob-  i 
bing  Peter  to  pay  Paul.”  How  many  . 
publishers  have  been  perplexed  to  meet 
their  payrolls  during  trying  times?  It  i 
has  taken  a  great  deal  of  scheming  and  ( 
taking  money  out  of  one  pocket  and  ; 
putting  it  into  another  one  to  come  out  ] 
even.  i 

Financial  juggling  by  the  publisher  i 
does  not  worry  the  staff  because  their  i 
duties  are  outlined  and  all  they  have  , 
to  do  is  to  carry  them  out.  It  is  a 
rare  instance  where  a  publisher  will  not 
deprive  himself  and  even  his  family  to 
keep  his  newspaper  property  in  the  best 
of  shape. 

If  newspaper  workers  would  get  back 
to  the  old  principle  of  the  early  day 
journalists  and  consider  their  duty  a 
sacred  trust  to  be  carried  out  because 
of  their  love  for  the  work,  there  would 
lie  better  newspapers  and  less  strife  in 
the  newspaper  offices.  Too  many  play¬ 
boys  who  should  be  selling  insurance, 
real  estate,  or  stock  are  in  the  news¬ 
paper  business  because  there  is  more 
romance  in  it.  If  some  reporters  were 
paid  commissions  on  the  work  they  did 
the  same  as  if  they  were  in  some  other 
line  of  business,  they  would  find  them¬ 
selves  far  overpaid. 

Everyone  who  ente’‘s  the  newspaper 
business,  should  lie  given  a  pledge  of 
allegiance  and  the  editors  in  charge 
should  so  instill  that  love  for  the  pro¬ 
fession  into  their  staff  that  none  would 
dare  break  it. 

My  father  put  me  to  work  in  the 
newspaper  office  at  $1  a  month  when 
I  was  6  years  of  age  and  I  have  always 
kept  my  sights  regulated  on  the  value 
of  my  services.  I  work  from  12  to  14 
hours  a  day  now  as  mv  own  boss  and 
would  spend  my  last  dollar  now  for  the 
benefit  of  my  staff. 

I  was  out  in  the  country  one  day  last 
week  and  a  bunch  of  chickens  were  on 
the  back  porch  of  the  farm  house.  When 
asked  why  the  chickens  stayed  on  the 
porch  instead  of  going  out  in  the  field 
or  around  the  barn  to  eat  the  fallen 
grain,  the  owner  replied  that  he  fed  the 
chickens  at  the  house  and  they  would 
not  hustle.  That  is  about  the  way  peo¬ 
ple  are — they  want  you  to  take  care  of 
them  and  if  you  do,  they  will  respond 
in  about  the  same  way  as  the  chickens. 

Tliere  never  has  been  a  substitute  in¬ 
vented  for  work  and  until  there  is,  peo¬ 
ple  arc  going  to  have  to  work  for  what 
they  get.  If  there  are  some  newspaper 
men  who  are  not  satisfied  with  their 
calling,  the  country  is  full  of  worthy 
young  people  who  want  a  chance. 

Very  truly  yours, 

Joseph  R.  Cowan,  Editor. 

San  Saba  (Tex.)  Star 

EDUCATOR  HAILS  ST,  LOUIS 

To  Editor  &  Publisher:  If  there  is  a 
better  newspaper  town  in  the  United 
States  than  St.  Louis,  Missouri,  I  have 
yet  to  find  it.  Once  a  year  for  the  past 
15  years,  first  as  a  reporter  and  later  as 
a  teacher,  I  have  had  an  extraordinarily 
good  test  to  reveal  the  effectiveness  and 
intelligence  of  local  news  coverage.  It  is 
found  in  the  annual  convention  of  the 
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Department  of  Superintendence  of  the 
National  Education  .Association. 

This  convention,  attended  by  ten  to 
twelve  thousand  educators,  is  a  ten-ring 
circus  with  innumerable  sideshows.  It 
is  important  news  in  that  educational 
policies  affecting  millions  of  .American 
children  are  formulated.  But  it  is  not 
easy  to  cover.  There  are  innumerable 
sections  and  sub-sections  with  hundretls 
of  group  meetings  and  conferences. 
Many  of  the  reports  and  addresses  are 
couched  in  technical  language.  It  is 
a  task  to  challenge  the  entire  local  staff 
of  any  big  city  newspaper. 

Only  if  the  reporters  covering  this 
convention  work  intelligently,  only  if 
they  are  quick  to  obtain  or  have  back¬ 
ground  on  educational  tides  and  trends 
are  they  able  to  discern  the  important 
and  significant.  The  reporters  covering 
the  St.  Louis  convention  were  superb. 
Their  interpretation,  moreover,  afforded 
a  splendid  object  lesson  to  the  educators 
themselves — a  lesson  in  clarity  and  co¬ 
gency  of  presentation.  Far  better  than 
any  bound  volume  of  convention  speeches 
and  reports  would  be  a  compilation  of 
St.  Louis  newspaper  reports  and  edi¬ 
torials  on  the  convention.  It  would  re¬ 
veal  to  millions  of  American  citizens  as 
well  as  to  teachers  the  great  economic, 
political,  and  social  issues  and  their  re¬ 
lationship  to  education. 

Paralleling  the  splendid  work  of  the 
St.  Louis  reporters  and  editors  was  that 
of  the  special  correspondents  of  the  east¬ 
ern  newspapers:  Eunice  Fuller  Bar¬ 
nard.  New  York  Times;  Marjorie  Shu¬ 
ler.  Christian  Sciefice  Monitor;  Homer 
Bigart,  Netv  York  IVorld-Tclegram; 
and  Benjamin  Fine,  Nezv  York  Sun. 

It  is  hard  to  say  who  did  the  liest 
job:  the  St.  Louis  Post-Dispatch,  the 
Glohe-Denwcrat,  the  Star-Times  or  the 
special  correspondents.  All  were  enough 
to  make  any  newspaper  man  proud  of 
his  profession. 

Further,  this  convention,  stressing 
freedom  of  teaching  and  freedom  of 
speech,  joined  hands  with  newspaper  men 
who  are  fighting  for  freedom  of  press. 
It  was  a  significant  union  of  forces  vital 
to  the  preservation  of  American  de¬ 
mocracy. 

In  the  midst  of  fears  and  rumors 
about  dictatorship  and  fascism  one  can 
still  have  high  hope  when  he  thinks  of 
the  intelligence  and  courage  shown  by 
both  newspaper  men  and  educators  at 
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these  fields — 

Editorial — daily  and  weekly  news¬ 
papers,  magazines  and  business 
papers; 

Advertising  —  layout  and  design, 
copyrighting — agency  and  publi¬ 
cation; 

Radio — continuity  writing,  program 
directing  and  announcing; 

Publicity — institutional  and  commer¬ 
cial — 

— You'll  find  him  through  the  Per¬ 
sonnel  Bureau.  No  charges  to  em¬ 
ployers. 

SELECT  the  RIGHT  man  (or  your 
staff  through — 

Th«  PcrionncI  Bureau 

of  Sismo  Doha  Chi 

836  Exchange  Ave.  Chicago,  Illinois 


this  gnat  convention  in  St.  Louis.  They 
revealed  a  democracy  which  is  dynamic 
and  militant. 

Clyde  R.  Miller, 

Director,  Teachers'  College,  Colum¬ 
bia  University. 

ORCUTT  SUCCEEDS  MADTES 

C.  W.  Orcutt,  formerly  with  the 
Harrisburg  (Pa.)  Telegraph  News- 
pajuTs  was  recently  named  managing 
editor  of  the  Youngslmmi  (O.)  Vindi¬ 
cator  succeeding  George  R.  Madtes 
who  becomes  editorial  writer.  Frederick 
.A.  Douglas,  who  retired  from  active 
.service,  became  editor  emeritus.  Mr. 
Orcutt  started  his  career  as  a  carrier 
boy  with  the  LaPorte  (Ind.)  Herald 
and  rose  to  circulation  manager.  Later 
be  became  reporter  and  telegraph  editor 
of  the  South  Bemi  (Ind.)  Netos-Times 
and  then  editor  of  the  Lima  (O.)  Ga¬ 
zette.  He  also  worked  in  Chicago,  Mil¬ 
waukee,  .Akron  and  Bloomington. 


(UP) 


THE  TRADE  MARK  OF 
ACCURACY,  SPEED 
AND  INDEPENDENCE 
IN  WORLD  WIDE  NEWS 
COVERAGE 

UNITED  PRESS 

FOR  DOMINANT  NEWS  COVERAGE 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 


CLINE  ELEC.  MFG.  CO. 

Chicago:  211  West  Wacker  Drive 
New  York:  220  East  42nd  Street 
Son  Francisco:  1st  Nat  l  Bank  Bldg 
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Cf^bftuarg 


WW.  WEAVER,  61,  publisher, 

•  Durham  (N.  C.)  State  Pro¬ 
gress,  died  Feb.  24  of  a  heart  attack. 
He  was  born  in  MechanicsburR,  O.  In 
1912  he  bought  the  Durham  (N.  C.) 
Daily  Stitt.  He  later  sold  this  after¬ 
noon  daily  but  continued  in  the  publish¬ 
ing  business  at  Durham.  Recently  he 
launched  the  Graham  (N.  C.)  .Vcttw,  a 
new  publication. 

Charles  H.  Boynton,  88,  pioneer 
newspaper  publisher  of  the  Pacific 
Northwest,  died  from  pneumonia  re¬ 
cently  at  his  home  in  Seattle.  After 
sers'ice  in  the  Civil  War  he  became  part 
owner  of  the  St.  Paul  (Minn.)  Globe 
until  1889  when  he  sold  his  interests 
and  founded  the  Tacoma  (Wash.) 
Globe,  which  later  became  the  present 
Ledger.  He  also  edited  the  Elma 
(Wash.)  Chronicle  for  some  time  and  in 
1917  and  1918  was  an  editor  of  the 
Seattle  (Wash.)  Post  -  Intelligencer, 
later  engaging  in  publicity  work  for 
the  Seattle  Chamber  of  Commerce,  un¬ 
til  his  retirement  five  years  ago.  A  son 
and  three  daughters  survive. 

Howard  Emmons,  43,  make-up  fore¬ 
man  of  the  Asbury  Park  Press  for  25 
years,  died  of  a  heart  attack  Feb.  25 
at  his  home  in  Neptune  City,  N.  J. 

Mrs.  Florence  E.  Fox,  wife  of 
Chester  B.  Fox,  advertising  manager. 
New  York  Sunday  American,  died 
March  1  at  her  home  in  Brooklyn,  N. 
Y.,  of  heart  disease.  A  son  also  sur- 


JoHN  R.  Kendrick,  Jr.,  65,  for  many 
years  publisher  of  the  American  Carpet 
and  Upholstry  Journal,  New  York,  died 
March  2  in  the  Home  For  Incurables, 
Bronx,  N.  Y.,  following  a  long  illness. 


September,  1921,  was  appointed  editor. 
He  also  was  secretary  of  the  publishing 
company.  A  son,  and  a  brother  sur- 
Nnve. 

Earle  Welungton,  51,  head  of  the 
Wellington  Agency,  Portland,  Ore.,  died 
in  Portland  Feb.  23.  Mr.  Wellington 
was  born  in  Saginaw,  Mich.,  and  worked 
on  newspapers  in  that  state  before  going 
to  Oregon  in  1909  to  join  the  advertis¬ 
ing  staff  of  the  Oregon  Journal.  His 
wife  and  two  children  survive. 

Charles  Bates  Sawyer,  71,  former 
editor  of  the  business  and  finance  sec¬ 
tion  of  the  Detroit  Saturday  Night,  and 
one-time  secretary  of  the  Detroit  Board 
of  Commerce,  di^  Feb.  27  after  a  long 
illness,  death  following  that  of  his  wife, 
Frances  Bates  Sawyer,  by  only  a  month. 
.\  son,  Charles  F.  Sawyer,  survives. 

John  Nelson  Alsever,  63.  former 
editor  of  the  Syracuse  (N  .Y.)  Post 
Standard,  died  March  2  at  his  home 
there,  following  a  four-year  illness. 
During  his  12  year  association  with  the 
Post-Standard  he  held  various  editorial 
positions  and  retired  in  1932  as  chief 
editorial  writer. 

Francis  J.  Mathiez,  45,  for  the  past 
10  years  a  cashier  of  the  Associate 
Press,  New  York,  died  March  3  at  his 
home  in  Cranford,  N.  J.  Prior  to  join¬ 
ing  the  A.P.  treasurer’s  office  in  1912 
he  was  with  the  Federal  Government 
in  Washington.  His  wife  survives. 

GF.ORGE  W.  Maddison,  69,  editor-in- 
chief  of  the  Moncton  (N.  B.)  Times, 
died  at  his  home  there  Feb.  27.  He 
joined  the  daily  as  a  mailing  clerk  in 
1886,  and  shortly  afterwards  was  drafted 
by  the  editorial  department  in  which  he 
had  served  since. 

Arthur  D.  Moe,  70,  who  published 
the  Hood  River  (Ore.)  Glacier  from 


1904  until  it  was  discontinued  in  1933, 
died  at  Hood  River  Feb.  14. 


WOULD  RE-OPEN  FCC  PROBE 


CHARLF.S  Langton  Clarke,  77,  cable 
editor  of  the  Toronto  Mail  and  Empire, 
and  a  journalist  of  nearly  half  a  cen- 
tur>'’s  experience,  died  March  4.  Mr. 
Clarke  began  as  a  reporter  on  the  Mail, 
remaining  until  it  became  the  Mail  and 
Empire.  He  then  served  as  editor  of  a 
trade  magazine  in  the  Saturday  Night 
organization,  and  later  with  the  origi¬ 
nal  Canadian  Press.  He  was  cable 
editor  of  the  Torotito  World  when  the 
Mail  and  Empire  absorbed  it,  and  had 
lx;en  with  the  later  organization  ever 
since. 

Lou  E.  M.arsh,  sports  editor  and  col¬ 
umnist  of  the  Toronto  Daily  Star,  who 
lived  his  life  on  the  inner  rim  of  the 
sports  wheel,  (fied  suddenly  in  Toronto, 
March  4.  He  was  the  most  widely 
known  of  Canadian  sports  writers, 
achieving  an  international  reputation  as 
a  hockey  and  lioxing  referee. 

Geor(;e  T.  Curran,  73,  finance  chair¬ 
man  of  the  Orillia,  Ont.,  Power  Com¬ 
mission  and  publisher  of  the  Orillia 
Nezes-Lettcr,  died  in  Orillia  March  4. 


Senator  Couzens  Ask*  for  Record  is 
Graft  Inquiry 

(Special  to  Eoitok  Publish  fr) 
Washington,  D.  C.,  March  4— in. 
vestigation  of  reported  ability  to  obtain 
favors  from  the  Federal  LOinmunica. 
tions  Commission  in  exchange  for  a 
cash  consideration,  was  brought  back  to 
life  this  week  when  Senator  James 
Couzens,  K.,  of  Michigan,  presented  a 
resolution  asking  FCC  for  complete 
files  in  the  inquiry. 

'Hie  Commission  conducted  an  inves¬ 
tigation,  but  was  unable  to  unearth  facts 
upon  which  to  proceed  against  anyone 
in  public  office  or  against  i»ersons  who 
occupied  a  hotel  room  in  which,  accord¬ 
ing  to  the  story,  statements  were  made 
which  alleged  a  commissioner  is  sns- 
ceptible  to  bribes.  Commissioner  Payne 
asked  his  colleagues  to  make  a  complete 
disclosure  of  the  records  of  the  inquiry, 
but  this  was  refused. 


SHEARN  MOODY 

Sbearn  Moody,  40,  widely  known 
young  Southwest  financier  and  sports¬ 
man  and  a  director  of  the  News  Pub¬ 
lishing  Co.,  publishers  of  the  Galveston 
Xesi’s  and  Galveston  Tribune,  died  Feb. 
28  at  his  home  in  Galveston,  after  a 
brief  illness  of  pneumonia.  Mr.  Moody, 
who  was  a  member  of  a  pioneer  Texas 
family,  was  stricken  on  Feb.  20  fol¬ 
lowing  his  return  from  a  business  trip 
to  Chicago  and  New  York.  He  was 
fiorn  in  Galveston,  the  second  son  of 
Mr.  and  Mrs.  W.  L.  Moody  Jr.  W.  L. 
Moody  is  president  of  the  News  Pub¬ 
lishing  Co. 


Rabbi  Isaac  L.  Bril,  61,  Jewish 
leader  and  first  editor  of  the  Hebrew 
Standard,  New  York,  which  was  later 
merged  with  the  Jewish  Tribune,  died 
in  New  York  March  2.  He  also  served 
for  25  years  as  editor  of  the  Jewish 
Daily  News  English  department  until 
its  suspension  some  years  ago.  Born  in 
Germany,  he  later  became  assistant  edi¬ 
tor  of  the  London  Jewish  World  and 
then  the  Berlin  German  Times.  A  son 
and  three  daughters  survive. 

Harry  Quackenbush,  48,  Western 
Massachusetts  newspaperman,  died 
March  2  in  North  Adams.  He  had 
been  in  ill  health  for  almost  a  year.  He 
worked  on  the  old  Afor/fi  (Mass.) 

Herald,  North  Adams  Transcript, 
Springfield  Union,  Boston  Post  and  the 
Associated  Press. 


Supplies  and  Equipment 


Oscar  Anderson,  26,  formerly  of  the 
Buffalo  (N.  Y.)  Times  financial  staff, 
died  Feb.  24  in  the  home  of  his  brother, 
Herbert  Anderson,  in  Eden.  He  was 
wi^  the  Times  for  more  than  five  years. 
His  mother,  three  sisters  and  two  broth¬ 
ers,  survive. 


Ralph  E.  Dykstra,  51,  editor,  Lan¬ 
caster  (N.  Y.)  Enterprise,  died  sud¬ 
denly  in  his  home  Feb.  28.  He  joined 
the  Enterprise  as  sports  editor,  and  in 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  spiedalties. 


New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

Cabl*  AddrMs  NENSCO — Worcester 


Rebuilt  Presses 


SCOTT  24  and  32-page  PreaM*.  alto  Modem 
Multi-Unit  and  Straight  Unit  Preaw*  in 
variou*  capadtie*. 


HOB  32-page  4-deck.  40-page  Simplex,  Z-type 
Unit  Super-tpeed  Octuple  witn  Kohler  Red*. 


COLOR  PRESSES 

HOB  12  Couple  I  Univeraal  Unih  Color  Prea*. 
all  couple*  reveraible.  Print*  from  1^4  rEL-fc 
atereotype  or  electrotype  i^te*  agaiiut  hard 
parking.  Alao  8  Couple  Hoe  Color  Prea*  with 
four  form  roller  ink  diatribution.  Both  preaaea 
bandlelfoU  aise  or  taUoid  product*.  Both 
«iuipped,with  wire  atitcher*. 

Available  for  early  delivery 

WALTER  scon  &  COMPANY 

Mala  OSc*  *  Fadar, . PtawiaH,  N.  J 

Naai  Taafc  OBc* . 231  Waal  4Ia«  StiMl 

OkagaOBc* . 1338 


HOE  MONARCH 

ROLLER-BEARING 

MATRIX  ROLLER 


A  HEAVY  DUTY  MACHINE,  OPERATED  FROM 
EITHER  END  AT  FAST  OR  SLOW  SPEEDS 


A  FEW  FEATURES 

MICROMETER  WORM  GEAR  PATENTED  SUP  GEAR 
IMPRESSION  DRIVE  RUNS  ASSURES  BETTER 
ADJUSTMENT  IN  OIL  BATH  MATS 


ALL  PUSH  BUTTON 
ELECTRIC  CONTROL 


SEND  FOR  DETAILS 

R.  HOE  &.  CO..  INC. 


GENERAL  OFFICES 

910  E.  138TH  STREET,  (AT  EAST  RIVER)  NEW  YORK  CITY 


EDWARD  G.  IVINS 

Edward  Gordon  Ivins,  managing  ed¬ 
itor  and  part  owner  of  the  Leviistom 
(Mont.)  Democrat-News  since  19M, 
died  in  Lewistown  Feb.  25.  He  started 
his  newspaper  career  in  Salt  Lake  City 
and  then  worked  in  San  Francisco  and 
Los  Angeles.  He  served  on  a  number 
of  Montana  papers  from  1900  to  1914, 
when  he  helped  establish  the  Democrat- 
News.  Burial  was  in  Salt  l.ake  City. 
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EDITOR  &  PUBLISHER 

Classified  Advertising 
RATES 


SITUATIONS  (Ca*h  with  Ordw) 
I  Time  —  .S*  per  lin* 

3  Time*  —  .44  per  line 


3  Tune*  —  .4.  per  ime 

Al  I  OTHER  CLASSIFICATIONS 
(Cnah  with  Order) 

1  Time  —  .7S  per  tine 

4  Time*  —  .W  per  line 
Cmmt  *ix  word*  to  the  line  when  oadni 
cMh  with  order.  Ad*  chwgad  to  eitabbU 
account*  will  be  billed  for  the  coaintod  am* 
b«r  of  linos. 

FORMS  CLOSE  THURS.  NOON 
Minimum  *pac*.  thre*  line*.  The  Editor  • 
Publi*h*r  reaerve*  th*  right  to  claaaifjr.  id* 
or  reject  omy  copy.  Unncceptnblo  an  **»  f. 
queating  syndicate  feature,  or  other,  **ap* 
tmlea*  auIvertUer’a  naune  and  auldreta  appai. 


Public  Notices 


Mexican  Legal  Matters 
WILLIAM  A.  COCKE 
American  Attorney 
Box  151,  Juarex.  Mexico 


Newspaper*  for  Sale 


A  dally  newspaper  In  rich  mid¬ 
west  community.  Equipment  of  tn* 
best.  Will  show  profit  of  thlrtr 
thousand  plus  a  year.  Can  be  pur¬ 
chased  for  3250,000.  .Nppralisl 
shows  physical  worth  far  moro. 
Property  demands  high  type  man 
as  publisher.  A  good  organisation. 
Your  correspondence  in  confidenca 
An  opportunity  that  seldom  pre¬ 
sents.  Address  Owner.  A-4fl. 
Editor  &  Publisher. 
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For  Sale  privately,  valuable  newspaper  iri  j 
plant.  The  entire  capital  stock  of  U* 
Winchester  Sun  Company,  owner  and  pn»- 
Usher  of  the  Winchester  Sun.  a  daily  ne^ 
paper  published  at  Winchester,  KentueP. 
is  for  sale  privately  by  the  owners  therw 
This  sale  Is  to  be  made  to  di.ssolve 
has  been  practically  a  partnership  betww 
the  owners  of  the  stock.  The  assets  ol  tm 
company  consist  of  a  splendid  daily  new 
paper,  a  well  equipped  printing  plant,  ^ 
a  valuable  business  house.  This  in 
only  newspaper  and  job  printing  plsP  a 
a  county  of  17,000  population.  Wlncneetw 
is  the  seat  of  the  Kentucky  Wesleyan  tw 
lege.  Prospective  purchasers  are  inrw 
to  inspect  the  property  and  make 
therefor  at  the  company’s  office  in 
Chester,  Ky. 


a  d 
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Snburban  weekly,  only  paper  In  ^ 
the  wealthiest  communities  around 
York.  Has  grossed  better  than  FM.i’y  * 
year  for  the  past  ten  years.  Up-to-«»" 
plant  and  ov'n  building.  Sole  owner  iw 
36  years  must  retire.  A-427.  Editor  * 
FVblisher.  _ 


Newspaper  Brokers 


A-1  big  weeklies  In  N.  Y.,  S.  C.,  T«*-  ’2 
profits.  Small  ones  many  states. 
cash  have  you;  what  buy?  WHhein 
Holm.  1927  Lawrence  N.  E.,  Wasblnji" 
D.  C.  _ 


Buying,  selling,  mergers,  dallies  and 
lies.  No  listing  charge.  IntelligenL 
getlc,  confidential.  Felghner  &  M*P^ 
Moahvilla  Mich  nc  111  01,1  Rlver  tUas 


Nashville.  Mich.,  or  111  Old  River 
Wilkes-Barre,  Pa. 


If  Interesteil  In  the  purchase  of  a 
Coast  newspaper— daily  or  weekly  ■'* 
M.  C.  Moore,  Beverly  Hills,  Calif. 


On 
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Newspaper  Brokers 


lUhle  dmlrahte  weeklies  In  New  Bng- 
York,  New  Jerser,  Pennsyl- 


."■j  vew  YorK,  «ew  jersey,  i-ennsyi- 
"Maryland,  Kentucky,  Ohio.  Oood 
'^roent,  earning  proflt,  not  over  priced, 
j  B.  Shale,  Times  Building,  New  York. 


liMthwtat  Teiaji  Weekly — only  paper  In 
circulation  1600  plua  well  equipped, 
m  income  was  61J.000,  25%  of  which 
^  from  Job  dept.  Fine  climate,  good 
JuS.  Reason  for  selling — to  dissolve  family 
Hivoratlon.  This  paper  pays  owner  |75 
„  1100  per  week  after  salaries  and  ex- 
“  To  he  sold  by  April  1.  Price 
i^lSO  $10,000  cash,  balance  $100  per 
Soith.’  L.  !’•  Likely,  1708  Times  Bldg., 
yjw  York.  _ 


Newspapers  Wanted 


n.«i  confidential  buyers,  ample  finances, 
S  na,  N.  C.,  Pa.,  O.,  III.,  la.,  Tex. 
^Ilta  Wilhelm  &  Holm,  1827  Lawrence 
^8..  Washington,  D.  C. 


ffaated  weekly  or  small  dally  In  exclusive 
Odd.  Have  $7600  cash,  clear  real  estate 
•nd  other  financial  backing.  Write  A-429, 
Editor  *  Publisher. _ 


Bosiness  Opportunity  Wanted 


Badaess  manager-publisher  —  Aggressive, 
(iporlenced  newspaper  executive  seeks 
cosnectlon  on  salary  and  share-profit  basis, 
«1th  or  without  Investment,  on  dally  of 
10-10,000  circulation,  25  years  experience 
U  all  phases  of  production  and  manage- 
Dtst  A-427,  RAP  Personnel  Service. 


Circulation  Promotion 


lER 


Kewapaperdom’sLeadlngOIrculatlonBullders 
Morrison  Flan 

"The  Plan  That  Pays  and  Proves  It" 
Write  the  John  P.  Morrison  Company, 
4tk  Or.,  Shops  Bldg.,  Des  Moines,  Iowa. 


Besded  Campaigns  Succeed — Hudson  De 
Prieit  &  Associates  World’s  Record  Cir¬ 
culation  Builders.  248  Fifth  Ave.,  N.  T.  C. 


Far  rood  newspapers  this  27-ycar-oId  In- 
itmtlon  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
the  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis.  _ 


Special  Editions 


)N 

Iditar  d  { 

I  adare- 


15  years  service  to  publishers.  Highest 
recommendations  given  by  those  I  have 
Mired. 

C.  L.  I.EACH 

1118  Westmoreland  Park  Norfolk.  Va. 


Mnltigrapking  and  Mimeographing' 


Quick  Service-Quality  Work 
Century  Letter  Co. 

1!«  W.  4«th  St.  BRyant  9-2277 


Photo-Lithographing 


Ne  Cuts  Needed.  Illustrate  Advertising 
literature,  reproduce  letters,  bulletins,  etc. 
Uweat  prices.  $1.50  per  100;  20c  additional 
IM’a.  Passantlno,  250  W.  49th,  Lo-5-7844. 


Help  Wanted 


IdTertising  man  wanted — Young,  am- 
Wloua,  energetic,  capable  producing  excel¬ 
lent  layouts  and  copy  to  handle  numerous 
iccounts  not  now  advertising.  Small 
■alary  and  commission  to  start.  The  Dally 
Bulletin,  Martinsville,  Virginia. 
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rirenlatlon  Manager — A  Southern  news- 
taper  requires  the  services  of  a  thoroughly 
'iperlenced  hard  hitting  circulation  mana- 
rer.  The  man  we  have  In  mind  Is  prob- 
ahly  now  employed,  doing  an  outstandingly 
successful  Job  on  an  evening  newspaper  In 
a  city  of  between  160,000  and  $00,000  pop¬ 
ulation.  He  must  be  capable  of  taking 
complete  charge  of  the  department,  of 
thoroughly  analyzing  the  field,  and  devis¬ 
ing  and  executing  a  plan  to  gain  and  hold 
substantial  circulation  Increase  without  re- 
">rtlng  to  the  spectacular.  Write  full 
details  of  your  experience,  salary  expected 
«ud  references.  All  applications  will  he 
held  strictly  confidential.  Our  own  staff 
wows  of  this  advertisement.  References 
yll  not  bo  contacted  until  after  prellml- 
stry  negotiations.  Box  A-410.  Editor  & 
Publisher. 


fbenlatlon  Man — Large  successful  midwest 
newspaper  has  Immediate  opening  for 
fdung  man  25  to  35  years  of  age  with 
food  education. 

Prefer  midwest  applicants  who  are  now 
employed  as  clreulatlon  managers  or  as- 
"Istants  on  smaller  newspapers  and  have 
hid  several  years  experience  handling  both 
men  and  boys. 

l^pod  opportunity  with  fast  growing  or- 
Wnlzatlon  for  right  man.  Give  full  quallfi- 
ntlons  and  experience.  Enclose  photo. 
All  annllcatlons  confidential.  A-407,  Editor 
*  Publisher. 


naaalfled  advertising  salesman  for  midwest 
"•^JPAper  that  Is  dominant  leader  In  clr- 
«  V '  *'*®P*®y  and  classified  advertising. 

years  of  age  and  have  at 
“  years’  classified  sales  experience  on 
lJ?*®aoer  with  75,000  clreulatlon  or  more. 

“Ikry  plus  commissions,  bonuses,  to 
earning  range  from  $S0  to  $60 
depending  on  ability.  Apply  own 
undwriting.  dving  full  Information.  A-425, 
*:<Iltor  ft  Publisher. 


^asslfled  sollrito  r — New  York  State  new? 
maa  Y"”*"  energetic,  resourceful  youn 
,  ’f**h  good  record.  Genuine  oppoi 

far  producer.  State  experience 
’"lolmum  salary.  Box  A-431 
Editor  ft  Publisher. 


Editor  &  Publisher 


Help  Wanted 


Circulation  man  to  take  charge  rural  cir¬ 
culation  only,  for  small  growing  dally. 
Must  be  abe  to  organize  strong  corps  rural 
subscription  agents.  Young  man  preferred; 
small  salary  and  commission.  The  Dally 
Bulletin,  Martinsville,  Virginia. 


Experienced  mat  and  stereotype  salesman 
for  New  York  City  plant.  Good  oppor¬ 
tunity  for  right  man.  Must  have  contacta 
Write  experience  and  nature  of  contacts 
to  Box  A-409,  Editor  ft  Publisher, 


Radio  continuity  writer  for  advertising 
firm  In  large  mid-west  city,  to  handle  all 
types  of  radio  copy  and  with  experience  In 
building  shows;  creative  ability  essential. 
Starting  salary  $75.  Reply  In  confidence 
by  letter  only  to  E.  &  P.  Personnel  Service, 
Times  Bldg.,  New  York. 


SPECIAL  ED.  SALESMAN 
Experienced,  educated,  high  type,  well 
dressed  real  spl.  ed.  .salesman  who  can 
close  contracts  has  great  opp.  on  fine  daily 
prestige.  Good  calls.  Several  months. 
Must  finance  self.  No  advance.  Write 
fully  giving  refs.  Add.  R.  H.  Dunlap, 
Cleveland  Plain  Dealer,  Cleveland,  O. 


Wanted  at  once  advertising  director  for  a 
popular  dally  newspaper  In  a  city  of  15,000. 
Must  be  energetic,  capable  and  experienced. 
Prefer  protestant  family  man  under  forty- 
five.  Send  complete  Information  In  first 
letter.  Including  picture,  remuneration  ex¬ 
pected  first  year,  references,  education,  etc. 
Address  Post  Office  Box  53,  Bismarck, 
North  Dakota. 


Situationa  Wanted 


Adyertising — 30-year  old  display  manager, 
10  years  continuous  experience,  wants  to 
Improve  position.  Successfully  handling 
enforced  morning-evening  combination  In 
midwest  city  of  26,000.  Has  splendid  grasp 
of  merchandising.  Prefers  Southwest  or 
California.  Future  considered  above  all 
else.  A- 398,  E.  ft  P.  Personnel  Service. 


.Advertising  —  Business — Promotion  Execu¬ 
tive  and  Dynamic  Sales  ability.  Metro¬ 
politan  and  smaller  city  thorough  all 
around  experience.  Now  chief  executive 
small  city  dally.  Unhappy  In  present  sur¬ 
roundings.  No  objection  to  second  or  third 
paper.  Address  Box  A-430,  c/o  Editor  ft 
Publisher. 


.Advertising  man — 15  years’  experience  as 
linage  builder.  Advertising  manager  of 
accounts  serviced.  Capable  of  taking  en¬ 
tire  charge  of  department.  Now  employed. 
Seeking  a  real  opportunity.  Increased 
National  linage  forty  per  cent  on  Midwest 
dally.  Unusual  references.  University 
graduate,  age  38.  A-390,  B.  ft  P.  Per¬ 

sonnel  Service. 


Advertising  Manager — Past  11  years  dally 
newspaper  N.  Y.  Metropolitan  area,  excep¬ 
tional  record-ideas,  planning,  direction  and 
hard  selling;  previously  ten  years  adver¬ 
tising  manager  important  middlewest 
newspaper.  Unusual  references.  Age  47; 
splendid  health.  My  record  will  speak 
for  Itself.  A-366,  E.  &  P.  Personnel  ser¬ 
vice. 


.Advertising  salesman  available  March  15th. 
Past  3  years  associated  large  eastern  dally. 
Qualified  to  handle  any  classification  In 
M^dla  Records.  15  years’  experience  morn¬ 
ing  and  evening.  High  type  personality, 
age  37,  outstanding  record,  married,  fine 
character,  sober.  Industrious,  dependable; 
will  go  anywhere.  Write  F.  O.  Box  6043, 
Cleveland,  Ohio. 


Attractive  newspaper  woman,  college  grad, 
uate,  8  years’  newspaper  experience,  wants 
metropolitan  connection.  Trained  thor¬ 
oughly  in  straight  reporting  with  human 
interest  and  ’’sob”  a  specialty.  Have 
woman’s  page  features  In  preparation  for 
publication  book  form  which  could  be  used 
for  woman’s  page.  A-389,  E.  ft  P.  Per¬ 
sonnel  Service. 


Building  maintenance  man — for  newspaper 
building  In  New  York  or  vicinity.  Mod¬ 
erate  salary.  Building  Congress  award 
for  superior  craftsmanship.  Twenty  years 
experience.  A-428,  Editor  ft  Publisher. 


IF  you  SEEK 
A  NEWSPAPER  JOB— 

1.  TIhm  40-wetd  "illiMlIefl'' ads  In  EDITOR  ft 
PUBLISHER. 

S.  A  3-nieoih  isbKfiDllon,  'et  txtensiM,'  to 
EDITOR  ft  PUBLISHER. 

3.  Rtfhlrailen  with  E  ft  P  Ptfiennsl  SerHc* 

fof  ilx  months. 

4.  Preparation  by  os  el  100  parsenal  boL 

lalins  aboot  year  qoallReatlens  and  ex« 
periancas  with  yonr  snapshot  Included 
;heraon.  These  we  send  to  nawspapnis 
needing  a  man  el  yonr  abllliias.4 

DRAFT  an  ad  new  II  yen  am  seeking  a  news¬ 
paper  cennaetion,  and  sand  It  to  us  with 
S5.00  check  or  money  erdar,  to  cover  all 
lha  above  services.  A  raglsbalien  blank 
arlllthan  be  sent 'yen.  A'raasenabla  ad¬ 
ditional  parcanlaga  charge  arill  be  made 
whan  and  II  a  position  Is  snemad  threogh 
ear  sarvicas. 

E  &  P  PERSONNEL  SERVICE 

anethar  EDITOR  ft  PUBLISHER  sarvlea. 

1700  Timas  BMg..  Timas  S«ame,  N.  Y.  C. 

NOTE:  AHar  yea  raglstot,  netlly  us  psomptly  el 
any  change  el  address. 


for  March  7,  1936 


Situations  Wanted 


Kusineas  manager  —  Unemployed  because 
of  merger.  Middle-aged,  married.  Fifteen 
years’  experience.  Capable.  References. 
Box  A-281,  Editor  ft  Publisher. 


Circulation  Manager  with  17  years  of  ex¬ 
perience  In  all  phases  of  Circulation  de¬ 
sires  opportunity  to  prove  ability  on  any 
Metropolitan  Dally.  Will  start  on  Small 
Salary.  Am  live  wire.  Can  produce  Home 
Delivery  at  a  minimum  cost  to  Publisher. 
Subscribers  prices  unnecessary.  A-431. 
B.  &  P.  Personnel  Service. 


Cirrutatlon  manager,  age  39.  Held  two 
positions  on  well-known  New  York  State 
and  Pennsylvania  dallies  during  past  13 
years;  7  years  as  city  circulator  on  one, 
and  6  years  as  Circulation  Manager  in  Pa. 
Merger  causes  changes  now.  Location, 
immaterial.  Now  In  East.  Moderate  sal¬ 
ary.  A-417,  E.  &  P.  Personnel  Service. 


Circulation  manager — I  would  like  to  get 
In  touch  with  a  publisher  who  is  In  need 
of  a  young,  clean-cut,  aggressive  circula¬ 
tion  manager  of  proven  ability.  Over 
10  successful  years  with  present  paper, 
now  running  over  60,000  net  paid.  My 
wish  to  change  Is  prompted  only  by  the 
desire  to  gain  additional  experience  In 
my  chosen  profession.  A-414,  E.  ft  P.  Per¬ 
sonnel  Service. 


Claaslfled  advertising  manager— or  assis¬ 
tant.  now  employed.  Metropolitan  city — 
complete  knowledge  of  promotion,  phone 
room,  possess  ability  to  direct  sales  staff. 
Ten  years  advertising  experience.  De¬ 
sires  tough  assignment.  Thirty-four,  mar¬ 
ried,  university.  Salary  secondary.  Loca¬ 
tion  anywhere.  Prefer  personal  Interview. 
References.  $40.  Box  A-413,  E.  ft  P.  Per¬ 
sonnel  Service. 


Classified  manager — Now  employed  as  As¬ 
sistant  Classified  Manager  In  large  Eastern 
city  on  paper  showing  over  300,000  lines 
gain  in  1936.  Experienced  in  directing 
phone  room  and  street  staff  activities, 
preparing  promotion  and  sales  material. 
Outstanding  personal  sales  record.  Best 
references.  Box  A-420,  K.  &  P.  Personnel 
Service. 


Composing  Room  Superintendent  or  fore¬ 
man,  age  39;  reliable  executive  competent 
In  every  department,  also  A-1  machinist. 
Thoroughly  experienced  in  handling  men, 
am  responsible,  and  achieve  results,  with 
lowest  possible  costs.  Excellent  references. 
Union  or  Non-Union  shop.  Money  not 
first  consideration.  A-434,  E.  &  P.  Per¬ 
sonnel  Service. 


Desk  man,  sports  writer,  reporter.  Ver¬ 
satile  newspaperman  with  five  years’  ex¬ 
perience,  Journalism  graduate,  27.  Now 
employed  as  managing  editor  of  small  city 
daily  with  leased  wire  service.  Seeks  con¬ 
nection  with  larger  city  daily.  Good  ref- 
erencea  Box  A-424,  E.  ft  P.  Personnel 
Service. 


Display  Salesman — Ten  years  with  present 
employer,  one  of  largest  and  most  success¬ 
ful  dallies.  Skilled  In  copy  and  lay-out. 
Developing  new  accounts  and  selling  spe¬ 
cial  features  my  specialty.  Resourceful 
and  Industrious.  Seek  greater  opportuni¬ 
ties  and  earnings.  Prefer  South,  will  go 
anywhere.  A-401,  E.  ft  P.  Personnel  Ser¬ 
vice^ _ _ 


Editor  with  successful  Journalistic  and 
business  experience  open  for  position  with 
future  possibilities.  Young  enough  to  in¬ 
spire  and  energize;  old  enough  to  have 
wide,  practical  knowledge.  Forceful,  ver¬ 
satile  writer.  Healthy,  vigorous,  clean 
living,  Industrloua  Total  abstainer. 
A-387,  E.  ft  P.  Personnel  Service. _ 


Editorial  man — 36,  now  news  editor  city 
100,000;  married;  16  years’  experience. 
Handled  all  desks,  makeup,  slot.  Under-^ 
stand  world,  city,  financial  news.  Used  to 
full  responsibility;  not  afraid  of  work; 
steady;  temperate;  clean  record.  Looking 
for  future.  Prefer  West,  Southwest,  but 
would  go  nearly  anywhere.  Know  Spanish. 
A-382,  E.  &  P.  Personnel  Service. _ 


I  am  an  expert  stenographer  with  Mis¬ 
souri  B.  J.,  1933,  and  newspaper  experi¬ 
ence;  qualified  to  handle  competently  re¬ 
sponsible  position  in  newspaper  or  maga¬ 
zine  office.  Can  go  anywhere,  U.  S.  or 
Canada.  References  from  leaders  in  pro- 
fesslon.  A-419,  E.  &  P.  Personnel  Service. 

Magazine  Traffic  Manager  and/or  News¬ 
stand  Sales  Manager,  33,  seventeen  years’ 
experience  In  New  York  City  and  Chicago. 
Now  employed  In  similar  capacity  In  Chi¬ 
cago.  Experience  covers  all  methods  of 
sales  distribution.  Available  on  short 
notice.  Ikicate  anywhere.  A-399,  E.  ft  P. 
Personnel  Service. _ 


“My  compliments  to  you,"  writes  national 
executive  commending  this  man’s  work. 
Available,  editorial  capacity,  small  daily. 
A-422.  Editor  &  Publisher. _ 


Newspaper  Advertising  Man,  fully  equipped 
in  all  its  branches,  wants  to  connect  with 
a  newspaper  anywhere.  Highest  endorse¬ 
ments  and  from  previous  employers. 
A-418,  E.  ft  P.  Personnel  Service. _ 


News  Executive— 18  years’  experience,  last 
13  years  leading  Eastern  daily,  all  depart¬ 
ments.  Age  40.  Married.  Take  full  edi¬ 
torial  charge  small  city  dally,  preferably 
one  which  needs  building  up.  Sense  of 
community  responsibility.  Bright,  aggres¬ 
sive  news  policy.  A-385,  E.  ft  P.  Personnel 
Service. _ 


Newspaper  Executive,  25  years’  experience 
as  assistant  business  manager,  advertising 
manager,  branch  manager  large  repre¬ 
sentative,  seeks  similar  position.  Proven 
records,  exceptional  producer  all  depart¬ 
ments  advertising,  money  maker  and 
saver.  Age  46,  Protestant,  gentile, 
widower,  dependents,  clean  cut,  pleasing 
personality.  A-393,  E,  ft  P.  Personnel 
Service. 
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Situfttiona  Wanted 


Newspaper  pressman  with  many  years  of 
experience  as  superintendent  of  press  de¬ 
partment  desires  position  In  East.  Have 
been  operating  Sextuple  and  Color  presses, 
printing  daily  and  Sunday  paper  including 
8  page  color  comic  and  color  magazine 
section.  A-322,  E.  ft  P.  Personnel  Service. 


Promotion  Man  —  Copywriter,  experienced 
planning,  writing,  production  of  adver¬ 
tising  and  circulation  promotion  by  dis¬ 
play  and  direct  mall  with  New  York  pub¬ 
lisher;  has  written  advertising  agency 
copy  and  handled  magazine  circulation  d»- 
talls;  age  29,  married,  college  graduate, 
employed,  available  two  weeks'  notice. 
Locate  anywhere.  A-395,  E.  ft  P.  Person¬ 
nel  Service. 


Reporter — ^Whlch  Southern  editor  will  give 
energetic  young  Dutchman,  22,  now  in 
East,  the  opportunity  to  use  his  well- 
planned  European  education  in  newspaper 
work?  Eight  years  high  school  and  col¬ 
lege  in  Holland,  Berlin  and  London;  four 
languages.  Wishes  position  as  reporter. 
Will  bring  you  a  wealth  of  European 
material  for  interesting  features.  Begin¬ 
ner’s  salary.  A-394,  B.  ft  P.  Personnel 
Seivice. 


Sports  Editor — Columnist  who  believes  ths 
fan  who  pays  Is  more  deserving  than  the 
promoter.  Excellent  background  and  rec¬ 
ord.  (Big  papers.)  Thorough  knowledge 
sports  and  newspapers.  Human  interest 
style.  Expert  In  promotions.  Good  health, 
temperate,  unafraid  of  work.  A-411, 
E.  ft  P.  Personnel  Service. _ 


Woman,  27,  feature  writer,  reporter,  who 
can  write  with  a  sparkle,  wants  work  on 
daily,  trade  publication.  Background — re¬ 
porter,  assistant  editor,  editor,  woman’s 
page  editor  on  weeklies.  Degree  U.  of 
Missouri  Journalism  school.  South,  East 
locations  preferred.  Good  record.  A-432, 
E.  &  P.  Personnel  Service. _ 


A'onng  Man  with  twelve  years'  executive 
circulation  experience  with  full  knowledge 
of  the  New  Deal  Circulation  System,  would 
like  to  make  connections  with  a  large 
Metropolitan  newspaper,  either  as  circula¬ 
tion  manager  or  city.  The  New  Deal  Sys¬ 
tem  accompanies  my  services.  A-400. 
B,  &  P.  Personnel  Service. 


Newspaper  Machinist 


Moving,  erecting,  dismantling — pressroom 
and  stereotype  equipment.  Call  BE  3-5967. 
H.  Ammon  &  Co.,  95  Clift  St.,  N.  Y.  C. 


Mechanical  Equipment  for  Sale 


Hoe  32-page  press  with  color  cylinder, 
tapeless  folders,  2-motor  drive.  Goss 
Comet.  Hoe  dry  mat  roller  and  many 
other  attractive  offerings  of  machinery 
and  equipment.  Sent  for  list.  John  Grlf- 
flths  Co.,  Inc.,  145  Nassau  St.,  New  York. 

Moving  Into  new  building  makes  available 
April  1,  twenty-four  page  Hoe  Stereotype 
Press  equipped  with  electrical  safety  but¬ 
tons,  twenty-five  h.p.  motor,  plate  shaver 
and  trimmer.  Bargain  for  cash  on  floor. 
In  daily  operation.  Hickory  Daily  Record, 
Hickory,  N.  C. _ _ _ _ 

Rebuilt  Model  8  Linotype,  guaranteed  like 
new;  priced  low.  Also  Models  5-25-26; 
200  fonts  mats.  Payne  ft  Walsh  Corp.,  180 
Lafayette  St.,  New  York.  Canal  6-6877. 

Linotypes — 1,  5,  8,  11,  13,  19,  25.  Inter- 
types  B  and  C.  All  guaranteed.  Terms. 
HOFMANN  MACHINERY  ft  ENGRAVING 
CO.,  413  Lafayette  St.,  New  York  City. 


Mechanical  Equipment  Wanted 


Double  Tall  Cutter,  used,  for  use  In  con¬ 
nection  with  Goss  Press.  Sheet  cut  is  23 
9-16".  Standard-Freeholder,  Cornwall,  Ont., 
Canada- _ 


Wanted  to  Buy:  Single  or  double  width, 
four  or  five  deck,  Webb  press,  Ziyi”  or 
22yi”  cut-off.  State  all  details.  A-386, 
Editor  &  Publisher. 


Photo-Engraving  Equipment  for  Sale 

Engraving  Department  Equipment,  all 
standard  brands,  new  and  trade-in.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 
116  John  St.,  New  York  City. _ 

Photo-engraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co.,  18  B.  16  th  St.,  N.  Y.  _ 


Newspaper  Supplies 


Stereotype  and  Pressroom  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131,  West  Lynn, 
Mass. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Apprabtd 

All  negptiatisns  ctifidtntiMl 

Palmer,  Suter  &  Palmer 

Biislnass  CstaUJshad  In  IBM 

360  Madison  Avo.  New  York 
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Editor  &  Publisher  for  March  7,  1936 


story  is  well  known  in  every  newspaper 
office.  According  to  the  money  yard¬ 
stick,  Mr.  Howard’s  achievements  have 
been  immense,  liis  fortune  being  among 
the  large  ones.  1  believe  he  carries 
a  million  or  two  of  life  insurance.  In 
his  53rd  year  he  could  easily  slump 


icctly  on  Japan  or  not.  The  T( 
reader  will  get  better  service  by 
than  the  reader  of  some  of  the  pri 
.American  newspapers.  One  of 
stunts  Japanese  journalists  are  qdj 
freely  indulging  is  to  call  by 


By  MARLEN  PEW 


There  is  a  conflict  in  press  spell¬ 
ing  of  the  word  “Tokyo.”  Most 
press  despatches  carry  the  word  spelled 
with  an 
ries  the 

Japan  in  all  publications  printed  in  the 
English  language.  It  would  seem  that 
the  “y’s”  have  it.  Anyhow,  there 
should  be  uniformity.  I  notice  that 
proofreaders  and  copyreaders  had  it 
both  ways  in  this  palladium  of  virtue 
last  wee^ 


what  makes 
reading.” 

I  have  a  bet 


interesting  newspaper 
down  that  Edna  K. 


politics.  The  call  iu4j 
ing,  talking,  acting,  so  much  like  the  $100  or  more,  but  Japanese  jouriaSi*’’ 
youth  I  used  to  know  on  Park  Row  spend  their  money  for  real  news  wiftn# 

30  years  ago  that  I  wanted  to  laugh,  any  thought  of  editorial  budgets.  ^ 
He  was  playing  reporter,  reckless  of  they  cannot  print,  as  pointed  oat  » 
the  tropic  sun,  while  most  of  us  idled  these  columns  last  week,  is  vital  Ioq 
comfortably,  for  the  same  reason  that  news,  held  under  a  vicious  ^ 


T.  The  English  press*^  ^r-  Wooley’s  departmrat  will  be  more  in-  a  flock  of  barn  swallows  well-known  to  Japanese  newspapermen  take  tl^*^ 
“y”.  And  “y”  is  used  in  teresting  than  usual,  despite  her  mis-  nie  describe  a  couple  of  hundred  wide  cause  they  liave  to,  not  because-  tim 


fortune.  Smart  newspaper  folk  manage 
to  get  along. 


CHARLES  HOOPER,  the  Coeur 
D’Alene  letter  writer,  recently  sent 
me  a  photograph  of  himsdf  and  I  shall 
pin  it  right 


Ckauxs  Hoopes 


here.  For  the 
^rst  time  editors 
who  have  re¬ 
ceived  letters 
from  this  volun¬ 
teer  correspon¬ 
dent  for  many 
years  will  look 
him  in  the  face. 
The  picture  came 
as  a  pleasant 
surprise.  I  had 
mentally  pictured 
Charlie  Hooper 
as  a  round-head, 
but  a  squarer 


physiognomy  is  not  often  seen,  and  you 
note  the  eagle  eye  and  aggressive 
hirsute  adornment.  Mr.  Hoo^r  has  a 
newspaper  background.  His  great 
uncle,  John  Hooper,  a  New  York  busi¬ 
ness  man,  was  the  personal  friend  of 
Horace  Greeley,  and  another  uncle, 
Charles  Hooper,  was  editor  of  the  Troy 
(N.  Y.)  Budget.  Mr.  Hooper’s  own 
father  was  a  New  York  picture  dealer. 

Charlie  is  a  graduate  of  the  College 
of  the  City  of  New  York  and  of  Union 
Theological  Seminary,  New  York. 
Working  his  way  to  Europe  one  sum¬ 
mer  on  a  cattle  boat  he  decided  not  to 
become  a  minister  but  to  do  reform 
work  outside  the  church  by  the  medium 
of  newspapers.  He  has  been  writing 
letters  to  newspapers  since  in  his  teens 
and  for  the  last  10  years  that  has  been 
his  sole  vocation. 

Probably  Mr.  Hooper  is  the  only  man 
in  the  world  who  does  nothing  but  write 
letters  to  newspapers.  He  sends  his 
written  ideas  to  newspapers  in  all  parts 
of  the  world,  occasionally  writing  in 
French,  German,  Spanish  or  Italian  as 
well  as  in  English.  Having  a  private 
income  he  is  able  to  exercise  his  desire 
and  his  talent  to  the  utmost  in  the  hope 
that  good  may  be  accomplished.  He 
does  not  receive  pay  for  his  letters. 
“My  purpose,”  he  says,  “is  to  do  what 
I  can  to  reform  an  erring  and  evil  age.” 


CERTAINLY  Roy  W.  Howard  qual¬ 
ities  for  some  distinguished  honor 
for  recent  news  feats.  He  would  de¬ 
spise  the  term,  but  I  think  he  deserves 
the  title  of  journalist-statesman  of  the 
day,  here  or  in  any  country.  One  won¬ 
derful  beat  after  another,  and  now 
comes  the  Stalin  interview,  with  reve¬ 
lations  calculated  to  make  the  whole 
civilized  world  take  notice.  The  inter¬ 
view  easily  forms  a  chapter  in  the  his¬ 
tory  of  at  least  two  great  powers. 

Heretofore,  in  this  column,  I  have 
sought  to  point  out  to  young  men  in 
the  newspaper  business  that  Roy  W. 
Howard’s  extraordinary  achievements 
are  not  attained  through  any  personal 
favor  or  magic.  They  come  from  an 
application  of  intelligent  liberalism  and 
terrific  work.  Mr.  Howard  is  a  news¬ 
paperman  to  his  fingertips,  never  for 
an  instant  relaxes  journalistic  vigilance, 
sees  big  objects  and  fights  to  realize 
them.  At  work  or  play,  on  land  or 
sea.  the  Howard  dynamo  tirelessly 
buzzes.  He  is  a  self-starter. 


circles  over  the  chimney  pots  every  like  it. 
morning  before  breakfast.  It  is  plea- 
sant,  makes  muscles  leap  with  joy,  and  '^HERE  is  no  good  reason  why  tiJ 
aids  circulation.  American  press  should  neglect  (hJ 

•  *  *  ental  news.  Public  affairs  in  th*  FJ 

SPEAKING  of  methods  through  East  are  remote  to  the  Americaa  cd 
which  the  reader  customer  can  get  because  of  press  neglect,  l  liey  affK* 
what  he  deserves  from  the  American  our  own  polity  and  world  relationship 
press  in  a  super-heated  political  cam-  more  vitally  and  directly  than  do  ji 
paign,  I  note  that  Des  Moines  (la..)  fairs  in  many  European  countrw*  th 
Register  is  carrying  on  its  editorial  are  covered  by  press  despatches  in  ro# 
page  a  galaxy  of  signed  stories  written  tine  fashion.  The  rest  of  cabling 
from  both  Democratic  and  Republican  the  Far  East  is  high,  though  theft  i 
angles.  The  candid  advocate  of  the  in  operation  a  valuable  special  pres 
Administration,  who  has  just  been  in-  service  at  fairly  reasonable  rates, 
troduced  in  syndication,  is  Jay  Frank-  much  stuff  can  come  through  at 
lin,  whose  well-established  skill  as  a 
colorful,  crystal-clear  writer  is  sup¬ 
ported  in  this  venture  by  a  political 
philosophy  which  dovetails  with_  that  of 
Mr.  Roosevelt  and  his  associates  at 
Washington.  So,  debating  on  the  Reg¬ 
ister  page  are  Franklin,  pro- Roosevelt ; 

Mark  Sullivan  and  Frank  Kent,  anti- 
Roosevelt;  and  Walter  Lippmann,  from 
his  individual,  more  independent  view¬ 
point.  Fireworks,  I’d  say. 


A 


Edna  K.  WCX)LEY  has  rigged  her 
typewriter  up  again  over  her  cot 
in  St.  Vincent’s  Hospital,  Cleveland, 
and  is  delivering  her  daily  story  to  the 
readers  of  Cleveland  News.  Miss 
Wooley  slipped  on  the  ice  and  suffered 
a  broken  hip  seven  years  ago,  but  wrote 
her  stuff  regularly.  She  made  a  fine 
r^overy,  but  last  week  exactly  the  same 
kind  of  accident  befell  her,  except  that 


FEW  weeks  ago  I  saw  him  in 
action  in  China,  Tanan.  the  Phil¬ 
ippines.  Some  20  newspapermen  were 
in  the  party,  but  he  ran  most  of  us 
ragged.  He  made  no  attempt  to  con¬ 
ceal  contempt  of  those  who  permit  ex¬ 
ceptional  opportunities  for  observation 
and  writing,  like  a  world  trip,  to  run 
off  in  mere  social  gaiety,  and  yet  he 
missed  none  of  the  fun  or  color.  In 
the  Philippines,  Mr.  Howard  was  in¬ 
vited  into  the  official  inauguration 
party,  advised  with  the  new  president, 
traveled  with  him  to  inspect  various 
islands,  took  a  little  army  plane  by  him¬ 
self  and  made  a  dash  to  a  distant  isle 
to  investigate  a  Japanese  settlement 
there,  interviewed  leaders  and  kept  an 
ample  running  story’  in  the  mill  of  a 
travelling  secretary.  In  China  he  made 
a  personal  investigation  of  Japanese  in¬ 
vasion,  interviewing  the  highest  author¬ 
ities.  He  seems  as  well-known  in  Far 
East  officialdom  as  in  Europe  or  .Amer¬ 
ica.  He  is  remembered  in  Japan  as  one 
of  the  two  newspapermen  who  have 
ever  succeeded  in  interviewing  Emperor 
Hirohito,  and  all  doors  now  swing  wide. 
News-news-news !  He  is  after  it,  wants 
to  know  all  the  answers.  Get  to  the 
top  man!  Do  not  waste  time  on  un¬ 
derstudies!  Sell  the  big  idea  that  pub¬ 
lic  policies  ought  to  be  known,  that 
causes  should  be  understood,  that  the 
reporter  comes  as  the  ambassador  of 
wholesome  popular  understanding ! 
Make  ’em  talk,  print  what  they  say 
for  the  good  that  will  come  out  of  it. 
and  walk  into  the  front  door ! 


TVl 


that  would  by  no  means  irk  the  pits 
associations.  The  difficulty  is  thatoi 
news  seems  not  to  be  wanted.  It  ^ 
been  so  thoroughly  disoouraged  tfa 
correspondents  and  press  associati«ii 
tors  have  accepted  the  condition  ai  tm 
trolling.  Events  of  the  past  few 
might  well  alter  that  unfair  situnkd  , 
for  all  time.  Certainly  the  lesson  vl 
clear;  (1)  As  a  people,  we  shoaUal^ 
be  startled  to  learn  that  a  militH? 
clique  is  so  powerful  in  Japan  that 
among  my  circles  of  acquaintances  * 

XX  I  found  last  week’s  exciting  news  ,  *u 

from  Japan  was  pretty  much  all  Greek.  .  ;  ,  ® .  Well  do  we  kit^ 

People  were  anxrious  to  have  me  ex-  stuff  internat.onal  o 

plain  the  meaning  of  the  amazing  blood  py.-  often  ignited.  (2, 

purge  by  the  young  militarists.  Prior  longer  remotely  relat^ 

to  a  recent  visit  to  Japan  I,  too,  would  affairs,  but  concerns  ow 

have  regarded  the  story  as  just  another  off  I”  i 

Oriental  mystery,  perhaps  too  much  for  ”  affairs.  (3)  The  sensible  .Am 
the  western  mind  to  comprehend.  I,  r, "  ^ 

too,  would  have  permitted  the  incident  p,  .  think  muddily  aboat  ^ 

to  slide  by  as  something  “far  off.”  on 

I  do  not  have  to  visit  Russia  to  have 

a  fair  understanding  of  what  has  been  ^  mystery.  (4)  Newiste 

happening  there  under  Stalin,  Lenin  .  .  .PhihpDines  ly  t 

and  Trotsky;  or  Italy,  to  have  a  fair 

idea  of  Fascism;  or  Germany,  to  grasp  ^  ‘r»oi  would  be  a  great  reM  ^ 
the  meaning  of  the  Hitler  regime;  or  ^ 

England,  to  sense  that  the  new  king,  a,! 

being  a  man  of  the  world  and  sensitive  and  all  that  hu™ 

to  the  plight  of  the  poor,  may  usher  immensely  henefittd 

into  Britain  a  new,  more  liberal  and 
more  progressive  order. 

Why  is  Oriental  news  so  seriously 
neglected?  I  do  not  mean  that  the 
press  of  the  United  States  is  poorly 
represented  in  the  Orient.  The  simple 
truth  is  that  some  of  the  ablest  men  in 
the  foreign  correspondents’  field  are  in 
Japan.  China  and  Manila.  Poignantly 
do  they  realize  that  the  Pacific  may 
easily  be  the  scene  of  the  next  great 
war.  They  busily  work,  write,  cable 


MARTIN  HEADS  FRATERNin 
Kappa 


Tau  Alpha  Elects 
Dean,  Changes  Requin 
Frank  L.  Martin,  dean  of  the  Sckol 
of  Journalism  of  the  University  (d  Ei>| 
souri,  has  been  elected  presidot 
Kappa  Tau  Alpha,  honorary  jonn 
istic  fraternity,  by  vote  of  the  NttH^gp| 
Council.  Frank  L.  Mott,  Uniwtiliwti 
ice-presM«l 


and  wireless  news  stuff,  despite  high  pv-inf 

th^  A,„.r.Van  Grant  M.  Hyde,  University  oi  Ws««|bo 

sin,  secretary ;  Albert  F.  H 


rates,  but  the  American  press,  except 
for  the  Pacific  Coast,  and  a  few  metro¬ 
politan  offices,  seems  indifferent  except 
when  some  exciting  blow-off  occurs  like 
official  assassination.  Nothing  but  ma¬ 
jor  events  appear  here  under  Japanese, 
Chinese  or  Philippine  date  lines.  The 
result  is  abysmal  public  ignorance  of 


iced 

Southern  Methodist  University,  tr^  s| 
urer;  and  John  L.  Brumm,  Univeiijin 
of  Michigan,  historian.  National  h 
quarters  remain  for  the  present  at 
University  of  Illinois,  under  charit 
Lawrence  W.  Murphy. 

The  Council  voted  to  confine 


I 


KNEW  Roy  Howard  and  worked 
with  him  when  his  wage  was  so  low 


affairs  that  may,  any  day.  dramatically  .  t^ounci  votea  to  con™ -j-jr 
connect  with  our  own  national  fortunes,  chapters  to  institutions  capable  .■fl'lat 


it  was  the  left  instead  of  right  hip,  and  that  the  present  guild  ilk  would  want  '  i  'HE  situation  is  quite  different  in 


she  is  back  in  the  same  ward,  same 
room,  same  bed. 

In  addressing  her  readers.  Miss 
Wooley  told  of  her  plight  and  asked; 
“As  I  expect  to  be  here  for  a  few 
months,  I  hope  Qeveland  News  readers 
will  send  me  plenty  of  mail,  to  cheer 
me  up  and  give  me  stories  for  my 
column.  Write  the  story  of  your  life, 
the  true  story,  if  you  want  to,  and  I 


to  make  it  an  issue  for  a  walkout.  He 
had  as  assets  a  common  school  educa¬ 
tion,  energy,  sense,  curiosity  and  humor. 
Even  as  a  boy,  Roy  Howard’s  self-con¬ 
fidence  was  such  that  he  would  think 
he  could  climb  the  Washington  monu¬ 
ment  or  lift  up  one  end  of  Brooklyn 
bridge,  if  it  were  necessary  to  the  suc¬ 
cess  of  that  day’s  issue  of  the  Daily 
Blatt.  The  sky  has  always  been,  is 


A  Japan.  Speaking  broadly,  one-half 
of  the  contents  of  the  large  papers  is 
foreign  despatches.  I  would  not  doubt 
that  25  per  cent  of  these  bear  American 
date  lines.  The  Japanese  know  all  about 
us.  Not  uncommonly,  the  editor  of 
Tokyo  Asahi  or  Nichi  Nichi  will  call 
his  Washington  or  New  York  office  on 
the  radiophone  to  discuss  the  meaning 
of  some  national  event.  A  Japanese 


ing  membership  requirements  of  the 
sociation  of  Schools  and  DepartnUii 
Journalism.  Under  a  new  system, 
third  of  the  National  Council 
elected  each  year,  beginning  at  <** 


CENSORSHIP  DENIED 

Denial  that  the  British  Goverim^lBd^ 
was  responsible  for  censorship  of  jW 
TI  S  news  Tnaparinp  wa«  made®™ 


d 


iddl 


the 

clo! 

Mfii 


Atphei 


U.  S.  news  magazine,  was  made 
House  of  Commons  by  P.irli_ainttW 

..  , .  ■  —  -  -  -  -  — . -  -  Secretary  Lloyd  Feb.  26.  It  i»  t« 

shall  consider  publishing  it  without  now,  his  limit.  No  use  to  tell  the  Shop  correspondent  in  New  York  will  attend  stood  British  distributing  agenckM®!  , 

mentioning  your  name,  if  you  are  mod-  Talk  audience  about  his  achievements,  a  meeting  of  the  Foreign  Policy  As-  themselves  in  the  past  deleted  0 

est.  There  is  drama,  comedy,  joy  and  the  rise  of  U.P.  and  Scripps-Howard  sociation  and  cable  hundreds  of  words  articles  in  the  magazine  relating  to 

sorrow  in  everyone’s  life,  and  that  is  institutions  under  his  command,  as  the  of  s  p  e  e  c  h  e  s,  whether  they  ^ar  di-  royal  family. 


